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lute Show Interest Rising— 


Reflecting excitement over forthcoming 
e increasing interest in auto shows. 


The Newspaper of the Industry 


Published Weekly at 
2666 Penobscot Bidg. 
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new models, recent reports from dealers 
In the photo above, Phoenix dealers com- 


arrangements for the first auto show to be held in that booming Southwest city 
years. Dates: Jan. 8-13. Site: The new Phoenix Coliseum, billed as the largest 


20 
Luding of its type between Dallas and 


Los Angeles. Standing left to right: John 


jwebedeaux, (Chevrolet); C. W. Waddoups, (Chevrolet); Herb Stevens, (Lincoin- 
jercury); Ray Korte, (Willys); Clinton Steinhoff, general manager, Arizona Automobile 
sealers Assn.; R. W. Kunkle, vice-president, and Leonard Goldman, treasurer, Phoenix 


coliseum. Signing the lease is Bill Burns, 


(Buick), president of the Phoenix New Car 


sealers Assn., and Weldon Girard, secretary-general manager, Phoenix Coliseum. 
Ce a 


Ford to Boost 


°57 Prices 


Average of $70 a Car 


By Pete Wembhoff 
Editor, Automotive News 


RN. — Retail price in-| tionships with our customers, and) 


'# creases on 1957 Ford cars will 
erage only about $70 per car, 
feneral Manager R. S. McNamara 

d newsmen at a preview of new 

dels here Thursday. 

He said wholesale prices on the 
-door Fairlane Victoria would rise 
nly $1 while the four-door model 
f that line would go up $8. 

He said the 1957 Fords will be 
produced in two different body 
sizes and wheelbases, after 54 
years with one basic body size 
each year. There will be offered a 
mew luxury series on the bigger 
ef the two chassis, and the cars 
will be first shown by Ford 
dealers on Oct. 3. 
|A record $209 million was spent 

the new models, McNamara 

id, adding that these expenditures 

ceeded those for the 1955 models 

54 percent. He predicted a 10 

reent gain in auto sales in 1957, 

ustrywide. 

+ ” * 
Y FORD II predicted the 

1957 line will herald an entirely 
tew era for Ford and its dealers— 


Top Cars 


New-car registrations for seven 
months, plus five states for 
August: 
1956 Pos. 

1—960,016 
2—803,163 
3—343,459 
4— 305,120 
5—280,103 
6—226,028 
I—171,123 
8—135,301 
9— 86,738 
10— 68,660 
1l— 63,329 
12— 51,277 
13— 50,582 
14— 26,376 
15— 21,643. 
16— 20,815 
1ij— 6,092 7,798—17 
18— 1,063 

51,246 32,217 
Total All Makes 
3,672,184 4,224,404 
Further details on Page 48. 


Make 
Chev. 
Ford 
Buick 
Plym, 
Olds. 
Pontiac 


1955 Pos. 
919,740— 1 
897,538— 2 
452,702— 3 
407,479— 4 
348,255— 5 
317,113— 6 
216,557— 7 
171 419— 8 

86,027—10 
92,202— 9 
74,874—11 
62,866—12 
57,971—13 
18,996—16 
28,598—15 
32,052—14 


|“a new era of improved company- 
| dealer understanding, better rela- 


|}a@ new concept of quality, not only 
|in our product but in all our busi- 
| ness transactions.” 
The Ford Motor Co. president 
(Continued on Page 4, Col, 1) 


| 


3 GM Divisions 
Halt 56 Runs 


Week’s Output Cut 
To 43,632 Cars 


By Martin L. Whitmyer 
Staff Writer 

T= swingover to new-modél pro- 
duction is gaining momentum. 
Three General Motors divisigns now 
have phased out of ’56 cars, leaving 
Qldsmobile and Pontiac as/the only 
manufacturers in the industry with 

the “old” models still running. 
week, Chrysler Corp. 
inten to return to the active 
production picture after a month- 
long c eover perjod. Stude- 
baker lauyehed °57-model build- 
ing Thutsday, while the 
production pace made substantial 
gains at Ford division, American 

Motors and Lincoin. 

First of the closed GM divisions 
expected to renew production is 
Chevrolet, which was idle last week 
and plans another week of model 
overhauling. Buick, which ceased 
work Wednesday, and Cadillac are 
not scheduling output until later in 
October. : 

Chevrolet’s withdrawal from pro- 
duction all of last week lowered ex- 
pectations for September produc- 
tion from 235,000 to 215,000 cars. 

* x + 





HE earlier-than-expected Chev- 
rolet shutdown helped to hold 
car output to 43,632 units last week, 
and marked the lowest weekly out- 
put by the industry since the week 
ended Oct, 15, 1954, when the man- 
ufacturers turned out 44,882 cars. 
Last week’s output was 65.2 per- 
cent below Automotive News’ 
three-year index for car produc- 
tion and 316 percent off the 
previous week’s output of 63,748 
units. It also was 64.5 percent 
(Continued on Page 61, Col. 3) 
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Despite Credit 


By Joseph M,. Callahan 
Staff Writer 

Lee auto dealers and car 

buyers will be paying more for 
the money they borrow to buy 
1957 cars than they have in the last 
25 years, auto men generally look 
for a good sales year in 1957 — 
better than 1956 but not as big 
1955. f 

Checks on the credit outlgdk 

with finance company, 
factory and dealer executiv, 
dicated these reactions 
tight-money situation: 

1. Increased floor-plan/charges. 

2. Slight reductions ip dealer fi- 
nance reserves. ° 

3. Higher consu 
charges. 

4. Greater selecti 
ing agencies in 
accept. 

5. Reductions in inventories 
carried by deal¢rs. 

/ > 


in- 
the 


th er finance 


ty by the lend- 
he deals they 


> 


Ownvary there was little 
gloom about the situation. Most 
of the offiéials -felt that 1957 
would be @ good, sound sales year 
in which; everyone would make 
some mohey, with few organiza- 
tions making the record profits so 
commog in 1955. 
Said & Chevrolet dealer, typically: 
t isn’t going to be too 
much of a problem. The tight 
money will be a deterrent to a 
préduction race like we had in 
55. The only screams will be 
from the gimmick artists. Of 
course, there always are certain 
deals you can’t get through.” 
The tight money situation is the 
result of Federal Reserve Board 
policies designed to restrict the 
supply of money. With less money 
available, banks become more selec- 
tive on loans. 
- * 7 
pears companies, which bor- 
row from banks the money they 
lend to others, have steadily in- 


Auto Safety Leaders— 


H. D. Tompkins, center, vice-president, 
Firestone Tire & Rubber Co., has been 
elected chairman of the Inter-Industry 
Highway Safety Committee. Charles C. 
Freed, right, is the new vice-chairman, 
and M. R. Darlington jr. is managing 
director. A former NADA president, Freed 
operates Freed Motor Co., Inc. (DeSoto- 
Plymouth), Salt Lake City. (Story on 
Page 8.) 





creased tHe rate of interest they 


will pay’ to get money. 
In glen, the finance institutions 
incredse their rates, and become 


demands for credit from other 
sections of the economy — partic- 
ularly for financing plant expan- 
sion and equipment, for the U. S. 
highway program (which will be 
an increasing factor) and for 
school expansions. 

Several of the credit men, while 


Moore Cautions 
Wyoming Dealers 
On Labor Drive 


a Wyo. — James C. 
Moore, NADA general counsel, 
last week described some of the 
problems facing dealers as a result 
of the current union organization 
drive. 

Moore was speaking to dealers 
attending the 20th annual con- 
vention of the Wyoming Automo- 
bile Dealers Assn. here. 

Senator Joseph O’Mahoney, Wyo- 


ming Democrat, also addressed the | 


(Continued on Page 4, Col. 4) 


Virtual Sellout in Sight 


* 


This issue includes the monthly 
ENGINEERING SECTION 


$8 Per Year, 25c Per Copy 


} 


Sonebze 


|noting the similarity of 1955 and 
1957 in that there will be many 
“all new” cars, also predicted that 
a major element of the 1955 sales 
year — the great drive for volume 
by the factories and some dealers 
—would be missing in 1957. 

This was seen as one of the by- 
products of the Congressional 
probes of the auto industry. 
| * + * 


NE banker said the factories 

might again try to pressure the 
lending agencies into taking the 
low-downpayment, long-term deals, 
as they did in 1955, but banks and 
finance companies would not be 
able to do it. 

In all probability, the principal 
|future effects of the tight money 
on dealers will be the higher floor- 
plan charges, already a major 
dealer problem because of the aver- 
age one percent hike during the 
past year. 

At present, an additional % per- 
cent hike is expected from many 
banks and finance companies on 
about Oct. 1, bringing bank floor- 
plan rates up to about 4% per- 
cent and the finance company 
floor-plan rates to 5%-6 percent. 

One finance company spokesman 
said the floor-plan situation has 
become quite competitive, in that 

| (Continued on Page 61, Col, 3) 
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Dealers Scrambling for 56s 


By Robert M. Lienert 
Associate Editor 
'W-CAR dealers in several lines 
are scraping the bottom of the 
barrel, field reports indicated last 
week. 


Dealers are finding the cleanup 
hard going. Not because it’s par- 
ticularly difficult to move ’56s, but 
because it isn’t easy, in many in- 
stances, to find cars to sell. 

The stock situation in the field 
apparently has little or no rela- 
tionship to the current production 
status at the various factories. The 
picture varies from line to line, 
and even from dealership to dealer- 
ship in the same line. 

: * + 

HE individual dealer situation is 

not keyed to whether the fac- 

tory is producing ’57s, down for 
changeover or still assembling ’5é6s. 

Some dealers whose factories 
shut down ’56 production some 
time ago still have ample stocks; 
others are sold out and most will 
be sold out before the ’57 season 
officially opens. 

The same situation is true of 
dealers whose factories are in dif- 
ferent phases of model production. 

Even dealers whose factories will 
be building ’56 models through this 
week say they likely will be sold 
out before they can put {57s in the 
showroom. Some deal in these 
lines who would like *y nore cars 
say they have receive: their last 
delivery from the factory, even 
though ’56 production is continuing. 

By all indications, this year’s 
cleanup will represent the most 
complete sweep since 1954, when 
stocks fell below 200,000 prior to 
new-model. introduction. 

* * ~ 
CERTAIN number of dealers 
have always welcomed sales op- 
portunities presented by the clean- 


up period. Many of these, particu- 
| larly in metropolitan areas, make 
a practice of touring dealerships in 
small towns to buy up new cars 
after factory deliveries have halted. 


These dealers operate on the 
theory that it’s easier to drive a 
profitable deal with a buyer who 
is convinced he’s getting a bar- 
gain. 

“Every ‘up’ who walks in at the 
tail-end of the season figures we're 
desperate to unload,” said one De- 
troit dealer. Last year, he said, he 
bought 103 new ‘55 models from 
small dealers in Michigan and 
Ohio after the '56s had been intro- 

duced. 


“Those 103 units averaged a bet- 
(Continued on Page 4, Col. 1) 
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@ New paints change needs 
for wax and polish. 

Page 25. 

Electronic fuelinjector 
demonstrated. 

Page 2. 

State dealer conventions: 
Minnesota, Page 2; New 
Hampshire, Page 3; Texas, 
Page 58; South Dakota, 
Page 8. 

How two _ service-minded 
dealers show profits. 
Pages 49 and 58. 
Continental improved. 
Page 8. 

Monthly Engineering Section begins on 


Page 25. Used-car auctions, Pages 8 
and 44, Production by makes, 
Page 61. 
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At Minnesota Convention... 


Fribley Calls Service Goodwill Key 


ST. PAUL. — Carl E. Fribley, 
NADA president, advised members 


of the Minnesota Automobile} 


Dealers Assn, at their convention 
here last week to concentrate on 
improving service department oper- 
ations. 

“Your service department is the 
greatest producer of good will you 
have,” said Fribley. “Satisfied 
customers of your service depart- 
ment are your best source of new- 
car prospects.” 

He estimated that the automobile 
industry comprises about 15 percent 
of the nation’s economy and attrib- 
uted the growth of new-car sales 
to dealer service. 


“From the beginning, nearly 50 


years ago,” Fribley said, “availabil- | 


ity of service has been a major 
factor in development of the auto 
from a luxury to a necessity.” 
He believes that the increase of 
vehicles to the present 60 million 
has been due largely to the ability 
of dealers to render service, 
“This service concept began to 





lose force during the seller’s mar- 

ket following World War II,” said 

Fribley. ‘Weakened by postwar 

dealers who had not been through 

the mill and by mid-1953, the 

buyer’s market, our industry—at 

manufacturer and dealer levels— 

apparently lost sight of this great 

keystone.” 

Fribley said that the atomic age 


Father of Canada’s GM 
Marks 85th Birthday 


OSHAWA, Ont. — Robert S. 
McLaughlin, chairman of the 
board, General Motors of Canada, 
has observed his 85th birthday. 


McLaughlin saw his first car 
here in 1905 and went to the 
U. S. and returned with a con- 
tract with Buick to furnish en- 
gines for the car that became 
known as McLaughlin-Buick. In 
1918 he sold his firm to General 
Motors Corp. and it became GM 
of Canada. 

















Pearson's Total Sales— 


Built by Pearson Ford Co., San Diego, this unique outdoor advertising board advises 
passing motorists of the current date plus the firm's day-to-day saies volume. Figures 
on the sign are changed daily through a communications network involving Pearson, 
its advertising agency, Riley-Nelson Co., and the sign lessors, Foster and Kleiser Co. 
Above, Mr. and Mrs. Gordon Webb, San Diego, receive keys to the 25,000th Ford 
from Gay Cowie, Miss San Diego, while Ivor Kirby, right, Pearson general manager, 
and Melvin Bonnell, sales manager, look on. 


NEW YORK. — Engineering de- 
signs for a safety automobile giving 
maximum protection to the oc- 
cupants were shown here last week 
simultaneously with the announce- 
ment that a prototype of this 
“crashproof” car is being built. 

The project was revealed by F. 
J. Crandell, vice-president, 
Liberty Mutual Insurance Co., 


4-Door Hardtops 
Account for 36 Pct. 
Of Buick ’56 Output 


FLINT. — The four-door hardtop, 
which Buick introduced 18 months 
ago, was the division’s most popular 
model during the 1956 model run, 
according to Edward T. Ragsdale, 
general manager. 

Ragsdale said Buick built 205,806 
four-door hardtops in the model 
year, which was 36 percent of total 
production. Two-door hardtops 
accounted for another 33 percent of 
output with 189,225 units. 

Buick ended 1956 production last 
week with a total of 572,024 cars 
during the model year, Ragsdale 
said. It was Buick’s third highest 
production total. 

Ragsdale said the Buick assembly 
line will be down 17 working days 
for inventory and changeover, and 
that the first 57 will be completed 
Oct. 15. The new models are sched- 
uled to go on display Nov. 9. 

He said about 3,500 workers are 
idle now and that about 15,000 
would be off for varying lengths 
of time. 





‘Crashproof’ Car Claimed 


Driver, Passengers Are ‘Packaged for Safety’ 
In Liberty Mutual-Cornell Vehicle 





and E. R. Dye, head of the safety 
design research department of 
the Cornell Aeronautical Labora- 
tory, joint participants in the ven- 


The project is the culmination of 
a four-year program in the field of 
crash research sponsored by Liberty 
Mutual at the Cornell Aeronautical 
Laboratory, Buffalo. 

The research program proved 
that most auto injuries were sus- 
tained when the occupants were 
thrown against the windshield, 
dash, steering wheel or other fixed 
objects inside the car. To eliminate 
or minimize such injuries, the 
Liberty-Cornell group pioneered the 
concept of “packaging” the passen- 
ger, much as fragile merchandise 
is packaged to prevent damage in 
shipment. 

The “crashproof” car now being 
made is not expected to be a proto- 
type for mass production, but in- 
stead is an ideal safety véhicle per- 
mitting the occupanis to walk away 
from a head-on collision at 50 miles 
per hour, Crandell said. 

As such, he added, it should 
serve to interest the public and 
the auto industry in its various 
safety inr. vations. 

“If prc. er attention is paid to 
alleviating the effects of an auto 
crash, the injury and death rate 
might be decreased by as much 
as 50 percent,” Dye declared, 

Externally, the safety car re- 
sembles a conventional four-door 

sedan. The inside of the car, how- 
ever, differs radically from conven- 
tional design. 

Most radical is the location of 

(Continued on Page 6, Col, 1) 


of automation and revolutionary 
merchandising concepts, the auto- 
mobile retailer is distinguished by 
his importance to the local com- 
munity. 

“On every corner of the streets 
of America he stands ready, willing 
and able to service over 60 million 
motor vehicles. Our great impact 
on the economy of the country is 
our ability to render service,” he 
said. 

Fribley added that many old-time 
dealers schooled in basic economics | 
of automobile retailing where two) 
plus two equalled four wondered | 
about the merchandising concept | 
which added two and two to total 
five or six. 

“However,” he said, “in the last 
few months there have been indi- 
cations that the basic funda- 
mentals that many dealers 
learned the hard way are just as 
sound as Adam Smith’s princi- 
ples of economics.” 

He noted a rising optimism 
among the dealers because of a 





return to fundamentals of advertis- 
ing and merchandising. 

“I am certain that nothing will be 
more important to the public — our 
real boss — than our rededication 
to service principles that built our 
great industry. Service to the mo- 
tor vehicle owner of America is the 
yardstick which will measure the 
success and failure of dealers,” he 
said. 

“Therefore, I urge every dealer 
to analyze his service department. 
He should make sure that he has 
sufficient room, manpower, modern 
equipment, and replacement parts. 
Mechanics should be properly and 
continuously trained,” said Fribley. 

Later, Senator A, S, Mike Mon- 
roney, Oklahoma Democrat, said 
that the passing of the “day-in- 
court” bill was the “best victory 
little business has ever had in 
the U. S, Senate.” 

“The measure could not have 
been possible without help of the 
auto dealers,” he said, 

New officers are R. C. Rinkel 
(Chevrolet), St. Paul, president, 
succeeding C. Herbert Anderson 
(Oldsmobile-Cadillac), Virginia, 
Minn.; George Graham (Oldsmo- 
bile), Winona, first vice-president; 
W. Harold Queenan (Dodge- 
Plymouth), St. Paul, second vice- 
president; Herbert R. Conner 
(Ford), Bemidji, treasurer, and 
John Woodhead (Ford), Minneapo- 
lis, secretary. George F. Ziesmer 
(Ford), Mankato, was named 
NADA director. 

Fribley, referring to the “day-in- 
court” bill, said: “This is truly the | 
Magna Carta of the retail automo- | 
tive business, giving us a right to| 
our day in court.” 

The NADA president also paid 
tribute to Frederick J. Bell, 
NADA executive vice-president, | 
for his efforts in “six months of 
the hardest lobbying known in 
the history of Congress.” He said 

(Continued on Page 57, Col. 2) | 


8 Sue Dealer 
For $1.4 Million 
In ‘Chain’ Sales 


SAN JOSE, Calif. — The wave of 
resentment and lawsuits against 
the “chain bird-dog”’ method of| 
selling automobiles has spread to 
this area. 

Eight purchasers have filed dam- 
age suits totalling $1,424,000 against | 
Bob Coyle Chevrolet Co. The suits 
were filed in Santa Clara County| 
Superior Court. 

The complainants seek $178,000) 
apiece in damages and refunds of 
money paid for new cars. The 
plaintiffs allege they were prom- 
ised $100 for every prospective cus- 
tomer referred to the firm and an 
additional $50 if the customer 
bought a new car. 

They charge the agreement was 
not kept. Other defendants in the 
suit are General Motors, General 
Motors Acceptance Corp. and Crest 
Advertising Agency. 

The chain referral scheme has 
been under attack ever since it ap- 
Peared last spring and has been 
denounced by Better Business Bu- 
reaus in several cities. The issue 
also has reached court in Chatta- 
nooga, Tenn., where some 25 law- 
suits have been filed. 














The New Look in Engines— 


Absence of a carburetor gives a new profile to the top of this mockup of an auto 
engine, which is equipped with an electronic fuel-injection system unveiled last week 
by Bendix Aviation Corp. Robert W. Sutton, left, assistant chief engineer of the firm's 
Eclipse Machine division, is pointing to the key part of the system, a transistorized 


control unit. 
top of the engine are the injectors. 
from the engine. 


and, right, R. S. Johnson, divisional director 
* * * 


In kis hand is a duplicate unit. 
The Bendix system requires no mechanical drive 
Looking on are, center, M. P. Whitney, divisional general manager, 





The dark, vial-shaped objects at the 


of sales and service. 


a 


New Bendix Fuel Injector 
Works Electronically 


By Robert M. Lienert 
Associate Editor 

DETROIT. — A fuel-injection 
system for passenger cars, depart- | 
ing radically in design from other | 
injection developments, was dis- 
played here last week by Bendix 
Aviation Corp. 

Called the “Electrojector,” the 
Bendix system is unique in that it 
is controlled electronically rather 
than mechanically. 

Using transistors, it senses fuel 
requirements and electri- 
cally actuates injector nozzles 
which spray fuel directly into the 
intake port of each cylinder. 

Other fuel-injection systems cur- | 
rently under study in the auto in- | 
dustry are mechanical in nature} 
and require a special drive from 
the engine. 

Malcolm P. Ferguson, Bendix)! 
president, said the electronic injec- | 
tor has been completely road-tested | 
and is “ready for adaptation to| 
individual engine requirements.” 


Bendix currently is demonstrat- | 


| 
| 
| 
| 
| 


Business 
Barometer 


Auto Production — 59,087 cars, 
trucks in week vs. 147,076 year ago. 

Department Store Sales — Up 
4 percent from year before. 

Freight Loadings — 679,611 cars 
in week, a decline of 22,381 cars 
from year before. 

Gasoline Stocks — 175,955,000 
barrels, an increase 384,000 barrels 
in week. 

Jobless Claims 205,500 in 
week vs. 162,500 year ago. 

New-Car Registrations—3,672,- 
184 in 1956 to date vs. 4,224,404 
year ago. 

New-Truck Registrations—544,- 
718 in 1956 to date vs. 532,898 year 





ago. 

Oil Stocks — 273,465,000 barrels, 
a decline of 5,255,000 barrels in 
week. 

Soft Coal Output — 8,725,000 
tons estimated in week vs. 8,519,000 
tons year ago. 

Steel Output — 99.6 percent of 
capacity estimated vs. 100.6 percent 
week earlier. 

Used-Car Prices — $813 average 
in September to date vs. $833 in 
August. 

Wholesale Prices — 115.1 per- 
cent of 1947-49 index vs. 114.8 week 
earlier. 

* * * 
Common Stocks 
Sept. Sept. 
19 12 
Am. Motors 6 5% 
Chrysler 72% 69 
59% 59% 
464% 47%, 
6% 6% 


38.25 37.58 


High 
8% 
87 
63% 
49Y, 
10% 


ing the system to each auto maker. 
It is using a Lincoln, a Chrysler 
New Yorker and a Buick Road- 
master as demonstrator units. 

Ferguson said he saw no pos- 
sibility of the Bendix unit ap- 
pearing on any production models 
prior to 1958. 

However, the design and cost 
potential of the unit appears to be 
such that midyear introduction on 
some ‘57 models ought not to be 


| ruled out entirely. 


Heart of the Electrojector system 
is the electronic control box, a unit 
measuring about four by five 
inches. 

In simplified terms, it gathers in- 
formation as to the engine’s fue 
requirements at a given fraction of 
a millisecond and then controls, 


| electrically, the amount of fue 


charge to be into each 
cylinder. 

The fuel charge is metered 
simply: As a larger volume of fud 
is needed, the electrical impulse to 
the injector keeps the injector 
valve open for a longer interval 

Timing of the injection is 
accomplished by a wafer unit in 
the distributor, bearing a set of 

breaker points identical to the 

ignition points, 

In operation, the electronic con- 
trol box gathers the following data: 


injected 


| Full-throttle enrichment from an 


electronic sensor on the manifold, 
acceleration enrichment from a 


| sensor on the throttle shaft, idling 


requirements from an electric 
switch on the throttle shaft, 
“choke” needs for starts and warm- 
ups from a thermostat mounted in 
the water jacket, deceleration cut- 
offs from a unit measuring mani- 
fold pressure and altitude adjust- 
ments from an aeneroid. 

After instantaneously correlating 
all this information, along with 

(Continued on Page 57, Col. 1) 


Glass Price Hike 
On Way, Reports 


Owens-Illinois 


TOLEDO. — Owens-Illinois Glass 
Co. announced last week that it 
will increase the prices of nearly 
all its products. Carl R. Megowen, 
president, said the increases will 
be substantial for some lines. 

He said the company is conduct- 
ing a careful study to make sure 
that the increases are the “mini- 
mum necessary to secure its ability 
to maintain high quality of product 
and adequate service.” 

Megowen said labor costs have 
risen at a “rate exceeding increases 
in productivity.” Freight, fuel, 
material and service costs have also 
continued to rise, he said. 


In addition to higher labor costs, 
Megowen said the company has ex- 
perienced substantial increases in 
the cost of replacing and modern- 
izing its production facilities. 
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historic that factories, dealers 
and consumers become enthusiastic 
about the new product. 


To develop enthusiasm for our| 
product is the purpose of the new| 


models. It serves the industry and 


the nation well. Enthusiasm is to} 


be encouraged. But let’s have this 
new-model enthusiasm filter over 
into a new-model sales program. 

Announcement dates are not 
the first of a calendar year but 
they ought to mark just as firm 
resolutions to desist from sales 
practices that in the past have 
been found harmful. 

With new-model announcements 
we ought to concentrate on sales 
methods that will restore order and 


sanity to the selling efforts of this| 


trade. 

The first business, many dealers 
have decided, 
nate price packing. This practice 
has been developed by some dealers 
and encouraged by some manufac- 
turers since the fall of 1953. 

= 7 * 


Tool to Hoodwink 


T WAS a tool to hoodwink the| 


public and could at best bring 
only short-term results. This en- 
couragement to pack the price is a 
reversal of factory policies. 

It has been claimed that when 
the factory sells a car the dealer 
is free to sell it at any price he de- 
sires. The factories claim that the 
antitrust laws prevent them from 


interfering. There has been no) 


change in the antitrust laws since 
1953 that would require a factory 
change in pricing policy. 

I remember visiting Birming- 
ham, Ala., just before the war. 
The Chrysler dealers had got to- 
gether the day before and raised 
the delivered price of the Plym- 
outh $12.50. The Plymouth at that 
time was a 17 percent discount 
car and listed for around $100 
more than its competitors. 

Chrysler line dealers felt that 
they were more than justified in the 
price advance. The factory district 
representative, however, found out 
about it and forced its discontinu- 
ance the next day. All manufac- 


turers policed delivered prices at) 


that time and during the entire his- 
tory of the industry. 

Perhaps it is better not to have 
factory control. Surely we do not 
need it if we will use good judg- 
ment. But there has been a tend- 
ency in the meetings I have at- 
tended recently for some dealers to 
justify price packing if it is han- 
dled realistically. 

* 7 


A New Obligation 


OR instance, one dealer wants 
to add his car markup on his 
investment is freight. 

Another dealer advocates that the 
makeready charge is too small and 
@ more realistic figure should be 
$150 added to the list price to cover 


* 


Index 


Advertising News 

Auto Dealer Changes 

Auto Market Reports 

Auto World in Brief 

Case Histories 

Coming Events 

Court Decisions 

Editorial 

Engineering Highlights 
Engineering New Products 
Engineering Briefs 
Financial 

Highway and Safety News 
Jordan (Ned) 

Letterbox 

New Products 

Obituaries 

Personnel (Factory) 

Prices, New-Car 
Production by Makes 
Registrations, Cars, Trucks 
Technical Personnel Changes .... 
Turnings 

Used-Car Auctions 
Washington Column 





HIS is new-model season, It is| 


is to forever elimi-| 










the delivery expense and the cost 
of inspection periods after the sale. 

Since factories disclaim any re- 
| sponsibility for policing price and 
dealers have such varying opin- 
| ions, a new obligation now rests 
entirely on the trade. How we 
accept this obligation and duty 
will have a lot to do with our 
profit opportunities in the future. 
What is the excuse for price 
packing anyway? It gives all the 
|advantages to the bootlegger. It is 
|unfair to the customer. Its con- 
tinued use may bring a cut in fac- 
tory discount. The method has 
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Dealers tell me 


By John 0. Munn 


| Place Your Bets 
Jumping Frogs Enliven 
S. D. Convention 

MITCHELL, S. D. — A Jumping 
Frog Jubilee lent a touch of old- 
time county fair atmosphere to the 
convention of the South Dakota 
Automobile Dealers Assn. 

Dealers were told they co uld 
bring their own frogs, or they 
could buy them at the “track.” 
Entry fees were returned as prizes, 
with a $50 award going to the 
owner of the winning jumper. 

The winner was determined in a 
series of elimination heats. Odds 
were posted before each heat, and 
parimutuel tickets were sold, add- 
ing to the fun. 





Group Hears NADA Legislative Counsel... 


Don’t Rest 


on Laurels, 


N. H. Dealers Warned 


PORTSMOUTH, N. H.—The out- 


|look for automobile dealers is 


bright, Dr. Rowland F. Kirks, 
NADA legislative counsel, told the 
13th annual convention of the New 
Hampshire automobile dealers. 

“All indications,” he said, “point 
to greater prosperity, more ami- 
cable factory-dealer relations and, 
certainly, more permanency.” 

He reviewed the accomplishments 








proved to be false. 

Congress has just passed the 
“good faith” bill to protect our sta- 
bility and future. But “good faith” 
also applies to our own operations. 

* * * 


Use ‘Good Faith’ 

E CERTAINLY should start 

the new year by using “good 
|faith” with our friends and cus- 
tomers. Honesty in advertising, hon- 
|esty in merchandising must be a 
|pattern for our relationship with 
them. Practicing “good faith” all 
around should be our business con- 
cept. 

This present discussion has 
nothing to do with methods used 
by dealers to determine the mark- 
up they should retain. That has 
been the subject of many of these 
columns and future ones will em- 
phasize the same subject. 

This week we simply want to 
|urge you to foreswear, forever, the 








and is perfectly free to set their 
list prices on the basis of cost, 
value and acceptance. 

Because there is a suggested list | 
price for each model it is urged) 
|that you use this figure in adver-| 
tising and personal contact with 
customers. In this way you. will 
never be taking advantage of your 
|}customer’s unfamiliarity with list 
| prices and the dealer for every line 
will pricewise be on a fair com- 
petitive basis. 

- * * 


Chaos Would Reign 


ST think of the chaos that will 
develop if the pricing of cars is 
| left to the whim of each individual 
| dealer. Soon there would be no top 
| or bottom. 


Dealers can profit by selling 
| cars at the suggested factory list. 
The proof of that statement is 
| the record of profit dealers real- | 
ized from factory-suggested prices 
immediately after the war. The 
factory-suggested list price has 
therefore proved ample to cover 
our cost and make a fair profit. | 
If we, as individuals, start mon-| 
keying with the list price. we are 
not only keeping the bootlegger in 
business but we are inviting a cut 
in our historical discount from the 
factory as well as breaking faith 
with both our new and used-car| 
customers. 





ered prices. Let me repeat “good 
faith” is a many-sided thing. It ap- 
Plies not only to the factory rela- 
tionship to us but our relationship 
to the factory and to the customer. 
Yes, “good faith” is truly a many- 
sided thing but practicing it is a 
single requirement. 





Aluminum Firm Ponders 


Buying Ford Ky. Plant 
LOUISVILLE. International 
Aluminum Corp., a newly incorpo- 
rated firm here with $5 million of 
authorized capital stock, said it has 
considered buying the old Ford 


So, let us resolve in our new) cars practically at costs to used- 
model sales program not to deviate! car dealers, 
from the factory-suggested deliv-| 


b 


a 


Branding Auto Accessories— 






Branding of hub caps and accessories with the owner's license number as a pro- 


packing of the factory suggested | tection against theft is under way in nine counties in the San Francisco area. Dealers 
list price. Prices are set competi-| are cooperating with area police officials who planned the program. Discussing the 
tively by respective factories. They| campaign at Concord, Calif., are, kneeling, from left, Chuck Thompson (Lincoln- 
do not violate antitrust laws. No} Mercury) and Irwin Lehmer (Oldsmobile). Standing: J. C. Pierce (DeSoto-Plymouth), 
|factory as yet has the monopoly! Concord Police Chief R. W. Orin, Al Carchidi (Ford) and Frank Mayes (Chevrolet). 


Curb on New-Car Sales 


Outlawed by Ohio Judge 


By Sanford Markey 
Staff Correspondent 
CLEVELAND. — A major deci- 
sion knocking the props from under 


handed down here by Common 
Pleas Judge Eugene R. McNeil, of | 
Van Wert. 

Ruling in the case of Memphis | 
Auto Sales, charged in three counts | 
by the Ohio Motor Vehicle Dealers’ | 
and Salesmen’s Licensing Board, | 
the visiting jurist said the statute 
restricting sales of new cars by) 
nonfranchised dealers “creates a} 
monopoly.” 

“A law such as this can only 
aggravate the evils found in the 
system that becomes monopolistic,” 
he said. 

“Some car manufacturers had 
coerced franchise holders, under 
guise of losing their franchise, to 
accept the number of cars the 
manufacturers want instead of 
the ones that the dealers want. 
It is this very abuse that has 
led franchised dealers to sell new 


“The gist of this statute is to 
implement the terms of the fran- 
chise and to police the franchise for 
the manufacturers. This is done 
under the guise of public good. 

“The selling of new cars may be 
regulated; the public may be pro- 
tected from fraud; but to provide 
that only those individuals whom 
|a@ manufacturer may choose, and 
| on such terms as he may choose, 
| can sell new cars is discriminatory, 
and certainly has no connection 
with the general welfare of the 
| public.” 

Judge McNeil ruled the 30-day 
suspension penalty invalid as the 
| section is “unconstitutional, and 








Motor Co. plant here. 

The company has a New Albany 
(Ind.) plant in operation. Presi- 
dent is Leo Charles Bradley, for- 
merly an engineer for Aluminum 
Co. of America and Reynolds 
Metals. 


Regulation 9 (the clause restricting 
sales) also must fall.” 
The State has announced it will 


appeal the ruling. 
In two other points, the judge 
ruled out the charge that George 


license on grounds of insufficient 
evidence. 
He did, however, sustain a 30-day 


| Ohio’s law prohibiting used-car) suspension sentence against Mem- 
|dealers from selling new cars was| phis on grounds it had failed to} 


deliver a certificate of title. 
suspension is being appealed. 


The 


Tool-Purchase Program 


Set Up for Mechanics 


SOMERVILLE, Mass. — A step- 
by-step purchase plan designed to 
help mechanics and body shop 
owners acquire their own tools and 
equipment has been announced by 
P-F, the automotive division of H. 
K. Porter, Inc. 

The program is described in a 
14-page folder entitled “Seven 
Steps.” It is available from H. K. 
Porter, Inc., Somerville 43, Mass. 


of the past year and warned dealers 
they cannot rest on their laurels. . 


“Dealers have demonstrated,” he 
declared, “that as long as their 
cause is just, they can demand the 
attention and respect of Congress 
and can prevail upon Congress to 
give legislative recognition to their 
objectives.” 


He praised General Motors and 
Ford for appointing dealer-relations 
boards, and added that these 
boards, plus the O’Mahoney-Cellar 
Law, have given the dealer “a much 
healthier atmosphere in which to 
conduct his business than he pre- 
viously enjoyed.” 

Looking to the future, he said 
NADA would continue its legisla- 
tive program. 

“The legislation dealers are prin- 
cipally interested in now,” Kirks de- 
clared, “is designed for mutual 
benefit of the manufacturer and the 
dealer and, therefore, efforts to 
obtain its passage would be co- 
operative ones in which factory and 
dealer go hand-in-hand.” 

Earlier, the dealers heard State 
Rep. James F. Malley, Somersworth, 
discuss New Hampshire's tax struc- 
ture, particulatly the much-hated 
stock-in-trade tax. He suggested a 
State income tax as a substitute. 

He called New Hampshire one of 
the most expensive states in the 
union in respect to per-capita taxes, 
and challenged his audience: 

“Why don’t you bring forth a 
candidate for governor who has 
a worthwhile program and the 
moxie that Gov. (Edmund S&S.) 
Muskie, of Maine, has. The elec- 
tion of such a man would be a 
step in the right direction for 
New Hampshire.” 


The dealers passed a resolution 
commending the state’s congres- 
sional delegation for its 100 percent 
support during the 84th Congress, 
and endorsed a system of issuing 
unrestricted license plates for fran- 
chised dealers and a series of re- 
stricted plates for other types of 
automotive dealers. 


They also urged introduction of 
a junk or condemnation system 


| Allen did not have a salesman’s| Which would prohibit the resale of 


a vehicle by a junk dealer after he 
had purchased it for scrap. 

Frank J. Costello, Portsmouth, 
was elected association president, 
succeeding Andrew M. Nicoll, 
Concord. Maurice J. Grant, Man- 
chester, was named vice-presi- 
dent, and Walter MacGregor, 
Manchester, treasurer. 

Newly elected directors are Harry 
Bell, Nashua; Victor Mackenzie, 
|Manchester; Mark D. Ross, Con- 
|cord; Leonard Krudoff, Claremont, 
and Gordon Wentworth, West 
| Ossipee. 


Flash Fire Hits Shop 


| AMARILLO, Tex. — A flash fire 
|swept through a portion of the 
| service department of Plains Chev- 
'rolet Co.’s service department. A 
| 1956 sedan was destroyed. 





On the House. . . 


licensed. . . . 
Lew Ullrich, 





Wemhoff 


North Carolina shows a loss of 344 dealer 
licensees since last year but virtually all of the 
decrease has been in non-franchised dealers, reports 
the Dept. of Motor Vehicles. No franchised dealer’s 
license has been revoked under the new licensing 
act. In addition to 2,471 franchised and independent 
dealers, 19 manufacturers, 16 wholesalers and dis- 
tributors and 15 factory branches also are 


manager of Kentucky dealer as- 


sociation, writes: “You don’t buy paper; you buy 
news. You don’t buy glasses; you buy vision. You 
don’t buy circus tickets; you buy thrills. You 


don’t buy awnings; you buy shade. You don’t buy life insurance; 
you buy security for others. You don’t buy membership in your 


association; you buy cooperation 
dustry to help you do the things 


of the most able men in your in- 
you can’t do alone”.... 


Top Ford brass, including Benson Ford, Walker Williams. and 
Paul Larsen, will attend Ford-sponsored lunch Oct. 1 at Tennessee 


dealer convention in Gatlinburg. 


. . . Four veteran NADA directors 


have been reelected: Frank Yarnall, Chicago; Bill Mallon, Newark; 
Allan Mims, North Carolina, and Bill Davis; North Dakota. .. . Swiss 
watch makers, fighting a high U. S. tariff on their handiwork, are 
pointing to the fact that Switzerland bought over $9 million worth of 


U. S.-made automobiles last year. 


—Petre Wemuorr, Editor, 
Automotive News 
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Two Wheelbases Set for First Time... 


New Fords to Rise Average $70 


(Continued from Page 1) 

said: “Whenever writers seek to 
date the resurgence of the Ford 
Motor Co., they pick the year 
of 1945. But I predict that future 
writers will single out the 1957 
car introduction as the time when 
Ford, its dealers and its salesmen, 
climaxed their postwar develop- 
ment by entering into a greater 
era of sustained leadership — in 
methods of doing business, of 
dealing with each other, and of 
dealing with our customers. 

“To bring out a completely new 
car this year—only two years after 
the complete 1955 change—has cost 
the company a lot of money, more 
than any other introduction in our 
history,” he said. 

“The 1957 Ford has been 10 years 
in the making. It is the crowning 
achievement of our postwar re- 
surgence. It is the first car in 
which we have been able to em- 
body all the advantages of our new 
facilities and the talent of our new 
management team. This is the year 
we've been aiming for.” 

* * * 

ORD’S statement was part of a 

2%-hour musical and dramatic 
spectacular staged live in seven 
cities over the nation as part of the 
Ford division’s $1.5 million pro- 
gram to preview the new car line 
for Ford dealers. The show fea- 
tured original music and a Broad- 
way cast. Thirty-five similar shows 


Dealers Serumbie 


For °56 Cars in 
Sellout Market 


(Continued from Page 1) 
ter gross per deal than we'd been 
able to achieve all year long,” he 
smiled. 


These operations may go by the 
board this year. A metropolitan 
dealer who spent a week touring 
rural areas came home empty- 
handed. He’s resigned to dealing ex- 
clusively in used cars until his ’57s 


arrive. 


* * * 


among dealers to sell new models 
“from the back room” prior to of- 
ficial introduction dates. 

Factories reportedly have sent 
out strongly worded memos this 
year condemning such practices. 
With ’56s in such short supply in 
the field, and with the ’57s carry- 
ing such promising sales appeal, 
it will be interesting to see how 
many dealers hew to the line. 


Preliminary reports indicate that | 


the September new-car sales total 
will be 451,000—a far cry from last 


| will be longer, 








are being held for all Ford sales- 
men. 

McNamara said that the $209 
million figure represents develop- 
ment, tooling and launching ex- 
penditures alone, and does not 
include another $167 million ear- 
marked for Ford Motor Co, new 


| plant facilities to produce parts. 


“Both new sizes of Ford for 1957 
lower and larger 
than present models. We intend, 
however, to keep the entire Ford 
line within the normal Ford price 
range,” he explained. 

McNamara said his division's 
forecasts, calling for at least a 10 
percent increase in total industry 
production during 1957, anticipate 
an even greater increase in Ford 
car sales. This would, he added, 
continue the trend of 1956 when 
the Ford car gained a higher per- 
centage of the market than it had 
in 1955, despite the fact that total 
industry sales have declined this 
year from 1955 levels. 

* * * 
ad br country’s economy is 
headed for an all-time high. 


Enduring 
Stainless Steel Body Set 


For Metal Show 


PITTSBURGH.—A stainless steel 
auto body on a 1936 Ford that has 
been on the road for 20 years will 
be displayed by the Allegheny Lud- 
lum Steel Corp. at the National 
Metal Exposition in Cleveland Oct. 
8-12. 

Allegheny Ludlum will also show 
stainless steel piston ring expanders 
and some radiator parts made from 
stainless steel. These parts will be 
used for the first time on a num- 
ber of 1957 stock cars. 

In addition, the Carmet division 
of Allegheny Ludlum will exhibit 





The average family’s income will be 
|about $300 higher next year, and 
it will be the first time in our his- 
|tory that the average American 
family will have an income of $100 
a week or more,” McNamara as- 
serted. 

He predicted total personal in- 
come in America would rise by 
| $14,000,000,000 and more than l,- 
000,000 new jobs will be generated 
throughout business and industry 
in the coming year by the nation’s 
economic expansion. 

Ford will add 13,000 workers to 
its payrolls in the next few 
months in line with increased 
production schedules, and the 
Ford division’s assembly plants 
“already are going to 20 percent 
overtime schedules to keep up 
with orders we are receiving 





new line,” he explained. 
McNamara predicted that, 
industry-wide, approximately 50,000 
more people will be added to auto 
company payrolls as a result of the 
stimulation of new models and the 
brighter sales outlook for next year. 

* + * 

—— improved styling and ad- 
vanced design of our cars have 
not, in themselves, been added to 
the prices of the cars,” McNamara 


tors as additional steel needed for 
longer bodies had been offset 
through other design change 
savings. 

“Our prices will go up no more 
than our actual costs for ma- 


Finished steel for example has 
gone up 6.25 percent. Our raw 
material costs have already gone 
up. Tooling costs are up 12 per- 
cent, and our base labor cost has 
increased 2 percent, not.including 
the annual improvement factor. 
“When our price adjustments are 
weighted by the volumes and types 





the new tool holders for throw- 
away-tool blanks. — 


creases will average only about 2.9 
| percent,” McNamara revealed. 





Price Hike Won't Cut Sales, 


DETROIT. — Higher prices, pre- 
dicted for nearly all 1957 models, 
should have no appreciable effect) 
on total sales, although buyers 
might turn more to lower-priced 
models and used cars, W. E. Fish, 
Chevrolet general sales manager, 
said last week. 

Fish spoke at Chevrolet’s press 
preview of 1957 models at the 
General Motors Technical Center. 

Referring to the “law of diminish- 
ing return on prices,” Fish said 
that higher car prices—in line with 


year’s thumping September total of | an apparent trend in all price struc- 
654,532. A total of 451,000 would | tures—will not affect the car mar- 


make this month the fifth-highest 
September in history. 

The tight new-car situation con- 
tinued last week to bolster the 
used-car market. According to 
Automotive News’ index of used 
cars sold at wholesale auction, the 
overall average price last week was 
$813, compared with $816 in the 
previous week and $809 early in 
August. 

Older models were strongest, 
while the sharpest loss was taken 
by ’56s, which fell $48 to $2,046. 
Other setbacks were: '53s, down $8 
to $702; ’54s, down $4 to $1,055, and 
62s, down $2 to $472. 

Advances on the index were: ’49s, 
up $20 to $171; 51s, up $10 to $316; 
60s, up $4 to $222, and ’55s, up $2 
to $1,522. 

Auction reports show an increas- 
ing ratio of sales to consignments. 
Auction owners say that bidding 
has been particularly brisk. 


Auto Show Dates 
Set in Syracuse 


SYRACUSE.—The 1957 Syracuse 


auto show will be held Feb. 17-23, 
according to Stuart C. Ballard, 


executive vice-president, Syracuse 


Automobile Dealers Assn. 


The dates correspond to the times 


of the shows of the past two years, 
Ballard said. The display again 


will be held at the Onondaga 


County War Memorial. 


|ket any more than the general 
| price increase will curtail sales of 


other commodities. 


E. N. Cole, Chevrolet general 
manager, said he believes that 1957) 
will see his company “on the) 
threshold of another two-million- 
unit year.” 


Cole said he based his estimate | 
on continued virility of the Ameri- 


can economy and a prediction of a! 


total 1957 market of 6.5 million 
cars and nearly one million trucks. 
He said Chevrolet expects at least 
the same share of the market as it 
has captured in 1956. 

Cole said Chevrolet will begin 
producing 1957 models Oct. 1, and 
will reach full production and em- 
ployment by mid-October. 


Chevrolet’s Fish Predicts 


a! THE past several years there | 
has been a growing tendency | 


sires. We have satisfied these in- 
creasing demands of the public 
during the past few years. And we 
plan to go even further in 1957 in 
giving the customer exactly what 
he wants.” 

Cole said that all models ex- 
cept six-cylinder cars would have 
increased horsepower in 1957, All 
models will be lower and longer, 
he said, with fresh styling and 
major engineering innovations 
and improvements. 

The changeover time is being 
held to 12 days this year, Cole said. 

He also revealed current expan- 
sion projects at Chevrolet ware- 
houses and manufacturing and as- 


he said, are being improved to 


speed up shipments of parts to| Honig has taken over active man- | 
|agement of the firm. 


dealers. 





Fish predicted that final sales 
in 1956 would total 1,880,000 
vehicles, including 1,570,000 cars. 
This would give Chevrolet its sec- 
ond largest year in car sales and 
third best year in total sales, Fish 
said. 

Cole said that in the 1957 line, 
customers would be able to choose 
from 460 combinations of exterior 
color and body designs alone. 

“If we 
gines, transmissions, interiors and 
other major options, the possible 
combinations reach a fantastic 


include choices of en-| 


| in Dearborn. 


from dealers who have seen the | 


pointed out, adding that such fac-| 


terials and labor have gone up. | 


| we will produce, the retail price in- | 
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New Plastic Car in Japan— 
This three-wheel plastic car, with a top 





speed of 37 m.p.h., is creating a sensation 


on the streets of Tokyo. Seating two persons, the car features a body made of poly. 


ester resin and sells for approximately $555. 


jopan automobile show in Tokyo. 


'|| By NADA’s Moore... 


| gathering and congratulated the 


| dealers for their “valiant fight” for | 
bill which he | 


| the “day-in-court” 
| sponsored. 
| Moore, after pledging NADA as- 
| sistance “any way we can,” told 
|the dealers to examine their oper- 
ation to see if the union can give 
“your employes anything you are 
not giving them.” 
~ * 
E WARNED: “The unions are 
determined that they are going 
to organize you. If the union comes 
in, the tighter you are bound. It 


* 


will be nibbling away at your busi- 


ness. 

“If, every year, you have to 
sit down and negotiate eight or 
ten contracts in your business, 
just think how much of your 
time it is going to take,” he said. 

Moore told the dealers it would 
|take a “pretty big” dealer to come 
under the jurisdiction of the 


National Labor Relations Board| 


and that NADA is going to try to 
let the “situation be handled by 
local interests.” 

He said the same holds true with 
the wage-hour law. “The small 


dealer,” he said, “can’t afford to pay | 


|overtime. The government is trying 
ito extend the wage law to small 
|dealers and we are going to try 
|to keep that from happening.” 
x * * 

MOoRE said NADA is examining 
all its existing programs to see 
fae Oa" eee 
Honig Back on Job 


| LOS ANGELES. — Joe 


Buick here, has resigned. Spencer 


Ford's New Administration Building— 


| Ford Motor Co.'s new “home office’ location is the 12-story central office building | 
The air-conditioned building is located on a 90-acre site and is 


Frink, | 
sembly plants. Warehouse facilities,| general sales manager for Beverly | 


It made its debut at the second all- 


Dealers Cautioned on Labor 


(Continued from Page 1) 





| whether they mean anything in the 
way of more business for dealers. 


“If not,” he said, “they'll be 
pushed aside. They must give the 
oo, money-making ideas — or 
else.” 


Carl Halladay (Cadillac- 
Oldsmobile), Cheyenne, was 
elected president for the com- 
ing year with Rex Worthlin, 
Afton, named first vice-president 
and George Sturholm, second 
vice-president. 


O'Mahoney told the dealers that 
when President Eisenhower signed 
the “day-in-court” bill it was the 
“first substantial step taken to 
make it possible for small inde- 
| pendent enterprise to defend itself 
against huge corporate giants.” 


These “giants,” he said, “dominate 
interstate and foreign commerce 
of the U. S.” The new law gives 
independent motor dealers the right 
granted to them by the Constitution 
to protect themseives in Federal 
Court. 
ese contentions of the op- 

position that the bill was a 
“measure to provide for Govern- 
ment interference in personal busi- 
ness,” the senator denied this. 
“It is nothing of the kind,” he 
said. “It created no new commis- 
sion; established no new executive 
power; gave no additional authority 
| to the Justice Department. 

“It did one thing only — it 
made it possible for the motor 
dealer, when compelled by intimi- 
dation or coercion to adopt un- 
economic practices, to take his 
case to the courts to settle dis- 
putes,” he said. 

O’Mahoney said auto manufac- 
turers had gained such power for 
themselves in written franchises 
that dealers had signed under can- 
cellation threats that they had 
established what he said amounted 
to “economic dictatorships.” 

“No one is more willing to 
acknowledge than myself the abil- 
ity, skill and — in most instances 
— the good intentions of those who 
manage big factories,” he said. 

* * oa 


a be 





7 difficulties that developed 
were caused by the fact that 
management of national business 
practically has had a blank check 
to do as it will,” he said. 

The senator said that members of 
the association would realize that 
some auto manufacturers are en- 
joying total money receipts that are 
greater than “all but a few states in 
the Union.” 

“It is against the power that 
such size generates,” he said, 
“that you are protected by the 
new law.” 

Gov. Milward L. Simpson spoke 
| briefly to the convention. 

“Auto dealers are playing an im- 
portant role in the state’s econ- 


figure of more than one million,” | occupied by 3,100 administrative employes. At the rear of the building is a service | omy,” he said and praised President 
| unit which contains dining rooms, a cafeteria, barber shop.and other employe and 

“This is custom production for al maintenance facilities. Three parking lots in the building area and an indoor garage | noted “how much it is going to do 
wide variety of demands and de-j provide space for more than 2,300 automobiles. 


Cole said. 


Eisenhower’s road program and 


| for use.” 








sation 
Poly- 
d all- 


Whether it’s a balancing act or good outdoor advertising, a skilled performance 
only looks easy. You’ve got to have talent and teamwork—and General Out- 
door Advertising has both! 


Here’s how our GOA team of specialists put their talents to work for you: 
They blend short copy, massive silhouette and dramatic color into advertising 
of dynamic simplicity. It’s remembered .. . it sells! And in every one of the 
1300 GOA markets, you can be sure of effective locations, audited circulation 
figures, and superior service. 


You can sell more with outdoor. Let us tell you how. Call your local 
GOA office or write us in Chicago. 


General Outdoor Advertising e 


515 South Loomis Street, Chicago 7, lilinois 
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ers ‘Packaged for Safety’... 





‘Crashproof’ Car Designed 


(Continued from Page 2) 

the driver’s seat and steering con- 
trol in the center of the car. The 
steering wheel has been eliminated. 
It is replaced by a hydraulic, two- 
handled lever-type control system 
set parallel to the floor, instead of 
at an angle, as is customary with a 
steering wheel. 

The steering mechanism is 
covered with a chest cushion to ab- 
sorb the force of chest impact and 
distribute it over a wide area, Be- 
neath this chest pad isa body- 
restraining U-shaped webbing yoke 
which is supported between cross | 


arms. The entire unit of yoke, chest | 


pad and steering control is mov- 


able, and is pulled toward the driver | 


and locked in position when the-car 
is being driven. 

The front-compartment passen- 
gers are protected by similar 
webbing yokes and chest pads 
mounted betwéen two side arms 
and a semirigid cross-member. 
These body restraining devices 
are mounted on pull-out panels 
and are brought into place by 
moving them toward the occu- 
pant. 

The driver’s seat—of the “bucket” 


type, as are the five other seats in 
ithe car—is flanked on either side 
by an individual passenger seat. 
These seats are slightly to the rear 
of the driver and are lower. 


‘This arrangement provides the 
driver with maximum visibility and 
protection. It has been demon- 
strated that if the driver can be 


control of the vehicle, many minor 
| collisions can be prevented from be- 
| coming major ones. 

Another design innovation is a 
single bucket seat facing to the 
rear, located directly behind the 





protected so that he can maintain | 


| driver. This seat is built integrally 


| with the driver’s seat, It faces two | 
| individual rear seats placed some- | 
| what further back than usual and 
|located in the space between the| 
fender wells. The three rear com- 
| partment seats are fitted with web- | 
bing aircraft type seat belts. 

To solve the problem of getting 
in and out of the car for the 
front-seat occupants, greatly in- 
creased seat travel is provided. 
The driver’s seat and the rear 
facing seat built on to it can be 
moved 11 inches; the two pas- 
sengers’ seats, 20 inches. 

The design and construction of | 
the car doors are unique. Each door 
consists of two sections hinged at 
the center and to the rear body 
post. The front edge is fitted with 
rollers at the 
which move in tracks along the 





*Patents Pending 


UAW EAD 


Conduit Tuning for air cleaner-silencers...an exclusive Houdaille develop- _ 
ment...makes possible units of lower height to fit under modern low hoods. “48 
It's a simplified tuning system that helps reduce costs, too. What's more, it 
eliminates noises over a wider range of frequencies than resonator-type _ 
silencers...does not require the same critical tuning to specific cama : 
Houdaille’s complete and modern engineering and research facilities 
designing and testing air cleaners and silencers are at your service in 
ducing units of any type for your specific requirements. 





Ek INDUSTRIES 





S, INC. 










OTHER HOUDAILLE PRODUCTS 


SHOCK ABSORBERS *BUMPERS *FEND- 
ER PANELS «BRAKE LEVERS *DOOR 
LOCKS *SEAT ACTUATORS *SPECIAL 
AUTOMOTIVE TOOLS *HYDRAULIC 
AVIATION EQUIPMENT, AND DROP 
FORGED CARBON AND ALLOY STEEL 
HAND TOOLS. 


top and bottom, | 








full lengtn of the door opening. ‘The 
result is a rearward-moving, cut- 
| ward- -folding door which moves !ike 


la single accordion pleat. 

The doors are held closed by a 

| positive lock which will not spring 
|open during the impact of a crash. 
This is important not only in keep. 
ing the occupants within the ve- 
hicle, but in maintaining the struc. 
| tural strength provided by closed 
| doors. 


| Another safeguard against crush- 
ing of the auto body are two W- 
shaped sheet metal stiffeners built 
|into the roof. These stiffeners ex- 
tend around the inside of the roof 
at right angles to the body frame 
This type of construction will 
support about 3% times the 
weight of the car. Similar “roll 
bars” enable stock cars to take 
frequent turnovers in races with- 
out serious structural damage. 
| The windshield has been rede- 
| signed to provide undistorted visi- 
| bility, by the elimination of sharp 
bends in the glass and by locating 
| it out of range of possible head mo- 
| tion by the occupants. 


Other safety features include: 
|Wraparound front and rear 
| bumpers, shaped to promote glanc- 
|ing, rather than direct blows; 
spring mounting of bumpers and 
use of shock-absorbing material be- 
tween bumpers and auto frame; 
flat, large-area side bumpers, and 
an air scoop built into the roof, to 
minimize the possibility of taking 


|in noxious exhaust fumes from 
| other vehicles. 
| The instrument panel shows a 


continuous green light pattern 
|when car is functioning normally, 

red when malfunctioning, and 
|there is a large, direct-reading 
speedometer dial. Roof padding is 
— for throughout. 


‘Rubber Industry 
| Declares War 


‘On Unsafe Tires 


WASHINGTON. — Tire dealers 
|}across the nation are staging a 
| month-long traffic safety drive, 
aimed at cutting the highway acci- 
dent toll. The project — with the 
theme “Safe Tires Save Lives” — 
is designed to remove all unsafe 
tires from cars, trucks and buses. 

The campaign coordinated 
through the Inter-Industry High- 
way Safety Committee,.is being 
promoted cooperatively by the tire 
companies, the National Tire 
Dealers and Retreaders Assn., Rub- 
ber Manufacturers Assn., E. I. du- 


Pont deNemours & Co., American 
Rayon Institute, Tire Retreading 
Institute and the tire industry's 


business magazines. 

It is essentially a community 
project. Tire dealers will work with 
civic groups, church groups, Boy 
Scouts, law enforcement agencies 
and other local organizations to 
bring the safe-tires theme to the 
attention of the nation’s motorists. 

A feature of the campaign is the 
“Old Tire Roundup” in which un- 
safe tires will be dumped in west- 
ern corrals at tire stores for public 
display. Tire check lanes are 
planned in some communities. In 
others, special school safety weeks 
will be tied into the project. The 
campaign will continue through 
Oct. 14. 


75% of Eligible Workers 
Join Chrysler Stock Plan 


DETROIT. — About 75 percent 
of the 20,000 eligible Chrysler Corp. 
employes have enrolled in the com- 
pany’s thrift-stock ownership pro- 
gram whereby they invest regularly 
in Chrysler common stock and U. S. 
bonds through payroll deductions 
and company contributions, 

Under the Chrysler plan, the 
company’s contributions in relation 
to the employes’ savings will be 
stepped up as the ratio of corpora- 
tion earnings to net sales increases. 
Participants in the program are 
saving an average of 8.1 percent of 
their base salary. Maximum allow- 
able savings are 10 percent. 


Kuhn Gives Trainer 
INDIANAPOLIS. — Bill Kuhn, 
president of North Side Chevrolet, 
Inc., and East Side Chevrolet, Inc., 
has given a driver-training car to 
Broad Ripple High School here. 
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THE WORLD’S MOST BEAUTIFUL MODELS 


With all due apologies to the new Miss America, the trim lines most talked about, most written about 
and at least second most appreciated are those created in Detroit (and other automotive centers). 

The Storer Broadcasting Company pays tribute to this world-wide interest by producing 
a series of quarter-hour programs each year—each show welcoming the new models of a different 
manufacturer—which are broadcast by every Storer radio station and made available to all other 
stations in the country. Eighteen such programs were produced last year. 

For the third consecutive year, the Storer Broadcasting Company will again provide this 
service as a gesture of sincere appreciation to the automotive industry for its momentous contribution 


to a better way of life—the American Way. 


TO ALL RADIO STATIONS: Complete program tapes are available at no cost. Contact the advertising manager 


of each manufacturer. 


WSPD-TV WJW-TV WJBK-TV WAGA-TV WBRC-TV KPTV WGBS-TV 
Toledo, Ohio Cleveland, Ohio Detroit, Mich. Atlanta, Go. Birminghom, Alo. Portland,Ore. Miami, Fla. 


WSPD wJIw WJIBK WAGA WBRC WWVA WGBS 
Toledo, Ohio Cleveland, Ohio Detroit, Mich. Atlanta, Ga. Birmingham, Ala. Wheeling,W.Vo. Miami, Fla. 





TOM HARKER—vice-president and national sales director 
BOB WOOD—national sales manager 

LEW JOHNSON— midwest sales manager ® 230 North Michigan Avenue, Chicago 1 ® Franklin 2-6498 

GAYLE GRUBB—vice-president and Pacific coast sales manager ® 111 Sutter Street, San Francisco @ Sutter 1-8689 


118 East 57th Street, New York 22 © Murray Hill 8-8630 
SALES OFFICES < 
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Sims Blasts Profit Giveaway .. . 





Auto Revolution Seen 
By Sutter in S. D. Talk 


MITCHELL, S. D. — A “major 
revolution” in the auto industry 
which will result in a tremendous 
change in the relationship between 
dealer and factory was foreseen 
here by Frederick M, Sutter 
(Dodge-Plymouth), Columbus, Ind., 
NADA first vice-president. 

The theme of Sutter’s talk to 
the convention of the South 
Dakota Automobile Dealers Assn. 
last week was “Where Do We Go 
from Here.” 

Elson G. Sims (Ford), Vincennes, 
Ind., delivered the keynote address 
— “Your Profits and Mine” — and 
said that dealers have experienced 
a “phenomenal thing” in the last 
three years. 

“There never has been a time in 
the history of this industry,” he 
said, “when profit per sales dollar 
was any lower than it has been 
during that time.” 

H. A. Billion, ‘Sioux Falls, was 
elected president to succeed Don 
Liffengren, Pierre. Irwin J. Dyb- 
dahl, Brookings, was named vice- 
president. 

Paul McKeen, Sioux Falls is the 
present treasurer and it is expected 
that he will be reappointed later. 
D. B. Broderick is association man- 
ager and secretary. 

Other speakers included Harvard 
C. Rempfer, state highway commis- 
sion, and W. J. Gerwe, Socony- 
Vacuum Oil Co., Chicago. 

The situation is so serious, Sims 
said, that “great masses” of 
dealers are dangerously ap- 
proaching the “precipice of bank- 
ruptcy.” 

“Unless,” he said, “we can figure 
out something to do to turn this 
profit picture around and get 
started the other way.” 

Sims said that dealers have been 
engaged, during the last three 
years, in the “greatest wholesale 





Esso Discloses 
Production of 
All-Butyl Tire 


NEW YORK. — Esso Research & 
Engineering Co. has announced 
that it has produced auto tires 
made entirely of butyl, a synthetic 
rubber, under pilot plant condi- 
tions. 

Passenger car tires now in use 
consist of a synthetic rubber called 
GR-S, plus a lesser amount of nat- 
ural rubber. 

Esso Research, an affiliate of 
Standard Oil Co. (N. J.), said it did 
not know when commercial pro- 
duction of the tires would take 
place. 

It added that Esso Standard Oil 
Co., another affiliated firm, is plan- 
ning to test-market a limited num- 
ber of the all-butyl tires in about 
six months. 

It was said this program calls for 
production of about 100 per day. 
Butyl is the material from which 
practically all automobile inner 
tubes have been made since World 
War IZ. 


Chrysler’s Purdy 
Quits Corporation 


DETROIT. — Lewis J. Purdy, 
who rose from a production ap- 
prentice to vice-president of Dodge, 
has retired to 
establish an _ in- 
dustrial consult- 
ing firm in Royal 
Oak, Mich. 

He had been 
with Chrysler 
Corp. since 1931 
and headed Dodge 
truck activities 
from 1945 until 
1955. Assigned to 
the corporation’s 

L, J. Purdy central manufac- 
turing staff for the past year, he 
directed a group perfecting a 
plastic-die program, 

Prior to joining Chrysler Corp., 
he had been associated with Pack- 
ard, Northway, Cadillac, Oakland 
and Franklin. 


giveaway” conceived up to this 
time. 

“The automobile dealers of Amer- 
ica during the entire year of 1955 
gave away their profits at a rate 
of nearly $2.5 billion a year,” said 
Sims. 

“Think of it. We gave away 
our legitimate profit during each 
and every working day of 1955 
at the rate of more than $8 mil- 
lion a day. Those Revlon ($64,000 
Question) people are pikers com- 
pared to us,” said Sims. 

He listed three basic reasons for 
the low profit picture. First, too 
many dealers have not ascertained 
their true costs; second, “we have 
been indoctrinated with too many 
false theories on how to make 
money,” and, third, accounting sys- 
tems in use fail to show the dealer 
his cost of doing business and “put 
him in a position where he sells 
below cost.” 


Sims advised dealers to figure up 
total operating expenses and add 
this to the new-car invoice to arrive 
at the unit cost. 


“Then we should resolve,” he 
said, “that we are going to sell 
those cars at a profit or they are 
going to sit until Doomsday.” 
Gov. Joe Foss spoke of the im- 

portance of the interstate highway 
program and its meaning to South 
Dakota and the nation. 


The board of directors asked that 
Foss follow the recommendations 
of the Legislative Research Council 
and separate the Motor Vehicle 
Division from the Highway Depart- 
ment. 


Hertz Purchases 
15,600 New Cars 
For 1957’s Fleet 


CHICAGO. — Hertz Corp. has an- 
nounced that it will buy 15,600 1957 
model cars, the majority in the 
Chevrolet-Ford-Plymouth class, at 
a cost of $33 million, according to 
Joseph J. Stedem, executive vice- 
president. 

Stedem said, that for the first 
time, nearly all the cars will be 
equipped with power steering. All 
models are deluxe and will have 
radios and heaters, he added. 


Oldsmobiles, Buicks and Cadillacs 
also will be included in the pur- 
chase, Stedem said, and 75 percent 
of the autos will be sedans with 20 
percent in the convertible and 
sports car styles and the remain- 
ing 5 percent will be station 
wagons. 

Stedem said the 1957 Hertz total 
fleet will be 20,700, an increase of 
20 percent over 1956. The new cars 
will be delivered through the 
months of October, November, 
December and January. 


Tube Reducing Opens Office 
CHICAGO. — Tube Reducing 
Corp., Wallington, N. J., has opened 
a district office here at 10336 S. 
Western Ave. D. L. Watson will be 
the district manager. 


Continental Retains Classic Lines— 


Used-Car Bulletin from Detroit . . 





Latest Auction Prices 
(Copyright, 1956, by Automotive News) 


(Aptco Auto Auction. Sales every Wednesday and Friday.) 


Sept. 19 
(Rained most of the day. Prices 
softened up about $100 on Iiate 
models. Sold 99 cars out of 193 of- 
ferings.) 

BUICK ’56 Super Riviera, $2,420* 
(ps). ’54 Special 4-dr., $1,155*. °53 
Special 2-dr., $615. ’52 Super Riviera, 
$560*. '51 RM station wagon, $620*; 
Super 4-dr., $400*. 

CADILLAC—’56 (62) Hardtop, $3,815* 
(ps), $3,800* (ps). '53 (60) Special 
4-dr., $1,500*. 

CHEVROLET—’56 Two-ten (6) station 


wagon, $1,860%; Two-ten (8) 2-dr., 
$1,550. ’°55 Bel Air (8) Hardtop, $1,- 
600*; conv., $1,535; 2-dr., $1,175. 


54 Bel Air Hardtop, $1,040; Two- 
ten Delray coupe, $980; 2-dr., $925°*, 
$880. '53 Bel Air Hardtop, $870*; 4- 
dr., $780; 2-dr., $760*, $735*, $655* 
(ps). °52 SL Deluxe 2-dr., $480. ‘51 
SL Deluxe 4-dr., $310. 
CHRYSLER—’53 NY 4-dr., $730* (ps). 


"46 4-dr., $200. 
DeSOTO—’'54 Fire Dome 4-dr., $950*, 
$825* (ps). °53 Fire Dome 4-dr., 


$665. 

DODGE—’56 Royal Lancer, $2,000*. ’55 
Royal station wagon, $1,840*; Lan- 
cer, $1,570*; conv., $1,540*; Coronet 
Hardtop, $1,600*; 2-dr., $1,455°. °54 
Coronet 2-dr., $905*. "53 Coronet 4- 
dr., $535*. ‘52 Coronet 4-dr., $330. 

FORD — ’56 Country sedan, $1,975* 
(ps), $1,660; Fairlane (8) Victoria, 
$1,820° (ps); 4-dr., $1,795* (ps). °55 
Fairlane (8) Crown Victoria, $1,- 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports are on Pages 44, 45, 46 and 47 


| 
| 
| 
| 





750*; Country sedan, $1,775; 2-dr., 
$1,340*, $1,250, $1,210; Custom (8) 
2-dr., 2 at $1,090; Custom (6) 2-dr., 
$930. '54 Crest (8) 4-dr., $855; Cus- 
tom (6) 2-dr., $690; Main (6) 2-dr., 
$675. °53 Crest (8) Victoria, $920; 
Custom (8) 2-dr., $740, $725*; Cus- 
tom (6) 2-dr., $720*%, $535; 4-dr., 
$475. '52 Custom (6) 2-dr., $400. 
"51 Custom (8) 4-dr., $180. 

LINCOLN—’'56 Premiere Hardtop, $3,- 
700* (ps). 

MERCURY—’55 Monterey Hardtop, $1,- 
580°. '54 Monterey Hardtop, $1,410*, 


$1,385*. '51 4-dr., $270. 

NASH — 'S4 Rambler station wagon, 
$1,050. °53 Rambler station wagon, 
$630; Statesman club coupe, $630*; 


2-dr., $530*°. '52 Rambler Hardtop, 
$385 

OLDSMOBILE—’56 (98) Holiday, $2,- 
650* (ps); (88) Holiday, $2,250*. °55 
(88) Holiday, $2,160*, $2,050*; 2-dr., 
$1,705*, $1,690*°; (98) 4-dr., $1,910* 
(ps). "53 (88) 2-dr., $825. ‘52 (88) 
2-dr., $500*; 4-dr., $335°. 

PACKARD—’54 Patrician Hardtop, $1,- 
185°. ‘49 4-dr., $180. 

PLYMOUTH—’55 Savoy (8) 4-dr., $1,- 
175. '53 Cranbrook 4-dr., $640*, $575. 
’52 Cranbrook 4-dr., $290. '51 Cran- 
brook conv., $355. ‘50 Deluxe 2-dr., 
$210. 

PONTIAC—’56 Chieftain (8) Catalina, 
$2,050*. '55 Star Chief (8) 4-dr., $1,- 


570* (ps). °53 Chieftain (8) conv., 
$710*; 4-dr., $695. 

STUDEBAKER — '54 Champion 4-dr., 
$660. 


Continental Improved 
Without Price Boost 


What's New: 


Locking differential . . . 10 to 
1 engine compression ratio .. . 
automatic headlamp dimmer .. . 
40-ampere generator... 
colors . . . self-regulating clock 
. .. relocation of air-conditioning 


intakes . . . reduced weight .. . 
improved brakes and steering. 
= * > 


5 Sees -can buyers, whose 
tastes run to the costliest of 
American production models, will 
find a new version of the Continen- 
tal Mark II in dealer showrooms 
late this week. , 

It is the first offering of the 
new-model season, but Lincoln, 
which directs production of the 
Mark II, is quick to point out 
that this is not a 1957 model. 
The Continental, its makers em- 

phasize, “will follow the European 
pattern of design endurance,” and 
will preserve its present styling 
features during the 1957 model 
year. 

- * s 
ONTINENTAL also has pre- 
served its 1956 price, and prob- 

ably will be the only make to do 
so. A spokesman said last week 


that there is no indication of a) 


price increase for the Mark II, 

Factory-suggested list price of 
the Continental is $9,543.25. This 
includes Federal tax and suggested 
dealer delivery - and - handling 
charges, but does not include 
freight or local taxes. 


Continental declined to esti- | 


mate the annual production of 

the new model, but observers be- 

lieve the output pace of the last 

six months is a good indication 

of future plans. Since March 1, 
. 





Engineering changes are the principle innovations in the Continental Mark II 
with which Ford Motor Co. will tempt buyers in the highest-price class during 1957. 
Among them are a higher-compression engine, a locking differential and improvements 
in power brakes and power steering. The company emphasized that the car's present 
styling features will be preserved curing the 1957 model year. 








production has been at the rate 

of about 1,000 units a year. 

A company spokesman pointed 
out that Continental production is 
planned on a monthly rather than 
a quarterly basis, and that all cars 
are built on dealer order. 

© > > 
T ALSO was learned last week 
that there now are “something 
over 500” dealers handling Continen- 
tal. There were 653 on Jan, 1, The 
factory pointed out that the dealers 
who have relinquished the fran- 
chise have done so voluntarily, and 
that Lincoln has exerted no coer- 
(Continued on Page 59, Col. 2) 


Chevrolet Buys 
Atlanta Site 
For Supply Depot 


DETROIT. — Chevrolet has an- 
nounced acquisition of an 82-acre 
site northeast of Atlanta, for a new 
280,000-square-foot supply depot. 
Work is scheduled to begin late 
this year. 


The Chevrolet-Atlanta major 
supply depot will be at Peach Tree 
Industrial Blvd. and Old Peach 
Tree Rd, at Doraville, Ga. The 
site was purchased by Chevrolet 
from Buick-Oldsmobile-Pontiac as- 
sembly division of General Motors 
Corp., which operates an adjacent 
auto assembly plant. 


The single-story warehouse will 
be of steel frame construction with 
brick and aluminum siding. It will 
include 252,500 square feet of ware- 
housing area and 27,500 square feet 
of office space. 

There is a provision for a road 
underpass 110 feet long under the 
office portion of the warehouse. The 
1,200-foot access road will be used 
primarily by trucks servicing the 
warehouse. 

Modern material-handling equip- 
ment will be used. Approximately 
20,000 auto and truck parts and 
accessories will be stocked. 


Judge Dismisses 


Auto Interest Case 


DETROIT. — A charge accusing 
Commercial Credit Corp. of collect- 
ing excessive interest on a used-car 
purchase has been dismissed by 
Judge John P. O’Hara, in recorder’s 
court. 

He ruled that the company could 
not be held responsible because the 
contract was written by a repre- 
sentative of the dealership, Frank 
McLaughlin Pontiac Sales. William 
R. Bolio, assistant prosecutor, said 
no further action was planned at 
present. 








Tompkins Heads q 


Safety Committec 


Freed, Williams 
Also Get Posts 


WASHINGTON, — H. D, Tormp. 
kins, vice-president of Firestone 
Tire & Rubber’Co., has been elec*ed 
chairman of the Inte r-Industry 
Highway Safety Committee at the 
annual meeting of the Committce’s 
board. He succeeds A. vanderZee, 
of Chrysler Corp. 

Charles C. Freed, former NADA 
president and a DeSoto-Plymouth 
dealer in Salt Lake City, is the 
new vice-chairman, Walker A. 
Williams, sales vice-president for 
Ford Motor Co., was elected 
secretary-treasurer. M. R. Dar- 
lington jr. is managing director 
of the committee, a nonprofit 
organization of automotive and 
allied industries. 

Elected new board members were 
R, A. Abernethy, vice-president of 
American Motors Corp., and Joseph 
A. Abel, vicepresident of the 
National Tire Dealers and Re- 
treaders Assn. 

In accepting the chairmanship, 
Tompkins said, “The Inter-Indutsry 
Highway Safety Committee will 
continue to work with automobile 
and tire companies, their dealers 
and dealer associations, public offi- 
cials and other interested groups 
to encourage action progrems 
for ‘Better Highways — Better 
Drivers.’ 

“During 1957, the Committee will 
again seek organized support in 

states and communities for the ex- 
pansion of young and adult driver 
education, courteous driving, and 
community Vehicle Safety-Checks 
urging motorists to maintain their 
cars in safe driving condition.” 

As an example of current activ- 
ity, Tompkins cited th: Inter- 
Industry Committee’s coordina- 
tion of a program by tire manu- 
facturers and tire dealers to get 
unsafe tires off the streets and 
highways. 

Other members of the Committee 
are: W. F. Hufstader, vice-president 
of General Motors; Dan O’Madigan 
jr., director of sales services for 
Studebaker-Packard Corp.; Dean 
Chaffin, a Cadillac-Buick-Chevrolet 
dealer in Bozeman, Mont.; Carl E. 
Fribley, NADA president; F red- 
erick M. Sutter, NADA vice- 
president; Frank H. Yarnall, imme- 
diate past president of NADA. 
Howard N. Hawkes, vice-president 
of U. S. Rubber Co.; J. A. Hoban, 
vice-president of B. F,. Goodrich 
Co.; Victor Holt jr., vice-president 
of Goodyear Tire & Rubber Co.; L. 
A. McQueen, vice-president of Gen- 
eral Tire & Rubber Co., and Ben 
M. Wilbanks, president of the 
National Tire Dealers and Re 
treaders Assn. 


$16,000 Fire at Friend’s 

HOT SPRINGS, Ark. — Fire has 
destroyed the paint and body shop 
of Don Friend here, along with 
four late-model automobiles valued 
at about $16,000. Over-all damage 
was estimated at “more than $25,- 
000.” An explosion occurred when 
a spark from an acetylene torch 
ignited a gasoline tank, it was said. 








Koenig Retires— 


Wearing a traditional Hawaiian “lei” 
symbolic of his planned travels, L. S. 
Koenig, International Los Angeles district 
manager, expresses his thanks to mem- 
bers of the International truck dealer and 
sales organization at a banquet marking 
his retirement after 41 years of IH serv- 
ice. The first district manager in los 
Angeles, Koenig will be succeeded by G. 
B. Healy, former assistant manager. 











A reliable source for dependable products 


Perhaps no measurement of value is as important as 
dependability. For, obviously, in automotive compo- 
nents, sound design, outstanding performance, and 
efficient production service can only stem from an organ- 
ization built on the solid foundation of dependability. 
For over thirty years Bendix Products Division has 
demonstrated its ability not only to meet, but to antici- 
pate the needs of the automotive industry. The fact that 
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Bendix Power Brakes* 


Bendix products have won such wide acceptance is 
proof of dependability. 

From plans to finished products, you can count on 
Bendix as a reliable source for dependable automotive 
components. 


BENDIX civision SOUTH BEND >rana 


Export Sales: Bendix international Division, 205 East 42nd Street, New York 17, N.Y. 


*REG. U. 5. PAT.OFF. 
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Bendix Power Steering* 
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AUTOMOTIVE WASHINGTON 


Prospects Are Brighter 


For Transport Census 


By William Ullman 


Washington Correspondent 
@ 1948 Congress passed a law authorizing a census of 
transportation. The act—Public Law 671—directed that 
such a census be taken in 1949 for the year 1948 and every 
fifth year thereafter. 
The Department of Commerce was expected to direct its 
Bureau of the Census to do@——— 


the job — which, of course, | growing, and the second fifth-year 


would cost money—but Con-| period of the original directive al-| 


gress, as so often happens, never| most on our national doorstep, the 
came up with the dough, even/ Department of Commerce has taken 
though virtually all members of preliminary steps to get not only a 
that body, along with officials of ; favorable nod, but also an actual 
the Department of Commerce, rec- 
ognized the need and importance | 
of a broad transportation survey | 


85th Congress. 
The needs and cost have been set 


and study. forth in a recent memorandum | 


With that need and importance! given Secretary of Commerce Sin- 








for greater 
progress on wheels 


Now, as in 1908, America steps out 
in high-spirited pride on wheels by 
Kelsey-Hayes. Behind their 

striking beauty and stalwart 
performance is the accumulated 
knowledge and skills of 46 years 
of superior wheel-crafting. 


We are proud of the continuing 
contribution made through the years to 
the motoring safety and dependability 
of the cars that roll on wheels by the 
Kelsey-Hayes Wheel Co., Detroit 32, Mich. 


KELSEY-HAYES 


Major Supplier te Automotive, Aviation and Agricultural Industries 


14 PLANTS / Automotive: Detroit and Jackson, Michigan; McKees- 
port, Pa.; Los Angeles, Calif.; Windsor, Ontario, Canada ¢ 
Aviation: Jackson, Michigan; Springfield, Ohio (SPECO Aviation, 
Electronicsand Machine Tool Division); Utica, New York— 4 
plants—(Utica Drop Forge and Tool Corporation, a subsidiary) « 
Agricultural: Davenport, lowa (French & Hecht Farm implement 
and Wheel Division). 


appropriation of funds from the! 
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| 
clair Weeks by Louis Rothschild,| tions, should consist of the follow-| pointed out, the information would 


undersecretary of 
commerce for 
transportation. 
Weeks had 
asked Roths- 
child for a re- 
view of “the 
need for and 
feasibility of 
Census Bureau 
activity in 
the transporta- 
tion field” to- 
gether with 
recommendations either for a 
specific program or for repeal of 
the statutory authority.” 


The Rothschild report concludes 
that comprehensive transportation 
statistics are essential for many 
public purposes and nl 

| 





William Uliman 


a Census Bureau program designed 
to bridge a number of “serious gaps 
now existing in available data.” 
The survey would be taken in 1958 
to cover the year 1957 and the cost 


is estimated at $1.2 million. 
* + +. 


6 Interrelated Surveys 


a 1958 program, as described | 
in the Rothschild recommenda- | 


ing interrelated surveys: 

1. Commodity distribution by 
land, air and water transportation. 

2. Passenger travel by land, air 
and water transportation. 

3. Truck transportation inventory 
and utilization. 

4. Bus transportation 
and utilization. 

5. Air cargo commodity move- 
ments. 

6. Experimental surveys. 

The commodity distribution sur- 
vey, it was noted, is designed to ob- 
tain statistics from major classes 
of shippers showing the transporta- 
tion and distribution of products 
by each class of carrier. 

The passenger travel by land 
survey would be aimed at obtain- 
ing statistics showing the volume 
and character of the passenger 
travel market in the U. S. by 
automobile, bus, air, water and 
railway. 

It also would show the length and 
frequency of trips, primary purpose 
of trip, income or occupational 
status of passenger and other re- 
lated factors. 

Under present plans, it was 


inventory 








| be obtained principally by a diary 
| system from a sample of hoiise- 
| holds. The sample design would be 
| similar to the one used for the Cen- 
sus Bureau’s current population 
| survey. 
| The truck transportation inven- 
| tory would seek to compile and 
| publish statistics on truck trans- 
| portation, except trucking per. 
| formed by vehicles owned by Fed- 
eral, state and local governments. 
The major aspects of this survey 
| would be characteristic of the truck 
fleet—number of vehicles, classified 
by weight, body type, age, annual 
| mileage, occupational use, number 
|of private and for-hire fleets by 
|number and kind of vehicles and 
other relevant factors. 

The inventory and utilization of 
trucks would form one of the 
| Prime surveys of the census, go- 
ing into practically every phase 
of the subject. Data for the char- 
acteristics of the truck fleet would 
be compiled for each state and 
census region, as well as for the 
nation as a whole. 

The bus survey would explore the 
characteristics of the bus fleet— 
number of vehicles, passenger 
capacity, bus miles, class of service, 
number of carriers, employment, 
payrolls, revenues and passengers 
carried. 

* + * 


10 Problems Affected 


7. report also sets forth 10 
problems whose solutions de- 
pend in measurable degree on bet- 
ter transportation data, They are: 

1. Agricultural exemption under 
the ICC Act. 

2. Excise taxes on transportation 
charges. 

3. Federal aid to airports. 

4. Railroad passenger deficit. 

5. Repeal or modification of the 
fourth section of the Interstate 
Commerce Act. 

6. Small shipments and merchan- 
dise problem. 

7. A single regulatory agency in 
the coordination of policies affect- 
ing all classes of carriers. 

8. Trailer flat car service. 


9. Relative advantages of and 
need for common, contract and pri- 
vate carriers. 

10. Desirability of a less restric 
tive policy on integration of differ- 
ent types of common carriers. 

The entire report is interesting 
and meaty. Those who did the spade 
work on it include Donald Leavens 
and Edward Margolin, of the 
undersecretary’s staff; Paul F. Roy- 
ster, assistant to the undersecre- 
tary, who was responsible for gen- 
eral supervision, and Dr. Donald E. 
Church, chief of the transportation 
division of the Bureau of the 
Census, 





* * * 


Vehicle Code Revised 


Tur current issue of the official 
bulletin of the American Assn. 
of Motor Vehicle Administrators 
notes recent changes made in the 
Uniform Vehicle Code. These were 
adopted by the National Committee 
on Uniform Traffic Laws and Ordi- 
nances, and include the following: 

1. Absolute speed limits (in lieu 
of present prima facie limits), with 
a maximum limit for rural high- 
ways of 60 miles per hour, 30 m.p.h. 
in built-up areas, and a new limit 
of 45 m.p.h. for vehicles towing 
house trailers. Elimination or modi- 
fication of the lower night limit will 
be submitted to mail vote. 

2. Extension of police officers’ 
authority to arrest for specified 
serious offenses, such as driving 
while drunk and hit-and-run. 

3. Increase in minimum liability 
requirements under financial re- 
sponsibility laws to $10,000/$20,000/ 
$5,000 in lieu of present $5,000/$10,- 
000/$1,000 minimum requirements. 


4. New certificate of title act 
which is separate from registration 
provisions and which includes pro 
visions for notation of liens and 
other security interests. 

5. Various changes in lighting re 
quirements, such as increase in 
number of auxiliary passing and 
driving lamps, amendment of farm 
equipment lighting provisions, and 
permissive use of three identifica- 
tion lamps on front and rear of 
vehicles over 80 inches wide. 

6. Regulation of hydraulic 
brake fluid. 


7. Various amendments relating 
(See ULLMAN, Page 54, Col. 3) 
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The POWER of consumer acceptance. 
NATIONAL ADVERTISING for exclusive benefit of New Car 
Dealers pre-sells customers. 


The POWER of customer satisfaction. 
Sparkling beauty lasts 3 to 4 times longer. 


The POWER of a national field force. 
Individual help when needed for operator training, selling and 
merchandising. 


} COWL OF PROFIT-PRODUCING 


RCELAINIZE 


TRADE MARK REG. U. S. PAT. OFF. 


A NEW CAR DEALER Sacluswe 


The POWER of dynamic merchandising helps. 
A wealth of selling helps for every day in the year. (Current 
and seasonal) 


The POWER of year ‘round profits. 
Porcelainize easily maintains third largest source of service 
revenue. 


The POWER of greater profits. 
50% gross or better—more per sq. ft. of floor space than any 
other service operation. 


To these exclusive benefits add the exclusive rights of New Car Dealers 
to apply Porcelainize. The business Dealers build is theirs to keep. 


Whe Uteld Chandar 
fe 


-PORCELAINIZE 


INC. e DENVER, 


Tine hilemobile C/Afpearance 


FREEMAN & FREEMAN, COLORADO 












The Newspaper of the Industry yoy 


mnotive Neus 


cL 
CTURING piSING  ayiciNG [—7 
MANUFA\ MERCHAND™ {SERV ae 


(Established in 1925) 
Member Published Every Monday by Member 
a=. SLOCUM PUBLISHING COMPANY, INC. Ain 
oe DETROIT 26, MICH. 


Cable Address—AUTNEW, Detroit 
2666 Penobscot Bidg. . 
New York 
51 E. 42nd St. 
Murray Hill 7-687! 


Telephone WOodward 3-0495 


Chicago 
360 N. Michigan Ave. 
State 2-6273 


Los Angeles 
1800 W, 6th St. 
Dunkirk 3-0303 


Washington 
912 Colorado Bidg. 
National 8-4303 





Publisher—George M. Slocum (1889-1949) 
Chairman of the Board—Mrs. George M. Slocum 
Editor & General Manager—Pete Wemhoff Editorial Director—Robert M. Finlay 

Service & Truck Editor—J. C. Weed; News Editor—Maynard M. Gordon; Associate 
Editor—Robert M. Lienert; Engineering Editor—John T. Benedict; 

Advisory Editor—John O. Munn; Washington Bureau Chief—William Ullman. 
Editorial Associates—Martin L. Whitmyer, Joseph M. Callahan, W. C. Lockwood, 
Frank Gawronski, John K, Teahen jr., Agnes Stewart, Eileen Parsons. 

Business Manager—Richard L. Webber 
Advertising: Eastern—Edward Kruspak, Advertising Manager; Ray Billingham and Howard 
Bradley jr., Midwest—J. Goldstein, Manager, and William Gallagher; Western— 
Robert H. Deibler; Michigan-Ohio—William R. Maas and Roy Holihan. 

Promotion & Research Director—Jared W. Finney, Advertising Production—Caro! LeVeque, 
Manager; Donna Fowler, Assistant. 

Office Manager—Eleanore Whalen; Circulation Dept. Manager—Lucy Matney, 
Classified Advertising Dept. Manager—Theresa Abraham; Mechanical 

Superintendent—Sarmuel Pinkis. 








RESIDENT CORRESPONDENTS: Akron—Joe Kuebler; Albuquerque—Veda Conner; Atlanta— 
E. C. Bash; Atlantic City—F. W. Schwarz; Austin, Tex.—J. R. Hornaday; Balitmore—Kate 
Savage; Birmingham, Ala.—Stuart Riddle; Boston—Harry Stanton, Guy Livingston; Buffalo— 
G. é. Toles; Charlotte, N. C.—W. F. Stewart: Chicago—Wm. M. McCarty; Cincinnati— 
Frank Kappel: Cleveland—Sanford Markey; Columbus—Bert Strang; Dallas—C. K. Cates; 
Denver—ira Alexander: Des Moines—F. W. Carell: Harrisburg—George Shelley; Houston—Rub 
Fenoglio; Indianapolis—C. L. Kern; Jefferson City—L. H. Houck; Little Rock—Iinez McDuff; 
Los Angeles—Slim Barnard: Louisville—A. W. Williams; Lowell, Mass.—Charies Sampas; 
Madison—John Wyngaard; Manchester, N. H.—Guy Langley; Marthaville, La.—E. E. Gentry; 
Miaemi—G. S. Connell; Milwaukee—Theodore R. Adams; Minneapolis—Donald Lyons; Mont- 
any, Ala.—William Lynn; New Jersey—Bethune Jones; New Orleans—Gordon Hebert; New 
ork City—Ed Brown: Oakland, Calif.—Steve Still; Oklahoma City—M. L. Risen; Omaha— 
A. R. Oleson; Pawtucket, R. 1.—T. L. Forbes; Philadelphia—Allen Sommers; Phoenix—Sheldon 
A. Engel: Pittsburgh—L. M. Leffingwell; Portland, Ore.—E. W. Peterson; Providence—Ruth 
M. Eddy: Richmond, Va.—J. K. Cardwell; Rochester, N. ¥Y.—William Hackman; Salem, Ore. 
—F, K. Haskell; Salt Lake City—M. S. Harmer; San Antonio—J. H. Reed; San Francisco— 
Leon Pinkson: Seattie—Martin Trepp; South Bend—L. E. Dunkin; Spartanburg, S$. C.—L. D. 
Bray; Sprin field, i.—C. C. Hall; St. Louis—Sam X. Hurst; Tacoma—Robert E. Sconce; 
Toledo—Paul Hayes; Wamego, Kans.—G. M. Hunholz; Waterbury—Edith E. Ce Rienz. 


FOREIGN CORRESPONDENTS: European Correspondent—George L. Glaser; Brussels, Bel- 
gium—John W. Ashton; Lethbridge, Alberta—G. A. Yackulic; London, Eng.—F. C. Livingstone; 
Mexico City—Douglas Grahame; Milan, Italy—Antonio Giordano; Montreal—Jules Larochelle; 
Ottewa—M. L. Schwartz; Paris—Henry Altimus; Sydney, Australia—H. Bowden Fletcher; 
Tokyo—Stuart Griffin; Toronto—James Montagnes; Vancouver, B. C.—F. H. Fullerton. 


Subscription: United States and Canada, one year $8, two years $14. 
All other countries one year $12, two years $20. No Free List. 
Copyright, 1956, Slocum Publishing Co., Inc. All Rights Reserved. 














Entered as second-class matter Post Office, Detroit, under Act of March 3, 1879. 
Member of Audit Bureau of Circulations and the Associated Business Publications. 
Advertising Rate: See Standard Rate and Date, or write for rate card. 


AUTOMOTIVE NEWS PLATFORM 

{ |. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 

{ 2. Every dollar of gasoline and oil taxes, collected by states and federal 
governments, appli to the building and maintenance of highways; 

1 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 
else in the world. 





AUTOMOTIVE 





Lawmakers Are Considering 
A Dangerous Concept 


HE recent auto-industry visit by the House subcommittee | 
investigating auto safety could well give cold chills to 
any admirer of the free enterprise system. 


Aside from the frightening concept of politicians taking 
a hand in the design of American cars, Rep. Walter E. 
Rogers, Texas Democrat and member of the subcommittee, 
asked: 

“What would happen to the horsepower race if the tax- 
ing basis was shifted to horsepower? Would you keep 
9”? 


going (boosting power) despite higher license fees? 


It is interesting to note that the comparatively free Ameri- 
can auto industry accounts for 70 percent of the world’s 
passenger car production. In 1954, the latest year for which 
such figures are available, the U. S. turned out 5,558,000 
passenger cars while all the other countries in the world 
were producing 2,405,000 cars. 

There may be many reasons for the astounding place the 
U. S. auto industry holds in the world, but certainly the 
relatively free American climate, which permitted the 
makers to offer the public the cars they wanted, was an im- 
portant one. 

A law, such as the suggested horsepower tax, could be the 
entering wedge of a move to shackle the American industry 
as well as to influence the buying vote of the public. 

Auto men have long pointed out that the biggest polling 
booth in the world is the free American marketplace. Every 
time we buy an article, we cast a vote. 

There are many arguments that can be made on horse- 
power, but we think al] fair-minded men will agree that 
American cars have made great strides in safety. The final 
answer on safety lies in the use or misuse of the product. 

The 1956 model can be misused to become a death weapon 
just as the 1920 model could be. 

Let us confine the law-making power to the proper use of 
the auto and avoid the dangerous experiment of seeking to 
legislate what our industry can make and what our public 
can buy. 
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Coming 
Events 


Dealer Conventions 


Sept. 16-18—Wyoming Automobile Dealers 
Assn. Convention, Cheyenne, Wyo. 


Sept. 17-18—Minnesota Automobile Deaiers 
Assn., St. Paul Hotel; St. Paul. 


Sept. 18-19—South Dakota 
Dealers Assn. Mitchell, S. D. 


Sept. 23-25—Colorado Automobile Deal- 
er's Assn., Colorado Hotel, Glenwood 
Springs, Colo. 


Automobile 


Sept. 23-25 — Texas Automotive Dealers | 
Assn., Commodore Perry Hotel, Austin. 


Sept. 24-25—Wisconsin Automotive Trades 
Assn., Hotel Schroeder, Milwaukee. 


Sept. 26-28 — 
Trade _ Assn., 
Atlantic City, 

Sept. 30-Oct, 2. — Tennessee Automo- 
tive Assn., Gatlinburg, Tenn, 

Sept. 30-Oct, 3—New York State Automo- 
bile Dealers, Inc. 33rd Annual Conven- 
tion, The Concord, Kiamesha Lake, N. Y. 

Oct. 3-4—25th Annual State Convention, | 
Kansas Motor Car Dealers Assn., Baker | 
Hotel, Hutchinson, Kansas, 

Oct. 14-16—Automotive Trade Assn. of 
Virginia, John Marshall Hotel, Rich- 
mond. 

Oct. 21-22—Oklahoma Automobile Dealers 
Assn., Skirvin Hotel, Cklahoma City. 

Oct. 21-23—Automobile Dealers Assn. of 
Alabama, inc., Buena Vista Hotel, 
Biloxi, Miss. 

Oct. 21-23—Florida Automobile Dealers 
i Fort Harrison Hotel, Clearwater, 
la. 

Oct. 21-23—Tenth Annual Convention, Na- 
tional Independent Automobile Dealers 
Assn., Hotel New Yorker, New York City. 

Oct. 30-31 — Illinois Automotive Trade 
Assn., Pere Marquette Hotel, Peoria. 

Nov. 3-5—Texas Independent Automobile 
Dealers 12th Annual Convention, Statler 
Hilton Hotel, Dallas. 


Nov. !1-13—Kentucky Automobile Dealers 


New Jersey Automotive | 
Chalfonte-Haddon Hall, 





Automotive Cartoon 


Of the Week 


ee. Sheraton-Seelbach Hotel, Louis- 
ville. 
Nov. 13—Connecticut Automotive Trades i 

Assn., Hotel Statler, Hartford. —_—" 
Dec. 2-4—Ohio Automotive Dealers Assn., 

Cleveland. 7 2 
Dec. 4—Utah Automobile Dealers Assn., 4 a 

Salt Lake City. a 
Jan. 26-30—40th annual NADA Conven- 

= gas _NAD Equipment Exhibition, See 

an rancisco. 

De. cae. ae "I was just thinkin’, fellows, we expect a flood of business 
Auto Shows 


Oct. 62i—Dallas Auto Show, State Fair 
Automobile Bidg., Dallas. 

Nov. 10-17—Iinternational Autorama, Com- 
mercial Museum, Philadelphia. 

Nov. 15-25—Los Angeies Automobile Show, 
Pan Pacific Auditorium, Los Angeles. 
Dec. 8-i6—National Automobile Show, 

Coliseum, New York. 

Jan. 5-12—Buffalo Automobile Show, Mas- 
ten Avenue Armory, Buffalo. 

Jan. 4-13—Seattle Auto Show, Civic Audi- 
torium, Seattle. 

Jan. 5-13—Chicago Auto Show, 
tional Amphitheatre, Chicago. 

Jan. &13—Phoenix Automobile Show, 
Phoenix Coliseum, Phoenix, 

Jan. 18-26—Indianapolis Auto Show, Man- 
ufacturers Bldg., Indiana State Fair 
Grounds, Indianapolis. 

Jan. 19-26—Baltimore Automobile Show, 
Fifth Regiment Armory, Baltimore, 


Letterbox 





Interna- used 


Stop Apologizing 

It was very interesting reading 
your article about dealer standing 
in a national public relations sur- 


Jan. 19-26—Pittsburgh Automobile Show, vey. 
—— es fomey, Te It would be more interesting to 
Jan. 19-27—Detroit Auto Show, Detroit | know automobile dealer ratings on 


Artillery Armory, Detroit. 
Jan. 21-26—Cincinnati Automobile Show, 


bankers and builders, who were so 


Cincinnati. 
Jan. 26-Feb. 2 — Rochester Automobile : 
Show, War Memorial Exhibit Hall, | difficult time deciding which to 


Rochestr, N. Y. 

Feb. 2-10—Omaha Auto Show, Civic Audi- 
torium, Ohama. 

Feb. 4-9—Denver Automobile Show, Den- 
ver Coliseum, Denver. 

Feb. 9-i6—Albuquerque Auto Show, Coli- 
seum Bldg., State Fair Grounds, Albu- 
qureque, N. M. 

Feb. 9-16—Milwaukee Auto Show. 

Feb. 17-23 — Syracuse Automobile Show, 
Onondaga County War Memorial Bidg., 
Syracuse. 

Feb. 28-March 2—Greenville Automobile 
Show, Textile Hall, Greenville, S. C. 


General 


Sept. 20-22—Automotive Parts Rebuilders 
Association Convention and Trade Show, 
Edgewater Beach Hotel, Chicago. 


(See CALENDAR, Page 55, Col. 3) 


30 Years Ago... 


|rank on the very bottom rung of 
| the ethical ladder. 


lowest of all those business men,” 
must be in a peculiarly isolated 
part of the U. S. where automo- 
bile business is not transacted, for 
I feel that if he were anywhere 
in the rest of this country, a good 
portion of his business would be 
| dependent on automobiles, their 
servicing, sales and personnel. 

As for the builder, who ques- 
tioned ethics of the automobile 
dealer immediately after the war, 





The Big Stories 


Since the introduction of the new General Motors line of cars, 
Chevrolet, Oldsmobile, Oakland-Pontiac, Buick and Cadillac divisions 
have been unable to meet the demand from dealers, and at the 
moment every division is oversold, according to Alfred P. Sloan jr., 


president. 

When the consolidation of Fisher Body as a manufacturing division 
of General Motors became effective in June, there were on the payroll 
of GM more than 151,000 employees, with wages of $254,394,000 an- 
nually. 

Between 18,000 and 19,000 automobiles of American and Canadian 
manufacturers will be exported to British South Africa this year, and 
will form nearly 90 percent of the motor vehicle imports of that part 
of the world, according to the trade commissioner of Johannesburg, 
South Africa. 


|how many dealers and others in 
our population would like to see 
many builders in their areas not 
only replaced but run directly out 
of town. 


It seems to me that it is time 
that we dealers stopped apologizing 
for imagined wrongs and started 
‘ . bragging of our ability to survive in 
free to criticize automobile dealers. this market and our abilities to 

Personally, I would have a very| bolster the whole economy of this 
country and to tell friends like our 
bankers, that if it were not for au- 
tomobile dealers his banking might 
be in very serious trouble. 


I hope other dealers also have 
answered these insults to our busi- 
ness and take issue with these very 
erroneous statements. — Geratp B. 
WeEIsSs, vice-president, Mannie 
Weiss, Inc. (Chrysler-Plymouth), 
Lawrence, L. IL, N. Y. 





The banker, who said: “In my} 
| opinion, the automobile dealer rates | 








with the new ‘57s! But, gosh, | forgot, our competitors 
will have new models, too!” 


‘Who’s Unethical? . . . 


This is an open forum for the discussion of any subject of interest to our 


readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 


if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


* * * 


Drivers at Fault? 


The Congressional investigation 
|of automobile safety will be valu- 
able only if it produces recommen- 
dations designed to crack down on 
junfit drivers and 
wheel.” It’s in this area where the 
cause of most tragic accidents lie. 


However, I would be very chary 
about regulating car and truck 
speeds by use of governors or in 
any way curbing body designs 
through legal means. This reser- 
vation applies to seat belts, al- 
though I feel their use should be 
widened by designating them 
standard equipment on all vehi- 
cles. 


Over-emphasis on auto construc- 
tion as the villain 
misses the increased trend toward 
reckless driving, often by individ- 
uals who cannot cope with today’s 
traffic problems. Safety starts and 
ends with what Former Presiden! 
Truman called “moron motorists.” 
—VIRGINIA READER. 
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“MIRACLE’’ 


CLEAN EASY 


CONVERTIBLE 
TOPPING 
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FABRIC = 
cvrreY.;.~ 


After two full years 
of experimenting and 
road testing 


p 


one full year as 
original equipment, 


J ONAR I. 5 pr esents 


the fabulous easy cleaning 
HAARTEX 


HAARTZ 


AUTO FABRIC CO. 


NEWTON, MASSACHUSETTS, U.S.A. 


HAARTEX HYPALON* SURFACE... 


New "Miracle" type of synthetic rubber. 


HAARTEX 


Beautiful, luxurious, leather-type grain. 


HAARTEX Cleans EASY ... Plain soap and 


CEM ml ele Lol ce) =) le Re BLA 


Beata eas ree he ohm hai lile 


tops acinch... Seams seal easy. 


ata Pas Rugged and tough... Two full years 


of Laboratory and road testing prove it 
HAARTEX 
Looks best — Wears best — Stays 


clean longer. 


New Styling . .. New Look. 


superior to all other topping. 


*Trade Mark . . . DuPont 


Detroit Office: Paul O. Jackson Co., 2405 W. McNichols Road, Dlamond 1-1997 
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Auto World in Brief 


MADISON, Wis. — The Credit 
Union National Assn, reports that 
the employes of Standard Products 
Co., Cleveland, and the Auto 
Specialties Mfg. Co., St. Joseph, 
Mich., have formed their own 
eredit union. Both firms are auto- 
motive parts manufacturers. 

According to CUNA, workers who 
now manufacture transportation 
equipment have 400 credit unions, 


while employes in the motor vehi- | 
cle industry have 30 credit unions. | 


There are more than 22,000 credit 
unions with 10 million workers in 
North America today. 
* + * 
Executives’ Health Normal, 


Research Institute Asserts 


CHICAGO, — Executives, as a 
group, are just as healthy as 
other men of the same age, 
according to a study by the Re- 
search Institute of America, 

The institute said a study of 
examinations of 3,700 executives 
showed that many who complain 
about their health are not ill, 
medically speaking. The checkup 
showed there were, roughly, twice 
as many complaints as ailments. 

* * + 
Jaycee Chemical Negotiates 


To Buy Connecticut Plant 


NORTHPORT, Conn. Jaycee 
Chemical Corp. is negotiating to 
purchase the plant it has been leas- 
ing from Miller Steel Co., accord- 
ing to Phillip Evans, Jaycee treas- 
urer and general manager. 

The plant, located on Route 22 
here, contains 8,300 square feet of 
office, warehouse and manufactur- 
ing space on a 2%-acre site. Jaycee 


makes Bondo, a plastic-fiberglass | 


paste for auto-body, industrial and 


marine repairs. 
* > * 


Rubber Consumption 
Slips a Bit in June 


NEW YORK. — New rubber 
consumption for June, 1956, 


amounted to 110,238 long tons, as | 


compared with 122,994 long tons 
in May, according to the Rubber 
Manufacturers Assn. 
Consumption of synthetic rub- 
ber during June amounted to 
67,242 long tons, in comparison 
with May’s 75,095 long tons. Of 
total new rubber consumed dur- 
ing June, synthetic rubbers ac- 
counted for 61 percent, practically 


unchanged from May’s 61.06 per- | 


cent. Natural rubber consumed in 
June amounted to 42,996 long 
tons. In May, the comparable 
figure was 47,399 long tons. 

- > - 


Goodrich Canada Plant 


OTTAWA. — B. F. Goodrich Can- 
ada, Ltd., said it plans to complete 
construction of a new plant at Ni- 
agara Falls, Ont., early in 1957. It 
will produce plastic materials. Cost 
of the project has been set at $3.5 


million. 
te + * 


Wyd-Vue Firm to Handle 


Production, Sale of Mirror 


CHICAGO, Wyd-Vue Manufac- 
turers, headed by Henry Sweitz, 
has taken over manufacture and 
distribution of the Wyd-Vue Pan- 
oscopic auto mirror. 

The mirror formerly was man- 
ufactured by Crescent Mfg. Co. 

+ * * 


Leasing Group Discusses 
Depreciation, Federal Laws 


HERSHEY, Pa. — Depreciation 
regulations under the 1954 Internal 
Revenue Act and Federal legisla- 
tion as it applies to the rental in- 
dustry were among the subjects 
discussed at a meeting here of the 
American Automotive Leasing Assn. 

Speakers were Ellis Lyons, Wash- 
ington attorney, and Howard Wil- 
lett jr., vice-president, Willett Co., 
Chicago. Armand J. Schoen, Chi- 
cago, is president of the associa- 


tion. 
+ 7 * 


Jenkins to Advise Police 

On High-Speed Driving 
PONTIAC. — Ab Jenkins, vet- 

eran race driver and safety con- 


sultant to Pontiac, is being made 
available to state highway patrols 


across the country to instruct 
patrolmen in the technique of 
safely controlling and braking a 
car at high speed. 

The 73-year old Jenkins, world 
famous for speed and endurance 


records set on the Bonneville Salt | 
Flats, will discuss safe driving at | 


police training schools and make 
demonstrations of proper car con- 
trol techniques in emergency situ- 
ations often encountered by law 
enforcement officers. Jenkins has 
driven over 3,000,000 miles with- 
out an accident. 
* * * 


N. H. Officials Approve Hike 


In Auto Liability Coverage 


CONCORD, N. H. — (UTPS) — 
Gov. Lane Dwinell and the Execu- 


| tor one person and $300 000 for one 
|accident, compared with the pres- 
lent limits of $50,000 and $100,000, 
| respectively. The $20,000 property 
|damage figure would remain un- 
| changed. In a recent suit involving 
|a State-owned car, damages sought 
|far exceeded present coverage. 

| * * * 


Auto Parts, Accessories 


Rank 6th in Air Freight 


CHICAGO, — Auto parts and 
accessories ranked sixth in ton- 
nage of air freight flown by 
United Air Lines in the first half 
of 1956, according to R. L. Man- 
gold, cargo sales manager here. 


Machinery and machine parts 
continued to hold first place, he 
said. Other top shipments, in the 
order given, were: Cut flowers, 
electrical parts and equipment, 
printed matter, wearing apparel, 
aircraft parts and accessories, 
hardware, advertising matter, 
movie and TV films. 

* + + 


Car Ownership Rises 
OTTAWA. — Eighty percent of 


Apprentice Ranks 
Climb 17,470 in 
Year, U.S. Says 


WASHINGTON.—Apprentices in 


'|training increased by 17,470 in the 


Top Salesman— 


| Walter T. Kellogg jr., right, is the 
|“Ace" salesman for 1956 for National 
| Seal division, Federal-Mogul-Bower Bear- 
| ings, Inc., Redwood City Calif. The trophy 


| signifying his achievement was presented 


tive Council have approved an in-| Canadian families owned an auto-| by Carl Vaughn, replacement sales man- 


crease in liability insurance cover-| mobile in 1955 compared with 75 | ager, as the climax of a contest conducted 


age for State-owned vehicles. 


The new limits would be $100,000! 


| year ended in July, bringing the 
national total to about 180,000, 


according to a report by the Labor f 


Department’s Bureau of Appren- 
ticeship. 

W. F. Patterson, bureau director, 
said the increase can be attributed 
largely to more promotional activ- 
|ity by employer associations and 
labor unions. 

“These organizations,” he said, 
“have been working closely with 


jour field staff in building up the; 


|ranks of apprentices to provide for 
|the enormous demand for skilled 
| labor throughout industry.” 
California added 2,525 apprentices 
during the year to show the great- 
lest gain of any state. The state 
| has 20,750 apprentices, also tops in 


| the nation. 
Illinois showed the second great- 


| percent in 1954, according to Cana-| for all salesmen in the firm's replacement | est gain, followed by Massachu- 


dian Government reports. 


| division. 


| setts, Texas, Missouri and Ohio. 


A REPORT TO AUTOMOBILE EXECUTIVES FRO 


iis pote 
tunities 
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Meeting the Practical Problems .. . 
Case Histories of a Salesman 


and then with this information 
invited him into my closing of- 
fice and proceeded to give him 
what I termed a “potential deal” 
—subject, of course, to seeing 
his car. We argued back and 
forth and finally came up with 
a definite figure difference if 
the car proved to be as he de- 
scribed it. 


I told him I realized how busy 
he was and suggested my going 
to his warehouse during the day 
to appraise his car. 

We wrote a deal, all subject 
to approval. I worked out the 
payments, took a credit state- 
ment and made an appointment 
for him to drop back on his re- 
turn trip, still with his truck. 

* 7. * 
SHOWED him how he could 
deal with me without losing 
a minute of his own time. I would 
make all the arrangements while 


en aeenersten 
iia an aray oo eanpet oo aang eee e 


truck and in his uniform), and 
all the other salesmen had made 
the mistake I often make and 
that was not giving the man | 
the attention he wanted—always 
active in today’s market. thinking he was just a fake kill- 
* ¢ $8 ing time. 
Dear Ed: * * & 
A MAN stopped in today to see A§ THE conversation progres- 
the new models. He was driv- sed I realized this man would | 
ing a big semi-trailer that was | develop into a customer if I did | 
parked outside. the right thing. | 
At first, I felt it was not logical Wetalked about | 
to try to close a deal with him a certain model | 
because he didn’t have his trade- car with specific | 
in with him, and because he accessories. I 
seemed to be just killing a little | took him for a | 
time from his job. ride, let him 
We visited quite a while and drive and kept 
I learned he was working day and selling and 
night, which meant he had very qualifying all 
little time to shop for a car. It the time. 
also made me aware that he was I learned he 
making a lot of overtime. had a five- 
I learned that he had stopped year old car, 
in several other places (with his 


Eprror’s Note: This is one of a | 
series of letters on practical 
problems encountered in auto 
selling. It is written by a veteran 
salesman, Bert Simons, who is 





Bright Forecast for Auto Industry— 

The story of what has been happening to the American market in recent years and 
iis potential for the future is the subject of Life magazine's new color movie, ““Oppor- 
tunities Unlimited."’ Produced by Transfilm, the 18-minute film focuses on many areas 
of industry and, in particular, emphasizes growth in the automotive industry. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 


TIVE NEWS gives you the entire story every week throughout the year. got an exact description of it 


/AMERICAS LEADING AIRFREIGHT CARRIER 


When automobile executives turn to 
airfreight to get fast delivery on missing 
component parts, they make it a point 
to specify American Airlines Airfreight 
for these important reasons: 


_ 
Riel dl 


COVERAGE 


Only American offers the extra speed of direct one- 
carrier service to all ten leading retail markets . . . 
more than two-thirds of the top thirty... all twenty- 
three leading industrial areas in the United States. 


CAPACITY 


American has space for your shipments when and 
where it’s needed most. A combined daily lift poten- 
tial of over a half-million pounds gives American 
the greatest capacity of any airline. 


FREQUENCY 


Shipments get faster forwarding . . . spend less time 
in terminals with American’s greater frequency of 
schedules. Over 1000 departures daily offer more 
service to more cities than any other carrier. 


DEPENDABILITY 


First with scheduled airfreight, American today has 
the largest, most experienced personnel force . . . 
most modern handling facilities. Is better able to 
solve shipping problems . . . provide dependable 
on-time deliveries. 


AMERICAN 
AIRLINES 
AIRFREIGHT 


carries more cargo than any other airline in the world 


he was working. I even told him 
if everything went well that the 
next day I would drive the new 
car to his warehouse, pick up 
the old car and leave the new one 
in its place. 

This turned the trick. He said, 
“If you can do what you say 
and still give me the deal you 
offered me, I'm ready right 
now.” 


I said, “You just pick a car 
out of stock, and if your credit 
is approved and your car hasn’t 
been hit by a train lately, you'll 
have a new car by 4 p.m. tomor- 
row.” 

Ed, his car was as nice as I 
figured it to be, and we made a 
deal. To prove how happy he is 
with the new car, he drives by 
our place every morning about 10 
and toots his horn and we wave. 
I made another friend and sold 
another new car. 





—Bert Sons. 


Metals Society 
‘To Honor Seven 
At Exposition 


CLEVELAND. — Seven leaders 
in the metals field will be honored 
by the American Society for Metals 
with awards which recognize con- 
tributions to progress over the 
years. The awards will be pre- 
sented during the 38th National 
Metal Exposition and Congress here 


| Oct. 8-12. 


Edgar H. Dix jr., assistant re- 
search director, Aluminum Co. of 
America’s research laboratories, 
Pittsburgh, Pa. will be presented 


|the Albert Sauveur Achievement 
| Award. It was established by the 





ASM in 1934, and named for Dr. 
| Albert Sauveur, late Harvard Uni- 
versity professor and pioneer 
| mefallurgist. 

William H. Eisenman, national 
secretary of the American Society 
| for Metals, here was chosen for the 
gold medal. 

Charles M. White, board chair- 


|}man, Republic Steel Corp., will be 
|given the research medal for his 


consistent sponsorship of metal- 
lurgical research and development. 
Three scientists share the Henry 


| Marion Howe medal award. They 


are Dr. Alexander R. Troiano, head 
of the department of metallurgy, 


| Case Institute of Technology, Clev- 
| eland; Dr. William J. Barnett, Gen- 
eral Electric Co., Evendale, O., and 


Dr. Richard P, Frohmberg, senior 
engineer, North American Aviation 
Corp., Downey, Calif. 

Dr. Ernest P. Nippes, professor 
of metallurgy, Rensselaer Polytech- 
nic Institute, Troy, N. Y., will be 


| given the teaching award. 


‘Olds’ Jones Turns 


To Finance Field 


SAN FRANCISCO.—G. R., Jones, 
retired general sales manager of 
Oldsmobile, has announced that he 
will start a finance firm to handle 
automobile paper here. 

Jones is building a new home in 
this area. Jones joined General 
Motors Corp. in 1926 and shifted to 
Oldsmobile in 1933. He was named 





general sales manager in July, 1949. 
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Improvements Asked 
In Signposting 


IGNPOSTS on roads should be 
designed for strangers rather 
than native motorists and unneces- 
sary highway signs should be elim- 
inated for greater safety, according 
to Joseph E, Havenner, engineer- 


ing director, Automobile Club of| 


Southern California. 

Havenner, also vice-president, 
Institute of Traffic Engineers, 
said better signposting methods 
must be used to help compensate 
for motorists who are color blind, 
have abnormal vision or reflexes 
or are illiterate. 

He advocated counsel from out- 
of-state on signposting to eliminate 
confusion on unfamiliar roads. 

“If California’s highway signs 
were posted, with the advice, say, 
of Illinois engineers, the signs defi- 


nitely would be more easily under-| 





stood by most out-of-state motor- 
ists as well as the local drivers,” he 


said. 
« + * 


: ERE is no doubt,” he said, 
“that on congested highways, 
the unnecessary sign or poster— 
whether of commercial or civic 
origin—creates an accident poten- 
tial if it distracts the motorist.” 

Havenner said that, although 
signposting methods are chang- 
ing, traffic engineers are basing 
their decisions on three princi- 
ples: Making signs more legible; 
clearly and concisely conveying 
the message, and placing the sign 
where it is best visible. 

He said that in some cases the 
remedy runs as high as $10,000- 
$15,000 for sign “bridges” on 
crowded highways and in other 


situations changing traffic patterns 
require extensive re-signing. 

“But in the long run, proper signs 
are life-savers and money-savers, 
too. And when we have more real- 
istic signposting, we'll have greater 
highway safety,” Havenner said. 


* * + 
Meyner Hints Permanence 


Of Drivein Check Points 

Gov. Robert Meyner of New Jer- 
sey has indicated that motor vehi- 
cle inspection lanes at drivein thea- 
ters, originally employed to relieve 
congestion at regular stations, may 
become permanent. 

Meyner made this public when 
announcing completion of seven 
new lanes at highway theaters. “We 
have found,” he said, “these outdoor 
stations quite attractive ... They 
may be a very substantial answer 
to our question.” 

> + * 


Kentucky Highway Deaths 


Run at Lower Rate 


Although Kentucky’s highway 
death rate has dropped in the past 
10 years, it has been well above the 
national average each year, accord- 
ing to James E. Civils, College Park, 








Minerick and Jerry Jelinek, of Rich. 


|Ga., National Safety Council dis- 
| trict representative. 

Speaking in Frankfort, Ky., Civ- 
ils said Kentucky’s efforts to curb 








Farmer Rex Long, Loudonville, Ohio, checking temperature of milk in 600-gallon cooler. 


Extra Miles in Every Tankful! 


What, extra miles in a tankful of milk? Yes! It takes more equip- 


ment-miles than ever to operate a modern dairy farm. Those extra 


cars, trucks and implement miles mean extra dollars for you. 


This is particularly true in the prosperous states of Ohio, Michi- 


gat and Pennsylvania where farmers are buying more cars, trucks 
—more gallons of fuel and lubricants, tires and batteries, replace- 
ment parts and accessories. All three states are among the top- 


third in farm income. 


And, reaching the overwhelming majority of rural families in 
these states are magazines edited specifically to. their needs and 
interests—THE OHIO FARMER, MICHIGAN FARMER, PENNSYLVANIA 
FARMER. They're thoroughly read, extremely effective advertising 
mediums. They’re easy and economical to use — rotogravure 
printed (in full color, too) to save the cost of plates ... 


published twice every month. 


In three interesting bo: 


important facts on aut 


sories (plus heating 
cooking equipment). 


The booklet for e 


and 


state—or all three—will be 
mailed free upon request. 
Write to Capper-Harman- 
Slocum, Inc., 1010 Rockwell 
Avenue, Cleveland 14, Ohio. 


Send for Your Free Copies of the 
FARM PETROLEUM MARKET 


oklets on the farm markets 


in Ohio, Michigan and Pennsylvania are many 


omo- 


biles, trucks, farm tractors, 
garden tractors, petroleum 
products, tires and acces- 


and 


ither 
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THE OHIO FARMER - MICHIGAN FARMER - PENNSYLVANIA FARMER 


Cleveland 


East Lansing 


Harrisburg 


Yanson Aids Driver Training— 


Oscar Yanson, second from left, president, Yanson Chevrolet Co., Chicago Heights, 
lll., delivers two 1956 Chevrolets to Bloom and Rich Township (lIll.) high schools for 
use in driver training classes. From left are Walter Kuras, of Bloom; Yanson; and John 





| the traffic toll were 46.7 percent 
effective in 1955, down from the 
| 63.7 percent of 1954. However, he 
| said he believed the creation of a 
|new state department of safety ap- 
| pears to be a step toward improve- 
| ment. 





| * * * 
| Highway Foundation Plans 
| Training of 42 Engineers 
| The International Highway 
| Foundation has announced that 42 
|engineers from 28 countries will 
study highway engineering in four 
|U. S. and one British universities 
for the 1956-57 school year under 
administration of the foundation. 
Since 1949, when the program 
| started, the foundation has trained 
engineers from 44 countries. The 
schools are Ohio State University, 
13 engineers; Yale, eight; North- 
western, three; Purdue, 16, and 
Durham University, two. 


Good Example 
Truckers Stress Safety 


As School Starts 


September marks the start of a 
new school year, and Michigan’s 
trucking industry has urged par- 
ents to exercise their responsibility 
for the safety of their children. 

“Set a good example yourself by 
driving and walking carefully. Re- 
member children of any age nat- 
urally imitate those around them— 
for better or for worse. To reduce 
the possibility of later tragedy due 
to traffic, set a good example for 
your children from the beginning,” 
said L. D. Rahilly, president, Michi- 
gan Trucking Assn. 

The association urged parents to 
select the safest available routes for 
their children and insist they be 
followed. 

As a final suggestion, Rahilly 
recommended that parents estab- 
lish a reasonable time for children 
to reach home—and to insist they 
come home at that time before go- 
ing anywhere else. “It gives par- 
ents quick notice in the event the 
child is delayed for any reason 
whatsoever,” he said. 

. * * 


Idaho High Court Kills 
Highway Fund Transfer 


The Idaho supreme court has 
ruled unconstitutional a law 
authorizing transfer of $50,000 
from the highway fund to an ad- 
vertising and development fund. 

In upholding a district court 
decision, the high court said the 
transfer would violate the State’s 
Good Roads Amendment which 
limits. use of highway-user reve- 
nue to construction, repair, main- 
tenance and traffic supervision of 
the State’s highways. 

= . © 





|‘One for the Road’ 


Is Coffee in Okla. 


A coffee stand operated by. the 
Enid -(Okla.) junior chamber of 
commerce during a three-day safety 
drive was well patronized for “one 
for the road.” 

The stand was set up near the 
highway patrol headquarters at the 
intersection of three busy highways. 
Motorists visiting the coffee stand 
sign registers. 











Click 


@ If you want an idea to click quickly with a woman, 
don’t talk to her as a garage mechanic would. Talk the way 
another woman would. Then she knows you understand 

her. Her mind sparks. 
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™@ The best place to talk her language is in 












lilly tt 
— Ladies’ Home Journal, because the Journal is the expert when it Hi 
hey comes to talking women’s language. The Journal is 
par. an ignition key. It starts her mind running. i 
son } 

™@ The Journal has more ideas that click with women, ‘ 

and Journal ideas click with more women, than any other 

magazine.* Suppose your idea is selling a new car. ) 
as If she spots it in the Journal, she’s more apt | 
aw e ; 
100 to want your keys on her key chain. 
ud- ; 
. | 
ue * Among all magazines edited for women, the Journal is: ) 
a No. 1 in circulation 
ee No. 1 in newsstand sales : 
of No. 1 in advertising revenue 


Never underestimate the power of the No. 1 magazine for women... 
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Lawsuits Affecting Dealers ... 


Court Decisions 


By Leo T. Parker | 

Attorney at Law 

IGHER courts in different lo- | 
calities have rendered several) 
outstanding decisions affecting au- 





tomobile dealers 
and manufactur-| 
ers. 


I shall review} 
briefly these in-| 
teresting law) 
suits. By refer-| 
ring to these new | 
and leading cita-| 
tions readers may | 
prepare to win}! 
unavoidable and 
unusual law suits. | 

Last month a} 


higher court held that a finance| 





L, T. Parker 


company which sells a repossessed | 
automobile at a grossly inadequate | 
price is liable to the purchaser or| 


signor of the note. 


George, purchased a used Mercury 


| coupe from Eckert and Wynn, au- 


tomobile dealers for, $1,246.25. 
George paid $335 in cash and 
had his father execute a note for 
$911.25 for the balance. This note 
was payable in monthly install- 


| ments of $60.75. Associates In- 


vestment Co., a finance company, 
purchased the contract and note. 

During the following eight 
months George made payments, 
usually late, on the note and re- 


duced the balance to $546.75, George 


Fremont (O.) Dealers 


Unite, Elect Ohm 


FREMONT, O. — The Fremont 
Automobile Dealers Assn. has been 
formed with these officers: Jacob 
Ohm, Vic Frederick Motor Sales, 
president; Norbert Recktenwalkd, 
Palace Buick, vice-president, and 


For illustration, in Associates In-| arthur Christenson, Baumann 


vestment Co. v. George, 288 S. W. 
(2d) 857, the testimony showed 
facts, as follows: A man, named 


Chevrolet, secretary-treasurer, 
Fourteen dealerships are repre- 
sented. 





finally defaulted and the finance 
company repossessed the automo- 
bile. George claimed that officials 
of the finance company promised 
that the automobile would be sold 
for its market value. The officials 
denied this. oh 


Dealers Invited 


E car was sold for $350, the 

sale being made in this manner: 
Associates Investment had about 
130 cars which it desired to sell. 
Post cards were printed and sent 
out to about 200 dealers inviting 
them to see and buy the cars, sep- 
arately or in lots. 

No specific description was 
given of any car. This car was 
sold by a “liquidating specialist” 
employed by Associates Invest- 
ment for this purpose. 


The car was sold to a person who 
bought only one car. The proceeds 
of the sale were not sufficent to 
pay the balance due on the note 
and suit was brought by the finance 
company to recover a so-called de- 
ficiency judgment. 

The jury held that the finance 
company sold the automobile for 
$350 when in fact its real value 
was $800. 

Also, the jury held that Associates 
Investment could not recover the 








Filter Promotion— 


A novel fall filter check promotion kit 
is being offered to the industry by Puro- 
lator Products, Inc., Rahway, N. J. Avail- 
able through automotive jobbers, the kit 
features this eye-catching, three-color 
poster. Also included in the kit is a three- 
colored window streamer. 





deficiency from either George or 
George’s father but instead held 
that the latter could recover from 
the finance company the sum of 
$261.02 with interest from the date 
of judgment. 

This sum reconciles the balance 
due the finance company on the 
note, interest and attorney’s fees 
and insurance and other interest 
items with the $800 value placed 





Number One 
Newspaper 
of the Nation 

in New Passenger 
Car Advertising 


LOS ANGELES 


The Los Angeles Times —leading 
newspaper of Western America — now is first 
in the nation in new passenger car 
advertising. Media Records figures for 
the first six months of this year show 
818,421 lines of new passenger car 
advertising for the Los Angeles Times —to lead 
the second U. S. newspaper by more 
than 33,000 lines. The Number One 
newspaper in America’s greatest automotive 
market is the Los Angeles Times. 


REPRESENTED BY CRESMER AND WOODWARD, DETROIT, NEW YORK, CHICAGO, ATLANTA AND SAN FRANCISCO 





on the Mercury coupe by the jury. 
The higher court approved the 
verdict. 


For comparison see Sherrod v 
City National Bank, 294 S, W. 295. 
This court held that in the absence 
of fraud the price paid for an auto- 
mobile by the highest bidder at a 
valid auction sale conclusively fixes 
the value of the automobile sold 
under a power of sale in a mort- 
gage. 

+ + * 

Tire Liability 

READER, James Wilson, San 

Francisco, asked this question: 
“Under what circumstances will a 
tire manufacturer be held liable for 
injuries caused by a new tire blow- 
ing out?” 

The answer is: When a jury or 
majority of judges comprising the 
higher court decides that the 
“blow-out” resulted from _ the 
manufacturer’s negligence. 

For instance, in Hewitt v. Tire 
and Rubber Co., 284 Pac. (2d), 471, 
it was shown that a man named 
Hewitt was severely injured when 
a heavy truck tire exploded as he 
was mounting it on a truck wheel. 


Hewitt sued the manufacturer for 
heavy damages. During the trial 
testimony showed that the tire 
which exploded had been sold by 
the manufacturer one and one-half 
years before it exploded. 


Hewitt testified that he did not 
notice any defect or scuffing on 
the exterior of the tire and that 
it exploded when he tested the 
pressure with the tire gauge 
which registered between 30 to 34 
pounds, 

It was Hewitt’s theory that the 
explosion was the result of a de- 
fective beading. During the trial, 
X-rays of the tire were introduced 
showing that all of the strands of 
wire, or nearly all of them, in the 
bead were broken, but there was 


no clue as to the cause of the break. 
= = 7 


Jury Believed Hewitt 


—— tire manufacturer proved 

that a tire of this type gener- 
ally withstood a pressure of 155 
pounds before the bead wires broke. 
Although the tire had been out of 
the manufacturer’s hands for 18 
months and many things could 
have happened during this period 
to weaken the tire, the jury be- 
lieved Hewitt’s testimony and 


| awarded him $14,889 damages. 


A majority of the judges of the 
higher court approved the verdict, 
and said: 

“Under the circumstances, here 
present, defendant’s (manufac- 
turer’s) negligence or lack of 
negligence was properly a ques- 
tion of fact for the jury, as were 
the questions relating to damages. 
The jury was entitled to consider 
the results of tests and experi- 
ments conducted.” 

A minority of the higher court 
judges disagreed and dissented in 
this verdict on the contention that 
there was no definite proof that the 
tire was defective when it left the 
manufacturer’s plant because there 


| Were many opportunities for the 


tire to be damaged or weakened 
during the 18-month period from 
the time it was shipped from 
the manufacturer’s plant and the 
date it exploded. 

In this respect Judge Henriod 
said: “From the time this tire 
was manufactured until the acci- 
dent about a year and half expired, 
during which time anything could 
have happened which may have re- 
sulted from any number of circum- 
stances or persons. In the writer’s 
opinion, the record in this case 
shows no facts produced by the 
plaintiff (Hewitt) that will sustain 
the burden of proving that the de- 
fendant (manufacturer) was negli- 
gent. 

“In my opinion, the decision in 
this case virtually makes a manu- 
facturer of tires or anything else 
an insurer for the safety of the 
consumer, where such consumer 


| can show freedom from contribu- 


tory negligence.” 

Nevertheless, the tire manufac- 
turer must pay Hewitt $14,889 
damages. 


Snyder Automates 


PHILADELPHIA.—The first step 
in a long-term program of auto- 
mation, designed to increase produc- 
tion and maintain uniform and high 
quality. has been announced by 
Snyder Mfg. Co. here. Gus Snyder, 
director of production, said a new 
beading and polishing machine has 
been installed. 








(GENUINE 100% PURE IMPORTED 
CARNAUBA WAX GIVES YOUR CAR THE = = | Hl 
LONGEST LASTING, MOST BEAUTIFUL AND == V Vw © 
HARDEST FINISH KNOWN TO SCIENCE.) = * 


EASY GLITTER WAX CO., WEST PALM BEACH, FLORIDA 





Most 


IMITATED CAR WAX 
IN AMERICA [TODAY 6 


Why is Easy Glitter Car Wax 

the most imitated Car Wax in America Today? 
Because within 6 short years, Easy Glitter Car Wax 
has become the most popular and the largest selling car wax 
in the automotive industry. 


What made Easy Glitter Car Wax the leader 

in the Automotive Industry? 
After almost 20 years of research and development Hal Fulenwider Jr., 
founder and president of the Easy Glitter Wax Company, pioneered and 
gave the automotive industry, the first genuine hard paste car wax 
with the “Built-In” cleaner. 


Why do Service Station Operators and Automobile 
Dealers prefer Easy Glitter Car Wax? 
Because Easy Glitter Car Wax is made with 100% pure imported Carnauba 
wax and will not streak or smear . . . even when applied in the broiling 
hot sun. Easy Glitter Car Wax can also be applied over the entire car 
finish instead of polishing small sections. 


What is the difference between 
Easy Glitter Car Wax and the imitations? 
Easy Glitter Car Wax is a genuine hard paste wax and 
does not contain any oil or grease. Therefore the polished surface 
produced with Easy Glitter Car Wax is hard and durable and 
will not dull out. 


Can Easy Glitter Car Wax 
be duplicated? 
















*PATENTED 


IN THE 
UNITED STATES 


Easy Glitter Car Wax is patented in 
PATENT OFFICE 


the United States patent office 
and cannot be duplicated . . . 
only imitated! 
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On the Financial Front... 


Rubber Industry’s Net 
Expected to Top *35 





ROWTH in newer lines and 

higher average prices in the 
rubber industry should more than 
offset the effect on earnings of 
reduced tire shipments in 1956, 
according to Standard & Poor’s 
Corp. 

Keenly competitive pricing is a 
limiting factor, the financial 
analysts warned, but generally 
excellent results are expected. 

Despite a 29 percent decrease in 
original-equipment car-tire ship- 
ments in the first half, overall tire 
shipments dropped only 9.7 percent. 

Replacement car volume rose 3.5 
percent, and truck-and-bus ship- 
ments increased, both in the 
original-equipment and the replace- 
ment field. 

Current predictions are that 1956 
truck output will be some 7 percent 
behind last year, but Standard & 










Dozens of smart dealers through- 
out the country have already dis- 
covered this ideal way to keep 
yearly profits evenly distributed. 
You who have the proven ability 
to sell... and with practically no 
increase in personnel or facilities 
...Can now gain extra profits from 
selling STEWART Mobile Homes. 


ACCEPTED LINE 


Stewart Mobile Homes ...seen and 
bought everywhere ... are accepted as 
one of the very best manufactured to- 
day. A complete line of coaches, with 
merchandising aids that back you up, will 
assure you, as an exclusive Stewart dealer 
in your area, of real sales potential. 





For details, write, 
wire or call today. 
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Poor’s expects this drop to be 
moderated by greater emphasis on 
heavier trucks which use more 
tires. 

The 1956 tire-shipment total is 
expected to be less than 10 percent 
below the record 108.5 million units 
shipped last year. That would make | 
1956 the second-best year on rec- 
ord. , 

Standard & Poor’s said the out- 
look for nontire business was 
much brighter, with the high 
level of general economic activity 
pointing to continued heavy | 
demand for industrial rubber 
products. 

Synthetic rubber production also 
is expected to rise since the 
capacity of the former Government- 
owned plants has been expanded 
and the output of these plants will 





“There’s no slack season for me!” 


sales 


MOBILE 


well-known trailer 


resale value, and 


STEWART COACH INDUSTRIES, INC. 
Department AN e 


I don’t depend 
on automobile 


- EASY FINANCING 


Stewart Coaches are recognized by all 
quirements as to sturdiness, long life, high 
established financially responsible manu- 


facturer, have been fully met. For qual- 
ified dealers, we can arrange financing. 





average 1955 price—about 35 cents 
a pound compared with 39.47. 

Meanwhile, S & P said, only 
minor and irregular upward ad- 
justments in the price of general- 
purpose synthetic rubber from 
the 23-cent level that prevailed 
from early 1952 were witnessed 
after the transfer of the industry 
to private hands. 

“Moreover,” the analysts added, 
“Several increases were rescinded 
recently.” 

It also was noted, in connection 
| with the comparative prices of 
natural crude and synthetic rubber, 
that the proportion of synthetic to 
total new rubber consumption stood 
| at 61 percent in June. 


This compared with an average 


be included in private production 
totals for the full year. 

Expansion also is seen in the 
chemical and plastics fields. For 
example, reduced automotive 
demand for foam rubber this year 
has been at least partially offset 
by greater acceptance in the furni- 
ture trade, and by expanding out- 
put of polyurethane foam, a new 
synthetic material. 

The latter has a good potential 
for a broad list of applications, 
S & P said, and is seen providing 
competition for foam rubber, 

Turning to sales, the financial 
firm noted that last year’s sales 
in the rubber industry were about 
22 percent greater than in 1954 











“Nothing—what’s new with you, 





and amounted to 14 percent of | Mac?” |of 58.2 percent for 1955 and 51.4 
national income of about $324 | ~ | percent for 1954. 

billion. try have climbed 9.2 cents an hour | ee ee 

S & P said: “Indications now | this summer, including company | Kelsey Gets $15 Million 


are that 1956 sales will show a| contributions to supplementary un- ‘ 
similar relation to national income, |¢™ployment compensation funds, On 4% Pct. Notes 
for which an increase of 5.2 percent | but prices also have risen. Prices Kelsey-Hayes Wheel Co. has ar- 
is tentatively projected. Contribut- | of first-line tires went up 2 percent | ranged with Equitable Life Assur- 
ing will be increased nontire| the first week in August. jance Society of the U. S. for $15 
volume and higher prices which| Also, prices of some materials | Million of borrowing on 4% percent 
should more than offset lower tire | have fallen, notably nylon and! a oaa ‘Ss es a ae the 
shipments. |rayon tire cord. The price of | rest next year. Repayment will take 
Wage costs in the rubber indus-' natural crude rubber is below the} place annually from 1958 to 1970. 
Most of the funds will be used 
| to repay loans incurred in the pur- 
chase of the stock of Utica Drop 
| Forge & Tool Co., to pay off Kel- 
| sey’s outstanding V-loan and to re- 
| finance earlier notes owned by 
Equitable. 


EJ 


Dayton Elects McCloud 


Bentley G. McCloud jr., vice- 
| president, First National Bank of 
| Chicago, has been elected a direc- 
| tor of Dayton Rubber Co. He was 
| elected to fill the vacancy created 
| by the death of his father, Bentley 
McCloud sr., who was a director 
|and former president of the First 
| National Bank of Chicago. 
| 


* * * 





Pierce Enjoys Profit 

Pierce Governor Co., Anderson, 
Ind., is operating at a profit in all 
subsidiaries and divisions after 20 
| months of losses, according to Carl 
| V. Rice, president. He blamed a 
$179,985 loss in the first half of 
1956 on a “large contract made by 
| previous management.” The con- 
tract now has been terminated, he 
said. 






alone — 
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Airline Gets $60 Million 


C. R. Smith, president, American 
Airlines, Inc., announced that ar- 
rangements had been completed for 
the private placement of a 4% per- 
cent note issue to total $60 million 
due in 1996 with Metropolitan Life 
Insurance Co. and Prudential In- 
surance Co. of America. This sup- 
plements last November's arrange- 
ments for the private placement of 
a 4 percent note issue of $75 million, 
also due in 1996. 


HOMES 


Synthetic Passes 
All Army Tests, 


Firestone Says 


AKRON. — Army Ordnance has 
completed tests on all-synthetic- 
rubber military truck tires which 
show that the nation no longer 
need be dependent on imported rub- 
ber in a national emergency, 
according to Harvey S. Firestone 
jr., chairman, Firestone Tire & 
Rubber Co. 


The synthetic product used in the 
military test tires is called Coral, 
a new synthetic rubber developed 
by Firestone, which is said to have 
the essential properties of natural 
rubber. 


Ordnance experts tested the large, 
heavy-duty tires—size 14.00-20—on 
| loaded military vehicles over rough 
terrain in extreme summer heat at 
Camp Bullis, San Antonio, Tex, The 
performance met or exceeded all 
military requirements, Firestone 
said. 


“The successful development of 
this synthetic rubber,” Firestone 
said, “may eliminate the necessity 
of expensive stockpiling of natural 
rubber in the United States.” 

The company said that tests on 
commercial truck tires showed 
Coral rubber to be outstanding in 
its resistance to cracking and to be 
equal to or superior to natural 
rubber fn withstanding the intense 
temperatures generated by truck 
tires carrying heavy loads for long 
distances. 


VAST MARKET 


Nearly two million Americans are residents 
of mobile homes. In 1955, approximately 
96,000 coaches were sold at a retail 
sales figure of nearly $400,000,000. 
Why don't you share in this great market? 
Be a franchised Stewart dealer and cash 
in on plus profits month after month. 


financing firms. Re- 


backing by a well 





Bristol, Indiana 








Why some voices 


A young married couple heeds the 
advice of their elders. They sit up 
and take notice when their doctor 
or lawyer tells them something. The 
fact is; who says it is every bit as 
important as what is said. 

Confidence in the source has a 
big effect in automotive advertising, 
too. That’s one reason why auto- 
motive leaders prefer The Saturday 
Evening Post to sell their products. 
They know the Post is welcomed 


America reads the Post 


carry more weight than others 


and listened to as a trusted friend 
by millions of families. To these 
people, the fact that a product ap- 
pears in the Post is a recommenda- 
tion in itself! 

As a result — year after year — 
automotive advertisers all over the 
country pick the Post as their No. 1 
sales aid. They place far more pages 
of advertising in the Post than in 
any other magazine. The Post gets 
to the heart of America. 
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South Dakota Beauties Ride in Style— 


The Miss South Dakota Beauty Pageant, held in Hot Springs, S. D., featured a 
parade of the contestants riding in Lincolns, Fords, Mercurys and Thunderbirds. The 
South Dakota beauties are shown seated in the cars in front of Harris Ford Center in 
Hot Springs. 
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Across the Nation... 


Auto Dealer Changes 


Charles Huard (Ford) has started 
construction of a new building in 
Edon, O., to replace the dealership 
that was destroyed by fire in April. | - 
It will contain offices, show room 


and service department. 
+ * + 


Wallace Opens Mo. Deal 


Charles M. Wallace, St. Marys, 
Kans., former automobile and im- 
plement dealer for 18 years, will 
move to Platte City, Mo., where 
he will operate a Pontiac dealer- 
ship. His son, Don Wallace, will 
be associated in the dealership. 


Threatt Opens Dealership 
In Wilmington, N.C. 


Threatt Motors, Inc. (Lincoln- 
Mercury, has taken over the facili- 
ties of Ocean Motor Sales, Inc., 310 
N. Second St., Wilmington, N. C. It 
also will operate a used-car lot at 





dent. Roger Norris is manager. 
* oa * 


Simon Adds Hudson 
Floyd Simon Motor Co, (Pack- 
ard),. Winona, Minn., has added 
a Hudson franchise. 
. * + 


Jacoby to Build 


|}and service station have been an 
nounced by Mike Jacoby (Chevro 


dealership. 
* * * 


Peterson Buys Pontiac 

H. R. Peterson, for the past 28 
months used-car manager for 
Dale Sharp Inc., Topeka, Kans., 
has purchased a Pontiac dealer- 
ship in Salina, Kans. The new 
firm will be known as Peterson 
Pontiac, Inc. Peterson’s successor 





THEY STILL WEARING SPATS AT 
FOOTE, CONE & BELDING? 


And you lads at Campbell- Mithun and Leo Burnett? 
Create good advertising but you don’t always put it 
where it will do the most good. At least in Philadelphia. 
Shake it up, fellas. Read all about the way to move 
merchandise in Delaware Valley. 1956 style. 


Ready? First off, you don’t need all three Philadelphia 
papers. Take either of the full-size papers and the DAILY 
NEws. You get up to 94% coverage in the City Zone. 


Now keep reading, please. Substitute the tabloid-size 
NEws for either full-size daily. What happens? You lose 
nothing but duplication. You sell Philadelphia. And the 


REPRESENTED BY: 
REYNOLDS-FITZGERALD * New York * Chicago + Detroit + Syracuse 
Atlanta + Los Angeles * San Francisco + Seattle + Philadelphia 


money you save by dropping either of our full-size ¢con- 
temporaries gives you strong local impact in markets 
where no Philadelphia daily is a significant factor. 
Choose lush towns like Trenton and Camden. Wilming- 
ton, Delaware. Norristown or Chester, Pennsylvania. 
You get these free! That’s the sure-fire way to sell the 
prosperous Delaware Valley, son. 1956 style. 


Alone or in combination, you need the News. Get the 
job done . . . and get change. Phone our reps for your 
copy of the “New Philadelphia Story.” Then get with 
it. You'll “see the bright difference” in short order. 


PHILADELPHIA DAILY 


NEwWwS 





is headed by A. R. Threatt, presi- 


Plans to construct a new garage| 


let), Random Lake, Wis. Facilities) 
will include a showroom for the| 





as used-car manager for Dale 

Sharp Inc., is Jim Beardmore, 

former Beloit (Kans.) car dealer. 
* * * 


Smith Takes Hyde Park 


Ray Smith is new ownerf-president 
of Hyde Park Sales & Service 
(Hudson - Rambler), 3439 Michigan 
Ave., Cincinnati. He has been as- 
sociated with Hyde Park for 11 
years, beginning as a salesman. Joe 
Sanders and Hank Hengel, formerly 
associated with Smith, have retired. 
| * * 


| Baldwin Add Dealership 


Automotive Twins, Inc., Ford 
dealership founded here in Bridge- 
port, Conn., since 1930, has been 
sold to Robert C. Baldwin, of Glen 
| Ridge, N. J. Baldwin also owns 
-| and operates Baldwin Ford, Inc., 
-| in Bloomfield, N. J. Sale was made 
by Albert T. Brothers, head of 
Automotive Twins since its found- 
| ing. 

j * + * 
| Backus-Loner Moves 
Backus-Loner Motors, Ine. 
(Cadillac-Pontiac), has occupied its 
new facilities on E. Victory Drive, 
Savannah, Ga. Parking space has 
| been provided for 150 cars, There 
are two buildings containing 30,000 
square feet of floor space, and a 
|paved area to be used for auto 
| sales. 





* * * 
Sexton Sells Ford Deal 


Russell W. Sexton, owner of 
Sexton Motor Co. (Ford), Jeffer- 
son City, Mo., 17 years has sold 

| to O. J. Smith and J. H. Lindner, 
| of Clayton, Mo., and the name has 
been changed to Smith-Lindner 
Ford Co. Smith and Lindner pre- 


viously owned Clayton Ford. 
* * 


Bales Packard Sells 


Bales Packard Co., Topeka, Kans., 
has discontinued business and its 
| equipment, parts and office equip- 
;}ment were sold at public auction. 


| Deeds Sells 2 Dealerships 


Dennis A. Deeds has sold his 
Cadillac and Pontiac dealerships 
in Rochester, Ind., to Casey D. 
Pawl, of Chicago. Pawl has 
leased a building at the intersec- 
tion of U. S. 31, Ind. 14 and Ind. 
25, from John Sawyer, retiring 

Dodge-Plymouth dealer. 

* * * 


Bell Signs Mercury 


Bell Motor Co. (Ford), Winterset, 
Ta.. has been granted a Mercury 
franchise. 

* * * 
Ervasti Buys Anderson 


Harold Ervasti has purchased the 
interest of Helmer Anderson in A & 
V Chevrolet, Inc., West Concord, 
Minn. His partner in the firm is 
Richard Vorwerk, who bought a 
half-interest in the firm several 
months ago. 

* + * 


J & L Adds DeSoto 


J & L Motors (Chrysler-Plym- 
outh), Algonia, Ia. has added De- 
Soto. The franchise formerly was 
held by Central Motors, which dis- 
continued business. Larry Higgin- 
botham, former owner of Central, 
has joined J & L. 

* * - 


Peterson Buys Buick 


Richard Peterson has purchased 
Loeffler Buick Co., Wellsville, N. Y., 
and will operate as Peterson Buick 
Co. He has been a salesman for 
Glen Campbell. Chevrolet Inc., Wil- 
liamsville, N. Y., for five years. 

* * x 


Gunderson Adds Mercury 


Gunderson Sales, Inc. (Ford), 
Columbus, Wis., has acquired a 
Mercury franchise. Owner of the 
company is George Gunderson. 

* * hk 


Murphy-Nash Opens 
Murphy-Nash Mercury Cc., has 
opened at 318 N. Main St. in East 
Point, Ga. The firm is headed by 
James S. Nash jr. and E. L. Murphy 
| as president and vice-president, re- 


spectively. 
* * 


Edwards Buys Bullock 


Jack Edwards has purchased the 
interest of James Bullock in Bul- 
|lock & Edwards Motor Sales, 
Armour, S. D. Bullock has entered 
| the publishing field. 


Taylor Pontiac Opens 
Taylor Pontiac, Inc., has opened 
at 128 S. Lancaster, Dallas. L. 0. 
Taylor is the new owner of the 
dealership which formerly oper- 
ated as Helm Pontiac Co. 






















ARE hh GETTING READY 
am, 
FOR WINTER TOO? a 
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is Last winter’s unprecedented demand for BLUE CORAL inspired Be Ps * 4 ( 
al, this ad. May we suggest that you lay in a good supply of BLUE , ui nal eos a 
CORAL now for the winter months ahead? By doing so now va Se —Z 
ed you will be assured of a busy, successful service department. = semeeat 
ck Now is the ideal time to remind your customers of BLUE 


i CORAL’S incomparable all weather protection for fine car fin- 
ishes. Tell them of BLUE CORAL’S overwhelming acceptance by 
the world’s leading manufacturers of fine cars. . . . With just one 
m BLUE CORAL TREATMENT they will agree that BLUE CORAL is the 


peer of all paint preservatives! Your customers will show their appre- 


Om 
a ciation by making many return visits to your service department! Y4 SS (| 
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Now is the time to look ahead, to plan ahead! The creators of 
BLUE CORAL are ready to deliver your WINTER SUPPLY of 
“ BLUE CORAL ..... NOW! 
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Correspondent George L. Glaser Writes .. . 


Auto Letter from Europe 


EN, Germany. — This 

north German port city was 
made famous by the story of the 
four musicians which formed the 
city band. They were four animals 
who had run away from home, and 
who met while roaming through 
the countryside a donkey, a 
dog, a cat and a rooster. A monu- 
ment features them today and in 
many of the stores replicas made 
from candy are available. 


However, Bremen, a city with 
the forward look, which has been 
rebuilt to a certain degree with 
many more projects in progress, 
has more to offer and in our line 
the Dr. Borgward enterprises 
have been the reason for our 
visit, 

The Goliath plant not visited by 
this writer since 1949 has grown 
considerably. Ninety units per day 
is the average output and 3,000 
employes are at work. Goliath 
specializes in light, front-wheel- 
drive passenger cars and express 


| delivery trucks, also three-wheel 
| trucks. Two-cylinder, two-cycle 
| stroke engines are used and they 
come with either carburetion or 
GASOLINE INJECTION. 

Let me clarify the Bosch injec- 
|tion system for Goliath. It is a 
| Hic Pressure Direct into the com- 
bustion chamber type and for this 
type of engine is rather favorable, 
|since the gasoline and lubricating 
|oil are mixed together, which 
|means that the injector pistons 
also are automatically lubricated. 

For the three-wheel truck a new, 
smaller air-cooled engine is ready. 
Goliath has just appointed a dis- 
tributor for the United States, 
|located in San Francisco. 

* + * 


|Lloyd Has New Engine 

4 Borgward plant where the 
| Isabella four-cylinder cars and 
diesel trucks are produced—as well 
|}as soon a new edition of the six- 
cylinder model 2400—has 9,800 em- 
ployes at present. 








The childhood | 


measles of the Isabella are re- 
moved and a sport edition rolls 
now from the band, 

Borgward has a new press chief, 
Alfred Fischer, an old hand in the 
game, formerly with Dunlop tires, 
Germany. 

New sport racers are in prepar- 
ation, since the mighty powerful 
auto clubs in Europe still are pro- 
moting a lot of road races and 
rallies which are nothing but long- 
distance races with doubtful value, 
as far as I am concerned. 

At Lloyd, where the small cars 
are made, I found optimism. The 

new air-cooled, higher-powered, 
engine with which all cars for 
the U. S. will be equipped, found 
a good reception. I wish they 
would be able to add a synchron- 
ized transmission instead of the 
present one. 

The Lloyds for the U. S. will 
have additional bumper guards 
and sealed-beam headlamps. Lloyd 
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hopes this car will offer something, 
especially to the Crosley lovers. 
Lloyd, pioneer in the postwar 
| period in the smaller-than VW 
class, will however find more com- 
| petition as time goes on. The 
| larger German motorcycle pro- 
ducers are preparing small cars 
|which come close in economy to 
|motorcycles in order to keep the 
| thousands of former customers 
|who are now ready to switch to 
|a weather-protected means of 
| transportation. DKW, of the Auto 
Union Corp., and NSU both are 
| said to be ready to enter into this 
| field. 


+ * * 


NSU Sues NSU 

L gered NSU, the largest German 
| motorcycle producer, sold its 
|car manufacturing rights to Fiat 
|some years ago with the provision 
| that NSU could be used as a name 
|for the Fiat cars produced in 
| Germany, NSU did not realize that 
the time would come when it 
might have to go back to car 
building, 

| Now Fiat-NSU does not want 
NSU to give a car that name. 
NSU stands for Neckarsulmer 
Fahrzeug Werke. However some 





Let all these sealing engineers help 


you 


Why “do it yourself?” Why chance the wrong 
seal? Why risk costly retooling or remanufacture 
because an unforeseen condition rendered an oil 


seal helpless? 


The finest oil seal counsel anywhere is yours 
for the asking. Just pick up the phone and call 
the nearest National Oil Seal Engineering office. 
You’ll get complete, current information on new- 
est seal developments, plus the help of the entire 


NATIONAL MOTOR BEARING CO., INC. 


Plants at Van Wert, Ohio, Redwood City, Downey, Long Beach, Calif. 
General Offices at Redwood City 


CHICAGO, ILL. 


Room 462, McCormick Building, HArrison 7-5163 


CLEVELAND, OHIO... . 210 Heights Rockefeller Bldg., YEllowstone 2-2720 


13836 Puritan Avenue, VErmont 6-1909 


design-in oil seals 


National Oil Seal Engineering group. Field and 
factory, these men devote their entire lives to 
seals. They have seen literally thousands of seal- 
ing problems through to a successful solution. 


Let National’s three decades of sealing expe- 


rience help you. Call now. 


Specify seals at the drawing-board stage—always! 


INDIANAPOLIS, INDIANA... 


+ 2802 North Delaware St., WAlnut 3-1535 


647 West Virginia Street, BRoadway 1-3234 


1180 Raymond Bivd., 


Mitchell 2-7586 





name will be found for the coming 
small NSU car by the motorcycie 


builders. 
> + * 


True—False Tests 
As IN the U. S. different ques- 
tionnaires for drivers’ tests 
have been introduced. At first 
about 35 percent of the tested ap- 
plicants have failed. 
* a * 


Horse Is Vanishing 


OX MY last trip here in 1949, there 
were about 180,000 horses and 
only 4,000 farm tractors in 
Schleswig-Holstein, the northern 
German state. Today, there are 
only 98,000 horses left, but 22,000 
tractors in operation. 

Speaking of Tractors, Interna- 
tional Harvester, in Neuss on the 
Rhine River, is greatly expanding 
its tractor production. 

* * * 


4-6 Month Wait for VW 


HECKING on the delivery time 

A for Volkswagen in Germany, I 
found four to six months the 
standard answer. The dealers have 
new merchandising displays. One 
showed, overhead, a lineup of front 
hoods in the various VW colors, 
while another displayed the chas- 
sis turning over a mirror with 
most units in cutaway vision. 

I will be at the VW factory soon 
and report directly from there. 

+ * ” 


| New Mercedes A ppears 


T FINALLY has happened, the 
new Mercedes is out. (I am 
supposed to call them Mercedes- 
Benz, or they get mad at me.) 
Mercedes fans have _ always 
wanted more power in the lower- 





priced four-cylinder cars. Now 
| they can have it, because the 190 
|four door sedan is out. It has the 
| overhead-camshaft, shor t-stroke, 
| wet-sleeve, heavy-duty engine 
| which is about 25 percent more 
powerful, and it costs slightly 
more than the previous 180. 

But Mercedes did more. In 
addition to th four-cylinder 
car, it has add the 219, a six- 
cylinder car of the 180 body size 
with a slightly longer wheelbase 
and the engine of the 220 in it. 
This new 219 costs $500 less than 
the old 220. 

It might be compared with the 
Buick Century, in regard to short 
wheelbase and more power. The 

| 220, now with an “S” for Sport, 
| has been improved and given more 
| power. I believe, Prof. Nallinger is 
|to be congratulated especially for 
the creation of the 219. Delivery 
|times are said to be 10 weeks in 
| Germany. 
* ® 


|Interest in Studebaker 


VERYWHERE I was asked 
about the fate of Studebaker. 
Europeans always have had a soft 
|spot for this make since it repre- 
|sented to them a happy mixture 
|of American and European trends. 
|It would be unfortunate if the 
reputation of this make were lost. 


Conner to Head 
‘Vickers’ New 


Automotive Unit 


DETROIT. — Vickers, Inc., has 
formed an automotive division to 
handle sales, engineering, manufac- 
ture and service of power-steering 
pumps and other devices for pas- 
senger cars. 

General manager of the division 
is Ray C. Conner, formerly sales 
manager for automotive products. 


R. C. Conner J. H. Baer 
Conner, who headed the develop- 
ment division of the combat vehicle 
branch at the Detroit Arsenal from 
1945 to 1947, joined Vickers in 1948. 

Assisting Conner as sales and 
service manager for the automotive 
division is John H. Baer. He has 
been with Vickers as an applica- 
tion engineer for automotive prod- 
ucts since 1954. 
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Engineering - Production - Materials 


A Monthly Section Describing and Interpreting Technical Developments 





by John T. Benedict 


Far-Sighted Realists 


Thrive on Change 


HE fast-paced advance of au- 

tomotive technology frequently 
has the effect of outmoding today’s 
components, accessories and auto- 
motive specialty items—and mak- 
ing them unsuitable for tomorrow’s 
cars. 


In such a fluid situation, pro- 
gressive companies associated 
with the industry have prospered, 
while stand-patters have been 
handicapped—oftentimes to the 
point of extinction. 


New trends in formulations and 
properties of automotive paints, 
and concomitant repercussions 
upon the requirements for cleaners, 
polishes and waxes furnish a strik- 
ing current example of far-reaching 
implications growing out of im- 
provements in the automotive prod- 
uct. 

It is no exaggeration to interpret 
this inter-relationship as of suffi- 
cient importance to call for a 
searching review by polish and wax 
makers. To keep abreast of the 
changing market needs, this auto 
specialty industry should re- 
examine its entire operation. 

So striking are improvements 
and altered characteristics of the 
new lacquers and enamels that 
polish and wax companies ought to 
evaluate their “philosophy” or 
approach to the problem—and then 
follow through by making sure that 
everything from the ingredients in 
their compounds and resultant per- 
formance of the wax or polish to 
merchandising pitch for sale of the 
items is in tune with the current 
and future market situations. 

In the accompanying feature 
article, we have synthesized the 


views of some experts in the | 


three industries: Automobile, 
paint and polish-wax. A number 
(Continued on Page 26, Col. 1) 


Auto Corrosion 
Symposium Set 


Nov. 16 in connection with the 
north central regional convention 
of the National Assn. of Corrosion 
Engineers, according to L. W. 
Cleekman, secretary, 
tion. 

Four papers will be presented. 
W. L. Pinner, research and engi- 
neering division, Houdaille Indus- 
tries, will discuss accelerated cor- 
rosion tests for plated coatings. 

A paper on the “Role of Finish- 
ing in the Prevention of Automo- 
tive Body Corrosion” will be read 
by Eugene L. Leithauser, General 
Motors. 

Max. J. Tauschek and John C. 
Sawyer, Thompson Products, Inc., 
will present a paper on “Labora- 
tory Testing Techniques.” 

The fourth paper will discuss 


“Resistance to Corrosion of Alu-| 


minum Alloys for Automotive Ap- 
plications” and was prepared by 


E. T. Englehart, W. C. Cochran and | 


E. P. White. 


Detroit sec- 








jvastly 


|of blotter paper, 


By John T. Benedict 
Engineering Editor 
_ THE polish and wax industry, 
recent progress in automobile 
paints constitutes both a threat and 
an opportunity. The “threat” or 
challenge lies in lessened need of 
the paints for beauty aids, while 
the opportunities are created by 


|altered properties of the new fin-| 


ishes. 

Some paint experts say that 
improved durability and 
lustre-retention of the “nonchalk- 
ing” lacquers and enamels make it 
unnecessary for the owner to use 
anything other than effective wash- 
ing and cleaning agents during the) 
first year after he buys a new car. 

Offsetting this possible threat, 

a twofold opportunity is opened 
for continued expansion of the | 
polish and wax market. Paradox- | 

ically, one basic favorable cir- 

cumstance arises from the im- 
proved durability of the new 
paints. 

This property of superior weather | 
resistance offers alert formulators 
and merchandisers of polish and 
wax the chance to provide new, 
less-abrasive compounds and clean-! 





| ing agents that are best-suited to the | 


| cleaning needs of 1957 and 1958 


paints during their first 18 months 


to two years of service. 
* * = 


‘— second major opportunity is | 


for polish makers and new-car 
dealers to capitalize on the style 
trend toward light metallic shades 
of paint by making additional sales 
of new-car polish jobs. 
This is brought about by reduced 
initial luster (in comparison with 
nonmetallic colors) of stylish light 


|colors produced by adding high 


percentages of aluminum flakes to 
the paint. 
The beginnings of several new 





New Auto Finishes Will Change 
Requirements of Wax, Polish 


trends already are evident as 
polish makers react to the chang- 
ing character of automotive 
finishes, 

In addition to the predicted swing 
toward milder, less-abrasive formu- 
lations, a long-term conversion to 
man-made synthetic wax-type prod- 
ucts in place of the familiar vege- 
table waxes reportedly is in the 
making. 

Continuation of present emphasis 
on ease of application is expected 
to result in adoption of “liquid- 
spray polish” concepts and lead 
eventually to widespread use of 
aerosol-type containers. In the more 
immediate future, the outlook is 





Battery Case Material 


Comparison of Characteristics 


Wall Case 

Thickness Wet. 

(inches) (Ibs.) 
Polystyrene .... .175 2.50 
Plastic B .......... 175 3.50 
Plastic C ........ . 228 4.37 
Rubber .............. 325 5.87 
Composition ... 500 8.7 

* > * 


Will Be Cheaper, Globe-Union Says. . . 


Plastic Battery Cases on Rise 


ILWAUKEE. Lightweight 

battery-case materials pro-| 
viding strength and performance 
characteristics comparable to those 
of today’s best plastic battery hous- | 
ings, but at reduced cost, aré ex- 
pected to result from current 
research programs. 

This prediction was made by 
Robert L. Brown, battery design | 
engineer, Globe-Union, Inc., as he} 
released for the first time details 
on Globe’s development program 
for plastic battery cases. 

As one of the foremost expo- 





nents of plastics in this applica- 
tion, Globe-Union has conducted 
extensive experimentation with 
plastic cases. Data supplied to 
Automotive News gives the indus- 
try its first published information 
on comparative distortion and 
acid absorption properties of 
various materials. 

Globe-Union’s disclosure of ex- 
perimental results, which was sup- 
| plemented by a description of test 


IMPACT DISTOR- ACID 

Min. TION ABSORPTION 
Inch- (inches) 7 Days 30 Days 
Lbs. 190° - 9 Hrs, Mgs/Sq. Inch 
24 -020 1.11 147 
18 016 14.0 30.0 
14 .023 14.9 17.1 
11 027 15.0 41.0 

9 267 39.0 54.0 

* * * 


| materials, offers a revealing insight 


| 


into the approach used by battery 
makers in their search for im- 


| proved containers. 


According to Brown, the outcome 


|of the research programs has been 


plastic cases that not only are 
stronger and more durable, but 


|also are lighter than previous 


battery cases. Furthermore, it is 
reported, since the plastic material | 
permits thinner case walls without | 






| for growing popularity of paste wax 
compounds that combine cleaning 
and polishing in one operation. 

* * * 
‘All-in-One’ Spray to Claim 
It Repels Moisture, Dirt 


r= the commercial polish- 
ing operation, one firm is in 
final stages of development on an 
“all-in-one” product consisting of 
a spray that combines the functions 
of cleaner, polish and wax. Major 
claims will cite remarkable ability 
to repel moisture and dirt. 

These features typify a number 
of future products various com- 
panies are readying as the next 
step in the steady advancement of 
long-lasting, easy-to-apply polishes 
that (ideally) are to approach vir- 
tually a self-cleaning surface. 

Vastly improved weathering 
and gloss-retention properties of 
the new paints—and sensitivity 
of acrylic lacquers to certain 

(Continued on Page 34, Col, 1) 











TV in Test Cell— 


Closed-circuit television is used to pro- 
| vide remote observation of engine per- 
| formance characteristics at Ford Motor 


methods and an account of the | sacrificing strength, the battery|©®-s pilot gas turbine laboratory in 


story behind research, design and | 


j}development of battery case 


In Aluminum Engines ine 


Bottleneck Broken 


PITTSBURGH.—A wear-resistant 
coat of metal, thinner than a sheet 
has removed a) 
major roadblock in the develop- 


| all-aluminum engine. 


DETROIT. — An automotive in-| 
dustry symposium will be held here} 





ment of America’s first practical | 


Aluminum Co. of America, co- 
operating with Metallizing En- | 
gineering Co., Inc... Westbury, 
N. Y., says a highly wear-resistant 
coating of sprayed steel on 
aluminum cylinder walls opens 
new horizons to designers of the 
all-aluminum engine. 

Alcoa engineers, testing fully 
loaded aluminum internal com-| 
bustion engines for hundreds of 
hours, found the serviceability of 
both aluminum pistons and the 
steel-sprayed aluminum cylinder 
surfaces superior to similar com- 
ponents of a conventional engine. 

The process overcomes a prob- 
lem which has been baffling auto- 
motive and light-metals, engineers 
for years. The conventional alumi- 
num piston, long standard in auto- 
motive and heavy-duty industrial 
engines, admittedly does not func- 
tion well bearing directly on an 
aluminum cylinder wall. 

It does, however, work smoothly 
on a ferrous alloy surface. This 











hard steel-sprayed face does the 
job with wear to spare. 

The need for special slotted 
pistons, or pistons fitted with ex- 
pansion control devices, will 
probably become outmoded be- 
cause the aluminum piston will 
have an expansion ratio equal 
to the aluminum cylinder. The 
thin coat of steel does not af- 
fect the expansion of aluminum. 
As early as 1940, Metco supplied 


| Alcoa, for test purposes, the first 
j}aluminum cylinders sprayed with 


a ferrous alloy bearing surface. The 
major problem then was bonding 


| the sprayea metal to aluminum. 


Recent successes are the result of 


|the unprecedented adhesion be- 


tween the steel bearing surface and 
the aluminum cylinder achieved by 
Metco’s patented “Sprabond” proc- 
ess. 

This technique requires a super- 
thin layer of pure molybdenum be- 
tween the aluminum and steel to 
serve as a bonding material. There 
is no longer a need for mechanical 
anchorage of the sprayed steel to 
the aluminum cylinder. 

Although the all-aluminum engine 
is not a new idea, the sprayed steel 
bearing surface should accelerate 
its development. 





capacity has increased without en- 


| larging its outside dimensions. 


x z ” 


10 Years of Research 


ig! ALL probability,” Brown said, 

‘plastic battery containers will | 
replace most other materials in the} 
| manufacture of battery cases with- | 
|in the next five years.’ 

If it does occur, such an across- 
the-board conversion to plastic s | 
would represent the culmination of 
postwar research programs begun 
10 years ago in a concerted effort 
to take advantage of new materials 
developments. 

The first molded container 


appeared in the early 1920s and | 


was made of hard rubber. At 


that time, this was the only | 


known material suitable for the 
purpose. Brown pointed out that 
hard rubber cases still are used 
today—and, he said, provide sat- 
isfactory service when made with 
the correct rubber ingredients. 

A composition case made from 


asphaltic compounds was the next | 


type introduced by the battery in- 
dustry. This case met the require- 


ments for a durable, sturdy, low- 


cost battery container. “Actually,” 
Brown said, “for an economic bat- 


tery container, there has not been} 


any other material which could 


compare with the composition) 


case.” 
The list of engineering require- 
(Continued on Page 29, Col. 1) 





Engineering New Products 
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| Dearborn. The camera above is set up 
in a combustion test cell to transmit the 
| flame pattern in the combustion chamber. 


‘Ford Uses TV 
To Keep Watch 
On Gas Turbines 


EARBORN. — Closed-cirucit TV 
is permitting observations never 
| before possible of the performance 
of engine components at Ford Mo- 
tor Co.’s pilot gas turbine labora- 
| tory. 

The TV equipment used is man- 
ufactured by Dage television 
division, Thompson Products, Inc., 
Michigan City, Ind. 

According to F. G. Oblinger, 
supervisor of the gas turbine de- 
partment’s test section, “the system 
| has been used in a variety of appli- 
cations which required observation 
of the performance of engine com- 
| ponents located in hazardous areas.” 

* * x 
(paws explained that closed- 
circuit TV is specifically ap- 
plied to remote observation of three 
different activities: 

1. Flame patterns in combustion 
chambers. 

2. The operation of critical en- 
gine linkages. 

3. The characteristics of engine lu- 
brication. 

| “Siffee personnel are not per- 
| mitted in the vicinity of operating 
| experimental units,” Oblinger said, 
“these observations were not pos- 
| sible previous to the installation of 
the TV system.” 
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(Continued from Page 25) 


of specific suggestions are em- 
bodied for adapting polish and 
wax characteristics to meet re- 
quirements of the new types of 
paint. 

It was heartening to learn that 
the outlook is bright for polish and 
wax makers who are making an 
effort to “get in phase” with the 
new paint trends. Certainly, the 
entire weight of industry opinion 
on this subject should stop any 
realist from dismissing claims for 
the new finishes as “just a lot of 
publicity.” 


nities created by characteristics of 
these new paints. 
* * * 


Detonation, Preignition 


Terms Clarified 


IX ANY discussion of fuel and| 
engine trends, frequent use is 
likely to be made of terms describ- Normal Burning— 
ing normal and abnormal combus- : 
the processes. Two much-used In normal, controlled combustion the 
words whose precise meanings are spark initiates one flame front, which 
somewhat cloudy to many people| Proceeds across the combustion chamber 
in the industry are detonation and until the entire mixture is burned. 

: + od * 
preignition. 





Detonation— 

Detonation occurs when heat and pres- 
sure cause spontaneous ignition of the 
“end gas'"—and two flame fronts collide. 

+ aa * 
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This would, indeed, be a grievious 
miscalculation. The plain fact is 
that these paints are a significant 
improvement over conventional lac- | Serviceman 
quers and enamels. 
an important factor in '57 produc- 
tion and approach universal use 
on 1958 models. 

The polish and wax makers who 
prosper in coming years will be 
those who have correctly gauged 
the product and marketing opportu- 


Distinctions between the two 
terms are described and illustrated 
in the August issue of The Cadillac 
L publication. 
They will be accompanying the explanation de- 
pict clearly the differences between 
normal combustion and two abnor- 
mal types of combustion, 

The Cadillac service bulletin 
states that a primary point to re- 
member is that the combustion 
process is not an instantaneous 


Drawings 


explosion in the cylinder. It is a 
rapid burning action. 

The flame front travels the length begins normally by firing of the 
of the combustion chamber until) SPark plug. As the flame front trav- 
the fuel mixture is completely ¢ls toward the far side of the com- 
burned. The last portion of the fuel bustion chamber, the pressure and 
mixture to be burned is in the far temperature in the chamber rise. 
side of the combustion chamber. 
This portion is known as “end gas.” 

Referring now to abnormal or 
“uncontrolled” combustion, detona-, front toward the other end of the 
tion (knock) is defined as the pre-' combustion chamber. When the two 


mature burning of a portion of the 
end gas. The combustion process 


If temperature and pressure rise 
too high, the end gas begins to burn 
(spontaneously), sending a flame 


Meeting the big change in cars with the big change in bearings: 


TIMKEN and The Moto-Mated Way 


ERE’S a whole new concept in bear- 
ing design, manufacture and sup- 
ply from the Timken Company. It’s the 
Moto-Mated Way—mated to the needs 
of the auto industry. It anticipates your 
changing requirements, re-cements our 
57-year partnership with the automotive 
industry. Puts advanced machines to 
work for you. Provides you with a better, 
more uniform product at lower cost. Offers 
an almost unlimited source of supply. 
From the Moto-Mated Way comes a 
whole new breed of bearings, Timken® 
Moto-Mated tapered roller bearings, in 
13 standardized sizes. Bearings that are 
smaller, for more compact design; light- 
er, to cut unsprung weight and improve 
the ride; capacity-packed, to take the 
loads of today’s power cars. And they’re 
made with a new high in uniform qual- 
ity. And lower cost, too, because Timken 


Save 11.3% or more in bearing cost with 


new TIMKEN Moto-Mated bearings 





Moto-Mated bearings are being pro- 
duced by the millions by revolutionary 
production line methods entirely new 
to the bearing industry. 

This year the automotive industry is 
saving 11.3% or more on millions of front 
wheel bearings by adapting to the stand- 
ardized Moto-Mated bearing sizes. As 
fast as Timken Moto-Mated bearings 
are put into rear wheels, pinions, differ- 
entials and steering gears, new savings 
will be passed along to you. 

No need to take less than Timken 
bearing quality! For details on savings 
in bearing cost, related parts cost, and 
new opportunities to use Timken 
tapered roller bearings in additional ap- 
plications, write to: The Timken Roller 
Bearing Company, Canton 6, Ohio. 
Canadian plant: St. Thomas, Ontario. 
Cable address: ‘“Timrosco”. 
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Preignition— 


Preignition is the term which describes 


ignition of the fuel charge occurring 


before the spark plug fires. 
* + + 
flame fronts meet, a shock wave oc- 
| curs, resulting in the familiar sound 


of knock or detonation. 
* ae ~ 


oe can be caused by 
fuels with too low an octaine 
rating or by excessive advance of 
| ignition timing. Remedies obviously 
are to boost fuel octane rating and 
readjust spark setting. 

In contrast to detonation, which 
occurs after the spark plug fires, 
preignition is ignition of the fuel 
charge before the plug fires. Pre- 
ignition also is known as wild ping, 
surface ignition and auto-ignition. 

Preignition is caused by com- 
bustion chamber deposits left 
from burning of gasoline and mo- 
tor oil. A hot surface or particle 
in the combustion chamber ig- 
| nites the fuel charge before the 
| spark plug fires. 
| According to the Cadillac service 
engineers, a common combustion 
chamber deposit which can cause 
| preignition is known as “cornflake 
carbon.” The carbon particles glow 
red hot and ignite the fuel mixture 
prematurely. Hot particles that 
float around the combustion cham- 
ber also may cause preignition. 

Detonation also can cause pre- 
ignition by increasing combustion 
chamber temperatures to a level 
where deposits become hot enough 
to fire the fuel mixture prema- 
| turely. Preignition is most likely to 
be encountered at high engine 
speeds. 

Other factors that are said to 
promote preignition are: High 
volumetric efficiency; high com- 
pression ratio; retarded timing; 
too lean fuel mixture, and super- 
charging. 

The best remedy for preignition 
is removal of its cause—combus- 
tion chamber deposits. Also effec- 
tive in alleviating the trouble in 
some engines are gasolines contain- 
ing special additives that modify 
the deposits and nullify their pre- 
ignition tendencies. 


Car-Wash by Dew Action 
Claim for New Polish 


goa Nature some day could 
become the car wash rack’s 
strongest competitor. This may be 
the outcome if polish and wax 
makers continue to progress toward 
their goal of a self-cleaning surface. 
The target is a surface so smooth 
and slick that it will shed dirt and 
grime merely by the flushing action 
of hose-water—or rain — or (per- 
haps) just the cleansing bath of 
the early morning dew! 

Even the garage, with its role 
of overnight housing for the car, 
may be in jeopardy. To date, 
garage-builders have had the paint 
experts on their side. Dew has long 
been tagged as an enemy of auto 
finishes. It is recognized generally 
as being much more potent and 
destructive than ordinary moisture 
and humidity in hastening the 
breakdown of car paints. 

Now, however, this may all be 
due for a change. The new era 
is to be inaugurated by a prod- 
uct being readied for 1957 intro- 
duction by a leading wax-maker. 
Serious claims to be made for this 
new substance are that “... . if 
water is turned on by a hose or 
rain, it flushes clean—in fact, 
even dew in the early morning 
is sufficient to leave the car finish 
looking as though it had just 
been washed.” 

This will, indeed, be a strong 
claim that must be put to test. 

| Yet, it cannot be dismissed lightly, 
as it will originate from an indi- 
vidual with a splendid record of 
|achievement in this field and be 
backed by a reputable concern 
| whose current polish and wax are 
among the leading quality products 
on the market. 


| 
| 
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is possible by altering 
the surface patterns of 
the metal. 
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MAKE AUTOMOTIVE DESIGNING EASIER 


, rolled-in design patterns in steel were first developed at 
Sharon, more and more product stylists are finding ways in 
which it makes their jobs easier. 


For example, Sharonart* is the ideal metal for use where extra wear 
leaves unsightly marks—such as automotive kick plates, ash trays, radio 
panels, etc. Too, Sharonart* enables designers to change the style 

by simply changing the steel—new parts from old dies. And, 

surface patterns in the steel enable designers to expand style themes right 


into the metal itself without special press work. Wit Mik: OY 
If you are not already familiar with this exciting metal, why not contact show xc/tchedg / 
your Sharon representative today and get all the details. Ideal for spots that must 


= take extra heavy wear. 





10028 Quart Aid liniiive ANyeanancy Shar, Penney Coania 


; 7 DISTRICT SALES OFFICES: Cuicaco, CincINNATI, CLEVELAND, 
can be easily achieved through Dayton, Detroit, Granp Rapips, INDIANAPOLIS, Los ANGELES, 
discriminative use of this MILWAUKEE, NEw YorK, PHILADELPHIA, ROCHESTER, SAN FRANCISCO, 
textured surface steel. SHARON, SEATTLE, MONTREAL, QueE., ToRONTO, ONT. 


*SHARONART—Trademark registered by the Sharon Steel Corporation. 
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Double-Crank Dieing Units 
Reduce Stamping Costs 


The economies of high-speed methods 
of metal forming are said to have been 
extended to a broader range of parts and 
products with the development of a line 
of 150-ton automatic double-crank dieing 
machines by Henry & Wright Division, 
Emhart Mfg. Co., 888 Windsor St., Hart- 
ford 1, Conn. 

The S-2 units are designed to produce 
large-size stampings requiring large bed 


areas but not necessarily heavy tonnage | 
capacities, it is claimed. At the same time, | 


it is said to provide strength necessary for 
turning out parts by progressive stamp- 
ing methods when eccentric loading de- 
mands extra rigidity. 

> 





Electronic Measuring Device 
Designed for Industrial Use 


The Myke-A-Trol is said to be designed | 
for use with sensing elements, which are | 
built into the gage heads, for automatic 
measuring applications, 
and sorting, weighing, pressure control, 
fatigue testing, inspection and thickness 
control. 

This system of measurement is said to 
have an overall accuracy of 2 percent, 
using standard Transducers. Linear full 
scale displacement ranges of plus or minus 
-) inch to plus or minus 100 microinches | 
are incorporated in 20 scale divisions, it | 
is claimed. Larger displacement ranges | 
are available on special order. Indus- 
trial Electronics, Inc., 8060 Wheeler St., 
Detroit 10, Mich. 

> 





2-Side Abrasive Belt Grinder | 


Features Conveyor Device 


A two-level, conveyor-type belt grinder | 
for high-speed precision surfacing both | 
sides of flat parts has been marketed | 
by Engelberg Huller Co., 831 W. Fayette | 
St., Syracuse 4, N. Y. 


The wet-or-dry belt grinder is said to 
feature a dual conveyor arrangement, 
with turnover hopper device. Adaptable 
to automatic production lines, the unit | 
is designed to grind both sides of 
ferrous and nonferrous metals, plastics, 
glass, ceramics, and other materials in a 
single automatic cycle. 

ee 


Germanium Plating Rectifier 
Offers Automatic Operation 


An air-cooled germanium plating recti- 
fier, incorporating automatic voltage sta- 
bilization and: remote stepless reactor con- 
trol, has been developed by the Rectifier 
Dept., General Electric Co., Lynn, Mass. 

Output voltage is controlled by a re- 
actor, eliminating moving parts, and re- 
ducing maintenance cost and down time, 
it is said. Voltage is maintained auto- 
matically, regardiess of changes in tank 
load or variations in AC line voltage. Units 


such as gaging) 
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which occupy less than nine square feet of | 
floor space, are presently available in | 
ratings from six to 24 volts and up - 
4,000 amperes. : 








|Wagner Rectifier Protected 
Against Circuit Overloads 


A line 
| rectifiers, 


of germanium electroplating 
fully protected against circuit 
| overloads, has been developed for the | 
metal finishing industry by Wagner | 
| Bros., Inc., 400 Midland, Detroit 3, Mich. 


| Basic stacks consist of six germanium | 
| colts, each with cooling fins. The| 
stacks are standard design, interchange- | 
able, and rated at approximately 500 
}amperes each. The units are available | 
|in two basic cabinet sizes: 28 by 28 | 
by 64 inches for up to 3,000 amperes, | 
land 28 by 54 by 64 inches for units | 
| with capacities from 4,000 to 6,000| 
| amperes, | 





Gear Shaver Features 
Semi-Automatic Loader 


An improved Red Wing model GCR 
internal gear shaver, featuring a semi- 
automatic loader speeds loading and | 
unloading operations, has been an- 
nounced by National Broach & Machine 
Co., 5600 St. Jean Ave., Detroit 13, 
| Mich. 

The semi-automatic loader is said to 


|avoid former hand loading and cutter 
| mashing procedures in shaving internal | 
| spur and helical gears from three to| 
12-inch pitch diameter having teeth up 
| to four diametral pitch and tooth facing 
| widths up to 2% inches. 
. * * | 
| 








| Vickers Oil Coolers Feature 
High Heat Transfer Rate 


A line of air and water-type oil coolers, | 
said to feature a high rate of heat 
transfer per unit of space occupied, are 
| available for industrial hydraulic systems. 

Designated Series OCW, the water- 
type coolers are available in single unit 
sizes for oil flows up to 100 gpm and 
for continuous power removals up to 37 


| hp (based on 85 degrees Fahrenheit 
entering water temperature). The air- 
type coolers, Series OCA, are recom- 


| mended where cooling water is at a 
premium and/or waste heat can be 
used to warm space. Vickers; Inc., 


| Detroit 32, Mich. 





Eccentric Locks Featured 
On SKF Bearing Mounts 


A unit pillow block and unit flanged 
mounting for anti-friction bearings have 


delphia 32, Pa. 

Known as the type SYH-X unit pillow 
block and type FY-X unit flanged mowunt- 
ing, the units are of the eccentric lock 
type, extending use of the positive seal 
mounts to applications where an eccentric 
lock is desired. The SYH-X also has re- 
duced center height to permit its use 
where space is limited. 

= 





Point Indicator Reduces 
Math and Layout Time 


An 
computing and layout time in joining, 


indicator which is said to reduce 


shaping, drilling and milling has been 


| been added to the line of bearing mounts | 
| produced by SKF Industries, Inc., Phila-| 


| 


Engineering and Production 
New Products 


328, for all position welding of mild and 


| type with 


low alloy steels. 

It is said to be of the low hydrogen 
iron powder added to the 
coating for high welding speeds and is 
recommended for welding hardenable 


| steels; cold rolled steel; low alloy or mild 


steel when stress relieving is required, 


and weldments to be vitreous enamelled 
after welding. 





| Trunnion Index Machine Cuts 
|Floor Space Requirements 


A five-station vertical trunnion index 


| machine that reduces floor space require- 


| hydraulically-operated 





announced by Racine Instrument Co., 500 


College Ave., Racine, Wis. 


The instrument is a combination angle- | 


finding, center-locating, and leveling de- 
vice for shop and field use. Called the 
Miracle Point indicator, it consists of a 
mercury-balanced level and degree- 


| 


|Korfund Machinery Mounts 


ments for machining long parts, such as 
automotive axle housings, has been an- 
nounced by Snyder Tool and Engineering 


Co., 3400 E. Lafayette, Detroit 7, Mich. 
The machine is said to have the 
space-saving advantages of a _ center- 


column type machine, but has no index | 
table as such. Instead, the center column | 
itself holds the work fixtures and rotates | 
the parts from station-to-station. The | 
and electrically- | 
controlled machine rough and finish faces 
the housing banjo flange, drills and reams | 
ten holes in the flange mounting face, | 
chamfers both sides of the holes at a/| 
rate of 105 housings per hour. 
* 





calibrated dial enclosed and mounted | Half Vibration Transmission | 


on a magnetized V-base. 
* > 


o/ 





Bendable Tubing Features 


Application Advantages 
| A 
have unusual 
being manufactured in this country under 
exclusive 


line of bendable tubing, said to 
installation advantages, is 


land. 

Called Plica, the tubing is said to be 
ideal for burying in concrete, ceilings 
and floors. It can be cut by hacksaw 


or knife, bent by hand, and fits all stand- 
ard connectors, it is claimed. Plica 


rights acquired from Switzer- | 


! 


tubing has a three-ply wall, and can be | 


made in almost any desired combination 
of ferrous and nonferrous metals, fiber, 
paper and other materials. Flexaust Co., 
100 Park Ave., New York 17, N. Y. 


Air Reduction Unveils 
Welding Electrode 


Air Reduction Sales Co. has announced 
an electrode, designated as Airco Easyarc 








| Inc., 


|For Industrial Applications 


A self-leveling, universal vibration 
mount that can be used anywhere under 
machines without fastening to machine or 
floor has been announced by Korfund Co., 
48-02B Thirty-second Place, Lorg 
Island 1, N. Y. 


The machinery mount, called Lev-Elasto 
Damper, is said to speed installation and 
relocation of all types of equipment, stops 
vibration transmission, and lowers noise 
levels. Available in nine sizes for loads 
ranging from 65 to 12,000 pounds per 
damper. 


* * * 


| 
| 
| 
| 





GE Tachometer Generators 


AC&DC_ small-diameter tachometer 
generators for industrial applications such 
as-speed measuring and regulation have 
been developed by the Specialty Com- 
ponent Motor Dept., General Electric Co., 
Schenectady 5, N. Y. 


Designed for incorporation into 
variable-speed drive systems, the totally- 
enclosed units are of ball-bearing con- 
struction. Protected terminals are located 
in an easily accessible conduit box. 








Air Exhaust Muffler Designed 
For Better Noise Cancellation 





| introduced an 


| 
| 





| wherever 


Allied Witan Co., P. O. Box 2770, 
Cleveland, O., manufacturer of pneumatic 
mufflers for air-operated equipment, has 
“Atomuffler’’ model en- 
gineered for better noise cancellation and 
easier installation. 


It is said to feature a four-port de- 
flector, which, when combined with an 
internal acoustical resonator, gives uni- 
form air dispersement with more effective 
impingement, resulting in better noise 
cancellation and improved air flow. The 
deflector disperses air outward in a 
lateral-radial pattern, reducing velocity to 
a minimum and, in turn, eliminating oil 
fog and water spray, it is claimed. 





Automatic Michigan Speeders 


Test Gears Electronically 
Fully automatic sound testing of trans- 


| mission gears in automotive and similar 


mass production applications is said to be 
possible with the automatic model 
gear speeders built by Michigan Tool Co., 
7171 E. McNichols Rd., Detroit 12, Mich. 

The entire operation, including feeding 
of parts from a storage hopper, clamping 
and speeding of the gear and either 
selective rejection for excess noise in any 
frequency band, or passing through of the 
gear being tested, is done automatically. 
Electronic audio inspection of gears is 
said to do away with dependence on the 
operator's sense of hearing. 





| Exhaust Silencer Available 
|For Torit Dust Collectors 


An exhaust silencer, designed for use 
“extra’’ quiet operation is 
desired on Torit cabinet-type dust col- 
lectors, has been marketed by Torit 
Mfg. Co., 287 Walnut St., St. Paul 2, 
Minn. 


The unit is available in five models 
to fit the exhaust openings on the 50, 
60, 70 and 80 series and the model 
122 collectors. The three smaller sizes 
are made of 20-gauge steel and extend 
30 inches above the top of the collector; 
larger two models are built of 16 
gauge steel and extend 36 inches. 
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Will Be Cheaper, Globe-Union Says... 


Plastic Battery Cases on Rise 


(Continued from Page 25) 


ments to be met by battery con- 
tainers includes acid resistance, im- 


MILLIGRAMS / SQ. IN. 


ACID ABSORBTION 


Absorption Data— 


This Globe-Union graph depicts data 
obtained in acid absorption tests of vari- 
ous battery case materials. 


inch. 
+ « > 
pact strength, 


and electrical insulation. In addi- 


tion, the material must perform | 
satisfactorily over a wide range of | 
temperatures and resist any ten- | 
dency to bulge or distort at high 


temperatures. 
* = > 


Thinner Wall Sections 


THER important container con- 
siderations are that it should 
= * 7. 


Case Bulge Test— 


Set in a micrometer measuring device, 
a battery case is prepared for a bulge 
test in Globe-Union laboratories. Heating 
elements produce 190-degree tempera- 
tures, which are sustained for nine hours. 


14 New Outlets 
Listed by Dodge 


Dodge has announced the addi- 
tion of 14 new dealers, 
six exclusives. 

Those handling only Dodge in- 
clude Sullivan Motors, Inc., Taun- 





ton, Mass., D. Sullivan, treasurer; | 


L. E. Whitten, Inc., Goffstown, N. 
H., Lawrence E, Whitten jr., presi- 
dent; Crawford Motors, Watertown, 
Mass., Sheldon J. Ananian, owner; 
Adams Motor Co. Chillicothe, Mo., 
Charles G. Adams, partner; Worth- 
ington Motors, Huntington Park, 
Calif. Calvin Worthington, presi- 
dent, and Flair Motors, Inc., Brook- 
lyn, Joseph J. Picciano, president. 


Dealers who will also handle 
Plymouth are Leonard R. Pierce 
Co., Coldwater, Mich. Paul H. 
Maurer, owner; City Center Motors, 
Astoria, Ore., Arthur B. Rother and 
Robert L. Williamson, partners; 
Handy Motor Service, Sitka, 
Alaska, Ernest D. Handy, presi- 
dent; Deal Motor Sales Co., Chi- 
cago, R. R. Hawkinson, president; 
Jones Motor Co., Inc., Pendleton, 
Ind., Richard E. Jones, president; 
Courtesy Dodge-Plymouth, Inc., 
New Orleans, Charles H. Sheppard 
jr., president; Wells Auto Sales, 
Metropolis, Ill., Theo Wells, owner, 
and Charters & Cline, Inc., Reno, 
Nev., C. John Charters, president. 


Ordinance Hearing Set 


MINNEAPOLIS. — A hearing on 
@ proposed new ordinance which 
would regulate new-car dealers, as 
well as merchandisers of used cars, 
has been set for Oct. 2 by the City 
Council’s ordinances and legislation 
committee. 


Superiority of | 
polystyrene is apparent, in stabilizing at | 
the low level of two milligrams per square | 


nonporous surface | 


including 








not contaminate the battery acid, 
and must provide stability to avoid 
deterioration over a period of years 


} in service. 

According to Brown, the first} 
|}radically new containers, made | 
from polystyrene, were introduced | 
A comparison tabulation | 
| compiled by Globe-Union engineers | 
|shows the outstanding character- | 


in 1950. 


Spacek Picked by Wellman 
Robert W. Spacek has been ap- 


| pointed superintendent of the Peer- 


less plant of Wellman Bronze & 
Aluminum Co. 


istics of polystyrene with respect to 
| impact, distortion and acid absorb- 
tion. 

“In addition to these advan- 
tages,” Brown said, “the plastic 
materials permit designers to use 
very thin wall sections which 
allow more acid volume on the 
inside of the battery in the same 
overall exterior dimensions.” 

To illustrate this point, Brown 
referred to the industry’s standard 
rating test, the so-called 20-hour 
battery discharge test. As an ex- 
ample, he said that a 100 ampere- 
hour battery is placed under a five- 

(Continued on Page 30, Col. 1) 
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Wall Comparison— 


Side-by-side comparison shows the 
reduced wall thickness permitted when 
designing with stronger plastic material 
(left), instead of composition material 
(right). 


7 

Plastic Tools Help 

o 
Fill Rush Order 
| NEW YORK, Plastic tools, 
| built from Rezolin Toolplastik com- 
|pounds based on Bakelite epoxy 
| resins, are credited with assisting 
Great Lakes Spring division, Rock- 
well Spring & Axle Co., in making 
| samples for a customer. 
According to Bakelite Co., Great 
Lakes had contracted to supply 
about 100 prototype seat backs to 
an auto maker for preproduction 
samples. Bakelite said the plastic 
tools were built in a few days ata 
labor-and-material cost of about 
$500 and turned out the samples 
with time to spare. 

Assisting in the project, Bakelite 
said, was Federal Machinery Sales 
Co., Chicago representative of Rezo- 
lin, Inc. 


ck 
; 
4 
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Automotive and aircraft applications present special problems for 
one-way sprag clutches. For example, how to utilize their high 
theoretical torque-carrying capacity, and how to insure dependable 
operation under conditions of high shock loading and torsional 
vibration. 

To solve these problems, Borg-Warner’s Spring Division has 
engineered and perfected the first Double Cage Full Phasing One- 
Way Sprag Clutch. Designed for heavy duty service in the toughest 
applications, this new full phasing feature assures instantaneous 
engaging and uniform release of all sprags, full theoretical torque 
carrying capacity, high free wheeling speed without wear, long 
trouble-free operation. 

Light, compact and readily adaptable to low-cost mass produc- 
tion, this new B-W full phasing clutch is performing successfully 
in automatic transmissions, torque converters, free-wheeling, over- 
running and indexing devices and other applications. 

It is one more example of how Borg-Warner’s “design it better 
—make it better” policy serves American industry every day. 
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Will Be Cheaper, Globe-Union Says... 





Plastic Battery Cases on Rise 


(Continued from Page 29) 


ampere discharge load for 20 hours 
while temperature is held constant 
at 80 degrees. During the test 
period, each battery cell is required 
to maintain a minimum of 1.75 
volts. 

With the new plastic containers, 
it was reported that batteries in- 
variably give an improvement of 
from 5 to 8 percent in capacity 
when compared with either rubber 
or composition-cased batteries. 
Polystyrene now is widely used in 
premium batteries made by a num- 
ber of companies. 

oa * 


Testing the Light Cases 


— high cost of polystyrene was 
singled out by Brown as the 
principal disadvantage associated 
with the material. To overcome 
this drawback, Globe-Union has, in 
the past few years, turned to other 
materials in its efforts to obtain 
the improved characteristics of 
polystyrene at a lower cost level. 


An important outgrowth of the 
use of plastics has been the one- 
piece cover, made possible by use 
of a special sealant material. In 
manufacturing the container, this 
sealant is forced into grooves in 
the cover. Upon assembly, a firm 
bond is produced to “weld” the 
cover and case together. 


Brown said that this technique 


Crane Institute 
Names Personnel 


For 3 Committees 


WASHINGTON. — Formation of 
three committees of the Electric 
Overhead Crane Institute have been 
announced by Joseph T. Sohn, 
president. 


On the market research commit- 
tee is F. M. Blum, chairman, Harn- 
ischfeger Corp.; A. R. Walkley, 
Manning, Maxwell & Moore, Inc.; 
W. H. Morgan jr., Morgan Engi- 
neering Co., and J. S. Jackson, 
Shepard Niles Crane & Hoist Corp. | 

Engineering committee: E. Sohn, | 
chairman, Beford Foundry & 
Machine Co.; K. C. Slater, Cleve- 
land Crane & Engineering Co.; K. | 
R. Nuesslein and F. W. Wendel- | 
burg, both of Harnischfeger Corp.; 
C. Brongersma and W. S. Chapin, | 
both of Manning, Maxwell & Moore. 

Sales promotion and public rela- 
tions: J. H. Peritz, chairman, execu- 
tive secretary of the institute; H. 
H. Bansau or R. J. Ellingen, Conco 
Engineering Works; C. F. Parthum, 
Harnischfeger; R. P. Williamson, 
Morgan Engineering, and H. S. 
Chillas, Whiting Corp. 


alll | 
Machine Casts | 
| 

| 








Slugs from Ingots 


ST. LOUIS.—Manufacture of im- 
pact extrusions has been revolu- 
tionized by the invention of a ma- 
chine capable of casting slugs from 
ingots in one operation, it has been 
announced by Impax, Inc. The first 
successfully operated slug casting 
machine has been completed and is 
now in operation at Impax’s plant 
in Ferguson, Mo. 

To thoroughly prove-out this proc- 
ess, more than a million extru- 
sions were manufactured by Im- 
pax before the installation of the 
new machine was completed. The 
inventor of the new machine, 
George Harrison, and the Stroman 
Furnace Co., manufacturer of the 
machine, cooperated in the trial 
runs. 

Although the slug casting ma- 
chine is at present being used only 
in the manufacture of aluminum 
products, it is contemplated that the 
use of the process will be extended 
to include its application to mag- 
nesium in the very near future and 


to other metals shortly thereafter. 
OUR BEST 


passs® BUSINESS BUILDER 


Proved way to keep old custom- 

ers... getnew! Complete details 

on request. 
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1281 SO. CHEROKEE 
DENVER 23, COLO. 


has contributed to reduced con- 
tainer wall thickness and increased 
battery capacity by enlarging the 
space available for acid. Increased 
strength of the basic material also 
has lessened the need for internal 
bracing. The reduction in size of 
interior supports allegedly allows 
freer circulation of acid—which is 


Maintenance Exposition 


To Return to Cleveland 

NEW YORK, — The Plant Main- 
tenance and Engineering Show will 
return to Cleveland next year after 
a four-year absence, according to 
Clapp & Polliak, Inc., exposition 
managers. 

Next year’s event, the eighth 
annual, will be held Jan, 28-31 in 
Cleveland’s Public Auditorium. It 
will occupy nearly 100,000 square 
feet of floor space and more than 
400 exhibitors are expected. The 
show is held concurrently with the 
Plant Maintenance and Engineer- 
ing Conference. 





said to aid in achieving high sus- 
tained starting voltages. 

During the course of research on 
new container materials, several 
tests are conducted. One, the im- 
pact test, consists of dropping a 
two-pound steel ball on the case 
from varying heights. 

Another, the heat distortion or 
bulge test, is significant in evaluat- 
ing the container’s ability to with- 
stand high underhood temperatures 
encountered in modern cars. 


Heating elements are inserted 
into the battery cell areas and 
operated to bring liquid tempera- 
ture up to 190 degrees. This 
temperature is maintained nine 
hours. Micrometers then are used 
to measure the amount of case 
distortion. 

In addition to laboratory tests, 
extensive field test programs also 
are carried out on promising con- 
tainer materials. These trials are 
performed under extreme heat and 
extreme cold to determine the 
material’s ability to withstand heat 

without bulging and cold without 
becoming brittle. 
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TIME HOURS 
Battery Distortion Test Results— 


This chart shows comparative data obtained by Globe-Union engineers who per- 
formed high-temperature distortion tests on battery container materials. 
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Engineering Briefs 


| 


3-M Agrees to Take Over |lowest accident rate in malleable| 
| operations of U.S. companies during | 


Crosby Research Work |a five-year period ending 1955.| 


ST, PAUL.— Minnesota Mining | Fifty-one companies, re : 
. S, presenting 
& Mfg. Co. and Bing Crosby Enter- | 75 percent of the malleable industry, | 
prises, Los Angeles, have revealed | participated in the competition. 
an agreement by which 3-M will ao “2 « 
continue certain research programs , 
Acrylic Sheet Made 


previously conducted by the elec- 

tronics division of the Crosby or-| DETROIT.—An extruded acrylic 

ganization. sheet, substantially less expensive 
The total amount involved in the|than cast sheet and suitable for | 

agreement was not announced, | many industrial and maintenance 

However, officials of the two organ-| applications, is now manufactured | 

izations said it called for initial) and distributed by Cadillac Plastic 

payment of $75,000 for equipment & Chemical Co., 15111 Second, De- 

and inventories of Crosby's elec-| troit 3, Mich. 

tronics division. ; - * -& | 


* * * Timken Appoints Ladd, | 
GM Foundry Division Bischoff and Hudson 
Wins Safety Award | Timken Roller Bearing Co., Can-| 


DETROIT.—A national award for| ton, O., has announced promotions 
five years of outstanding plant|°f Robert H. Hudson, Wilbur G. 
safety has been presented to the| Bischoff and David C. Ladd. 
Central Foundry division of General Hudson succeeds Ladd as produc- 
Motors in Saginaw, Mich., by the| tion metallurgist at the Gamorius 
Malleable Founders’ Society of) plant; Ladd is metallurgical engi- 
Cleveland. |neer in production, and Bischoff 


The GM division recorded the has been named metallurgical en- 


la high - temperature, atmosphere- | 


| Exposition Hall. 
* 


|4 Cadmium-Plating Aids 
| Are Announced by Hull 


gineer in charge of customer) plating baths; Cadip, which is used 
service. in small additions to the final hot 
water rinse to speed drying and pre- 
Superhot Furnace Installed | vent discoloration of cadmium de- 


: s posits, and Rodip CD-3 and CD-4, 
ANAHEIM, Calif.—Installation of which are single, short-dip chrom- 


* * ® 


controlled furnace capable of | ate postplating treatments for cor- 


reaching 3100 degrees, has been an- | *°5!0 aan ; 
nounced by the powder metals di- | alia 
vision of Kwikset Locks, Inc. Kaiser Hikes Facilities 
*~ * * 
Plastics Group Schedules |inghouse Electric Corp. will build 


. ° |rectifier equipment valued at $4 
Convention, Pacific Show |million for Kaiser Aluminum & 
NEW YORK.—The Society of the | Chemical Corp.’s aluminum reduc- 
Plastics Industry, Inc., will hold|tion plant here. The equipment 





its annual national conference and | will be installed next spring and | 
provide direct current elec-| 


the Pacific Coast Plastics Exposi- | will 
tion March 18-21 in Los Angeles, tricity for two smelting units. 
Conference headquarters will be * * * 
the Biltmore Hotel, and the expo-| Wesson to Expand 
sition will be staged in the Shrine ‘ 
| In Eastern U. S. 


oe | FERNDALE, Mich. — Expansion 
|to provide direct field engineering 
| representation throughout the Mid- 
dle Atlantic and adjacent areas has 

ROCKY RIVER, O—R. O. Hull| been announced by Wesson Co., 
& Co. has announced four new/ 1220 Woodward Heights Blvd., here. 
products for cadmium plating. One| The enlarged eastern sales and 
is Super XL Cadmium Brightener | service engineering organization will 
(liquid or powder), an addition|serve the New England States, 
agent for cyanide cadmium plating.| southern New York, New Jersey, 

Others are Cad-Sol, a pure, con-|eastern Pennsylvania, Delaware, 
centrated solution of cadmium cya-| Maryland, Virginia, and the District 
nide for makeup or maintenance of ' of Columbia. Headquarters has been 
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Car designers think of PLExIGLAs® acrylic 
plastic when they think of tail lights, park- 
ing lights, instrument panels, nameplates, 
ornaments and dials. Why? Because de- 
signers have learned to take advantage of 
the resistance of PLEXIGLAs to weather, 
heat and breakage .. . its gleaming beauty 
. .. the optical effects possible . . . the abil- 
ity of this acrylic plastic to. be molded 
accurately into complex shapes. 


rd 





Our technical representatives and Plastics 
Laboratory design staff would like to show 
you how PLExiGcLas can contribute both 
beauty and utility to molded parts. 


Canadian Distributor: Crystal Glass @& Plastics, Ltd., 
130 Queen’s Quay at Jarvis Street, Toronto, Ontario, Canada 


Detroit Representative: R. C. Oglesby, Nor-Way Building, 
20211 Greenfield Road. BRoadway 3-0674. 





Chemicals for Industry 


ROHM & HAAS 


COM PANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 






RAVENSWOOD, W. Va.—West- | 


| set up at 288 E, Market St., East 
| Paterson, N. J. In charge of opera- 
|tions as eastern district manager 
is James J. Smith jr. 
* cal * 


Felsenthal Expands 


CHICAGO, — Injection molding 
production capacity of G. Felsen- 
|thal & Sons, Inc., here has been 
increased 10 percent in the first 
step of an expansion program, ac- 
cording to Ben W. Rau, president. 
It began with the installation of the 
firm’s 16th injection molding press. 
Four more presses will be added 
within a year. 

* * * 


Isotope Use Up 500% 


NEW YORK.—The Atomic In- 
dustrial Forum reports that more 
than 1,000 industrial organizations 
are now using radioactive isotopes. 
This is a 500 percent increase in 
the past five years. 

* * * 


Columbus (O.) Firm 


Wins Ford Contract 


COLUMBUS, O.—Ford Motor Co. 
has awarded a $1.3 million contract 
to International Research & 
Development Corp. here. 

Arthur Crawford, president, said 
the contract is for equipment to 
measure vibration and balance of 
Ford's 1957 engines. 


* * * 
Plant Maintenance Show 


To Return to Cleveland 


NEW YORK.—After a four-year 
interval, the Plant Maintenance & 
Engineering Show will return to 
Cleveland next Jan, 28-31, accord- 
ing to Clapp & Poliak, Inc., exposi- 
tion managers. 

The 1957 show, the eighth annual 
event, is expected to be the largest 
in history with more than 400 ex- 
hibitors and more than 100,000 
square feet of show space. It will 
be held in Cleveland’s Public 
Auditorium. 

. > > 


Tool Engineers Offer 


ign ° 
Group Income Protection 


DETROIT.—Any member of the 
| American Society of Tool Engi- 
| neers, up to age 70, is now eligible 
to participate in a group income 
protection plan, according to Harry 
E. Conrad, executive secretary. He 
said response was “overwhelmingly 
|in favor of the plan.” 

The ASTE plan will pay up to 
$100 weekly for disabilities resulting 
from illness, accident, or disease, 
either on or off the job. In addition, 
it will pay up to $10,000 for acciden- 
tal dismemberment or death. A 
number of options are available 
providing benefits ranging fron $35 
|to $100 weekly beginning the first 
|day or the 91st day. Continental 
| Casualty Co., Chicago, is the under- 
writer. 


of 
ALL men's store 
LINEAGE... 


70% of daily lineage... 
APPEARS IN THE 
| BUFFALO 


COURIER-EXPRESS 


Comparable WU omen’s-Store 
Hi 


freures ra | i Me adi 





03.9 area 


ai 






Use the Morning 





Tele elke ta) 





tela ha 






Saeki: 






Pl Tari 






ROP COLOR 






BUFFALO 


ea tdi ay, 














PROMISE FOR THE FU 


*« 




















é _ 
More Mileage | 
Auto Makers Damper | 
2 ‘ey Pitch, 

High Horsepowe! Pit \ R 


: >,el Keonomy 
Stress Fuel Econom, | yRON 


Reprinted fro 
THE WALL STREET J 




















ee — 1s | ation 

rl’... 1SSLOLE . i 
; S. l ransm Corp. 
Better Motor burgh 


Savers; 





4S Cjasoline | year 


Seell 





According to an article appearing in the Sept. 
4th issue of The Wall Street Journal, auto- 
mobile manufacturers plan to stress economy 
of operation in models of the future. That is, 
manufacturers other than American Motors 
Corporation. For years American Motors cars 
have held an enviable reputation for economy. 
In fact, the Rambler holds the all-time records 
for actual miles-per-gallon in the Mobilgas 
Economy Run for cars with automatic trans- 
missions and for cars with overdrive. And just 
recently the Rambler Cross Country, shown 
above, drove from coast to coast averaging less 
than a penny a mile for fuel. 


Yes, indeed, Rambler dealers have been sell- 
ing economy ever since the first new Rambler 
was introduced seven years ago. It’s one big 
reason for the continuously growing popular- 
ity of Rambler—the only car to combine big- 
car room and comfort with compact-car ma- 
neuverability and handling ease. 
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GASOLINE 
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Rambler Cross Country, above, set a new economy record recently by travelling from Los 
Angeles to New York with just five gas stops, averaging 32.09 miles per gallon with overdrive. 
Trophies at left are among many awards American Motors has won in economy competitions. 


AND RAMBLER STILL COSTS LESS TO BUY 


Rambler is America’s lowest-priced car, model 
for model. In fact, a Rambler with All-Season ir W, T + A re 


Air Conditioning sells for less than many so- 


called low-priced cars with heater alone. 
EVER=—IT PAYS 


HIGHEST RESALE IN THE LOW-PRICED FIELD 


S 
:- | Rambler consistently has been at the top of the T re) s E L L 


t | list in resale value in recent years. The Septem- 





ber N.A.D.A. Guide Books and the Aug. 15— 
Sept. 30 Red Books show 1955 Rambler 
resale value highest in the entire low-priced 
i field in every series— Deluxe, Super or Custom. 
Rambler brings you more— buying or selling. 





g Why not look into the opportunity to grow 

- | with the steadily growing sales of Rambler. ee 

: Call or write Dealer Development Dept. : ° 

7 i ; , AMERICAN MOTORS >» MEANS MORE FOR AMERICANS 
- American Motors Corporation, Detroit 32, - . , 


Michigan, for full details—in confidence! *eaggts0” 
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Less-Abrasive Compounds Needed . . . 





New Paints Mean New Polishes 


(Continued from Page 25) 


solvents—are due to expand the 
market for water-emulsion com- 
pounds in cleaners. 

At the same time, polish and wax 
makers are striking out in an 
entirely new direction chemically 
in experiments with new product 
compositions that represent ap- 
proaches quite different from long- 
used water or oil emulsions and 
paste-type waxes. 

The interrelationship of paint 
trends and developments in auto- 
mobile finish maintenance needs is 
of as much importance to the car 
owner as it is to the auto industry 
and those who market cleaners, 
polishes and waxes. 

One aspect of equal concern to 


all three groups is the susceptibil-| 


ity of the new acrylic lacquers to 
attack by certain types of strong 
solvents. 


carbons and chlorinated solvents in 
polish and wax should be avoided. 
* x + 

= way thus is opened for ex- 

ercise of ingenuity by makers 

of products with ingredients that 

will enhance the appearance of the 

ear and protect its finish without 

being harmful to the new types of 
paint. 

Currently, the auto and paint in- 

| dustries are in the process of con- 


| West Virginia Steel 


Acquired by Porter 
NEW YORK, — H. K. Porter Co., 


| Inc., has announced the acquisition, | 


|as of Oct. 1, of West Virginia Steel 
|& Mfg. Co., Huntington, W. Va. 
Announcing the transaction was 


B. Campbell Blake, general mana- | 
ger of Porter’s Connors Steel divi- | 


sion, Birmingham, Ala., with which 
|the operations of the new plant 
|will be combined. Sales of the 


verting to new enamel and lacquer 
formulations whose superiority over 
conventional finishes is derived 
from entirely different chemical 
compositions. 


Nitrocellulose lacquers are giving 
way to acrylic lacquers, which are 
based on the same chemical com- 
pound as acrylic plastics (such as 
| used in aircraft for transparent 
| noses and window sections.) 


All the car makers that have 
been using conventional lacquers 
| have tests in progress with acrylic 
lacquers. A large number of cars 
finished with this new paint have 
undergone service tests nation- 
ally. Some ’56 makes adopted a 
few colors in the new finish, and 
these were produced in limited 
quantities, Stepped-up use is seen | 
for ’57, with full production of | 
the new lacquers anticipated on 


| with alkyd and amine resins. 





1958 models. | 
When compared with conven-, 
| tional lacquer, the outstanding| 


Paint chemists advise | newly acquired firm were put at a property of acrylic lacquer is its 


24, 1956 


dulling in service. This dulling, or| 
formation of chalk, as the paint 
chemist calls it, is not related to! 
scum and traffic haze that sticks to) 
the finish of a car. 


Chalking is the surface pigment} 
residue left when the organic binder | 
in the surface layer of the paint} 
film is broken down and eroded 
away by the action of sun and 
moisture. The acrylic binder used 
in the new lacquers is said to be 
several times more resistant to at- 
tack by the elements than nitro- 
cellulose binder in conventional lac- 
quers. 

* * * 

ly SYNTHETIC baking enamels, 

changes are equally far-reaching 
and significant as those underway 
in lacquers. Enamels based on vege- 
table oils such as linseed oil and 
synthetic glycerol phthalate resin| 
are being replaced by newer formu- | 
lations based on combinations of| 
coconut oil or other nondrying oils 


These so-called super-enamels 
are more resistant to cracking, 
blistering and oxidation than con- 
ventional enamels, They also have 
a much harder surface initially 
after baking. In general, gloss re- 





ments in the enamels have kept 

pace with progress made with the 

new acrylic lacquers. 

This year, the new enamels have 
been either in limited production or 
on testing status by all car manu- 
facturers that use synthetic enamei 
finishes. One maker converted 100 
percent to use of the new type of 
enamel in 1956 model production. 
Increased use is anticipated or 
various 1957 models, with the com- 
plete changeover expected for ’58. 

With such a wholesale conversion 
definitely in progress, polish and 
wax makers have a rare oppor- 
tunity to capitalize on the situation 
by adapting their products and 
merchandising slant to changing 
market conditions. 

Now that they are a reality, these 
long-sought advances in paint 
quality still need not cause undue 
pessimism among those who make 


| auto specialty products for protect- 
ing a car’s finish and improving its 


appearance. 
* a * 


No Self-Cleaning ‘Magic’ 


In New Paint Chemicals 


that, in general, aromatic hydro-|current rate of $18 million a year.’ superior resistance to chalking and 






















By Harry G. Linge 
Automotive Editor 


The word “chrome” is one 
of the most misused terms in 
motordom. Many persons refer 
to their cars’ interior and ex- 
terior metal trim parts as being 
chromium plated metal, whereas 
much of it is 
actually stain- 
less steel. 


Most motorists 
know the proper 
mechanical and 
styling terms to 
apply to their 
automobiles, but 
when it comes 
to trim little has 
been told and 
comparatively 
little is known. 

Car manufacturers have been 
using stainless steel for much of 
the trim since 1930, along with 
chromium plated metal. Today’s 
cars carry stainless steel trim in 
many places. The most common 
uses are window trim, side mold- 
ings on the body, wheel covers, 
grilles and interior beading to 
separate different fabrics. Also 
in use are stainless steel door 
handles, dashboards, head and 
tail light frames and such acces- 
sories as spotlights and license 
plate frames. 

This is why so many car own- 
ers are mystified by the fact 
that some trim parts outlast 
others. The stainless steel parts 
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Three Metals Used 
Good chromium plating re- 
quires the use of three different 
metals to provide beauty and 


There is a big difference 








protection. First, a copper plat- 
ing is used to help hold a nickel 
plating which is added for pro- 
tection. The chromium plating 
goes on last. 

Although chrome plate gives 
a high lustre, it is actually po- 
rous, containing microscopic 
holes. The purpose of the nickel 
plating underneath the chrome 
is to seal off all holes so that 
air and corrosives can not get 
through to the base metal. 

Contrary to widespread be- 
lief, trim is added to automo- 
biles for practical as well as 
ornamental reasons. Those long 
stainless steel moldings on the 
side of the car, for example, 
are added so that when a driver 
accidentally scrapes against a 
garage door or has a similar 
close shave, the molding takes 
the beating and not the paint. It 
is much cheaper to replace a 
molding than to repaint the side 
of a car and, usually, the mold- 
ing is tough enough so that it 
doesn’t get damaged enough to 
need replacing. 

There are things every car 
owner can do to extend the life 
of the car’s trim, whether chro- 
mium plate or stainless steel. 
Frequent washing is the best 
preventive, especially in winter 




















in bright-trim 








when road salt is used on the 
streets. The salt cakes on the 
body and trim, permitting cor- 
rosion to start beneath it. 

Recoat With Lacquer 

When there is a lacquer peel- 
ing from some of the trim, there 
are pressure spray cans of lac- 
quer which can be used to re- 
coat the trim. If the trim gets 
beyond this point and bubbles 
or discoloration appears, there 
are a number of metal polishes 
which can be used to restore at 
least part of the brightness. 
This can be followed up with a 
lacquer spray. 

When waxing the car, the 
chromium plated trim should 
also be waxed for added pro- 
tection. Stainless steel trim, 
however, needs no waxing and 
requires no care other than rou- 
tine washing when the car is 
washed. If the stainless trim is 
not washed for a long period, 
it can be rubbed down with any 
fine household cleanser to re- 
store brightness. No waxing or 
lacquer is needed afterward. 

Keeping the car’s “bright- 
work” bright pays off when the 
time comes to sell or trade for 
a new car. To quote a common 
saying in the automobile indus- 
try, “as trim goes, so goes the 
trade-in.” 


tention and durability improve- 





Caring for Car's Trim _ 
, Protects Value, Too 
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HE current situation was sum- 

med up by one paint authority 
who, earlier this year, assured 
|members of the Chemical Special- 
| ties Manufacturers Assn. that in- 
| troduction of the new lacquers and 
| enamels need cause no worry about 
the polish market disappearing in 
the near future. 
He said that, while the new paints 
|do not chalk or dull nearly as 
}quickly as conventional finishes, 
they do accumulate road film and 
| other contaminants which ordinary 
washing will not remove. 

“Perhaps,” he continued, “the 
| type of cleaning and polishing 
| composition which would do the 
best job of removing traffic film 
| might differ considerably from a 
| product that is designed to re- 
| move a heavy accumulation of 
chalk or bronze from a_ well- 
weathered automobile finished 
with conventional materials.” 


| In other words, he said, the abra- 

sive used in polishes designed to 
|remove chalk may be more severe 
than necessary to remove road film 
from the new paints. He advised 
that a change to less abrasive types 
of polishes and cleaners might yield 
better results from the standpoint 
of achieving the desired glossy ap- 
pearance and freedom from minute 
scratches. 


Both car tests and exposure panel 
results indicate that dirt and traf- 
fic scum do not adhere as readily 
to acrylic lacquer as to conven- 
tional finishes. Washing and polish- 
ing allegedly are less of a task with 
the new type of paint. However, 
there is no miracle ingredient in 
the paint to automatically repel 
dirt or scum from the surface and 
make washing or polishing un- 
necessary. 





| 





* * * 


AurHouGH acrylic lacquer re- 
portedly is not stained by most 
tars, oils and greases which do 
stain other finishes, a tar remover 
still would be used on a car finished 
with the new lacquer if it became 
spattered. 

The tar remover, therefore, should 
be free of harmful solvents. Simi- 
larly, cleaning liquids which often 
are used in preparing a car body 
for repair should be based on sol- 
vents which will not soften the new 
type of lacquer film. 

Not only do the new finishes 
possess different properties than 
conventional paints, they also are 
considerably different in chemi- 
cal composition. Unlike conven- 
tional lacquer, acrylic lacquer is 
soluble in aromatic hydrocarbons 
such as benzene, toluene and 
xylene. 

Thus, specialty products which 
require the use of solvents should 
contain the minimum of aromatics 
and be blended with aliphatic hy- 
drocarbons in such a way that the 
aromatic portion does not increase 
during evaporation. Otherwise, the 
product might very well do damage 
to an acrylic lacquer finish. 

The new types of enamels, on the 
other hand, are not easily softened 
or damaged by strong solvents to 
any greater extent than conven- 
tional enamels. Enamel, therefore, 
does not present the possible sol- 

(Continued on Page 35, Col. 1) 
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Less-Abrasive Types Needed .. . 


New Auto Paints Alter 


Wax-Polish 





Properties 


(Continued from Page 34) 


vent attack problem that may be| 

experienced with acrylic lacquer. | 
* a * 

Caution Is Recommended 


In New-Car Paint Buffing 
WORD of caution was offered 
by one source, who had ob- 

served that when certain waxing 

compositions were applied to the! 


buffed vigorously enough to raise 
surface temperature considerably, 
an unsightly bloom or haze subse- 
quently formed within a few hours. 
He said this haze is objectionably| 
noticeable only on dark shades. 

In explaining this incident, it was 

theorized that heating action of the 
vigorous buffing causes some of the| 
wax to be absorbed into the enamel | 
film. On subsequent cooling, this| 
wax is exuded out on the surface, 
where it apparently crystallizes to| 
give the badly hazed appearance. 
Such a haze reportedly can be re- 
moved by gentle polishing. 

It has been reported that con- 
ventional lacquers of a nitrocellu- 
lose type react in the same way— 
but acrylic lacquers and conven- 
tional synthetic enamels do not. 
Those who have encountered this 
odd behavior suggest that proper 
precautionary instructions should 
be given to the commercial pol- 
isher and waxer who uses power 
equipment to buff out waxed 
cars. 


Essentially, there are three things} 
which can be done to maintain the| 
finish on a car. It can be cleaned— | 
to remove accumulated dirt film | 
and oxidized paint. It can be pol- 
ished—to bring up a high luster 
much as a jeweler polishes gems. 
It can be waxred—given a protec- 
tive coating to impart gloss and aid 
in warding off dirt. 


First and foremost in auto finish 
maintenance considerations is, of 
course, a good appearance. From 
the car owner's standpoint, this un- 
doubtedly is the most important} 
consideration. 


A properly maintained surface is 
easier to wash. If it has been pol- 
ished or waxed regularly, road film 
and grime are easier to remove. 
The role of waxes is a highly con- 
troversial subject—but many indi- 
viduals contend that waxes seal off 
the surface to retard deterioration, 
not only from the weather but from | 
road soils, salt which is used on 
streets in winter and _ industrial 
fumes. 





* * * 


_ACauEns and enamels are alto- 
gether different chemically. 
However, regardless of which type 
of finish is used, basically it con- 
sists of two parts: The pigment, 
and the binder which holds the pig- 
ment together to form a coating. 

Through exposure to weather, 
various types of soils and abra- 
Sive influences, the binder tends 
to decompose and weather away, 
revealing small particles of pig- 
ment. As this process continues, 
the finish finally becomes dull and 
chalked. 


When this happens, there is noth- 
ing that can be done other than to 
attempt to mask the chalking by 
wetting out the surface with oil— 
or to cut away the exposed pig- 
ment, eliminate the deteriorated 
surface and thereby produce a 
smooth finish again. 


For badly deteriorated finishes, 
it is the latter method which must 
be used to restore a smooth surface 
that again will have a glossy ap- 
pearance due to its light-reflecting 
properties. 

It is true that both the new types 
of lacquer and enamel provide the 
car owner with a paint finish that 
will retain a high luster and remain 
undamaged by the elements much 
longer than conventional paints. 

However, according to Fred C. 
Kraatz, technical service man- 
ager, S. C. Johnson & Son, Inc., 
the outstanding improvements in 
auto finishes have meant much to 
the consumer—but they have not 
eliminated the need for cleaning 
and waxing. 

The new paints are more durable 





| weather. 


than their predecessors and supe- 
rior in resistance to oxidation and 
However, they are not 
impervious to attack. For a new- 
ear finish, the rate of deterioration 
has been slowed down markedly. 
But the paints still are organic in 
nature and, therefore, are subject 
to weathering as they age. 
* * * 


AORING to Kraatz, one of 
the difficulties faced by the pol- 
ish manufacturer is the number of 
variables that reflect on the per- 
formance of his products. Charac- 
teristics and durability of automo- 
tive enamels and lacquers vary 
from one color to another. 
This variance, plus differences in 
aging properties and the variety of 


service conditions encountered by | 


cars, 


introduces further complicat-| pigment and, 


ing factors. Then, too, Kraatz 
pointed out, there is the human 
element—the matter of using prod- 
ucts correctly and exercising good 
judgment in selecting the right 
product for a given set of condi- 
tions. 

The new paints will not begin 
to “fail” until after a consider- 
ably longer period of service than 
conventional finishes. However, 
when film failure finally does be- 
come noticeable, even the new 
types of lacquer and enamel must 
be cleaned with abrasive cleaners. 
Strong abrasives should be 
avoided, and mild cleaners used 
wherever possible. 


After several years of service and | 
neglect under severe conditions, 
even the new types of paints may} 
exhibit extensive chalking or weath- | 
ering. For such cases, strong, highly 
abrasive cleaners will continue to 
be needed to cut away the weath- 
ered material and expose a new 
firm surface. 





After such a finish has been| 
cleaned, it is somewhat different | 
than it was originally. When new, 
the paint coating had a surface film 
of vehicle or binder covering the 
in a sense, protecting 





| New Interferometer— 


A technician peers into an experimen- 
tal interferometer developed by Bausch & 
Lomb Optical Co. which measures changes 
in angle of arc up to one millionth of an 


inch. 
it much like a film of clear resin 
might do. 

After this outer film has been 
worn away and the surface cleaned, 
it is the contention of polish and 
wax makers that their products can | 
at least partially replace it. Waxes 
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generally are considered more dur- 
able than oils for this purpose, 
* . ~ 


‘Single-Application’ Product 
Being Readied for Market 


H* FULENWIDER JR., presi- 
dent, Easy Glitter Wax Co., pro- 
vided a glimpse of research objec- 
tives by describing a new product 
now nearing the conclusion of its 
development program. He said, “We 
have been working for a number 
of years on a product, primarily for 
professional use, that can be 
sprayed onto the finish of an auto- 
mobile.” 

Intended for use in conjunction 
with a power buffing machine, the 
compound will be suitable for spray 
dispensing as a finely atomized mist 
from aerosol-type containers, com- 
pressor-powered equipment or a 
hand-squeeze bottle. 

Fulenwider called the product 
“different from anything offered 
to date” and revealed it is to be 
used in a “single-application” type 
of operation. “While the buffing 
is being done, the finish is being 
cleaned and made smooth—and, 
at the same time, the paint sur- 
face is being hardened,” he said. 


Tests thus far reportedly indicate 
(Continued on Page 36, Col, 1) 
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‘Continued from Page 35) be sufficiently durable to permit finishes will eliminate the job of 
that “finishes treated with this new, !ong intervals to elapse between putting a final touch upon the car 
substance gain extreme smoothness #PPlications, without sacrificing in the delivery from factory to 
of surface that aids in shedding Protection. buyer, or make it unnecessary to 
dirt. So smooth and slick is the, According to Fulenwider, the ex-| care for a finish after the car is 
soil-resistant surface, that Fulen-| act introduction date for the new| !" service. 
wider claims it flushes clean in the| product has not yet been a be | 





* * 


rain, or when a hose is used to|mined, but it probably will be E ASSERTED, “If the original 
squirt water on the car. | offered for sale next year. The com- | finish is long-lasting, our prod- 
He also cited a further potential| Pany currently is continuing dura-| uct will make it still longer-last- 
benefit from the product’s reputed | bility tests on the substance and | ing. : 4 
ability to shed foreign particles and preparing patent applications. | A query regarding the influence 
repel the buildup of road grime. Officials at H. D. T. Co. Fac- | of new paint trends on auto spe- 
Essentially, this alleged attribute| tors Inc., makers of Blue Coral, | cialty products elicited an interest- 
of discouraging the adhesion of soil| see an opportunity for increased |ing_response from manufacturers 
matter is expected to protect the| sales in the improved quality of | 0f Porcelainize—a finish treatment 
finish by minimizing the chemical| automotive finishes. Harry D. Tri- | that is said to contain no oil, wax, 
actions and damaging attack of| antafillu, president, said, “Today | Silicone, plastic or abrasive and to 
materials which normally adhere to| we can visualize that the new | leave no coating of any kind on the 
the car. development in auto paints has | Paint surface. 
come to a point where the desire William A, Freeman, president, 
of the customer to maintain this | Freeman & Freeman Inc., calls 
portedly has shown up in tests| high value is greatly increased.” | Porcelainize “a chemical tough- 
is what Fulenwider referred to as| Commenting on the added dura-| ening of the paint which makes 
the long-lasting characteristic of| bility and easier maintenance of the| it more durable and lustrous.” 
the treatment. He reported that} new paints, Triantafillu offered the} Freeman said that an extensive 
data accumulated thus far leads| opinion that there is only a very| series of tests and experiments was 


* * * 


NOTHER attribute which re- 
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|enamels and acrylic lacquers be-| positive influence rather than 4 


came available. “We were very 
happy to learn,” he said, “that Por- 
celainize could be applied to these 
paints with no waiting period.” 

In explaining the apparent com- 
patibility of his company’s product 
with the requirements of the new 
types of paint, Freeman referred to 
a treatment applied to a new car 
and asserted that, since Porcelain- 
ize is not a coating, it does not in- 
terfere with the setting up (curing) 
of the paint during this initial pe- 
riod. He said there is no chance of 
injuring the paint film by buffing 
with an abrasive compound, be- 
cause the treatment contains no 
abrasive. 

+ a + 


Man-Made Materials Seen 


In Future Auto Polish 


OHN J. MITCHELL, president, 

Liquid Glaze, Inc., anticipates 
| that the introduction of nonoxidiz- 
ing materials in automotive paints 
| will have a profound influence on 
| car-finish maintenance. Alert to 
|new product opportunities being 
created by the changing character 
of automobile finishes, Mitchell de- 
clared, “Although far-reaching, this 
effect probably will prove to be a 


him to expect the substance will] remote possibility that progress in| begun as soon as the new types of 


WHICH PART OF YOUR ANATOMY 


Is YOUR ISCHIAL TUBEROSITY?* 


--e and what difference 
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a. 


Yes, you have one — we all have one. And while perhaps it isn’t 
exactly a “conversation piece” in the best circles — the particular 
size of your particular Ischial Tuberosity is a matter of major con- 
cern to a considerable number of men in the automobile industry. 


Technically —it is described as the “rough eminence on the seat 
bone on which the body rests while sitting.” Actually, and plainly 
— it is what you sit on. And while this may give you a mild chuckle, 
it is anything but funny to the men who design comfort into that 
vitally important part of your motor car—the seat cushion. 


Seat-cushion research would be perhaps simple — even unneces- 
sary —if we had all been designed alike. But no two of us were. 


And have you ever stopped to think when you set out, on say a 
three hundred mile drive, of the variation in size and weight and 
body contour of mom, dad, sis, junior and Aunt Minnie? And of 
the endless research you never hear about, that has somehow ac- 
complished the miracle of comfortable sitting in your motor car? 


Compared to bed springs, for example, the seat springs in your 
motor car take more punishment in a day of driving than bed 
springs take in a year of use. 


That is why so many forces must be known and studied, so that 
all five of you, and especially the driver and Aunt Minnie, don’t 
wind up at the trip’s end, victims of nervous fatigue. 


Seat cushions and backs must be shock absorbers. They must 
prevent the ill-effects of constant lateral roll (right and left on 
curves). They must prevent fatigue that results from the body 
movement that takes place in constant starting and stopping. They 
must support the passenger over a large area to assure the smallest 
possible pressure on back, hips, thighs— uniform pressure at all 
points of contact. And they must do all of this for years, and return 
to their original shape whenever the body weight is removed. 


Your automobile manufacturer has literally accomplished won- 
ders in this, one of the most complex problems of motor car com- 
fort and safety. As new methods of comfort and control have ap- 
peared on the horizon of science — they have been quickly adopted. 

Basically — modern seat- and back-cushion design depends upon 
the strength, the adaptability, the flexibility and the long-time re- 
liability of steel springs. Neither foam rubber, nor any substitute 
can take the place of steel as the basis of control. 

The Standard Steel Spring Division of Rockwell Spring and 
Axle Company has been proud to share the problems of seat-cush- 
ion research with major motor car manufacturers through the 
years. A newly constructed seat-cushion research laboratory at 
Birmingham, Michigan has been placed at the disposal of the motor 
car industry in the interests of further progress. 
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ROCKWELL SPRING AND AXLE COMPANY 


A CONSOLIDATION OF 

STANDARD STEEL SPRING COMPANY AND THE TIMKEN-DETROIT AXLE COMPANY 

Suppliers of Automotive Seating to the Major Car Manufacturers through 

Great Lakes Spring Division, Chicago, Illinois ¢ Standard Steel Spring Divisions, Roebling, New Jersey, Los Angeles, California 








negative one.” 

From many sources, an impres- 
sion was gained that the job of 
formulating automotive polishes, 
waxes and cleaners has passed 
from the hands of nontechnical! 
people with mysterious “secret 
compounds” to chemists and tech- 
nically trained individuals who 
use a scientific approach in tak- 
ing cognizance of basic physical 
and chemical principles in formu- 
lating their products. 

Mitchell said, “Already investiga- 
tions have indicated that the new 
acrylic lacquers exhibit a higher 
initial gloss when polished, and re- 
tain their gloss for longer periods 
of time than unprotected finishes 
of the same type. 

“Whereas these finishes have not 
degraded as rapidly, this will 
greatly influence the cleaning tech- 
niques and eliminate the highly 
abrasive polishing compounds of 
the present era. It will no longer be 
necessary to cut through layers of 
degraded pigment to expose bright 
new surfaces.” The polishing re- 
sults promise to be more fruitful 
because of these easier cleaning 
techniques, he said. 

* * * 

HE trend to low solids solvent 

dispersions of wax resin and 
other protective materials has been 
pronounced in recent years, Mitchell 
pointed out. These polishes alleg- 
edly combine easy application and 
convenient formulating techniques 
with more lustrous and durable 
films. 

According to Mitchell, the in- 
troduction of aerosol dispensers, 
squeeze bottle applicators and 
other convenient packages will be 
the hallmark of this new era of 
easier application. 

The replacement of degraded fin- 
ish in the past has been done 
largely by wax-type materials. In 
Mitchell’s opinion, the future will 
see the introduction of “many new 
resinous-type materials, epoxy es- 
ters, silicone resins, phenolic resins 
—and perhaps even the acrylics 
themselves offer interesting possi- 
bilities in this regard.” 

In summarizing his views, 
Mitchell said, “The immediate out- 
look is a trend to simpler formula- 
tions, combination of cleaning and 
polishing into one operation, greater 
attention to immediate appearance 
characteristics and less regard to 
mythical durability.” 

“The successful marketing of syn- 
thetic wax-type products, Fischer 
Trop type, polyethylene type and 
the whole range of microcrystallines 
probably will completely supplant 
vegetable wax as the important in- 
gredient of the polish industry.” 

At Mirror Bright Polish Co., a 
realistic appraisal of the situa- 
tion takes note of the fact that 

(Continued on Page 37, Col. 1) 


Auto Trim Show 
‘Set in Chicago 
For Dec. 3-5 


NEW YORK. — The third annual 
auto trim show will be held in 
Chicago for three days starting 
Dec. 3, according to the National 
Assn. of Auto Trim Shops. 

Nat W. Danas, president of the 
association, said the show will pro- 
vide an opportunity for manufac- 
turers and trimmers to see the 
newest in fabrics, tools and tech- 
niques. 

He said that more than 85 per- 
cent of available booth space has 
been sold. 

Among exhibitors are Jason 
Corp.; Howard Zink Corp.; Ameri- 
can Enka Corp.; Singer Sewing 
Machine Co.; Atlas Specialty Co.; 
General Tire & Rubber Co.’s Bolta 
and Textileather divisions; Glostex 
Products; Elco Products; Volland 
Industries; Polyform Plastics; 
Lushan Co.; Southbridge Plastics; 
Imperial Chemical & Plastics Corp.; 
Atlas International Co. 

Mats Unlimited; Easy-Fit Corp.; 
Mitchell Mfg. Co.; Upholstery 
Leather Group; Rupert Parachute 
Co.; Lite Products Co.; Plymouth 
Rubber Co.; Marbeth Fabrics Co.; 
Arthur Fulmer; Burlington Mills; 
Banner Mfg.; C. M. Hoof & Co.; 
Fastener Corp.; Pfaff Sewing 
Machine Co.; Crown Auto Top Co.; 
Ellenboro Mills; Haartz Auto 
Fabric Co.; Edwin A. Beck & Co.; 
Vatco Mfg.. Co.; Landers Corp.; 
Republic Fastener Corp.; S. E. 
Hyman & Co.; Aro Top Sales Co., 
and Chicopee Mills, Inc. 
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Less-Abrasive Types Needed .. . 


New Auto Paints Alter 





Wax-Polish 


(Continued from Page 36) 


the new finishes “have little or 
no resistance against trapping of 
dirt, dust or other foreign matter 
which can discolor any finish.” 

Thomas M. Young, Mirror Bright 
general sales manager, asserted that 
most soaps and detergents leave a 
film that causes streaks and un- 
sightly spots— “actually bleaching 
the finish in some cases.” 

* * * 


New Ingredients Sought 


To Resist Smog, Fumes 


E SAID, “We have been doing 
considerable research with en- 
tirely new ingredients, heretofore 
unknown in the manufacture of 
polishes, waxes and glazes.” 
Calling smog and industrial 
fumes an increasingly severe prob- 
lem, Young said, “These new polish 
ingredients seem to offer greater 
resistance to smog and fume attack 
than the old standbys.” Also, in- 
gredients that aid in filtering the 
sun’s ultraviolet rays can contrib- 
ute to durability of an automotive 
finish, he said. 

A new technique (wet - buff 
process) in polishing lacquer was 
cited by Young as having been 
developed to meet requirements 
of what he called a trend toward 
use of “softer lacquers” that cure 
in a manner resembling the en- 
amel process, in that they require 
heat to harden the paint film. 

Young said, “Our new formulas 
leave a protective film between the 
buffing pad and paint, which pre- 
vents any dry buffing at all.” (Dry 
buffing reportedly was “almost a 
necessity” to bring out the best 
appearance of old-type nitrocellu- 
lose lacquers.) The new Mirror 
Bright method is claimed to avoid 
paint burn-through, buffer whorls 
and other common surface defects. 

Throughout the industry, as in- 
tensive research is done on devel- 
opment of products for car-finish 
maintenance, the emphasis is on 
saving time and effort. Ease of ap- 
plication is the keynote, as both the 
professional polisher and the car 
owner seek products that offer 
labor and time-saving features. 

* * * 


| iy HAS been pointed out fre-| 
quently that some paint and 
automobile manufacturers do not 
enthusiastically accept the tenet 
that their finishes need cleaning 
and waxing, at least for the first 
few months. Obviously, however, 
they are not firm in their stand, for 
they market cleaners, polishes and 
waxes in direct competition to the! 
polish manufacturers. 

John D. Pickens, manager, duPont} 
Flint Sales Development Labora-| 
tory. described a new product op-| 


New Highways 
Called No Threat 
To Toll Roads 


WASHINGTON, — Traffic on toll 
roads will not be lessened and the 
value of toll-road bonds will not be 
endangered by the new Federal 
highway program, according to 
Louis S. Rothschild, undersecretary 
of commerce for transportation. 

“The fear of many people that 
the interstate system roads will 
compete with the present toll turn- 
pikes is quite without foundation,” 
Rothschild said. 

He noted that the new law per- 
mits the integration into the inter- 
state system of all toll roads which 
promote the development of such a 
system. It also permits expenditure 
on interstate system projects lead- 
ing into any toll road, although 
such as a project serves only as an 
approach to the toll road, he said. 

“Under this provision,” Roths- 
child said, “rather than harming or 
taking traffic away from the toll 
roads, the interstate system im- 
provements may well operate to 
increase the toll-road traffic. 

“There is no intention whatever 
of building any interstate routes 
paralleling a toll road which until 
1975 will adequately serve the traf- 
fic needs of the area through which 
it runs.” 





AUTOMOTIVE NEWS, SEPTEMBER 


| fake content, the glamorous me- 
tallic colors (in either lacquer or 
enamel) have lower initial luster 
than corresponding non-metallic 
| colors. 


| Pickens pointed out that a 
properly compounded wax - type 

product with long-lasting char- 
acteristics that would heighten 
the gloss of these appealing but 
low-luster colors should fill the 
car-buyer’s need and offer an op- 
portunity for increased new-car 
polishing business to the dealer. 


Properties 


portunity created by light metallic 
hues made possible by the more 
durable paint materials now coming, pyen amon 

: . . . 7 c g the experts, there 
into use. With their high aluminum |... contradictory opinions concern- 
|ing the types of compounds and 


Laboratory Facilities ‘rubbing or polishing treatments 
that are permissible for the new 


Expanded by Stevens lacquers and enamels at the time 
DETROIT.—Frederic B. Stevens,| the dealer delivers a new car. 
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Inc., has added 2,410 square feet to : + nati 
its customer service laboratory. Its | eemunaias aes Wits te ae 
lab facilities now total 6,000 square | ¢-..p paint film and inpaie aasa-| 
feet. | bility of the finish. Others may pro- | 

The additions include a simulated | duce 
Stevens Automatic Barrel Line, said | that would bring complaints from | 
to be capable of reproducing any|the car buyer. It is, therefore, im- 
barrel plating or processing style,| portant that the dealer study fac- 
and a standard Stevens Horizontal | tory recommendations and instruct 
Plating Barrel setup that permits | dealership personnel to follow direc- 
comparison of maximum controlled | tions provided for cars that come 
effective plating loads for manual|through with the new types of 
and automatic operations. | paints. 


serious appearance defects| * 
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Baling Machine Solves Waste Woes— 


Paper boxes, paper and waste loaded into Balemaster Cyclomatic hydraulic baling 
machine in Ford Motor Co. plant in Dearborn are torn to pieces and transported to 
a feed chute. There they accumulate to fill the bale chamber and are rammed hydrau- 
lically into a 70-inch wire-tied bale (right). Capacity is 64 bales in eight hours. The 
machine was built by Balemaster division, East Chicago Machine Tool Co., East 
Chicago, Ind. 
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FOR POWER STEERING 


Automotive industry recognition of 
Vickers outstanding achievements in 
hydraulic pumps for power steering 
grows continually. The new De Soto 
and Dodge are among the 1956 
automobiles using a Vickers Vane 
Type Pump for this purpose. The new 
Model VT24 is extremely compact 
and light in weight . . . it also has 
the time-proved Vickers Pump ad- 
vantages of exceptional depend- 
ability, long life, high efficiency and 
quiet operation. 

VICKERS INCORPORATED 


1532 OAKMAN BLVD. e DETROIT 32, MICH 


ILDERS O F Oil 





MORE WickER e VANE TYPE PUMPS than all other makes 
combined are used for HYDRAULIC POWER STEERING 


7391 


HYDRAULIC EQUIPMENT SINCE Pe2I 
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Technical PERSONNEL CHANGES 


Chain-Lock Picks Och 


Chain-Lock Process Co., Phila- 
delphia, has announced appoint- 
ment of James J. Och as chief 
engineer, Previous to joining Chain- 
Lock, Och was with Atlantic Re- 
fining Co. 

* * * 
Schultz Joins Moore 


Norman R. Schultz has joined 
John B. Moore Corp. as a sales 
engineer. He will handle the firm’s 
line of cleaning solvents in Wash- 
ington and Oregon. 

* * oF 


AC Spark Plug Names 


Bowers Staff Engineer 


Appointment of Roy L. Bowers 
as staff engineer at AC Spark 
Plug has been announced. He 
succeeds Carleton J. Lauer, who 
has retired. 

Bowers, with AC since 1932, 
will supervise the development of 
AC oil filters, gasoline strainers 
and associated products. He began 








his engineering career with AC as 
a draftsman and later served as 
junior engineer, assistant section 
engineer and senior project en- 
gineer. In 1951, he was advanced 
to assistant staff engineer for oil 
filter development, the position he 
held until his recent appointment. 


* * * 


Jones & Laughlin Names 
McQueen, Bumps, Auner 


Three staff appointments have 
been announced in the technical 
services division of Jones & Laugh- 
lin Steel Corp.’s research and 
development department. 

Louis H. McQueen, formerly with 
Ford Motor Co., is metallurgical 
contact engineer on sheet mill 
products; Edson S. Bumps, former- 
ly with Studebaker-Packard Corp., 
has been appointed metallurgical 
contact engineer on sheet mill 
products, and George J. Auner is 
staff statistician in the applied 
mathematics section, general office. 





He formerly was with Thompson 
Products, Inc., Cleveland. 
aa + * 


Muskegon Names Swartz 


Chief Production Engineer 


Allan E. Swartz has been pro- 
moted to chief product engineer, 
Muskegon division, Muskegon Pis- 
ton Ring Co., it has been announced 
by Douglas W. 
Hamm, director 
of product engi- 
neering. 

Swartz gradu- 
ated from the 
University of Mi- 
chigan in’ 1950, 
with a degree in 
mechanical engi- 
neering. He 
worked for Fisher 
Body as a junior 
process engineer. 
He joined Muskegon Piston Ring 
in 1951 as a project engineer and 
was promoted to test engineer in 
1953. 





Allan E. Swartz 


. + = 
Inland Steel Elects 


Stearns; Names Hunter 


Inland Steel Co. directors have 
elected Neele E. Stearns vice- 
president for planning and develop- 











Testing Carburetor Flow— 


Working in vacuum-tight compartments 
at Ford Motor Co.'s new carburetor labo- 
ratory, testing engineers can simulate 
conditions ranging from sea level to 10,- 
000 feet. The laboratory is part of Ford's 
engineering and research center in Dear- 
born. 
ment and Lemuel B. Hunter assist- 
ant to the president. 


Stearns will be chairman of the) 


company’s planning committee and 





EVERY WORLD’S LAND SPEED RECORD 
SINCE 1929 HAS BEEN MADE ON 


DUNLOP TIRES 





1929 = 231.44 mph Henry Seagrave 
makes his record breaking run in the Irving 
Special on Dunlop Tires. 





1931 = 246.09 mph =Malcolm Campbell 


establishes a new 


driving the Napier. 





record on Dunlop Tires 


1935 = 301.13 mph =Campbell beats his 
own record by wheeling this Rolls-Royce 
Campbell on Dunlop Tires to a new worid’s 
record. 


DUNLOP .-ousoens o- re 


PNEUMATIC TIRE AND FOAM RUBBER INDUSTRIES 


Manufacturers of Tires for Passenger Cars, Trucks, Farm Vehicles, 
Aircraft; and foam rubber for all types of Seating and Cushioning. 











1938 = 345.50 mph =Captain George 
Eyston raises the world’s record in this 
Dunlop-Tired Thunderbolt. 





1947 = 394.196 mph = John Cobb hits 


over 400 mph in his Dunlop equipped Rail- 
ton-Mobil Special as he sets the current 


world’s speed record. 


Buffalo 5, New York. 


These are but five of the long list of world’s 
land speed records made on Dunlop Tires, 
dramatic evidence that Dunlop has the skill 
and know-how necessary to build the 
world’s safest tires for today’s passenger 
cars. Dunlop Tire and Rubber Corporation, 








of a newly-created research cor \- 
mittee. Hunter, who has been pre: i- 
dent of Inland Steel Container C ». 
division, replaces Stearn as preri- 
dential assistant: 


Wheland Names Landgrebe 


Foundry Vice-President 


Karl L, Landgrebe jr. has been 
elected foundry 
operations vice- 
president of Whe- 
land Co., Chatta- 
nooga, Tenn. The 
board of directors 
also named H, F. 
Griscom a direc- 
tor. 

A graduate of 
Cornell Universi- 
ty, Landgrebe 
joined Wheland 
in April, 1946, 
after serving several years with 
Ford Motor Co. at Dearborn. 

+ * * 


Bendix Radio Names 


Oberg and Peters 
Appointments of Tanney E. Oberg 


|and Jack E. Peters as mobile sales 


engineers has been announced by 
the radio division of Bendix Avia- 
tion Corp. 

Oberg will be responsible for sales 
and customer relations in connec- 
tion with Bendix two-way radio 
communication systems throughout 


| New York. Oberg has been associ- 


ated with Bendix since 1952. Peters 
will be in the Ohio and western 
Pennsylvania area, 

. > > 


Anzick Appoints Miller 
To Executive Position 


John Miller has been appointed 
plant manager of 
Anzick Mfg. Co. 
Van Dyke, Mich. 

Miller previous- 
ly served as prod- 
uct analysis and 
process develop- 
ment Manager 
with Chrysler 
Corp. and in an 
executive capacity 
with the Lincoln- 
Mercury manu- 
facturing engi- 





John Miller 
neering department. 
” . > 


Allen Names Van Campen 


To Head Engineering 


F. Marshall Van Campen has 
been named to 
head engineering 
activities of Allen 
Electric and 
Equipment Co. 
Kalamazoo, Mich. 

In his new 
capacity, Van 
Campen will be 
responsible for 
engineering re- 
search and devel- 
opment of Allen’s ‘ 
line of automotive F- M. VanCampes 
testing and servicing equipment. 

- = = 


L-O-F Appoints Vild 

Donald J. Vild has been appointed 
a technical service engineer for 
Libbey-Owens-Ford Glass Co. Vild 
was a research engineer with the 
American Society of Heating and 
Air Conditioning Engineers’ re- 
search laboratory, Cleveland, for 
four years, 





* > * 


Vickers Appoints Perry 


Appointment of James W. Perry 
as industrial application engineer 
for the Chicago district office has 
been announced by Vickers Inc. 
Detroit. Perry will provide design, 
development and application as- 
sistance to users of industrial oil- 
hydraulic systems in the Chicago 


area. 
* * * 


Ross Names Huntington 


Andrew B. Huntington has been 
named chief engineer of Ross Oper- 
ating Valve Co., Detroit. Hunting- 
ton joined Ross in 1952 as manager 
of production engineering. 

* 7 * 


Sherman Appoints Lupin 
To Direct Development 


Eli R. Lupin has been appointed 
chief of engineering and develop- 
ment for Sherman Products, Inc., 
Royal Oak, Mich. He heads-a new 
division. set up to accelerate product 
development in the hydraulic earth- 
moving and materials-handling ma- 
chinery field. 

Before joining Sherman, Lupin 
was hydraulic engineer for Stude- 
baker-Packard Corp. in Detroit. 





K. L. Landgrebe jr, 
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79% of SPORTS ILLUSTRATED families buy new cars 


Compared with the national average of 36.8% who For considerably Jess than your eye teeth (in fact, for only 
buy their cars new—that 79% is a pretty impressive figure. $3,660 a black and white page, one-time rate) you can talk to 
2 Here’s a market that could keep a whole production line these prime prospects as often as you want in the pages of 
7 busy! SPORTS ILLUSTRATED. 
n Before making up your media schedule, take a look at We'd be glad to give you the whole picture. Just write or 
- some other vital statistics from a recent national study by phone Bill Curran or Pete Ross, SPORTS ILLUSTRATED, 
" Alfred Politz, Inc. (Sales Managers, especially, are invited Fisher Building, Detroit. Phone: TRinity 95-1212. 
to look): 
on 44.5% of SPORTS ILLUSTRATED families buy converti- 
- bles, hardtops, station wagons. 
= 41% of SPORTS ILLUSTRATED families own two or more 
si SPORTS 
64.9% of SPORTS ILLUSTRATED families own ’54, ’55, or 
od 56 models. 
a Here’s the kind of ready-made prospect list a car salesman é LLU STRAT i D 
a would give his eye teeth for. 


h- 
a- 


650,000 families at the top of the new-car market 

















SPIRAL CONTAINERS—A spiral car- 
tridge container for grease guns that is 
said to eliminate waste and saves time 
has been designed and produced by Sef- 
ton Fibre Can Co., St. Louis, a subsidiary 
of Container Corp. of America, 38 S. 


Dearborn St., Chicago 3, Ill. The container | 
is loaded with grease for insertion in the | 


grease guns, and eliminates the need for 
time consuming hand loading, it is said. 
It also prevents dirt and dust particles 
from being loaded in the grease gun. A 
greaseproof paper inside is said to pro- 
tect the tube. 


| such materials 








COLOR-ANIMATED SIGNS—Mass pro- | 
duction of color-animated plastic point- 
of-sale signs for permanent outdoor and 
indoor brand identification has been an- 
nounced by Tel-A-Sign, Inc., 960 West 
122nd St., Chicago, Ill. Color animation 
is said to be achieved by a revolutionary 
device, called Dynalite, which works on 
the principle of circling prismatic light 
on outdoor and indoor signs. In all shapes | 
of plastic signs, the patented device fur- 
nishes what appears to be a perpetually 
moving, rainbow-huved barrage of light. 

aT a 





FRE OCT inGUISMER f, 


= KILLS FIRE 
instanTLy @ 








FIRE EXTINGUISHER—According to the 


manufacturer, Fire Chief is a nontoxic 
chemical product that puts out all types of 
incipient fires. The chemical product 
douses oil, gasoline and grease fires, and 
is safe for electrical, wood, fabric and | 
paper fires, .it is claimed. Patented nozzle 
is said to permit controlled directional 
spray pattern. Sta-Dri products Co., 147- 
47 Sixth Ave., Whitestone 57, L. |., N. Y. 
i ae 


Exide Air-Drying Finish 
Eliminates Baking Process 


An air-drying, protective finish 
for steel battery trays which elimi- 
nates the baking process in manu- 
facture has been developed by Exide 
Industrial Division, Electric Storage 
Battery Co., 42 S. 15th St., Phila- 
delphia 2, Pa. 

The quick-drying finish, called 





Flexide, not only has adhesion and 
electrical insulating properties but 
is highly resistant to abrasion and 
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NEW PRODUCTS 


acid, it is claimed. It can be used 
by manufacturers to speed tray 
production and by truck users to)| 
make on-the-spot repairs without 
time lost in baking. 

* . 





EPOXY ADHESIVE KiT—The Epoxy Ad- 
hesive Kit is designed for use in the field | 
and contains the exact required propor- | 
tion of resin and hardener in two flexi- 
ble tubes, it is claimed. While epoxy 
resins make excellent bonds between 
as metal-to-metal, metal- 
to-wood, wood-to-wood, glass, ceramics, 
specific applications include: Component 
bonding in production, assembly of metal 
units in the field, repair of electrical 
and other industrial products in the field, 
and repair of epoxy castings, it is 
claimed. Houghton Laboratories, Inc., 
Olean, N. Y. 


> * > 
Additive for Diesels 
Fuel-Aid, an additive designed to 
increase the operating efficiency of 
diesel engines, is being marketed | 
by Harflo Products, Ardsley, Pa. It 
is said to eliminate clogging of in- 
jectors and to aid in proper com- 


| plete combustion, 


Pixy Cleaning Cloths 
Introduced on Market 


The Pixy line of chemically super- 
charged cleaning and polishing 
cloths has been introduced. 

It will be marketed in chain, drug 
and variety stores and super mar- 
kets. The cloths are made of rayon 
and cotton and designed for house- 
hold use. 


7 


® * > 
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FUEL PUMP CHART—A wall chart pin- 
pointing the seven most common symp- 
toms of fuel system trouble is now being 
distributed, without charge, to automotive 
parts jobbers, garages, fleet shops and 


other service outlets by Airtex Products, 


Inc., Fairfield, Ill. 
ot oe) 


Insulating Varnish 


Schenectady Varnish Co., Sche- 
nectady, N. Y., has developed a new 
Class B insulating varnish for use 
in combination with Class B wire 
enamel systems. The varnish, called 
Isonel, is a polyester type closely 
related to Isonel wire enamel which 
the company introduced last year. 

x * * 


Chemical Rubber Buffer 


A liquid compound which is 
said to buff rubber by chemical 
action has been announced by Patch 
Rubber Co., Akron 9, O. Marketed 
as “Chem Liquid-Buffer,” the liquid | 
replaces hand buffing of natural 
rubber, synthetic rubber, butyl and 
neoprene articles that require re-| 
pairing, Patch said. 
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DEALER STOCK, CABINET — No. DS 
1 dealer stock of popular hardware items 
is being offered to the trade by Dorman 
Products, Inc., 1004 Sycamore St., Cin- 
cinnati, O. There are four steel drawers 
in a steel frame, with drawers and 
dividers marked for quick identification. 
Frame measures 17 inches wide, 13 inches 
deep and 16% inches high. Drawers 
are 14% inches wide, 1234 inches deep 
and 3% inches high. No. DS 1 
tains all popular sizes of USS and SAE 
cap screws, USS and SAE nuts, locks and 
SAE washers, hammerlock cotter pins, 


round head stove bolts and nuts. 
* o - 





VACUUM TANK ADAPTER—A vacuum 
cleaner adapter for use where an extra 
large volume of material must be picked 
up has been developed by Clarke Sand- 
ing Co., 30 E. Clay Ave., Muskegon, 
Mich. It may be used in combination with 
any make portable heavy-duty vacuum 
cleaner having a 1'-inch diameter hose, 
it is claimed. The Clark Xtra Tank adap- 
ter fits any 30-gallon or smaller ash can 
or drum, it is said. 

> * * 
Masking Tapes Offered 
By Minnesota Mining 

Masking tapes which are said to 
speed masking and reduce cleanup 
time have been announced for auto- 
refinishing by Minnesota 
Mining & Mfg. Co, Dept. F6-223, St. 
Paul, Minn. 

The tapes are of two types: No. 
202 and 232 for air dry applications 
and general shop use; No. 216 and 
236 for bake oven and high temper- 
ature use. Both are available na- 
tionally from automotive distrib- 
utors, the firm said. 

x * - 
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po IT YOURSELF 





CAR-GLAZING KIT — To help dealers 
capitalize on the do-it-yourself trend, 
Mac's Super Gloss Co., Inc., Los Angeles, 


Calif., has marketed a special car- 
glazing kit. The kit consists of a card- 
board “satchel” containing a pint can 


of Mac's Special Cleaner, plus a 4-ounce 
of Mac's-lt Super Glaze. The kit is 
designed for the super-glazing of any 
car, it is claimed. 


. * * 


Plastic Plaques Made 
For Battery Medallion 


Following what it called the au- 
tomobile industry’s trend toward 
use of more color, Stokes Molded 
Products, division of Electric 


con- | 


|repair of zippers. 
tools, supply of zipper replace- | 











Storage Battery Co., has introduced 
plastic battery plaques. 

These make it possible for man- 
ufacturers to discard the present 
method of glueing or “painting” 
identification medallions on battery 
cases and use the plastic plaques, 
Stokes said. The plaques may be 
printed in a wide variety of colors. 

* * 
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ZIPPER KIT — The Kent-Moore Zip-Kit 
is a kit of special 





The kit includes two 
special 
ment parts, tweezer for handling teeth 
and other small parts, stick of special 
lubricant, supply of brass sliders with 
long tabs for regular and special rubber 
Pressure sealing zippers and a supply 
of brass teeth. Tool A remeshes open 
zippers, replaces and tightens sliders, 
installs special stops, and replaces and 
tightens loose teeth, it is claimed. Tool 
B removes damaged or jammed sliders, 
and opens new sliders. Kent-Moore 
Organization, Inc., 1501 S. Jackson St., 


Jackson 2, Mich. 





RUBBER COATING — Rub-R-Ize 
liquid rubber coating that is said to be 
a fully vulcanized rubber in water latex 
form. It requires no heat or outside agents 
to get optimum results for gasketing, it is 
claimed. Air-dried, the rubber deposited 
is 100 percent pure gum with an ex- 
tremely high tensile and low modulus, 
said to be satisfactory for a wide range 
of gasketing problems. Thicknesses up to 
Yg-inch can be produced at a single pour- 
ing. Rub-R-Ize is available in red, green, 
black, grey or transparent. Rubber Magic, 


| Inc., 4312 Third Ave., Brooklyn 32, N. Y. 


* * * 
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PISTONS—The Hi-Dome pistons feature 
an engineered ‘‘power-dome" which ex- 
tends up into the cylinder head to pro- 
vide added “power-packed" high-com- 
is said to be designed so that combustion 
is improved and greater fuel economy 
results. Tests show increases of from 10 
to 20 percent in power, mileage and 
speed, it is said. The pistons are now 
available for all engines, including the 
Pression, it is claimed. This power dome 
new O.H.V. V-8s, as well as foreign cars. 
Speed-O-Motive Piston Mfg. Co., 9714 E. 
Garvey Ave., El Monte, Calif. 


tools for on-the-car | 




















AUTO COMPASS—The Hull auto com- 
pass is being packaged in boxes which, 
the Hull Mfg. Co., Warren, O., considers 
will be a definite point-of-sale merchan- 
dising aid to its dealers. The boxes have 
a transparent acetate lid which gives a 
clear view of the contents from front, 
sides and top. The compasses, which 
come in illuminated and non-illuminated 
models, are centered on platforms which 
slope from 2%-inch height at the back 
to one-inch in front. 





ROAD-TEST EQUIPMENT — A series of 
test units, designed to measure ignition 
advance, engine speed, temperatures and 
vacuum while the automobile is in actual 
operation has been announced by Alien 
Electric and Equipment Co., Kalamazoo, 
Mich. Consisting of spark advance, 
tachometer, temperature and vacuum 
units, the road-test equipment may be 
obtained as a group or as _ individual 
units, according to the user's require- 
ments. 





DUAL PURPOSE PACKAGE — Each De- 
Vilbiss rebuilt spray gun is packaged in 
this type of carton to speed distribution 
of the units from rebuilding centers to 
jobber, it is claimed. The guns will con- 
tinue to be packed in the plastic bag 


with the carton aiding in shipments, 
storage and counter displays. The carton 
also can be used for return of a worn 
gun to a rebuilding center. DeVilbiss Co., 
300 Phillips Ave., Toledo 1, O. 


x * * 


Voit Adds Four Sizes 


To Radiator Hose Line 

W. J. Voit Rubber Corp., Los 
Angeles, has announced the addi- 
tion of four new sizes to its line of 
molded flexible radiator hose, in 
order, Voit said, to maintain com- 
plete automotive coverage. 

Voit’s four new sizes include: A 
1%”"x9” size for Chevrolet truck 
upper and other car applications; a 
1%”"x5%” size for Chevrolet six- 
cylinder 1955-56 upper; a 2”x12” size 
for Ford, Mercury, Lincoln and 
Pontiac. 1955-56 lower, and 1%’x 
15%” size for Buick 1954-55-56 


| lower. 
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Sales Conditions in Various Areas... 





Auto Market Reports 


advanced from 50.69 percent to | baker, 1 (0.15), and miscellaneous, 


Lima, O. 

Allen County (Lima, O.), registra- 
tions for new cars totalled 368 in 
August, a gain of 42 over the previ- 
ous month. July’s figure was 326. 

New commercial vehicles and 
trucks totalled 30, compared with 13 
in July. 

Used cars and commercial vehi- 
cles totalled 2,420 in August, com- 
pared with 2,507 in July.—(Ray- 


mond W. Derr.) 
+ + - 


Detroit 

August registrations of new cars 
in Wayne County (Detroit) totalled 
10,646, slightly fewer than the 10,- 
759 recorded in the previous month. 

Market shares of Ford Motor Co. 
and Chrysler Corp. dwindled, with 
bigger portions going to General 
Motors and other makes. 

Chrysler Corp. was down from 
15.62 percent to 14.92 percent, 
while Ford Motor fell from 30.00 


percent to 27.91, General Motors |T, 3 (0.45); Reo, 1 (0.15); Stude- 


53.38, and other makes rose from | 


3.69 percent to 3.79. 
August sales by makes (with} 
penetration in parentheses) were: | 
Chevrolet, 3,110 (29.21); Ford, 2,- 
268 (21.30); Buick, 974 (9.15); Olds- 
mobile, 873 (8.20); Plymouth, 814 | 
(7.65); Mercury, 586 (5.50); Dodge, | 
395 (3.71); Pontiac, 374 (3.51); De-| 
Soto, 223 (2.09); Nash, 157 (1.47); 
Chrysler, 149 (1.40); Lincoln, 118) 
(1.11); Studebaker, 74 (0.70); Hud-| 
son, 56 (0.53); Packard, 22 (0.21); | 
Clipper, 17 (0.16); Imperial, 7 (0.07); | 
Willys, 2 (0.02), and miscellaneous, 
75 (0.70). 

Truck registrations and penetra- | 
tions were: Ford, 249 (37.27); Chev- | 
rolet, 192 (28.74); Dodge, 88 (13.17); | 
GMC, 71 (10.63); International, 24 | 
(3.59); Mack, 12 (1.80); White, 11} 
(1.65); Diveo, 5 (0.75); Willys, 5 
(0.75); Autocar, 4 (0.60); Diamond | 








2 (0.30).—( Robert 


* + 


M., Lienert.) 
rs 


Cincinnati 
Automotive sales in Hamilton 


County (Cincinnati), O., during the | 


week ended Sept. 6 totalled 1,385 
units, or 22 percent less than the 
sale of 1,776 in the previous week. 

A total of 612 new cars and 25 
new trucks were registered, com- 
pared with 722 new cars and 48 
new trucks in the previous week. 

A total of 712 used cars and 36 
used trucks were purchased, com- 
pared with 961 used cars and 45 
used trucks in the previous week. 

There were 20 automobile re- 
possessions—17 less than the pre- 
vious week. Repossessions for 
August totalled 206, compared with 
190 in July —(Frank Kappel.) 

* * > 


Herington, Kans. 
Throughout this ranching area of 


to cattle men and many of the 


|large ranches have few cattle. 


MOND Ib FIND 
WELDING NUTS 


-«e Make Tough Jobs Easy! 





SAVE TROUBLE! 


SAVE MONEY! 


If you’ve got a product involving metal fabricating, 
fastening or assembling, chances are you can use Mid- 
land Welding Nuts to big advantage. 


They come in all sizes for every-sized job. Welded 
to the part or parts concerned, they don’t have to be 
held while bolts are turned into them. Thus one man 
can often do the work of two. 


And they’re indispensable when it comes to those 
tucked away, hard-to-get-at places. Welded in advance 
to those inside spots where it is difficult—or impossible— 
for hands or tools to reach, Midland Welding Nuts hold 
fast while bolts are turned into them. 


If you’re a designer, you’ll want to know about these 
time and labor-savers, too. Midland Welding Nuts will 
solve and simplify many of your problems, too. 


Write or phone for complete information! 


The MIDLAND STEEL PRODUCTS COMPANY 


* Detroit 11, Michigan 
Export Department: 38 Pearl St., New York, N. Y. 


Manufacturers of 
Automobile and Truck Frames - 


6660 Mt. Elliott Avenue 





Air and Vacuum Power Brakes 





Air and Electro-Pneumatic Door Controls 


| 432; 


This has seriously affected sales 
for auto dealers. Many dealers re- 
port good sales for May and June 
and a tapering-down since, How- 
ever, new and used-car stocks seem 
to be consistently below normal. 

Collections are normal and re- 
possessions are almost unknown. 
(L. H. Houck.) 

= 


* * 


Baltimore 

A total of 2,486 new cars and 242 
new trucks were registered in Balti- 
more during July, according to the 
Automobile Trade Assn. of Mary- 
land. 

Registrations of new cars by 
make were: Chevrolet, 692; Ford, 
519; Plymouth, 289; Buick, 203; 
Oldsmobile, 189; Pontiac, 125; 
Dodge, 114; Mercury, 106; DeSoto, 
66; Chrysler, 58; Cadillac, 35; 
Studebaker, 25; Packard, 15; 
Nash, 13; Lincoln, 12; Hudson, 6, 
and miscellaneous, 19. 

Truck registrations were: Chevro- 


| let, 67; Ford, 61; International, 39; 


GMC, 18; Dodge, 17; White, 12; 
Mack, 9; Reo, 3; Willys, 3; Brock- 
way, 2; Studebaker, 2; Autocar, 1, 
and miscellaneous, 8.—(Kate Sav- 
age.) 

* = * 


Bowling Green, O. 


Dealers registered 200 fewer new 
cars in August, 1956, than they did 
in August a year ago in Wood 
County (Bowling Green), O. 

Last year’s August figure was 
this year’s, 232. This was 28 
more than in July, however, when 
only 204 were listed. 

Eighteen new trucks were regis- 


|tered in August, compared with 12 

|in July and 45 in August, 1955. 
Used-car titles totalled 471, com-}| 

pared with 558 in August, 1955 and | 


30 used trucks were sold in August, 

10 less than the same month last! 

year.— (Raymond W. Derr.) 
* 
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New Orleans 

New-car registrations in New 
Orleans dipped to 2,011 in August,| 
compared with 2,051 in July. 

Truck sales in August amounted 
to 273, or 24 more than in July. 

New-car registrations by makes 
were: Chevrolet, 636; Ford, 506; 
Pontiac, 214; Oldsmobile, 169; 
Buick, 120; Mercury, 105; Plym- 
outh, 73; Chrysler, 49; Cadillac, 
43; Studebaker, 28; Lincoln, 15; 
Packard, 12; Volkswagen, 9; 
Nash, 7; Dodge, 7; MG, 6; DeSoto, | 
4; Hudson, 3; Willys, 2; English 
Ford, 2, and Jaguar, 1. 

New-truck registrations were: 
Chevrolet, 97; Ford, 93; Interna- 
tional, 46; GMC, 16; Mack, 14; 
White, 4; Dodge, 2, and Diamond 
T, 1—(Gordon Hebert.) 

am 


* | 
Dayton, O. 

Total sales of new cars in Dayton 
and surrounding Montgomery 
County came to 1,706 during Au- 
gust, according to the Montgomery 
County Automotive Dealers Assn. 

Chevrolet again led the field 
with 441, compared with Ford’s 
325. Other sales were: Buick, 211; 
Oldsmobile, 154; Pontiac, 138; 
Plymouth, 108; Mercury, 94; 
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coln, 18; Studebaker, 10; Hud- 
son, 9; Nash, 5; Volkswagen, 5; 
Willys, 3, and MG, 3. 


Chevrolet followed with 31, and 
others were: GMC, 14; Interna- 
tional, 12; Divco, 4; Studebaker, 1; 
White, 1; Willys, 1; Reo, 1, and 
Volkswagen, 1.—(E. F. Barker.) 


* * + 


Minneapolis 
A total of 2,740 new cars were 


(Minneapolis) in August for the 
highest monthly figure since April, 
according to Finance and Com- 
merce, Minneapolis business news- 
paper. 

| The August total was 23 percent 
|above the July count of 2,222. 

| Deliveries in the first eight 
| months totalled 24,348 cars, com- 
pared with 29,255 in the same period 
| of last year. 

August registrations by makes 
were: Chevrolet, 622; Ford, 542; 
Buick, 328; Oldsmobile, 275; 
Plymouth, 246; Pontiac, 168; 
Dodge, 152; Mercury, 103; Chrys- 
ler, 60; Cadillac, 57; DeSoto, 54; 
Studebaker, 38; Nash, 36; Hud- 
son, 23; Lincoln, 23; Packard, 2; 
Willys, 1, and miscellaneous, 10. 








SIMPLIFY* 


QI 


*According to Webster: To 
show an easier or shorter 
process or method. 





FORT STEUBEN AUTOMO- 
TIVE PARTS BINS are the 
most versatile storage units ever 
assembled. Model illustrated has 
a total of 61 openings, and 12 
drawers. The drawers have drop 
handles, label holders, and are 
furnished with drop-in dividers. 
The adjustable shelf dividers 
snap in or out, further increas- 


In truck sales, Ford led with 40,| 


delivered in Hennepin County| 


L | August new-truck registrations 
Kansas, few sales are being made | = pear ————— 
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| of 195 were divided as follows: 
| Chevrolet, 55; Ford, 45; Interna- 
| tional, 43; GMC, 25; Willys, 10; 
Dodge, 6; White, 4; Mack, 2; Stude- 
baker, 2, and miscellanequs, 3. — 
(Donald M, Lyons.) 


* * * 


Cleveland 


New-car sales in the Cleveland 
area dropped to 1,090 units during 
the first week in September, com- 
pared with 1,369 in the same week 
of 1955. Used cars totalled 1,467, 
against 1,514 a year ago. New com- 
mercial registrations were 80 
against 98, used commercials, un- 
changed at 54, 

For the second time this year 
Ford’s monthly sales topped Chev- 
rolet. In August, Ford sold 2,237 
units against 1,870 for Chevrolet, 
but the latter leads by 307 units 
for the first eight months, 

Here are August sales for other 
lines: Buick, 876; Oldsmobile, 771; 
Plymouth, 710; Pontiac, 588; Mer- 
cury, 530; Dodge, 378; Chrysler, 193; 
Cadillac, 192; DeSoto, 107; Nash, 
73; Studebaker, 53; Packard, 46; 
Lincoln, 36; Hudson, 25, and Im- 
perial, 19.—(Al Rothenberg.) 





ing the range of utility. Models 
available in many variations up 
to 108 drawer capacity. Over- 
all dimensions of all models is 
standardized at 36” wide by 12” 
deep by 84” high. Call or wire 
collect for free catalogue or 
engineering service relative to 
your storage needs. ADDRESS 
DEPT. AN-4. 


AVAILABLE AT LEADING DISTRIBUTORS EVERYWHERE 


Dee 
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Dodge, 65; Cadillac, 43; Chrysler, 
$1; DeSoto, 23; Packard, 20; Lin- 
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Auto Personnel 





Allegheny Ludlum Steel Corp. has 
promoted F. Price Norris jr. to 
assistant to the sales vice-president 
on special assignments. He for- 
merly was director of stainless-steel 
sales. 

In other appointments, C. R. 
Mitchell jr. was appointed sales 
director, stainless and specialty 


steels, and Richard D. Mercer was | 


named Mitchell’s assistant and as- 
signed to sheet and strip duties. 
Norris joined the company in 1936; 
Mitchell, in 1931, and Mercer, in 
1950. 


* * * 


Four Wheel Drive Co. 


Elects Four Directors 


One new director has been elected 
and three directors have been re- 
elected at the 46th annual stock- 
holders meeting of the Four Wheel 
Drive Auto Co, 

Walter H. Graham, Chicago, was 
elected a director for one year to 
fill the unexpired term of Harold 
Emch, Milwaukee, who resigned 
because of illness. Reelected to 
three-year terms as directors were 
Walter A. Olen, John P. Wagner 
and George E. Barnes. 

of * * 


Martin-Senour Names Joyce 


West Coast Regional Director 


Robert C. Joyce has been pro- 
moted to West Coast regional 
director for the 
automotive and 
trade sales divi- 
sions, Martin- 
Senour Paint Co., 
Chicago. 

Joyce, formerly 
a sales represent- 
ative in Alabama, 
Louisiana, Ari- 
zona and north- 
ern California, 

es succeeds J. R. 
R. C. Joyce Degnan, who has 
been appointed sales director. 

. a” - 
Bendix Names Shurmantine 


Southwest District Manager 


D. H. Shurmantine has been pro- 
moted to Southwest district mana- 
ger for the service sales division, 
Bendix Products, South Bend. 

Shurmantine, formerly manager 
of the north coastal zone of the 
Western district, will have head- 


quarters in Kansas City. 
” * * 


GMC Appoints Kennedy 
Chief Liaison Engineer 

Robert C. Kennedy has been 
named production liaison engineer 
for GMC Truck and Coach divi- 
sion, General Mo- 
tors Corp., Pon- 
tiac. 

Kennedy, for- 
merly assistant 
staff engineer at 
Cadillac’s Cleve- 
land tank plant, 
will serve as chief 
liaison man be- 
tween the GMC 
engineering de- 
partment and the 
division’s service 
and production operations. 

+ x * 





R. C. Kennedy 


Wisner Moves to Field 


For Reynolds & Reynolds 


Al Wisner has been appointed to 
the Indianapolis district sales office 
of Reynolds & Reynolds Co. 

Wisner has spent several years 
in the Reynolds & Reynolds home 
office in Dayton, O. where he 
worked in the internal and sales 
department. 

* ad * 


Leeder Has Retired 


Gar Wood Industries, Inc., has 
announced retirement of E. R. 
Leeder from active duty as exec- 
utive vice-president. Leeder, who 
joined the organization in 1949, 
will continue as a member of the 
board. 


x * x 


3Ms Appoint Keeley 


Roy W. Keeley, London, Ont., has 
been named vice-president and gen- 
eral sales manager of Minnesota 
Mining & Mfg. Co.’s international 
division. Keeley for 23 years has 
been associated with the firm’s al- 
lied companies in Canada. Since 
1954, he has been director of sales 


for Minnesota Mining & Mfg Co. 
of Canada, Ltd. 


* x * 


U. S. Rubber Elects McGovern 


| Executive Vice-President 
John W. McGovern has been | 

| elected executive vice-president of | 
United States Rubber Co, as well | 
as vice-chairman 





of the executive 
committee. 
McGovern} 
started in 1932) 
as control mana- 
ger of the firm’s 
Detroit plant, and 
later served as 
assistant manager | 
of operation and | 
assistant general | 
manager of the| 
tire division. He | 
was general manager of the com- | 
pany’s wartime munitions division | 
and general manager of the tire 





J. W. MeGovern 





GET YOUR SHARE OF THE $52 MILLION 


ger Liguid ¢ 














been a vice-president since 1945 
and a director since 1951. 
+ * * 


Tisch Joins Minnesota 


Richard E, Tisch, formerly with 
the Pacific division of Bendix Avi- 
ation Corp., has been named man- 
ager of the new product develop- 
ment engineering department at 
Minnesota Rubber & Gasket Co., 
Minneapolis. 

> * 


Goodrich Moves Callahan 


To Equipment Sales Post 


J. T. Callahan, district manager 
of B. F. Goodrich equipment sales 
with headquarters in Chicago, has 
been elected 
equipment sales 
vice-president, of 
B. F.Goodrich 
Tire Co. 

Callahan joined 
B. F. Goodrich in 
1928 and served 
in sales capacities 
in Dallas, Texas 
and New Orleans, 
before being 
transferred to fF 
headquarters in J. T. Callahan 
Akron in 1938. Before becoming 





Pays off in service sales 


Join the thousands of dealers who have found a 
Liquid Glaze Appearance Department to be one of 
their biggest and most profitable service operations. 
For there is only one Liquid Glaze with Glasite—no other 
product is easier to apply, or gives such a hard and 


brilliant, protective finish. 


With Super Liquid Glaze, Liquid Cleaner and Paste 
Cleaner, you get a combination of products that pro- 
vides a superior quality beauty treatment for new cars, 
used cars, customers’ cars of all makes and models. 


Sprays on in 5 minutes—Wipes Off in 10 








in Chicago in August, 1942, Calla- 
han had been engaged in special 
assignments in his company’s pro- 
duction of military products. 

* * + 


AMC Appoints Allen 


Edison W. Allen has been named 
assistant comptroller of American 
Motors Corp. Allen has been gen- 
eral auditor of American Motors 
and its predecessor, Nash-Kelvina- 
tor Corp., since 1945. He joined 
Kelvinator in 1930. 

* od * 


Wood Appoints Allen 


R. R. Allen has been appointed 
vice-president and director of engi- 


|neering and research, John Wood 


Co. The company has seven plants 
in the U. S. and three in Canada. 
- * * 


Enka Elects Stull 


Election of Philip B. Stull as a 
director of American Enka Corp. 
has been announced. Stull is a 
vice-president and director of Herc- 
ules Powder Co., Wilmington, Del. 

* . * 


Madison Named to Head 


Mack Parts Merchandising 
Mack Trucks, Inc., has appointed 


division from 1943 to 1951. He has| district manager of equipment sales | James J. Madison merchandising 

































—with no rubbing or buffing required 


“Just spray and wipe 


description for Super Liquid Glaze. For 
service applications, this means more jobs 
per man per day—adding up to more profit 
per job. For car owners who use the unique 





away” is the perfect 





manager of the company’s parts 
division. His headquarters will be 
at Mack’s main parts and supply 
depot in Somerville, N. J. 
Madison formerly was associated 
with Chrysler Corp. and Packard, 
* + * 


Yale Reassigns Boufford 

Frank Boufford, national ac- 
counts salesman in New York City 
for Yale materials handling divi- 
sion, Yale & Towne Mfg. Co., Phil- 
adelphia, has been appointed the 





company’s western regional sales 
manager. He succeeds Garnett A, 


| Vining, who resigned from the post, 


* * * 
|Chrysler Ups Bornhauser, 


|Swigert and Hartig 


R. S. Bright, group vice-president 
of basic manufacturing for Chrys- 
ler Corp., has announced the ap- 
pointment of Leroy B. Bornhauser 
as general manager of the axle 
and transmission division, Arthur 
M. Swigert as plant manager of 
the Detroit universal division and 
Arnold W. Hartig as a member of 
Bright's staff. 
| Bornhauser was manager of 
|transmission manufacturing for 
|Chrysler Corp. Swigert has been 

(Continued on Page 43, Col. 3) 








Through the miracle 
of chemistry- 
More than a wax- 








Chi 


Ch 
writil 
Cent: 
for t 


More than a polish 


and exclusive “Spraytainer’’, this means a 
finer, faster polishing job that’s more fun 
than work. Order adequate quantities now, 
in both Service and Retail sizes, and start 
profiting with Super Liquid Glaze. 
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works manager of the Detroit uni- 

versal division. Hartig has been 

plant manager of the same division. 
Ed * * 


Distributorship Renamed 


The White and Autocar truck 
distributor in Wichita Falls, Tex., 
|has changed its name to Hodges 
| White Truck Co. The distributor- 
ship, owned by Earl Hodges, for- 
merly was known as Faith City 
White Truck Co. Hodges also is 
| owner of Hodges Tire Co. 
| * * * 


1 


| Pittsburgh Plate Promotes 


Toner in Auto Glass Sales 

Appointment of Arthur C. Toner 
jr. as assistant to the director of 
automotive glass sales for Pitts- 
burgh Plate Glass Co. has been 
announced. 








“2 





Chrysler Secretaries View "57 Plymouth— 


of Chrysler Corp. secretaries got the first view of the 1957 Plymouth they will be Prior to his appointment, Toner 
for writing about all next year at a special showing at the Chrysler Training Center,| had served as a planner in the 
en Centerline, Mich. The group from the Plymouth plant is shown above leaving work| production planning and schedul- 


for the showing. ing department during the past 





AX AND POLISH MARKET WITH 


blaze *” 








The push-button “‘Spraytainer”’ 


nently 


Gentlemen: 


set up and operate a profitable Super 


DEALER NAME 


TYPE OF FRACHISE 


ADDRESS 
A few protected territories ov 
still available for District ontnie 


Managers. Write or Wire. 


Oe 


LIQUID GLAZE, Inc., Dept. 924 
704 Sheridan Street, Lansing 6, Mich. 


Please send me at once, your FREE booklet, 
“Dollars and Sense”, that describes, in detal, how to 


department, plus samples and prices on Liquid Glaze products. 


Auto Personnel 





(Continued from Page 42) 


two years. He has been associ- 
ated with Pittsburgh Plate for 


19 years. 


* * * 


L-O-F Promotes Secor 


James J. Secor jr., district sales 
manager of the Philadelphia area} 
for L-O-F Glass Fibers Co., Toledo, 
has been promoted to midwest 
regional sales manager, with head- 
quarters in Chicago. He joined the 


firm in 1953. 


* * * 


Gordon and De Leo Named 


| Progressive Welder Sales Co., De- 
troit, has elected John D. Gordon 
| vice-president and appointed Peter 
|D. De Leo engineering consultant. 
Gordon joined the company this 
| year as sales manager, De Leo has 
been with Progressive since 1945. 
* ok * 


Utility Names Byrne 
Utility Truck, Inc., subsidiary of 
Union City Body Co., Inc., Union 


AMAZING NEW 
GLASITE 





Pays off in retail sales 


is a Liquid Glaze 


exclusive. Car owners who like the Do-It-Yourself 
idea will really go for this quick, easy way to get 
a better looking car. It contains the same ingredi- 
ents as the Service Package, including marvelous 
Glasite, assuring a finish that is as beautiful as it 
is durable. Display both Glaze and Cleaner promi- 
talk about them at every opportunity 

you’ll be surprised and pleased how fast they sell. 





Liquid Glaze appearance 


STATE 


ee 





43. 


City, Ind., has announced opening 
of a Detroit office at 18450 Livernois 
Ave. The firm has appointed M, J. 
Byrne jr. vice-president in charge 


of the Detroit office. 
* * 


* 


Nagle Returns to Detroit 


|In U. S. Rubber Sales Post 


Edmund G. Nagle has been ap- 
pointed manager of automotive 
sales for the footwear and general 
products division, 
United States 
Rubber Co., with 


headquarters in 
Detroit. 
Nagle was in 


Detroit as sales 
manager of auto- 
motive prod- 
ucts for the divi- 
sion from 1952 to 
1954. Since 1954 
he has been sales 


E. G. Nagle manager of man- 
ufacturers’ products, with head- 
quarters in Mishawaka, Ind. He 


joined U. S. Rubber in 1939. 
* x * 


Heckethorn Names Carlin, 


Moves Hamill to New Post 


Robert C.:.Carlin has been ap- 
pointed sales manager of the Heco 
Products division of Heckethorn 
Mfg. & Supply Co., Littleton, Colo., 
maker of items for the automotive 
aftermarket. 

John A. Hamill, former general 
sales manager, has been named 
merchandising manager, 


* * 


Reo Appoints Farr, 


French and Cook 


Three new appointments have 
been announced 
by J. L. Adams, 
sales vice-presi- 
dent, Reo Motors, 
Inc. 

Hugh A, Farr 
and Ray E. 
French have been 
named branch 
managers, Farr 
in Oklahoma City 
and French in 
Kansas City, 
Hugh A. Farr Kans. Harold F. 
| Cook is wholesale representative in 
Atlanta. 

Prior to joining Reo, Farr was 
with White, where he served as 











H, F. Cook 


R. E. French 
| Oklahoma City branch manager. 
| French formerly was Reo regional 
| manager for Michigan, Indiana, 
Illinois and Kentucky from 1946 to 
| 1951. 


* * ” 


McGill Appoints Eason 


In Sales Department 


James S. Eason has been named 
| manager of original-equipment- 
| manufacturer sales of the electrical 
division of McGill Mfg. Co., Inc., 
Valparaiso, Ind. 

Eason has been associated with 
McGill since 1949, serving in the 
order department, as salesman in 
the northern Indiana and northern 
Ohio territory, and as a manufac- 


turers’ agent. 
* 





* x 


Hupp Elects Hottenroth 


Sales Vice-President 


Hupp Corp. has elected Fred W. 
Hottenroth vice-president in charge 
of technical sales. 

Hottenroth was sales manager of 
Clifford Mfg. Co., a division of 
Standard-Thomson Corp. For 15 
years he was with General Electric. 
He will make his headquarters in 


Cleveland. 
a 


Bohn Appoints Hodapp 


And Bratt in Sales 


Bohn Aluminum & Brass Corp. 
has announced the promotion of 
Robert C. Hodapp to sales manager 
of the Betz division. Hodapp for- 
merly was sales engineer of Betz. 

Bohn also announced that Fred 
L. Bratt, a sales representative 
since 1951, has been promoted to 
sales manager of fabricated 
products. 


* bad 
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Average Used-Car Auction Prices 


(Compiled by Automotive News from auction reports.) 
1956 


$330 









$915 


$873 $873 $874 




















Feb. Sept. 


to Date 


Sept. Oct. Nov. Dec, dan. March Apr. May June duly Aug. 


* Prices of ’56s added; ’48s dropped. 


53 Windsor 4-dr., 
dr., $385* (ps). 
DeSOTO—’55 Fire Dome (8) 4-dr., $1,675*. 


$570. 52 Windsor 4- 


average consignment of 194.9 
units. 


Market Trend 


: ; - 4», | DODGE—’55 Royal 4-dr., $1,515*. ’50 4- 
Overall average prices of used Prices marked with an * indi- dr., $170. si 

cars sold at auction declined $3 cate a unit equipped with an au- | FORD—’56 Fairlane (8) 4-dr., $1,900*, = 

* ; Sead . ; 825*, 5 at $1,700; conv., $1,775*°, $1,- 

last week, according to Automo- | tomatic transmission or overdrive 730°, 2 at $1,675, $1,580. °55’ Main (8) 

tive News’ Index. The setback and (ps) denotes power steering. Ranch Wagon, $1,515, $1,410. ’54 Main 


(8) Ranch Wagon, $890. ’53 Custom (6) 
4-dr., $500. °52 Country Squire, $665*; 
4-dr., $670°. 

HUDSON—’56 Custom Cross Country, $2,- 
055*. °55 Hornet (8) 4-dr., $1,640* (ps). 


wiped out a $3 advance noted in | 
the previous week, 
Leading the way downward 


LITTLETON, COLO. 


(Denver Auto Auction, Sale every Fri- 
| day, Prices are for sale of Sept. 7.) 








were 56s, which were off $48. | BUICK—’56 Special Riviera, $1,990. '55 ’52 Hornet (6) 4-dr., $470*. 
Other losses were $8 on ’53s, $4 | Century Riviera, $1,950* (ps); Special| MERCURY—'54 Monterey 4-dr., $1,140*, 

on ’54s and $2 on "SOs. Riviera, $1,750* (ps); 4-dr., $1,505°*, _ $1,065. 50 club coupe, $180. 

. | $1,400. °54 Special 2-dr., $1,185*, $925.| NASH—’55 Ambassador 4-dr., $1,675*. 
Biggest advance on the index 53 Super conv., $815*. '51 Super Riviera,| OLDSMOBILE—’56 (88) Holiday, $2,300*. 
the $20 scored by 49 models. $400*; RM 4-dr., $265*. | °55 (98) Holiday, $2,245* (ps); (88) 
ites 2 , , | CADILLAC—'56 (62) sedan de Ville, $4,-| Holiday, $1,735°. °54 (98) 4-dr., $1,805° 
Other gains included $10 on ’51s, | *’G35+° (ps): conv., $4.040* (ps); 4-dr.,| _ (PS); 2-dr., $1,395*. ’50 (88) 4-dr., $335°. 
$4 on ’50s and $2 on ’55s. $3,870* (ps). '54 (62) coupe de Ville, $3,- | PACKARD—'52 Patrician 4-dr., $405°. °50 
040* (ps); 2-dr., $2.635* (ps). 52° (62)| . 4-dr., $100°. 


Setbacks on ’56s and ’53s were PLYMOUTH—’56 Belvedere (8) 4-dr., $1,- 


4-dr., $1,095*. 





| 815%. °55 Belvedere (8) 4-dr., $1,530; 
sharp enough to result in new CHEVROLET—’'56 Bel Air (8) Nomad, §$2,- 2-dr., $1,315: Belvedere (6) pe wag- 
lowpoints for those models. | 500* (ps); Sport coupe, $2,225°; 4-dr.,| on, $1,360. "53 Cambridge Suburban, 
$2,030*, $1,885; Two-ten (8) station wag- | 730: Cranbrook 4-dr.. $570. °50 Deluxe 
At a group of representative | 5," '$2,400*; 4-dr., $2,110*, $1,815*. °55| fae’ gon" aN ee 
auctions last week, the average | Two-ten (6) 4-dr., $1,295. '54 Bel Air| ponTIAC—'56 Star Chief (8) Catalina, 
consignment was 195.7 units, of | ‘Sport coupe, $1,245*; One-fifty station ¢2470* (ps). ’55 Star Chief (8) Cata- 
which 76.3 percent were sold. A | W260". $995. '53 One-fifty 4-dr., $680.| Jina, $1,645*. '53 Chieftain (8) Catalina, 
dde | °52 SL Deluxe Bel Air, $650. $755*. °51 Silver Streak (8) Catalina, 

week earlier, bidders were suc- cyrRysLER—'55 NY station wagon, $2,-| _$475* 


cessful on 68.1 percent of an 800* (ps). '54 NY 4-dr., $1,280* 











MICHIGAN 





CALIFORNIA | 


SACRAMENTO AUTO AUCT.—4304 | 
W. Capitol Ave., West Sacramento, 
Ph. HU. 1-4076 (Thurs. 12 noon). | 


Detroit's Barometer 
APTCO AUTO AUCTION 


7 Years Old 


COLORADO 





COLORADO 


AUTO AUCTION 
LITTLETON, COLORADO 
SOUTH DENVER 


DEALERS ONLY 


Conveniently located % mile from Detroit City Limits 


TWO BIG AUCTIONS EACH WEEK - - - 

WEDNESDAY AND FRIDAY AT 12 NOON 

19241 DIX-TOLEDO HIGHWAY (U. S. ROUTE 25) 

Sale Every Monday—11:00 a.m. MELVINDALE, MICHIGAN 
Gendt det || Fidelity Insured Checks 


Carroll Kopfer 
Phone Denver, SUnset 1-7821 
Wire Colorade Auto Auction FAX 
Denver, Colo. 


Phone Dunkirk 3-0150 





NEW YORK 
Flint Auto Auction, Inc. 


Sdinate Dtnay Weed ant Caen Dee ae 
s w 2s Michigan 
All cars paid for by our own check through a7) Ww Rd. Wine, | 
the First National Bank of Englewood. Exclusively for Dealers 


Here in the shadow of General Motors, you 
get the best buys. 


NEW YORK CITY'S 


SKYLINE 
AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 








DENVER AUTO AUCTION CO. | 
(Denver's Oldest Auto Auction) NEW CAR DEALERS balance their stock here 


| —Why not visit us real soon? 
4595 S. Santa Fe Littleton, Colo. | 
’ 
Ph. SU 1-6673 — Ed Smith or Mil Nace Michigan's Finest Sale 
Auction Every Friday at 11:00 A.M. Titles and Checks Guaranteed 


We Issue Auction Checks and Guarantee Titles 12:30 — SALE EVERY WEDNESDAY — 12:30 | 


| M. D. McCollum, Mgr. Phone Cedar 9-4492 | 





ILLINOIS 





CHICAGO — Greater Chicago Auto | 
Auction, 7750 S. Cicero, 1 mile S. 
Midway Airport (Thurs. 12 Noon). 


MISSOURI 





NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH 
Dealer Auto Auction 
Albany 5, N. Y. 


Every Monday — II1 O'Clock 
180 car sale average 


All Titles and Checks Guaranteed 


ST. LOUIS AUTO 


AUCTION BARN, INC. | 
3807 Easton Ave. 


St. Louis, Mo. 
Phone Franklin 1-3845 


SALES EACH TUESDAY 
AND FRIDAY 


Checks and Titles Guaranteed 
Owned and Operated by 
BILL McCRACKEN and 
ROY McMANAMA 
(Dealers Only) 
Operating Since 1946 


QUINCY—Quincy Auto Auct., 3202- 
3220 Broadway, Every Fri. since 
1947, 12 noon. No Fees on No Sales. 





MICHIGAN 





Crossroads 
+ « « where they meet... buyers 
and sellers . . . new and used-car 
dealers. They meet at the dealer auc- 
tions of the nation . . . and on the 
pages of Automotive News. 
You will reach both groups through 
an ad in Automotive News. 





GRAND RAPIDS AUCTIONS, INC. 
On M2i—One Half oie west of Grandville, 
ich. 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M, Sharp—Dealers Only 
Auctioneer: Col. W. E. ‘Bill Nagy 
“Michigan's Best" 

Phone: ARdmore 6-4720 


























(ps). | MISCELLANEOUS—’52 Ford %-ton pick- | 





i 
| 
| 


| RALEIGH 


| 
| 
| 
| 


| On U. S. Route 20A 
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up, $420. 
$505. 


51 Chevrolet %-ton pickup, 


CHICAGO 


(Arena Auto Auction, Sale every Tues- 
day, Prices are for sale of Sept. 11.) 
(Sold 272 cars out of 362 offerings.) 
BUICK—’56 Special Riviera, $2,540* (ps); 
Century 2-dr., $2,410* (ps); 4-dr., $2,- 
350°. °55 Super Riviera, $2,005* (ps), 
$2,000* (ps), $1,735* (ps), $1,685* (ps); 
Special 2-dr., $1,565*. '54 Century Rivi-| 
era, $1,575*; Special Riviera, $1,475*; | 
RM Riviera, $1,465* (ps), $1,350* (ps). 
CADILLAC—’56 (62) 4-dr., $3,700* (ps). | 
55 (62) coupe, $3,245* (ps). °54 (62) | 
coupe de Ville, $3,000* (ps); Eldorado} 
conv., $2,930* (ps); coupe, $2,825* (ps); | 





conv., $2,640* (ps). °53 (62) conv., $1,- 
675* (ps). 

CHEVROLET — ’56 Two-ten (8) station) 
wagon, $2,055. '55 Bel Air (8) conv., 


$1,635; Sport coupe, $1,625*, $1,560, $1,- 
520°; 4-dr., $1,315; Two-ten (8) 2-dr., 
$1,400, $1,395*; Two-ten (6) 2-dr., $1,-| 
180, $1,160, $1,075, $1,065; 4-dr., $1,120. 


’54 Bel Air sedan, $1,130*; conv., $1,-| 
125*; 2-dr., $1,000*. °53 Bel Air conv., 
$750*; Two-ten 2-dr., $665; 4-dr., $500. 


CHRYSLER—’56 Imperial Hardtop, $3,585* 
(ps). 

DeSOTO—’55 Fire Dome 2-dr., $1,850*. '53 
Fire Dome 2-dr., $695* (ps); 4-dr., $650. 

DODGE—’56 Royal 2-dr., $1,680*. '55 Cor- 

(6) (8) 


onet 4-dr., $1,240*, °54 Royal 
2-dr., $810; Meadowbrook 4-dr., $735*. 
’53 Coronet 2-dr., $680*; Meadowbrook 
2-dr., $475. | 
FORD—’56 Fairlane (8) Victoria, $1,925*, 
$1,910* (ps); Custom (8) 2-dr., $1,605, 
$1,595; Main (8) Ranch Wagon, $1,840. | 
’55 Thunderbird, $2,340*, $2,295; Fair-| 


Vic- | 
Cus- 


lane (8) Crown Victoria, $1,725*; 
toria, $1,650*; conv., 2 at $1,550*; 
tom (8) 4-dr., 2 at $1,350. 
HUDSON—’55 Wasp Hollywood, $1,350. 54! 
Hornet 4-dr., $710*; Hollywood, $675. | 
KAISER—’54 Manhattan 4-dr., $685*. °53 
Manhattan 4-dr., $450*. | 
LINCOLN —’'56 Premiere coupe, $3,785* | 
(ps). '54 Capri 2-dr., $1,530* (ps); 4-dr., | 
$1,510* (ps); Cosmopolitan 4-dr., $1,485* | 


(ps). 

MERCURY—’56 Custom 2-dr., $1,855*. °55 
Monterey 4-dr., $1,720* (ps), $1,505; 2- 
dr., $1,500%; Custom 2-dr., $1,395. °54 
Monterey 2-dr., $1,400, $1,285*; 4-dr.,| 
$1,200*; Custom 2-dr., $905. 

NASH—’55 Ambassador Hardtop, $1,705* 


(ps). °54 Statesman 2-dr., $1,095*. °53) 
Statesman 2-dr., $660; station wagon, 
$595; 4-dr., $570*. "52 Rambler Hardtop, 
$335. 

OLDSMOBILE—’55 (98) Holiday, $2,450* | 
(ps), $2,220* (ps); 4-dr., $2,045* (ps); 


(88) Holiday, $2,270* (ps), $2,240* (ps), 
$2,230* (ps), $2,090*, $1,970*; conv., $2,- 


NEW YORK 


LAFAYETTE—Syracuse Auto Auction, 
Center of Empire State, Fidelity 
Insured Checks and Titles (Wed.). 





NORTH CAROLINA 


Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. | 


OHIO 


| 


MONTPELIER AUTO AUCTION CO. | 
MONTPELIER, OHIO 

Sale Every Monday, 12:30 P.M. 

“WE NEVER MISS” | 

All Checks Insured by Fidelity Ins. Co. of Tenn. 

Your Good Will—Our Most Valuable Asset 

Phone 5-9535 | 








PENNSYLVANIA 





MANHEIM AUTO AUCTION, INC. 
Manheim, Penn. 


On Route No. 72 
5 miles South of Pennsylvania Turnpike 
Sale Every Friday—i0:00 A.M. 
Checks and Titles Guaranteed 
Phone Manheim 5-240! 








EMLENTON — Emlenton Auto Auc- 
tion. Every Tuesday, 12 Noon. 


TENNESSEE 


MURFREESBORO—Don Kelly Auto 
Auction, Junction U. S. Hwys. 70S- 
231-41. Thursday 11:00 a.m. 





JOHNSON AUTO 
AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 


Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 





| CHRYSLER—'55 NY 4-dr., 


| HUDSON—'54 Hornet coupe, 


| NASH 








Model Breakdown 
Of Auction Averages 





Sept. 1956 Aug. July 

Model To Date 1956 1956 
er $2,046 $2,153 $2,168 
eb pcssienheves 1,522 1,522 1,565 
ee assddienthies 1,055 1,090 1,097 
encccsevcees 702 728 7138 
a 472 467 477 
ae 316 314 335 
a 222 224 245 
adievideinse 171 166 178 
Overall —— — —— 
Average $ 813 $ 833 $ 850 
050*; 2-dr., $1,900* (ps). ’54 (98) Holi- 


day, $1,885* (ps). 

PACKARD—’54 Clipper Hardtop, $1,075*. 
’53 Clipper 4-dr., $565*, $545. °51 Clipper 
4-dr., $420°. 

PLYMOUTH—’56 Savoy (8) Suburban, $2,- 
150*. ’55 Belvedere (6) Hardtop, $1,435*; 
4-dr., $1,410*; conv., $1,295*; Savoy (6) 


4-dr., $1,270; 2-dr., $780. °54 Belvedere 
4-dr., $980. °53 Cranbrook 4-dr., $540, 
$405, $395. 

PONTIAC—’55 Star Chief (8) Catalina, 
$1,875* (ps); Chieftain (8) 4-dr., $1,- 
595*, $1,215; 2-dr., $1,545*. '54 Chieftain 
(8) station wagon, $1,420*; Star Chief 
(8) Catalina, $1,405*; 4-dr., $1,045*. 


STUDEBAKER—’55 Commander 4-dr., $1,- 
050. ’54 Champion 2-dr., $555. "53 Cham- 
pion coupe, $730*; Commander coupe, 
$595, $520. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices are for sale of Sept. 9.) 
(Prices holding steady. Sale red hot 


from start to finish. Sold 272 cars out 
of 343 offerings.) 
BUICK—’55 RM Riviera, $2,050* (ps); 


4-dr., $1,830* (ps); Special Riviera, $1,- 
940* (ps); 2-dr., $1,550*; Super 4-dr., 
$1,790* (ps). °53 Super 4-dr., $1,060* 
(ps); RM 4-dr., $975* (ps). °52 Super 
Riviera, $590*. ‘51 RM 4-dr., $480*, 
$475* 


CADILLAC—’55 (62) coupe de Ville, $3,- 
500* (ps); coupe, $3,255* (ps), $3,210* 
(ps). °54 (62) 4-dr., $2,445* (ps). ‘53 
(62) coupe, $1,640* (ps). "52 (62) 4-dr., 
$1,165* (ps). °47 (62) 4-dr., $135*. 

CHEVROLET—’56 Two-ten (8) Sport se- 
dan, $1,810; 2-dr., $1,730*, $1,595; Two- 
ten (6) 2-dr., $1,650. °55 Bel Air (6) 
conv., $1,595*, $1,450; Bel Air (8) 4-dr., 
$1,335; Two-ten (8) station wagon, $1,- 
750*; 4-dr., $1,385*, $1,225; Two-ten (6) 
2-dr., $1,170. '54 Bel Air station wagon, 
$1,335*; Two-ten 2-dr., $980, $860, $795, 
$640. "53 Bel Air Sport coupe, $970*; 2- 
dr., $780*, $705, $695°; Two-ten 2-dr., 
$780, $715, $640°, $525. 

$2,220° (ps); 

(300) Newport, $1,800* (ps); Windsor 4- 


dr., $1,750° (ps). ‘52 Windsor 4-dr., 
$550*; club coupe, $270* 

DeSOTO—’'53 Fire Dome 2-dr., $685 (ps). 
‘52 Fire Dome 4-dr., $475*. 

DODGE—’56 Custom Royal Diplomat, $2,- 
250°. °55 Royal Lancer conv., $1,685*; 


Coronet Diplomat, $1500. ‘54 Meadow- 
brook 2-dr., $725. 53 Coronet 4-dr., $550. 
"52 Meadowbrook 4-dr., $260. 

FORD "56 Thunderbird, $3,150* (ps); 
Fairlane (8) Victoria, $2,100* (ps), $1,- 
995*, $1,990* (ps). 55 Country Squire, 
$1,825*; Fairlane (8) Victoria, $1,645*, 
$1,585*; Crown Victoria, $1,745; 4-dr., 
2 at $1,410*, $1,335°, $1,280*; Main (8) 
Ranch Wagon, $1,750*, $1,415; Custom 
(8) 4-dr., $1,350*, $1,290*°, $1,200*°, $1,- 
090, $1,070. ‘54 Crest (8) Victoria, $1,- 
150*, $1,125*, $1,105; Custom (8) 2-dr., 
$900; Main (8) 2-dr., $725, $570. 

$1,110*. °53 


Hornet 4-dr., $305. 

KAISER—’'53 Manhattan 4-dr., 
Manhattan 2-dr., $220*. 

LINCOLN— 54 Capri coupe, $1,600* (ps). 

MERCURY—’56 Custom coupe, $1,915*. ‘55 
Montclair coupe, $1,775*; Monterey coupe, 
$1,725*; Custom 4-dr., $1,375*. °54 Mon- 
terey 4-dr., $1,400* (ps). ‘53 Monterey 
coupe, $885. °51 2-dr., $280, $225°. 

"56 Ambassador 4-dr., $2,380* (ps); 
Rambler 4-dr., $1,620*. '54 Statesman 4- 
dr., $825. °52 Rambler Country Club, 
$425. ‘51 Statesman 4-dr., $100*. ‘50 
Ambassador 4-dr., $150*. 

OLDSMOBILE—'56 (98) conv., $3,165* 
(ps); 4-dr., $2,835* (ps); (88) Super 
Holiday, $2,670* (ps); Deluxe conv., $2,- 
775* (ps), $2,750* (ps). '55 (88) Super 
4-dr., §2,015* (ps), $1,955* (ps), $1,860°, 


$410°. '52 


$1,780*; Deluxe Holiday, $1,950*; (98) 
Holiday, 2,190* (ps). °54 (98) 4-dr., 
$1,600*. 

PACKARD—'52 Clipper 4-dr., $300*. ‘51 


Clipper 2-dr., $255*. 
PLYMOUTH—’'56 Belvedere (8) 4-dr., $1,- 
690*. '55 Savoy (6) 4-dr., $1,115, $1,100*, 


$1,090, $1,005; Plaza (6) 4-dr., $820, 
$785. °'54 Savoy 4-dr., $795. °53 Cran- 
brook 2-dr., $650, $485, $320. ’51 Cam- 


bridge 2-dr., $325, $230, $200; Cranbrook 
4-dr., $325, $245. '50 Deluxe coupe, $140. 

PONTIAC—’54 Star Chief (8) 4-dr., $1,- 
235* (ps); conv., $1,230*; Chieftain (8) 
Catalina, $1,335*. '53 Chieftain (8) Cata- 
lina, $1,025*; 4-dr., $765*, $695*. ‘52 
Chieftain (8) 4-dr., $595*. 

STU DEBAKER—’55 Champion 2-dr., $615. 
’51 Champion 4-dr., $175*; Commander 


4-dr., $150*. 
WILLYS—’'54 station wagon, $850. 
MISCELLANEOUS—’53 GMC \%-ton pick- 


up, $475. ’51 Henry J 2-dr., 
Willys %-ton pickup $115. 


JENISON, MICH. 


(Grand Rapids Auto Auction. Sale every 
Tuesday. Prices are for sale of Sept. 11.) 

(Market seemed very solid. Out-of- 
state buyers had difficulty purchasing 
many cars as Michigan dealers paid so 
much for them. Sold 124 cars out of 171 
offerings.) 
BUICK—’56 Special 4-dr., $2,425*. °55 RM 

Riviera, $2,050* (ps); Special 4-dr., 2 at 


$145. ‘48 


$2,000*, $1,800*, $1,755* (ps); Riviera, 
$1,995* (ps), $1,810*. ’54 Super Riviera, 
$1,750*, $1,460*, $1,450, $1,245* (ps); 


Special Riviera, $1,545*, $1,450*, $1,350; 
4-dr., $1,360*, $1,300*; RM Riviera, $1,- 
450* (ps). °53 Super Riviera, $910*, 
$785* (ps); Special 4-dr., $865, $545. °51 
Super Riviera, $315*. ’50 Super Riviera, 
$255*, $180. 

CADILLAC—’56 (62) club coupe, $3,900* 
(ps), $3,850* (ps); 4-dr., $3,700* (ps). 
'54 (62) 4-dr., $2,460* (ps). °50 (62) 
4-dr., $685*. 

CHEVROLET—’56 Bel Air’(8) club coupe, 


(Continued on Page 45, Col. 1) 
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—— station wagon, $1,050, ’54 Savoy Subur-| $400*, $310; 2-dr., $185. ’50 Super 4-dr.,| ‘55 (88) 4-dr., $1,750*, ’54 (98) Holiday, 
ban, $1,105; 4-dr., $910; Plaza 2-dr., $160*. ’49 Super 4-dr., $120*. $1,740* (ps). ’°53 (88) Super conv., $1,- 
$750. °53 Cambridge Suburban, $850; 4-| CADILLAC—’56 (62) sedan de Ville, $4,- 060* (ps); Deluxe 4-dr., $930*. 
dr., $505. °51 Cranbrook 4-dr., $290; 350* (ps); conv., $4,150* (ps); coupe, | PACKARD —’53 (200) 4-dr., $600°, °52 

s ‘Concord 2-dr., $165. °50 4-dr., $195. $3,950* (ps). °54 (62) ee tee eer Clipper 4-dr., $250. 

PONTIAC—’55 Chieftain (8) 4-dr., $1,720*;| $2,525". °53 (62) conv., $1,60 PS); | PLYMOUTH—’56 Savoy (8) station wag- 

908 Catalina, $1,675*; 2-dr., $1,310; Star| (75) 4-dr., $1,550* (ps). ’50 (60) Special! on, $1,725. ’55 Belvedere 8) conv, $1. 

io Chief (8) 4-dr., $1,700*. °53 Chieftain (8) (Saar Gee (62) conv., $485". ’47/ 330%; 4-dr., $1,220; Savoy (8) 2-dr., $1,- 
station wagon, $950*; Catalina, $915*; ( -ar., . 300*; Plaza (6) 4-dr., $1,050, ’53 Cran- 

565 (Continued from Page 44) 4-dr., $770; 2-dr., $765*, $750; Chieftain CHEVROLET '56 Bel Air (8) conv., $2,- brook club conn $570; a $540, $500. 

000: T (8) Qed $1,700. °55| Cust ai (6) 2-dr., $620, 52 Chieftain (8) Cata- 200* (ps). ’55 Bel Air (8) 4-dr., $1,350*. ’51 Cranbrook conv., $330; 4-dr., $235. 

097 $2,000; 'wo-ten ) dr., ’ . ustom (8) 4-dr., $920*; Main (6) lina, $650*; 4-dr., $465*, '51 Silver Streak ’54 Bel Air 4-dr., $865*; Two-ten 4-dr., PONTIAC—’55 Chieftai 8) 2d 1,210, 

, Bel Air (8) club coupe, $1,650*, $1,415*; Ranch Wagon, 2 at $1,110; Main (8) (8) Catali $580*, $540*: O*: $850. °53 Bel Air coupe, $820* (ps) 4 meee cean (8) r., $1, ; 

738 Two-ten (8) Delray, $1,230; 2-dr., $1,195,| club coupe, $850. °53 Main (8) Ranch | “5300.” re ee aes ; . *3| $1,200, '53 Chieftain (8) conv., $750°; 

o-ten y, $1,230; -, $1,195, | \ pe, : ain (8) Rance 4-dr., $300. °50 Silver Streak (8) Cata-| $750; One-fifty station wagon, $820. '53) 4 4, ‘$795*: 2-ar.. $600*, ’52 Chieftain 

477 $950. '54 Bel Air 4-dr., 2 at $1,000; One-| Wagon, $1,025; Crest (8) Victoria, $935*;| jina, $390*; 4-dr., $215*. '49 Silver Streak| Bel Air coupe, $820* (ps), $750; 4-dr., (8) 4-dr., $550*, °51 Silver Streak (8) 

335 oo San “See's a i 18 ste asa | eons nn \ oon (8) ‘ te Saint (8) 4-dr., $250. $700; ——. station woe. $820; — Q-dr,, $245; 4-dr.. $220° 

'wo-ten 4-dr., ; , , $765. -dr., , stom ctoria, | s7uUDE ta" _| ten 4-dr., $675. '52 8 luxe 4-dr., s cae cae : 

245 Two-ten 2-dr., $660, $635, $565. '52 SL De-| $575, $555", $490; 4-dr., $570*, $520, “Gn GROee” Goel, Golden Hawk Hard-/ 400. 51 SL Deluxe Bel Air, $500*, $480: ee ee eee 

luxe 4-dr., $450, '51 SL Deluxe 4-dr.,| $350, $340; 2-dr., $370, $315*. ‘50 Cus-| gorge” , "| FL Deluxe 2-dr., $450, ’50 SL Deluxe| | $575". 

178 $345*, $340*; 2-dr., $250, $200. '40 4-dr.,| tom (8) 4-dr., $370; club coupe, $355; | wirrys 54 (4) J : 4-dr., $200, °49 SL Deluxe 4-dr., $150*;| WILLYS — '53 Aero 2-dr., $280; station 

ial $285. | 2-dr., $350, $275; Custom (6) 4-dr., $230. | WS— "54 (4) Jeep, $1,025. 2-dr., $150; FL Deluxe 2-dr., $150, wagon, $600*. 

850 DeSOTO—'50 station wagon, $165*. | HUDSON—'55 Hornet (8) 4-dr., $1,680*; | MISCELLANEOUS 55 Chevrolet %-ton| nesoTO—'51 Custom 4-dr., $250*. MISCELLANEOUS— 56 MG roadster, $1,- 

DODGE—’'55 Custom Royal 4-dr., $1,650*;| Rambler station wagon, $1,670, $1,605,| Pickup, $1,100. '53 Willys %-ton pickup, | pnopGE—'53 Coronet 2-dr., $550*. '50 Way-| 920. "53 Chevrolet %-ton panel, $310. 

—- 2-dr., $1,615*; Lancer, $1,590*. °53 Cor-| $1,570. '52 Hornet 4-dr., $425*. ’51 Hor-| $725. '51 GMC %-ton pickup, $510; Ford) rarer 2-dr., $110. 

onet (8) 4-dr., $560. net 4-dr., $205. 50 Commodore 4-dr.,/ ‘4-ton pickup, $490. '50 Dodge %-ton| roRD—'56 Main (8) Ranch Wagon, $2,150. | FLINT 
Holi- FORD—'56 Fairlane (8) 4-dr., $1,760* $170. pickup, $400; Ford %-ton pickup, $410.| +55 Fairlane (8) Crown Victoria, $1,560* 

$1,705*; Custom (8) 2-dr $1,550. $1, KAISER—’51 4-dr., $140. 46 Chevrolet %-ton pickup, $150; Inter- (ps); Main (8) Ranch Wagon, $1,470. (Flint Auto Auction, Sale every Wednes- 
075°. 540: Custom (6) 2-dr.. $1,530, $1,410.| MERCURY—'55 Montclair conv., §2,100¢ national ‘2-ton pickup, $175. | °54 Crest (8) Victoria, $990; Custom (8) |4ay. Prices are for sale of Sept. 12.) 
ipper 55 Custom (8) 4-dr., $1 380. $1,205, $1,- (ps); Hardtop, $1,970* (ps); Custom 2- i 2-dr., $790; Main (8) 4-dr., $700*, '53) (The market showed some signs of 

100: Custom (6) 4-dr.. $1,080; Main (8)| 7, $1,575. "54 Monterey Hardtop, $1,- ALBANY Custom (8) coupe, $660, $640; Main (8)| Strength today and buyers were in @ very 

52, 2-dr., $1,220*%, $955. ’54 Custom (8) club 475* (ps), $1,420, $1,350*; 4-dr., $1,305* . , 2-dr., $550*, '51 Custom (8) 2-dr., $350;| active mood. Percentage of sales, 120 out 

nee 3, "$1065; Crest (6) club coupe, $1,-| {P8)- $1,175*, $1,130; Custom 2-dr., $1,-| (Tim Anspach Auto Auction. Sale every) 4-dr., $255%. '50 Custom (8) club’ coupe, | of 158, proved that the retail market has 

y (6) 58, Custom (6) 4-dr., $750 $655, "$585 310*, $1,280; 4-dr., $1,320", $950. '51| Monday. Prices are for sale of Sept. 10.) $210. been picking up.) 

edere '53 Crest (8) station wagon, $970; Vic-| CUStom Sport coupe, $450*%; 4-dr., $225. (The market here today showed more | HUDSON—’53 Wasp club coupe, $500, ’52| BUICK—'56 Super Riviera, $2,425* (ps); 

$540, toria, $905; Custom (8) 4-dr., $705, $685 "50 2-dr., $325. strength than it has for the past two Hornet 4-dr., $425*. Century 2-dr., $2,250* (ps). ‘55 Super 

$515. 52 Crest (8) 4-dr $555; Victoria. NASH —'53 Rambler Hardtop, $575. '51 weeks. Clean used-car from °49 to ’54 | MERCURY—’55 Custom 2-dr., $1,110. 54 | Riviera, $1,950* (ps); Special 2-dr., $1,- 
lina, $515: Main (8) 4-dr., $385, '51 Custom Rambler station wagon, $455, $295; Am- led the parade in sales average and | Monterey 4-dr., $1,100*; Custom 2-dr.,| 800° 4-dr., $1,665*; Century Riviera, 
$1,- (8) club coupe, $315. $310: 4-dr., $225 bassador 2-dr., $390; 4-dr., $365*. '50, higher prices, and buyers paid good prices | $900* (ps). ’53 Monterey conv., $960*.| $1,770*. '54 Century 4-dr., $1.370*; RM 
ftain . 5 , . , ae ey Rambler conv., $165. '48 coupe, $170. for them, Again ’55 and ’56 models were | ‘50 4-dr., $120. ’48 conv., $100. | 4-dr., $1,335* (ps); Special Riviera, $1,- 

Chief HUDSON—'54 station wagon, $560; sedan. | 9OLDSMOBILE—'55 (88) Holiday, $2,050*.; hard to sell at prices asked, Sold 104 | NASH — 9°53 Ambassador Country Club,| 500*, $1,400*, $1,250; 4-dr., $900. ’53 RM 

. ae? a 1215*| ‘54 (88) Holiday, $1,500*. '51 (98) Holi-| cars out of 130 offerings.) | $540. °52 Custom station wagon, $400;| station wagon, $1,200* (ps); 4-dr., $870° 

$1,- — R—'53 Capri club coupe, $1,2 day, $800*. '50 (88) 2-dr., $285°*. BUICK—'56 Special conv., $2,400*; sta-| Ambassador 4-dr., $280, $200*; ‘States-| (PS); Super Riviera, $935°; Special 2- 
ham- MERCURY—’56 Montclair 2-dr., $2,200*| PACKARD — '53 4-dr., $715. '51 4-dr., tion wagon, $2,400; Riviera, §2,300*. '55| man 4-dr., $270, '51 Rambler station | dr., $535°. | '52 Super Riviera, $435°, 
pupe, Cy ens Monterey 2dr, $1715, °53| presseee 00, 4dr. $115*. "49 4-dr., $115. Special 2-dr., $1,670*, ’54 Century Rivi-| wagon, $180. | $325*; RM 2-dr., $350*. '50 Super Rivi- 
ae eas PLYMOUTH—'55 Belvedere (8) 4-dr., $1,- era, $1,315*; Super 4-dr., $1,220*, ’53| OLDSMOBILE —’56 (88) Super Holiday,| ¢4, $275; RM 4-dr., $190. 
OLDSMOBILE—_'56 (88) Holiday $2,450°,| 425; Plaza (6) 4-dr., $1,075; Plaza (8) Special 2-dr., $185. '51 Special Riviera,| ‘$2,700* (ps); Deluxe Holiday, $2,600°. | (Continued on Page 46, Col. 1) 
*55 (98) club coupe, $2,150*; (88) 4-dr., 
iday $1,825*, $1,800. ’54 (98) Holiday, $1,- 
; 800* (ps); (88) club coupe, $1,650. °53 
hot (88) 4-dr., $1,530*, $1,215. "50 (88) 4- 
out dr., $200. °49 (88) 4-dr., $200. 
PACKARD—’53 (300) sedan, $795*. 
(ps); PLYMOUTH—’55 Belvedere (8) 4-dr., $1,- 
$1.. 185*; Plaza (6) 2-dr., $950. ‘53 Cran- 

-dr. brook 4-dr., $485, $435. '50 club coupe, 

060° $190. 

uper PONTIAC—’56 Chieftain (6) 2-dr., $1,-| 

130° 700. ’55 Chieftain (8) 2-dr., $1,475*, $1,- 

: 460°, $1,390. '53 Chieftain (8) Catalina, 
$3,- $880*; 2-dr., $695*, $515. ’52 Chieftain 
210* (8) 2-dr., $450*. °51 Silver Streak (8) 
53 4-dr., $315. "50 Silver Streak (8) 4-dr., 

-dr., $285°. 

oe MINNEAPOLIS 

‘te (Minneapolis Auto Auction. Sale every 

-dr. Wednesday. Prices are for sale of Sept. 12.) 

5 (Sold 78 cars out of 114 offerings.) 

(6) BUICK—’55 Special Riviera, $1,835*° (ps). 

gon *54 Super Riviera, $1,445* (ps). °53 Su- 

5795, per 4-dr., $840*. '52 Super 4-dr., $525*. 

ts Oe ’50 Super 4-dr., $100°. ‘48 Super 4-dr., 

ar. $125. 

: CADILLAC—'56 (62) coupe, $3,900* (ps). 

ps); *55 (62) coupe de Ville, $3,380* (ps). "54 

- 4 (62) 4-dr., $2,525*. "50 (61) 4-dr., $635°. 

oar. "49 2-dr., $400°. 

: CHEVROLET—'55 Two-ten (8) 4-dr., $1,- 
ps) 250°; Two-ten (6) 2-dr., $1,105*, ‘54 
Two-ten 4-dr., $815. ‘53 Two-ten 4-dr., 

2. $765*, $685°. ‘52 SL Deluxe 4-dr., $495; 

R5* FL Deluxe 4-dr., $400, '51 FL Deluxe 4- 

iow- dr., $305. '50 SL Deluxe 4-dr., $170. '49 

550. FL Deluxe 4-dr., $120. 

CHRYSLER—’53 NY 4-dr., $820* (ps). 52 
ps) Saratoga 4-dr., $460*°. ‘50 Royal 4-dr., 

: 150°. 

=< DeSOTO—'53 Fire Dome 4-dr., $670*. *52| 

45°, Fire Dome 4-dr., $450*, "49 2-dr., $105*. 

a DODGE—’54 Coronet (8) 4-dr., $815*. 52 

(8) Coronet 2-dr., $425. °51 Coronet 4-dr., 

stom $200°. s 

$1,- FORD — ‘55 Thunderbird, $2,465* (ps); 

i Custom (8) 4-dr., $1,175; Main (6) 2-dr., 

dr. $900. '54 Custom (8) station wagon, $1,- 

225; 4-dr., $920. °53 Custom (8) 4-dr., 

53 $700. "52 Custom (6) 2-dr., $585*, $430; 
4-dr., 3 at $495. "51 Custom (8) conv., 

52 $345; Victoria, $350; 2-dr., $330°, $225*. | 5 i 
uo 6 tan 3808 Cat FOR SERVICE MEN’S SALES 

ps). (6) 2-dr., $155. '40 conv., $225. '36| 6 

55 coupe, $100. | 
upe, = — '52 Commodore (8) sedan, | 
on- ° 
— KAISER—'S1 Deluxe 4-dr.. $200. 
c JRY—'55 Monterey Hardtop, $1,770* * e.° 

is (ps). "54 Monterey 4-dr., $1,215* (ps). © ALEMITE Cooling System Conditioner 

eae '50 4-dr., $325, $265. 

‘ub, NASH—’'53 Ambassador sedan, $810. ‘51 ‘ ‘ X : 

50 Rambler 3-ér., $950, $320; Stetemman Here’s a hot profit-maker for Fall! Cash in on it now, while 

165¢ ae aa te cee be ee your customers are getting their cars ready for the long winter 

iper . = oe es ° ® : eg: : 

$2,- > Setar, 2 on. Se BI months ahead. Alemite Cooling System Conditioner gives low- 

aper ho TR: : ocr. : ; : ‘ , 

60°, ae nee Se. cost all-weather insurance against radiator and engine damage. 

(98) oe , . ee : : 

ar., ate S.,  | Cleans cooling system on the road — and keeps it clean. Prevents 

51 gee Ee tw ee tel formation of harmful rust and ends annoying water pump squeal. 

$1,- ee ook a cea ee, Sell your customers this complete year-’round cooling protection 

00°, : . Y a ee. " «ff . 

820, 52 Chieftain (8) 4-dr., $410*. '49 Silver | for only $1.00. Backed by Alemite’s money-back guarantee. 

rane Streak (8) 2-dr., $150*, $100. | 

am- 

140. PORTLAND, ORE. 

$1,- (Portland Auto Auction, Sale every Tues- | a a 

(8) day. Prices are for sale of Sept. 11.) - eta ca wl 

ata- BUICK—’56 Special Riviera, $2,210*. °'55/| 

"52 Century 2-dr., $2,025*; Riviera, $2,020*; | 
‘ ge 2-dr., $1,900*. '54 Special conv., | q 
515. 1,360* (ps); Super 4-dr., $1,305*. '53| 
der Super Riviera, $1,065*, $965* (ps); 4-| ALEMITE a ALEMITE 
dr., $900*; Special 4-dr., $780. ’51 Super 
4-dr., $485*; Riviera, $450*; RM 4-dr., 
ick- $300*. 50 Special 2-dr., $145. CD-2 j KLEEN TREET 
48 CADILLAC—’56 (62) coupe de Ville, $4,- i 
* , 2 * $ $ ; § . 
ote oe ee oD. The leader in the oil addi- | Revolutionary new Kleen 
CHEVROLET—'55 Bel Air (8) Hardtop, tive field! Gives quick pep ' | Treet...a quick, easy way to 
$1,800*; Two-ten (6) station wagon, $1,- d t ’ fi - ‘ : 

ery 630*; 2-dr., $1,170, $1,140, $1,120; ‘Two- and power to customers rid engines of gums and resins 

= ade. tee ate ad ten hte teen cars, unsticks valves and that clog carburetors, cause sputtering 

ng coupe, $1.370°: eowpe, 0.280" St. $1 lifters. You win new friends and repeat engines and poor performance. Add 

so 3 o-ten 4-dr., ; 2-dr., Eo ‘ s 

71 Two-ten station wagon, $980; 4-dr., customers with Alemite CD-2. Suggest Kleen Treet to fuel tanks for clean fuel 

. t p D, : 7 : : : 

a $785°, $750; conv., $835°._'52 BL. Deluxe a can with every oil change. Retail price systems and fresh, reliable power . . . an 

at BL Deluxe ‘Bel Ar, $610°, $570; 4-ar., $1.35 a can. Backed by Alemite’s money- on-the-road tune-up. Retail price $1.35 a 

era, ; clu coupe, % eluxe 

nt 2-dr., $315, '49 SL Deluxe 4-dr., $290; back guarantee. can. Ironclad money-back guarantee. 

Ss); 2-dr., $250, $145; conv., $100. ’47 coupe, 

50; $170. STEWART 

$1,- CHRYSLER — ’51 Saratoga club coupe, ane = ~ - 

LO*, $475*. 3 : ae } Se - * 

51 DODGE—’55 Royal (8) 4-dr., $1,620* (ps); abe PB 

ra, Hardtop, $1,605*. '53 Coronet (8) 4-dr., 

aoe «en ae club coupe, $420*; 

D -dr., f Coronet club coupe, $280*. = ii ite’: 
98). FORD —’56 Parklane (8) shatten =. Make Sales GROW von Round with Alomite’s Ua 
62) $2,125. ’55 Fairlane (8) Victoria, $1,700*; Great New Triple-Profit Line! Contact Your see 
Main (8) Ranch Wagon, $1,675*, $1,675, Jobber or Alemite Distributor Today ! wre 
ipe, $1,630, $1,435; Custom (8) 4-dr., $1,345. 1826 Diversey Parkway, Chicago 14, Illinois 
we Ge Ge) Victoria, 91.088° hs); Products of STEWART-WARNER CORPORATION 
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BUICK—’56 Century Riviera, $2,375* (ps); 


Special conv., $2,300*; Riviera, $2,240*, 
e e $2,220*. '55 Super Riviera, $2,075* (ps), 
$1,850* (ps); Special Riviera, $2,030* 
sed- or UC ion rices (ps). 54 Special 4-dr., $1,425*%, $1,350*; 
RM Riviera, $1,350*. '53 RM _ Riviera, 
$1,125* (ps), $1,010* (ps), $945* (ps); 
conv., $855* (ps); Super Riviera, $1,005*, 
$1,000* (ps). '52 Super Riviera, $235°*. | 
(Continued from Page 45) ’51 Special 4-dr., $370*; RM _ Riviera, 
$335*. 
CADILLAC—’53 (62) sedan, $1,315*. '52 ’50 Custom (8) 4-dr., $315, $140; 2-dr., | CADILLAC—'56 (62) conv., $4,125* (ps), | 
(62) sedan, $990*. '50 (62) sedan, $365*. $225. '49 Custom (8) club coupe, $110. $4,075* (ps); coupe, $3,910* (ps); 4-dr., 


’48 (61) sedan, $250*. HUDSON—’51 Hornet 4-dr., $150* $3,900* (ps). '55 (62) coupe de Ville, $3,- 


CHEVROLET—’56 Bel Air (8) club coupe, MERCURY—'55 Custom 2-dr., $1,330, ’54 650* (ps), $3,510* (ps), $3,425* (ps); | 
$1,990*; 4-dr., $1,665*, $1,200; Bel Air Monterey 4-dr., $950; Custom 2-dr., $925*. coupe, $3,340* (ps), $3,200* (ps), $3,- 
(6) 2-dr., $1,310*, $1,205; Two-ten (8) | NASH—’'52 Rambler 2-dr., $335; Ambassa- 100* (ps). °54 (62) coupe de Ville, $3,- 
club coupe, $1,350*%; 4-dr., $1,200, $1,- dor 4-dr., $305*, 080* (ps), $2,980* (ps); coupe, $2,590*| 
100; Two-ten (6) Delray, $1,245*; 2-dr.,| OLDSMOBILE - '54 (98) conv., $1,665* (ps); (60) Special 4-dr., $2,700* (ps). 





$1,125*, $1,100*, $1,095. '54 Bel Air club (ps); (88) 4-dr., $1,500*. °53 (88) Super | ’53 (62) 4-dr., $1,645* (ps), $1,495* (ps); | 





coupe, $1,175*; Two-ten 2-dr., $910, '53 2-dr., $940*, '52 (98) club coupe, $435*. (60) Special 4-dr., $1,575* (ps). '52 (62) | 
Bel Air 4-dr., $715, $705*; 2-dr., $680, '51 (98) 4-dr., $300*. °50 (98) 4-dr., 4-dr., $1,205* (ps), $1,195* (ps). °48 (62) | 
$650*; Two-ten club coupe, $590. '51 SL $300*, $205*; (88) 4-dr., $110, '49 (76)| conv., $255*. 

Deluxe 4-dr., $300; FL Deluxe 2-dr., club coupe, $100*. CHEVROLET—’56 Bel Air (6) Sport sedan, 


$165*. °50 SL Deluxe 2-dr., $175*. 
CHRYSLER—'56 Windsor club coupe, $2,- 


PLYMOUTH 
’54 Savoy 4-dr., $700. 


'55 Savoy (6) sedan, $1,105. $2,095*; 
’53 Cranbrook 4-| (8) 


Sport coupe, $1,965*. °55 Bel Air 
Sport coupe, $1,710*, $1,670* (ps); | 


220*. '50 Windsor 4-dr., $160. dr., $650*. Bel Air (6) Sport coupe, $1,655*; 4-dr., | 
DeSOTO—’55 Fire Dome club coupe, $1,-| PONTIAC—’55 Star Chief (8) club coupe, | $1,430*; Two-ten (8) station wagon, $1,-|- 
650°. $1,670*; Chieftain (8) 2-dr., $1,130*. '54| 590; Delray, $1,425*; 4-dr., $1,400*%; Two- | 
DODGE—’55 Coronet club coupe, $1,355. Star Chief (8) 4-dr., $1,075*, $1,055* ten (6) 2-dr., $1,375*. '54 Bel Air Sport| 
’54 Royal club coupe, $930. '53 Meadow- (ps). ‘53 Chieftain (8) station wagon, coupe, $1,190*; 2-dr., $985; conv., $800; 
brook 4-dr., $505, $390, $330. '51 Coronet $965*; Chieftain (6) 4-dr., $365°. ‘51 Two-ten 4-dr., $925, $870°. '53 Bel Air| 


4-dr., $140. '50 Coronet club coupe, $105. Silver Streak (8) 2-dr., $310°, '50 Silver; Sport coupe, $835; conv., $835*; Two-ten 


FORD— 55 Fairlane (8) conv., $1,435*; Streak (8) club coupe, $125*, $115. 4-dr., $770, $750, $700, $525; Sport coupe, 

Victoria, $1,400; 4-dr., $1,335*; Custom STUDEBAKER — '51 Commander 4-dr.,/ §725; 2-dr., $475. '52 SL Deluxe Bel Air, 
(8) 2-dr., $1,240*, $1,235*%, $1,115. '54 $160*. $500*; 4-dr., $405, $360, $295. '51 SL 
Main (8) Ranch Wagon, $1,120*; Crest); MISCELLANEOUS—’53 Henry J (6) 2-dr., | Deluxe station wagon, $300; 2-dr., $230. 
(6) Victoria, $870; Custom (8) 2-dr., $245. ’50 SL Deluxe Bel Air, $350°. 
$900; Custom (6) 2-dr., $660; Main (6) CHRYSLER—’56 Windsor Nassau, $2,600* 
2-dr., $515. '53 Crest (8) Victoria, $960°; CHICAGO (ps). '55 Imperial Newport, $2,500* (ps); 
conv., $870; Custom (8) 4-dr., $710*, = = | NY 4-dr., $2,000° (ps); Windsor 4-dr., 
$685; 2-dr., $570; Custom (6) station (Greater Chicago Auto Auction. Sale| $1,875* (ps), $1,800°, 54 NY 4-dr., $1,- 
wagon, $755. '52 Crest (8) conv., $495*; | every Thursday. Prices are for sale of Sept. | 360* (ps). '53 NY 4-dr., $755*. 
Custom (8) club coupe, $515; 4-dr., $410*, | 13.) | DeSOTO—'55 Fireflite 4-dr., $1,850* (ps). 
$380*, ‘51 Custom (8) Country Squire, (Due to a large number of out-of-state | 53 Fire Dome 4-dr., $755* (ps), $600°. 
$450; Victoria, $185; club coupe, $400*;| buyers, the market was very strong to- ‘52 Fire Dome Sportsman, $425° (ps); 
2-dr., $320, $300; station wagon, $285.| day. Sold 272 cars out of 436 offerings.) 4-dr., $290*. "51 Custom 2-dr., $300. 


ECO 


REMOTE TIREFLATOR 
SAVES YOU TIME [I 
YOUR SHOP 









Convenient—Always Correct—ideal to 
meet new tubeless tires need for 
uniform all-around inflation. 


You can tuck a Bennett ECO remote tireflator in anywhere 

around your shop — above or below floor or ceiling, 

on wall or post. Wherever you install your ECO, you know you'll 
have convenient automatic, accurate air supply at your 

finger-tips. ECO delivers exactly the pressure it’s set for — 

from 5 to 110 lbs. — highly important when you consider the 
need for equal all-around inflation stressed by tire makers 

for their new tubeless tires. ECO gives you long, trouble-free 
service — more than pays its way because first cost is last 

cost in most cases, and its convenience saves your workers valuable 
time. Ask your John Wood Representative for details. 


ECO dependability is also available in 
Islander models handling air alone or air 
and water service. 


JOHN WooD COMPANY 


BENNETT PUMP DIVISION © Muskegon, Mich. 


In Canada: Toronto ¢ 





Montreal ® Winnipeg ® Vancouver 





| 
| 


| 


| 





DODGE—'55 Royal 


MERCURY- 


NASH—’56 


OLDSMOBILE—'56 


PLYMOUTH 


STUDEBAKER — 
MISCELLANEOUS—'52 Ford 


Tuesday. Prices are for sale of Sept. 


Sold 79 out of 116.) 
BUICK 


PONTIAC- 


STUDEBAKER — 


BUICK—’'56 RM Riviera, $3,125* 


| CHEVROLET—’'56 Nomad station wagon, 


CHRYSLER — '56 NY St. 


Diplomat, $1,710*; 4- 
dr., $1,350*. '52 Wayfarer 2-dr., $225. ’50 
Coronet 4-dr., $225*, 


FORD—’56 Thunderbird, $2,830; Parklane 


station wagon, $2,240* (ps); Fairlane! 
(8) Victoria, $2,275*, $2,165*, $2,100*| 
(ps), $2,045* (ps), $1,990*%; 4-dr., §$1,- 
835*. °'55 Fairlane (8) Crown Victoria, 
$1,835* (ps), $1,725*, $1,675*; Victoria, 
$1,475*, $1,315; 4-dr., $1,395, $1,150*, | 
$1,140*; 2-dr., $1,350, $1,310*°, $1,230, 
$1,200; Country sedan, $1,525; Fairlane 


(6) Country sedan, $1,475; Custom (8) 


2-dr., $1,200*. ’'54 Ranch Wagon, 2 at 
$1,000; Custom (8) 2-dr., $675, $655; 
4-dr., $560, $500. °51 Custom (8) 4-dr., 


$375, $285; conv., $225*. 


HUDSON—’52 Wasp 2-dr., $310. 
KAISER—’52 Manhattan 2-dr., $425* 
LINCOLN 


’54 Capri coupe, $1,375*. °53 
Cosmopolitan coupe, $1,320*. 

’56 Montclair coupe, $2,310* 
(ps). °55 Montclair coupe, $2,020* (ps); 
Monterey coupe, $1,755*, $1,625*; 4-dr., 
$1,630. °54 Monterey coupe, $1,360*; 
conv., $1,145*; 4-dr., $1,090*; Montclair 
coupe, $1,300*%; Custom 4-dr., $1,085*; 
2-dr., $970. '53 Monterey coupe, $1,040* 
(ps), $715; Custom 2-dr., $790. '52 Mon-| 
terey 4-dr., $380*. '51 Custom 2-dr., $430. 
Rambler Cross Country, $2,- 
145* (ps). '55 Ambassador Hardtop, $1,- | 
465*; Statesman Country club, $1,460*. | 
’54 Rambler Cross Country, $1,170*, '52 
Ambassador 4-dr., $450*, $275; Rambler 
station wagon, $350. 
try club, $270. 


(98) Holiday, 
(ps); conv., $2,780* (ps); (88) Holiday. | 
$2,550* (ps), $2,450* (ps); 4-dr., $1,630. | 
'55 (88) conv., $2,260* (ps); Holiday, | 
$2,140* (ps), $2,070* (ps), $1,920*; Super | 
Holiday, $2,190* (ps), $2,060* (ps); 4-dr., | 
$1,990* (ps), $1,835* (ps). "54 (98) Holi- | 
day, $1,795* (ps), $1,700* (ps); 4-dr.,| 
$1,555* (ps); (88) Super Holiday, $1,740°* | 
(ps); Deluxe 4-dr., $1,400* (ps). '52 (98) | 
Holiday, $795* (ps). ‘51 (88) 4-dr.,| 
$300°. 


PACKARD—’55 Clipper 4-dr., $1,700* (ps). | 


'53 Clipper 4-dr., $545*. | 
"56 Belvedere (8) conv., $1,- 


970° (ps). '55 Belvedere (8) Hardtop, | 
$1,250. '53 Cranbrook 4-dr., $515. | 
PONTIAC — ‘56 Star Chief (8) Catalina, | 


$2,330° (ps); Chieftain (8) Catalina, $2,- 


150°. °54 Star Chief (8) 4-dr., $1,225*| 
(ps); conv., $1,125*. '53 Chieftain (8) | 
Catalina, $1,040°, $835; 4-dr., $700. '52| 


Chieftain (8) 
Streak (8) 4-dr., 


Catalina, $660*. '50 Silver| 
$250* 

‘53 Commander 
$390. '51 Champion 2-dr., $245. 
%-ton pick- 


"49 Mercedes-Benz 2-dr., $400. 


2-dr., 


up, $400. 


FT. WAYNE, IND. 
(Carl Marker’s Auto Auction. Sale every | 
11.) 
(Market very good on all clean cars. 


"56 Century 2-dr., $2,540° (ps), 
$2,450° (ps), $2,265*. ‘55 Century 2-dr.,/ 
$1,795*. "54 Special 2-dr., $1,510*, $1,260, | 
$1,250. "53 Special 2-dr., $955*, $890. '52/ 


Special 2-dr., $535. °51 Special 2-dr., 
$385 

CADILLAC—'51 (62) 2-dr., $855*. "49 (60) 
Special 2-dr., $585* 

CHEVROLET "56 Two-ten (8) station 
wagon, $2.150; Bel Air (6) 2-dr., $1,300, 
$1.280, $1,215. "54 Bel Air 2-dr., $735. | 
‘653 Bel Air conv., $645; 2-dr.. $630°,| 


$545. "52 SL Deluxe Bel Air, $500*, $475, 


$350. °51 SL Deluxe 2-dr., $305, $175. 
DeSOTO—'53 2-dr., $605*. '49 2-dr., $230°. 
DODGE—’'55 Wayfarer 2-dr., $1,720°. ‘53 
Coronet 2-dr., $570, $545. ‘52 Meadow- 
brook 4-dr., $330. ‘49 Wayfarer 2-dr., 
$145 


FORD—'56 Fairlane (8) conv., $1,950. ‘55 


Fairlane (8) Crown Victoria, $1,730°, 
Custom (8) 2-dr., $1,430°, $1,205, 2 at 
$1,125, $1.115. ‘54 Crest (8) Victoria, 
$825°; Main (8) 2-dr., $650. ‘53 Main 
(8) Ranch Wagon, $920; sedan, $770; 
2-dr., $600, $570, $330. '52 Custom (8) 
2-dr., $450. °51 Custom (8) Victoria, 


$395, $320, $305, $300. ‘49 2-dr., $105. 


HUDSON—’'54 Hornet 4-dr., $410. '52 Hor- 


net 2-dr., $260 
KAISER—’52 Manhattan 2-dr., $245. 
LINCOLN—'51 Capri 2-dr., $730* 
MERCURY—'55 Custom 2-dr., $1,350. '52 
Custom 4-dr., $550 
NASH—'50 Ambassador 4-dr., $150. 
OLDSMOBILE—'55 (88) Holiday, $1,930*° 
(ps). ‘54 (98) conv., $1,480*, $1,440*. 
'53 (88) Holiday, $S870*. ‘50 (S88) 2-dr., 
$270*, $265°, $195 
PLYMOUTH—'53 Cambridge 2-dr., $390. 


"56 Chieftain (8) 2-dr., $2,640* 
(ps), $2,260°. ‘55 Chieftain (8) 2-dr., 
$1,600*° (ps), $1,260°, $1,180. '53 Chief- 
tain (8) 2-dr.. $700. ‘52 Chieftain (8) 
4-dr., $410°, $250. ‘51 Silver Streak (8) 
2-dr., $395*, $325°, $275*, $180. "50 Sil- 
ver Streak (8) 2-dr., $350°, $290°. 
‘53 Commander 2-dr., 
$400. 


WILLYS—'53 2-dr., $305. 
MISCELLANEOUS—'56 Ford 


%-ton truck, 


$1,010. %-ton pickup, 


$775. 


LITTLETON, COLO. 


(Colorado Auto Auction, Sale every Mon-| 


‘55 Studebaker 


day. Prices are for sale of Sept. 10.) 


(Sold 235 cars out of 320 offerings.) | 
(ps); 4-| 
dr., $2,965* (ps); Special Riviera, $2,450* 
(ps). °55 Century 2-dr., $2,020* (ps); | 
RM conv., $2,005* (ps); Special Riviera, 
$1,940*; 4-dr., $1,710*, $1,700* (ps), $1,- 
425. '54 RM Riviera, $1,400* (ps); Spe- 
cial Riviera, $1,385*. 


CADILLAC—'56 (62) sedan de Ville, $4,- 
450* (ps), $4,350* (ps); coupe, $4,075* 
(ps); (60) Special 4-dr., $4,420* (ps). 
55 (62) coupe de Ville, $3,300* (ps), 


$2,930" (ps); 4-dr., $2,950* (ps). '54 (62) 
conv., $2,730* (ps). 


$2,620*; Bel Air Sport coupe, $2,345*, 
$2,275°, 4-dr., $2,195*, $2,085*, 2 at §2,- 
035*, $1,965, $1,930, 2 at $1,860, 2 at $1,-| 
830; Two-ten (8) station wagon, $2,255*, 
$2,120. '55 Bel Air (8) conv.; $1,825*, 
$1,780*; 4-dr., $1,695*, $1,650, 2 at 
$1,600*, $1,595*, $1,580*, $1,545*, $1,450*; 
Two-ten (6) 4-dr., $1,220, $1,145, $1,125, 
$1,110, $980. '54 Bel Air conv., $1,145; 
4-dr., $1,055; Two-ten 2-dr., $930. °53) 
Bel Air Hardtop, $915; Two-ten 4-dr., 
$860, $690. '52 SL Deluxe Bel Air, $500*. 
Regis, $3,010* 
(ps); Windsor Newport, $2,830* (ps). 
‘55 NY 4-dr., $2,180* (ps). 54 NY 4-dr., 
$1,345* (ps), $1,325* (ps). '53 Windsor 
4-dr., $570. '52 Windsor 4-dr., $475*, '50 
Windsor 4-dr., $210. 


DeSOTO—'55 Fire Dome Hardtop, $1,820*; 


4-dr., $1,790* (ps). '54 Fire Dome 4-dr., | 
$1,175* (ps). ‘53 Powermaster 4-dr., 
$455*. | 


DODGE—'56 Custom Royal 4-dr., $2,250*| 


(ps); Coronet Hardtop, $2,120*; conv., | 


HUDSON — 


NASH 


OLDSMOBILE—’56 


‘51 Rambler Coun-| PACKARD- 


PONTIAC- 


| STUDEBAKER — 
WILLYS 
MISCELLANEOUS- 


CHRYSLER 


DeSOTO — '55 Fire Dome 4-dr., 
DODGE 


FORD 


OLDSMOBILE - 


PONTIAC—'56 Star Chief (8) 


MISCELLANEOUS — '56 Chevrolet 


CHEVROLET — '56 Bel Air 


$2,020; 2-dr., $1,090. '55 Royal (8) Har l- 
top, $1,770*; 4-dr., $1,350*. 


FORD—’56 Country sedan, $2,435*, $2,370* 


(ps); Fairlane (8) Victoria, $2,275* (ps), 
$2,125* (ps), $2,095* (ps), $2,040* (ps); 
Custom (8) 4-dr., $1,730. °55 Fairlane 
(8) Crown Victoria, $1,750*, $1,580*; 
conv., $1,570*%, $1,505; 4-dr., $1,575*, 
$1,560*, $1,555, $1,445. °54 Crest (8) 
conv., $1,150. 53 Main (8) Ranch Weag- 
on, $1,190, $935. °52 Crest (8) Victoria, 
$665; Custom (8) 4-dr., $480*. 

’53 Hornet 4-dr., $770*. ‘52 
Hornet club coupe, $325*, ’51 Hornet club 
coupe, $200*. 


LINCOLN—’ 54 Capri club coupe, $1,750* 
(ps); Cosmopolitan 4-dr., $1,335*. ‘53 
Capri conv., $1,070* (ps). ’51 club coupe, 
$445*. 

MERCURY—’55 Monterey 4-dr., $1,700*; 
Custom 4-dr., $1,520%. °’54 Monterey 


Hardtop, $1,300. °53 Monterey Hardtop, 
$1,105; coupe, $1,075. ’52 Hardtop, $750°*; 
4-dr., $385. 

‘55 Ambassador club coupe, $1,- 
635*; Rambler Cross Country, $1,580, 
$1,460. '49 Ambassador 4-dr., $120. 

(98) Holiday, $3,250* 


(ps); (88) Super 4-dr., $2,550* (ps). ‘55 
(88) Super Holiday, $2,220* (ps), $2,- 
150* (ps). '54 (88) Super 4-dr., $1,585* 
(ps), $1,430* (ps). '53 (88) Super Holi- 
day, $1,230*, $1,025*; 4-dr., $1,025°, 
$890* (ps). '51 (98) Holiday, $540*, ’50 


(88) 4-dr., $240*. 
’55 =69Patrician 
(ps), $2,150* (ps). 


4-dr., $2,215* 


$2,880* | PLYMOUTH—’56 Belvedere (8) conv., $1,- 


910*; Sport coupe, $1,865*. '55 Savoy (6) 
4-dr., $1,095*; station wagon, $825; 
Savoy (8) 4-dr., $850. ‘53 Cranbrook 


club coupe, $680. 

‘56 Star Chief (8) Catalina, 
$2,490*; Chieftain (8) 4-dr., $2,200*, '55 
Star Chief (8) Catalina, $1,925* (ps), 
$1,875* (ps); conv., $1,720%; Chieftain 
(8) 4-dr., $1,520* (ps). '54 Chieftain (8) 
4-dr., $1,105*. 

"56 Commander Power 
Hawk, $1,890. 

"54 Jeep, $1,105. °48 Jeepster, 
$310 

‘56 GMC %-ton pick- 
Willys ‘'4-ton pickup, 
%-ton panel, $690. ‘51 


up, $1,355*. °55 
$1,180. °53 GMC 
Frazer Vagabond, $290. 


MASON CITY, IA. 


(Central States Auto Auction, Sale every 


Wednesday. Prices are for sale of Sept. 12.) 


(Sold 81 percent of 164 cars con- 
signed.) 

BUICK — ‘56 RM Riviera, $2,785* (ps); 
Century Riviera, $2,.365*. ‘55 Century 
Riviera, $1,950* (ps), $1,725*; Super 
Riviera, $1,905*; RM 4-dr., $1,845* (ps); 
Special Riviera, $1,655*. ‘54 RM 4-dr., 
$1,395* (ps). ‘53 Super Riviera, $825*. 


"52 Special 2-dr., $350, $340*. ‘51 Special 
4-dr., $410. 


| CADILLAC—’56 (62) 4-dr., $3,945* (ps). 
"55 (62) coupe de Ville, $3,410* (ps); 
4-dr., $3,000° (ps). °54 (62) coupe, $2,- 
740° (ps). "52 (62) coupe, $1,195*. °50 


(62) conv., $690. "40 (75) 4-dr., $230. 


CHEVROLET—'56 Bel Air (8) 4-dr., $2,- 
120*, $2,000, $1,980*; conv., $1,875; 
Sport coupe, $2,075*; Two-ten (8) sta- 


tion wagon, $1,930. '55 Bel Air (8) Sport 
coupe, $1,690°; 4-dr., $1,415; Bel Air (6) 
4-dr., $1,430, $1,350°; Two-ten (8) 4-dr., 
$1,295; 2-dr., $1,370; Two-ten (6) 4-dr., 
$1,150, $1,140, $1,125; 2-dr., $1,125; sta- 
tion wagon, $1,500°; One-fifty (6) 2-dr., 
$1,060. ‘54 Two-ten 2-dr., $980*, $825; 
4-dr., $880. '53 Bel Air Sport coupe, $905; 
4-dr., $870, $845; Two-ten 2-dr., $750. 
‘51 SL Deluxe 2-dr., $335. ‘50 SL Deluxe 
4-dr., $295; 2-dr., $245. 

‘5S NY 4-dr., $2,040* (ps). 
54 NY 4-dr., $1,095*. ‘53 NY 4-dr., 
$860*. '50 Windsor coupe, $125*. "49 NY 
4-dr., $165°*. 

$1,730*° 
(ps), $1,690*. "53 Fire Dome 4-dr., $745°*. 
‘56 Royal Hardtop, $2,010°. ‘55 
Royal 4-dr., $1,530*°. ‘53 Coronet 4-dr., 
$575*. '51 Coronet 4-dr., $265. 
‘56 Fairlane (8) Crown 
$2,100; Victoria, $2,000°; 4-dr., $1,870. 
$1,865; Custom (8) 4-dr., $1,730*; Main 
(8) station wagon, $1,780. '55 Fairlane 
(8) Victoria, $1,620°, $1,565*; 2-dr., $1,- 


Victoria, 


360; Custom (8) 4-dr., $1,405*. °54 Cus- 
tom (8) 2-dr., $950; 4-dr., $890*; Main 
(6) 2-dr., $700; 4-dr., $650. '53 Custom 
(8) 4-dr., $795, $700. '52 Custom (8) 2- 
dr., $425. '51 Deluxe (8) 2-dr., $205* 
HUDSON—'55 Rambler station wagon, §$1,- 
495°. '54 Hornet 4-dr., $845°. 
MERCURY—'56 Monterey 4-dr., $2,145*. 
"55 Monterey Hardtop, $1,865* (ps). ‘52 


sedan, $575*. 


NASH — '55 Rambler station wagon, $1,- 


445*; Statesman 4-dr., $1,265*. '53 Ram- 
bler Hardtop, $535*. ‘52 Rambler 2-dr., 
$325°. 

-"'56 (88) 
$2,645* (ps), $2,550*; 
250°. "55 (88) Super 4-dr., $1,925* (ps); 
(98) 4-dr., $1,850*°. °53 (98) Holiday, 
$1,210* (ps), $890*° (ps). '52 (88) 2-dr., 
$755*. '50 (98) 2-dr., $265; 4-dr., $120°. 


Super Holiday, 
Deluxe 4-dr., $2,- 


PACKARD—'55 4-dr., $1,505*. ‘53 4-dr., 
$620°. 
PLYMOUTH—'55 Savoy (6) 4-dr., $1,110, 


$1,025; Plaza (6) sedan, $1,005. '54 Bel- 
vedere 4-dr., $980°; Savoy 4-dr., $790°*: 
Plaza 4-dr., $775, $555. '53 Cranbrook 
Belvedere, $640. 

Catalina, 
$2,265*; Chieftain (8) 4-dr., $1,780*. ‘54 
Star Chief (8) station wagon, $1,260*; 
Chieftain (6) 2-dr., $625. '53 Chieftain 
(8) 4-dr., $715*. '52 Chieftain (8) station 
wagon, $650*. 


STUDEBAKER—'54 Champion 4-dr., $550. 


‘53 Champion 4-dr., $470*. '52 Champion 
4-dr., $245°*. 

1% -ton 
pickup, $1,370. '54 Chevrolet %-ton pick- 
up, $745. '51 Ford %-ton pickup, $415. 


NEW YORK CITY 


(Skyline Auto Auction, Sale every Tues- 


day. Prices are for sale of Sept. 11.) 


(Dealers bidding a little more cau- 
tiously here this week as we sold 101 
cars out of 137 offerings for a percent- 
age of 76.) 


BUICK—'55 Special Riviera, $1,600*; 4-dr., 


$1,510. '54 Special 4-dr., $1,175*, $1,150". 
‘53 Super Riviera, $900*. '52 Super 4-dr., 


$610*; Riviera, $510*. '51 RM 4-dr., 
$260*. 

CADILLAC—'56 Eldorado conv., $5,100* 
(ps). '55 (62) conv., $3,350* (ps). ‘51 


(61) 4-dr., $610*. '50 (60) Special 4-dr., 
$620*. '49 (62) 4-dr., $110*. 

(8) Hardtop, 
$1,775; Two-ten (8) 2-dr., $1,425, ’55 
Two-ten 2-dr., $1,150, $1,145, $1,135, $1,- 
115, $1,070; 4-dr:, $1,125, $1,105, $1,100, 
$1,080, $1,075, $1,040, 2 at $1,025. ‘54 
Two-ten station wagon, $940, $910; 2-dr., 
$910*, $790, $780; One-fifty 4-dr., $600. 


(Continued on Page 47, Col. 1) 
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Used-Car Auction Prices 


(Continued from Page 46) 


’53 Two-ten 4-dr., $630, '52 SL Deluxe 


| 


conv., $470*. ’51 SL Deluxe conv., $205; | 


4-dr., $360*, $295; SL Special 4-dr., $240; 
Delivery sedan, $150. '50 SL Deluxe club 
coupe, $375; 4-dr., $205; 2-dr., $195. 

CHRYSLER—’56 Nassau Hardtop, $2,025* 
(ps). °53 Windsor 4-dr., $1,080*%. ’50 
Windsor 4-dr., $170*. 

PDODGE—’53 Coronet 4-dr., $430. '52 Way- 
farer Business coupe, $200*. ’50 Meadow- 
brook 4-dr., $210. 
$110*. 

FORD ’56 Fairlane (8) conv., $1,800; 
Custom (8) 2-dr., $1,700*%; Main (8) 2- 

dr., $1,300. '55 Fairlane (8) conv., $1,- 

500; Custom (6) 2-dr., $1,070, $1,000. '53 

Main (8) Ranch Wagon, $800*. "52 Crest 

(8) 4-dr., $520, $500; Main (8) 4-dr., 

$435. 51 Custom (8) 2-dr., $300, $145. 


HUDSON—’52 Hornet 4-dr., $375*. 
LINCOLN—'55 Capri Hardtop, $2,000* (ps). 
’52 4-dr., $510*. °49 4-dr., $200. 
MERCURY — '54 station wagon, $1,300". 
'51 4-dr., $310. °49 conv., $110. 
NASH—'53 Rambler station wagon, $520. 


OLDSMOBILE — '55 (88) Super Holiday, 
$1,870* (ps). '53 (88) 4-dr., $960*. °51 
(98) 4-dr., $250*, $210*. 

PACKARD—'55 Clipper Hardtop, $1,760* 
(ps). 

PLYMOUTH—'55 Belvedere (8) 4-dr., $1,- 
210*. °54 Belvedere conv., $940; Savoy 
4-dr., $680. '53 Cambridge 4-dr., $410. 


’51 Cranbrook 4-dr., $230. 

PONTIAC—’55 Chieftain (8) station wag- 
on, $1,420*; 2-dr., $900. '54 Chieftain (8) 
4-dr., $1,025*. °53 Chieftain (8) conv., 
$775*; 4-dr., $525. '51 Silver Streak (8) 
conv., $360, $285*. ’48 Torpedo (8) 4-dr., 
$100°. 

STUDEBAKER — ‘53 Commander 4-dr., 
$500*, $430. °52 Champion 4-dr., $260, 
$150. "50 Commander sedan, $100. 

WILLYS—’49 station wagon, $145. 

MISCELLANEOUS — '52 Henry J 
$110. 


2-dr., 


DANVILLE, VA. 


(Danville Auto Auction, Sale every Wed- 

nesday. Prices are for sale of Sept. 12.) 
(A very good sale today with prices 
firm and good cars scarce. Sold 118 out 
of 138.) 

BUICK—’'53 Super 2-dr., $905* (ps). 
Special Riviera, $480*; Super Riviera, 
$335*. °50 Special 4-dr., $275. '49 Super 
2-dr., $220*. '46 RM 4-dr., $140. 

CADILLAC—’'55 (62) 4-dr., $3,030° (ps). 
"54 (62) 4-dr., $2,605* (ps), $2,450° (ps). 


"53 (62) 4-dr., $1,650°. ‘50 (62) 4-dr., 
$805*. °49 (62) 4-dr., $440°, $370°. °47 
(62) 4-dr., $210°*. 

CHEVROLET—’55 Bel Air (8) 2-dr., $1,- 


280; Two-ten (8) 2-dr., $1,260°. '54 Two- 


ten 2-dr., $935, $930. ‘53 Two-ten Sport 
coupe, $830; 2-dr., $830; 4-dr., $725, 
$710*, $705, $700, $690; One-fifty 4-dr., 
$205. "52 SL Deluxe 4-dr., $530°; club 
coupe, $480. 51 SL Deluxe club coupe, 
$480; 2-dr., $445; 4-dr., $465°, $430, 


$420, $410°, $275, $255", $250, $210°. *50 
SL Deluxe 2-dr., $430, $415, $355; 4-dr., 


$250*°, $175. '49 SL Deluxe 2-dr., $330. 
CHRYSLER—’'50 2-dr., $430°. 
DODGE—'53 Coronet 2-dr., $575. 
FORD—'56 Custom (8) 2-dr., $1,700. ‘55 


Custom (8) 2-dr., $1,210. ‘54 Custom (8) 
2-dr., $850; 4-dr., $580; Custom (6) 2- 
dr., $695. '53 Crest (8) Victoria, $910; 


Custom (8) 2-dr., $780, $650, $635, $560. 
‘52 Custom (8) 2-dr., $540*; conv., $405. 
‘51 Custom (8) Victoria, $540, 
2-dr., $525, $380°, $320; 4-dr., 
$445, $355, $315, $175; Deluxe (8) 2-dr., 
$255; Deluxe (6) 2-dr., $245, $155. ‘50 
Custom (8) 2-dr., $335, $330; conv., $335; 
4-dr., $290, $200; Custom (6) 2-dr., $285. 
"49 Custom (8) 4-dr., $280*; 2-dr., $245. 
"40 Deluxe club coupe, $335. 

HUDSON—’'53 Wasp 4-dr., $455*. 

MERCURY—’54 Custom 4-dr., $1,050°*. 
2-dr., $450. "49 4-dr., $215. 


"53 


NASH—’'52 Rambler 2-dr., $470. 

OLDSMOBILE—’54 (88) 2-dr., $1,505*°. ‘51 
(88) 2-dr., $545*. °50 (88) 2-dr., $400°, 
$225*; 4-dr., $305*, $300°, $265. '49 (88) 
cony., $235; (98) 2-dr., $180°. "48 (98) 
4-dr., $100*. 

PLYMOUTH—’'55 Plaza (8) 4-dr., $1,145. 


*53 Cambridge 2-dr., $655. '52 Cranbrook 
conv., $150. ‘51 Cambridge club coupe. 
$230. '50 Special Deluxe 4-dr., $425. 

PONTIAC—'55 Chieftain (8) station wag- 
on, $1,355; 2-dr., $1,255*. °54 Chieftain 
(8) 2-dr., $905. '53 Chieftain (8) 4-dr., 
$750°; 2-dr., $450°. °52 Chieftain (8) 
2-dr., $505*. °51 Silver Streak (8) 2-dr., 
$365. 

STUDEBAKER 
Hawk, $1,600*. 

MISCELLANEOUS — '56 International %- 
ton pickup, $880; Ford 
$1,405*. "55 Chevrolet %-ton pickup, $1,- 
100; International %-ton pickup, $880. 
’54 Chevrolet %-ton pickup, $805. °48 
Willys %-ton pickup, $280. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction, Sales every 
Thursday and Friday. Prices are for sales 
of Sept. 13-14.) 

(Weather hot as prices are still hold- 
ing steady. Sold 255 cars out of 334 
offerings.) 

BUICK—’56 Special Riviera, $2,350°. 55 
RM coupe, $2,075* (ps); Century 4-dr., 
$1,980* (ps); Special Sport coupe, $1,600; 
2-dr., $1,460°*; 4-dr., $1,440*, $1,400*, °54 
Super Riviera, $1,250*. '51 Special 4-dr., 
tae. "50 RM 4-dr., $200*. °47 4-dr., 

CADILLAC—’53 (62) sedan, $1,600. 

CHEVROLET—’'56 Bel Air (8) 2-dr., $2,- 
025* (ps); coupe, $1,950* (ps); 4-dr., 
$1,700; Two-ten (8) 4-dr., $1,770*; Del- 
Tay, $1,625. °55 Bel Air (8) Sport coupe, 
$1,485* (ps); sedan, $1,175*; One-fifty 
(6) 2-dr., $925. '53 Bel Air 4-dr., $800; 
One-fifty 4-dr., $750*. '52 SL Deluxe Bel 
Air, $420*; conv., $465. '51 SL Deluxe 
Bel Air, $415. ’50 SL Deluxe 4-dr., $310, 
$305*. '49 FL Deluxe 2-dr., $225. '47 2- 
dr., $110. 

CHRYSLER—’56 NY 4-dr., $2,400* (ps). 
’53 NY 4-dr,, $830* (ps). ’50 NY 4-dr., 
$200. '49 NY 4-dr., $150. 

DeSOTO—’53 Fire Dome 4-dr., $760*; Pow- 
ermaster 4-dr., $495. 

DODGE—’52 Meadowbrook 4-dr., $400*. 


Flight 


‘56 Champion 


FORD—’56 Fairlane (8) Victoria, $2,065, 
$1,925; Crown Victoria, $2,060* (ps); 
conv., $1,330; 2-dr., $1,830*; Main (8) 
2-dr., $1,620. °55 Thunderbird, $2,425; 


Fairlane (8) 4-dr., $1,400*, $1,350; 2-dr., 
$1,400*, $1,270*; Country sedan, $1,560*; 
Main (6) Ranch Wagon, $1,275; 4-dr., 


’49 Coronet 4-dr., | 


51) 


$305; | 
$450, | 


%-ton pickup, | 








$1,200. 
Main 


'54 Crest (8) Victoria, $975*; 
(6) 2-dr., $565, $485. '53 Custom 
(8) 2-dr., $630; Main (6) 2-dr., $485, 
$470, $375. °52 Custom (8) 4-dr., $625; 
conv., $450; 2-dr., $240; Main (8) 4-dr., 
$450, $300. °51 Custom (8) Victoria, 
$580*. °50 Custom (8) 2-dr., $350. 
MERCURY — ’56 Monterey 2-dr., $2,200* 
(ps); Sport coupe, $2,100* (ps). ‘55 
Monterey coupe, $1,610; Custom 4-dr., 
$1,500. '54 Monterey 4-dr., $1,090*, $960°*; 
Hardtop, $925; 2-dr., $760. "52 Monterey 
4-dr., $500*; Custom 2-dr., $455. '50 club} 
coupe, $100. 


NASH—’'54 Rambler sedan, $755. 

OLDSMOBILE—’56 (88) Holiday, $2,400* 
(ps), $2,375* (ps); 2-dr., $2,075*. °55 
(88) 4-dr., $1,775*; 2-dr., $1,625*. ’54 
(88) Holiday, $1,350*. °52 (88) Holiday, 
$690*. '51 (98) 4-dr., $320". 

PACKARD "53 conv., $850*, °51 4-dr., 
$150. 

PLYMOUTH—'55 Belvedere (6) 4-dr., $1,- 
270*, $1,150, $865; Plaza (6) 2-dr., $825. | 


'53 Cranbrook 4-dr., $420*. '52 Cranbrook 
2-dr., $305. '51 Cambridge 4-dr., $315. | 
PONTIAC—’'56 Star Chief (8) 4-dr., $2,- 
240* (ps). '54 Star Chief (8) 4-dr., $1,- 
250*. °53 Chieftain (8) 4-dr., $600, ’51 
Silver Streak (8) Catalina, $410. '50 Sil- 
ver Streak (8) coupe, $225. 
STUDEBAKER—’51 conv., 
coupe, $240°*. 
WILLYS—’51 station wagon, $360. 
MISCELLANEOUS—’55 Dodge %-ton pick- 
up, $450; Ford %-ton pickup, $850. °54 
Chevrolet auto carrier, $925; Ford %-ton 
pickup, $570; Chevrolet %-ton pickup, 
$690. '53 Dodge %-ton pickup, $230. '51 
GMC %-ton pickup, $240; Dodge %-ton 
pickup, $120. 


$190. ‘50 club 


OMAHA 


(Richard Abel Auto Auction. Sale every 
Thursday. Prices are for sale of Sept. 13.) 
BUICK—’53 Special Riviera, $875*; 4-dr., 

775°. °49 Special 4-dr., $135. 





CADILLAC—’54 (62) coupe de Ville, $2,- 
810* (ps). '53 (62) 4-dr., $1,450° (ps). 
"52 (60) Special 4-dr., $1,375°*. 


CHEVROLET—’56 Bel Air (8) station wag- 
on, $2,100*; 4-dr., $2,030, $2,000°; 2-dr., 
$1,985*; Sport coupe, $2,040°. '55 Two- 
ten (8) 2-dr., $1,300. '53 Bel Air 4-dr., 
$795; club coupe, $775*. ‘52 SL Deluxe 
4-dr., $485°, $450°. ‘51 SL Deluxe (6) 
4-dr., $425. "50 SL Deluxe station wagon, 


$375*; 4-dr., $190. 

CHRYSLER—’'53 Windsor 4-dr., $715, °52 
Windsor 4-dr., $650*. 

FORD ‘56 Thunderbird, $2,925° (ps); 
Fairlane (8) Victoria, $2,130*; conv., 
$2,020° (ps); 2-dr., $1,745*. "55 Fairlane 


(8) Victoria, $1,550°; 4-dr., $1,150; Main 
(6) Ranch Wagon, $1,335. ‘54 Fairlane 
(8) 4-dr., $1,150. ‘53 Custom (8) 2-dr., | 
$715; Main (8) 2-dr., $670. °52 Country} 
sedan, $800*. ‘51 Custom (8) 2-dr., $285°, | 
$245*; Custom (6) 4-dr., $280*. 

MERCURY—'56 Monterey coupe, $2,200*. 
‘54 Custom 4-dr., $1,140°. ‘51 coupe, | 
$275°. 

NASH—’54 Rambler station wagon, $1,200°. 
‘51 Rambler 4-dr., $185. 

OLDSMOBILE—'56 (88) 
$2.175°*. 


Holiday, $2,300°, 


PACKARD—'53 Patrician 4-dr., $720* (ps). 
PLYMOUTH—'55 Savoy (8) 4-dr., $1,005; 
Savoy (6) 4-dr., $980°. ‘54 Belvedere 


Hardtop, $1,035*. ‘53 Cranbrook 4-dr., 


$445°*. '52 Cambridge club coupe, $445. 
PONTIAC—’'53 Chieftain (8) Sport coupe, 
$860°; Catalina, $735*. "52 Chieftain (8) 


Catalina, $550°*. 


STUDEBAKER ‘52 Champion sedan, 


$250*. ‘51 Commander Land Cruiser, 
$210°. 

WILLYS—'55 Jeep, $1,200. ‘51 Jeepster, 
$400. 

MISCELLANEOUS—’'53 Ford %-ton pick-| 
up, $495. ‘51 Chevrolet ‘%-ton pickup, | 
$370. "48 Willys %-ton pickup, $275. 


FARGO, N. D. 


(Tri-State Auction Co. Sale every Thurs- 
day. Prices are for sale of Sept. 13.) 

(Active sale—prices remain stable, Sold | 
73 cars out of 115 offerings.) | 
BUICK—'54 Special 4-dr., $1,165. "52 Supe 


4-dr.,, $565°*. ‘51 Super Riviera, $350°. 
"49 4-dr., $110. | 

CHEVROLET—'55 Two-ten (8) 4-dr., $1,-/| 
375, $1,375*, $1,360°, $1,275, $1,250; 
Two-ten (6) 2-dr., $1,315*. °54 Bel Air 
Hardtop, $1,255; Two-ten Handyman, 
$1,145. °53 Bel Air 4-dr., $785*; 2-dr., 
$690; Two-ten 2-dr., $735, $675; 4-dr., 
$755. "52 SL Deluxe 4-dr., $525*. "50 SL 
Deluxe 2-dr., $135. 

CHRYSLER—’53 Windsor 4-dr., $760; NY 
4-dr., $825°. 

DODGE—’53 Coronet 4-dr., $615. ‘52 Cor- 


onet Hardtop, $430*; Meadowbrook 4-dr., 
$410*. 

FORD—'56 Custom (8) 2-dr., $1,650. ‘55 
Fairlane (8) 4-dr., $1,545*, $1,500*; Cus- 
tom (8) 2-dr., $1,410*; 4-dr., $1,395, $1,- 
335, $1,330. '54 Main (8) Ranch Wagon, 





$1,080; Main (6) 2-dr., $920, $730; Cus- 
tom (8) 4-dr., $1,030, $980* (ps). °53 
Main (8) Ranch Wagon, $900; Main (6) 
2-dr., $625. ‘52 Custom (8) 4-dr., $615. 
*51 Custom (8) 4-dr., $350; Deluxe (8) 
2-dr., $265, $250. '50 Deluxe (6) 2-dr., 
$225. 

MERCURY—'54 Custom 4-dr., $1,180. '53 
Monterey 4-dr., $885*; Custom 4-dr., 
$805. '52 Custom 2-dr., $505. '50 Sport 
sedan, $330. '49 2-dr., $250. 

NASH—’50 (600) 4-dr., $135. 

OLDSMOBILE—’50 2-dr., $270*. 

PLYMOUTH—’55 Plaza (6) 4-dr., $1,000. 
’54 Savoy 4-dr., $760*. '53 Cranbrook 
4-dr., $485; Cambridge 2-dr., $440. ’52 


Cranbrook 4-dr., $430; Cambridge 2-dr., 
$205. "50 Deluxe 4-dr., $195; 2-dr., $130. 
PONTIAC—’53 Chieftain (8) 4-dr., $745*. 





*51 Silver Streak (8) 4-dr., $460*. '49 
2-dr., $165. 
WILLYS—'51 Jeepster, $305. '48 Jeep snow- 


plow, $505. 

MISCELLANEOUS—’52 GMC 1-ton pickup, 
$320. ‘51 Ford 2-ton truck, $480. '50 
Dodge 2-ton truck, $390. °49 Chevrolet 
%-ton pickup, $345; Ford %-ton pickup, 
= *46 Chevrolet 2-ton box and hoist, 

00. 


EBENSBURG, PA. 


(Ebensburg Auto Auction. Sale every 
Thursday. Prices are for sale of Sept. 13.) 

(Demand and prices continuing strong 
on clean units, Little demand for junk. 
Sold 106 cars out of 128 offerings.) 
BUICK—'54 Special 4-dr., $1,155*, $1,120°. 


‘50 Super conv., $250*; 4-dr., $160; Spe- 
cial 2-dr., $210, $120. *49 RM Riviera, 
$300*; 4-dr., $145*. '47 Special 4-dr., 
$155. 

CADILLAC—’55 (62) 4-dr., $2,985* (ps). 

CHEVROLET—'56 Bel Air (8) Hardtop, 
$2,100; Two-ten (6) 2-dr., $1,720. '55 
Two-ten (6) 2-dr., $1,230, $1,105; Two- 
ten (8) 4-dr., $1,200. '54 Bel Air 4-dr., 
$1,000*; Two-ten Delray, $980; 4-dr., 
$860. °53 Bel Air 4-dr., $850°; Two-ten 
2-dr., $705*. '51 FL Deluxe 2-dr., $410; 
conv., $310; SL Deluxe 2-dr., $315*; SL 
Special 2-dr., $275; FL Special 2-dr., 
$195; Carryall, $245. ’50 SL Deluxe 4- 
dr., $315; 2-dr., $175; FL Deluxe 4-dr., 
$270, $255. °49 SL Deluxe club coupe, 
$155; 4-dr., $115. 

CHRYSLER—’50 NY 4-dr., $125. 

DeSOTO—’53 Fire Dome 4-dr., $725. 

DODGE—’54 Coronet (8) 4-dr., $830*. ’52 
Wayfarer 2-dr., $300; Meadowbrook 4- 
dr., $160. °51 Meadowbrook 4-dr., $175. 
"50 Meadowbrook 4-dr., $120. 

FORD—’'56 Thunderbird, $2,800*, 
Fairlane (8) Victoria, $1,945* (ps), '55 
Custom (8) 2-dr., $1,105. "53 Custom (8) 
4-dr., $700*; 2-dr., $670*; Main (6) 2-dr., 


$510, $450. '52 Custom (8) 2-dr., $475°*; 
4-dr., $465. ‘51 Custom (8) Victoria, 
$380*; 4-dr., $310; 2-dr., $400*; Custom 
(6) 2-dr., $290. °49 Custom (8) club 


coupe, $210; 2-dr., $195; Custom (6) club 
coupe, $195*. 


HUDSON—’'53 Hornet Hardtop, $685*; Su- 
per Jet 4-dr., $325. 

LINCOLN "52 4-dr., $605°. °49 2-dr., 
$100°*. 

MERCURY—’55 Montclair conv., $1,750*. 


’53 Custom 4-dr., $780*, '51 2-dr., $360°, 
$325; club coupe, $240*. 


NASH—’54 Rambler station wagon, $990°*. | 


53 Rambler Hardtop, $680. 
OLDSMOBILE—’51 (98) Holiday, $405*; 


$180°; 
$165°. 


(88) conv., $180. '49 (98) 4-dr., 


$2,685; | 
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Look for Ability | 


Hire the Handicapped, 


Industry Urged 


WASHINGTON. — Employers 
should recognize abilities rather 
than disabilities in hiring a man 
or woman for a job, John S. Cole- 
|man, president, Chamber of Com- 
merce of the United States, said 
lin a statement keyed to National 
Employ the Physically Handi- 
capped Week, Oct. 7-13. 

Physical fitness, he pointed out, is 
|a relative thing and must be judged 
in relation to a specific job. 


;}employed successfully in almost 
| every type of job in American bus- 
|}iness today,” Coleman said, “It is 
| heartwarming to note that em- 
ployers are constantly expanding 
|their use of this valuable addition 
|to their work force by identifying 
| jobs in terms of physical require- 
| ments.” 





| PACKARD—’52 4-dr., $370*. 

PLYMOUTH—’'55 Savoy (8) 4-dr., $1,225. 
’54 Belvedere Sport coupe, $1,125*. °53 
Cranbrook 4-dr., $580. '51 Cranbrook 4- 
dr., $310, $290, $210; Cambridge 2-dr., 
$205. '50 4-dr., $180. 


| 595°. 
Silver 


‘53 Chieftain (8) 4-dr., $810°. ’50 
Streak (8) conv., $225*; 4-dr., 


_... WANT MORE 
REPEAT SERVICE BUSINESS 


IT’S EASY WITH THE VALVOLINE 
33,000 MILE GUARANTY PROGRAM 


Now ... an assured way to make certain that the new cars you sell 
return to you for continued service and lubrication. With the Valvo- 
line 33,000 mile guaranty program you can guarantee perform- 
ance of the Valvoline lubricated chassis or 
engine parts of any new car you sell for 


the first 33,000 miles, or the first 24 months 
of operation. Valvoline will foot the bill 
for repairs or replacements during the 


guaranty period. 
Valvoline’s 33,000 


builds goodwill among your customers, too 
. . . keeps you in contact with them until 
they are new car customers once again. 


You get these Selling Aids 


at no cost to you! 


* Newspaper Mats 
/ * Display Material 
* Display Racks 
* Follow-up Literature 
* Direct Mail Folders 
* Signs, Reminder Ads 


WORLD'S FIRST 


LVOLINE 


MOTOR OIL 


Division of Ashland Oil & Refining Company 
General Offices and Refinery — Freedom, Pa. 





Mile Guaranty Plan 





j Guaranty Program. 


ts lain ep nnicniestiealacadaalial ae 


“Handicapped persons are being | 





| Sales every 


47 


$275*. '49 Silver Streak (8) 4-dr., $210*. 
STU DEBAKER—’53 Champion Sport coupe, 

$515*. °52 Commander 4-dr., $340*; 

Champion Hardtop, $300*. °'51 Com- 

mander 4-dr., $325*; Champion 4-dr., 

$170*. '50 Champion 4-dr., $200. 
MISCELLANEOUS—’51 Henry J (4) 2-dr., 

$170*; (6) 2-dr., $155. 

* * * 


— Auctions in Brief — 
WINDSOR, VA. 


Windsor Auto Auction. Sale every Thurs- 
day (Sept. 13). There were over 200 cars 
at the sale today, with approximately 80 
percent of the cars registered changing 
ownership. 

* * * 


SYRACUSE 
Syracuse Auto Auction, Sale every Wed- 
nesday (Sept. 12). Today’s sale was alive 
with activity. 


* * * 
INDIANAPOLIS 

Ken Schaefer Auto Auction. Sale every 

Thursday (Sept. 13). Our market remained 

very active today as 83 percent of the con- 

signments changed hands, Southern buyers 

are attending in greater numbers each week 
and should keep this market on top. 

* * 


* 
PHILADELPHIA 
Harold B. Robinson Auto Sales Auction. 
Tuesday and Thursday (Sept. 
6-11). Prices off very slightly as more cars 
are needed. Sold 119 out of 139. 
* * * 


MANHEIM, PA. 


Manheim Auto Auction. Sale every Fri- 
day (Sept. 14), Today we enjoyed the larg- 


| est sale in our history with a total of 640 
(88) Super conv., $290*. "50 (98) 4-dr.,| PONTIAC—’55 Chieftain (8) Catalina, $1,- | cars consigned, 120 of these at our Bel Air 


oe ee © oe oe Se oe ee 


| VALVOLINE OIL COMPANY 
| FREEDOM, PENNSYLVANIA 


| | would like full information on the Valvoline 33,000 Mile 


! nN Sn ats 8 Ci ae ae ah 
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auction. Purchasers went home with 481 of 
them. 





MAIL THIS COUPON TODAY FOR COMPLETE INFORMATION. 
NO OBLIGATION! 





cteeecer see neeeemereccnemmecenewnes cemacerenmee 


ND sas siisins ine Nn ee 


bis 





pa ne = 


| 
| 
: 


a 


2 te React piney Cale nme 


ER PeteE me 


AUTOMOTIVE NEWS, SEPTEMBER 24, 1956 





Zink Executives Plan 1957 Program— 


Key personnel of Howard Zink Corp. meet at the firm's home offices in Freemont, O., 


to discuss plans for the coming year. 


Sales, designing and advertising executives 


attended the three-day session which was devoted to product and merchandising 


Policies for 1957. 


Half-Century Rolls Back .. . 
Glidden Revival ‘Today 





FRENCH LICK, Ind.—More than 


200 automobiles, dating back to the | 


one-cylinder buggy, gathered here 
yesterday (Sept. 23) to participate 
in the week-long revival of the 
Glidden Tour which starts today. 

This year’s tour, sponsored by 
the Veteran Motor Car Club of 
America, includes 71 makes, most 
of which have long ceased pro- 
duction. Included will be half 
dozen each of such cars as Stan- 
ley Steamer, Hupmobile and Lo- 
comobile. 


Dr. Wendell Stadle, Battle Creek, 
Mich., chairman of the tour com- 
mittee, said that more than 110 
cars will be of the original Glidden 
Tour era, dating 1913 and earlier, 
and about 90 of the Reliability era, 
from 1914 to 1929. 


“Of particular interest will be the 
appearance of several fine old cars 


which recall the great contribution | 
Indiana made to automotive ad-| 


vancement,” Dr. Stadle declared, 
citing such vehicles as Marmon, 
Duesenberg, Overland, Stutz, HCS, 
Haynes, Apperson and American 
Underslung. 


This year’s tour for the first time 
is a “hub tour.” Instead of follow- 
ing a single route from starting 
point to destination, the group will 
make a series of runs through 
southern Indiana and Kentucky, re- 
turning to headquarters here each 
evening. 

The Hoosier Motor Club and 
the Louisville Automobile Club, 
affiliates of the American Auto- 
mobile Assn. which conducted 
the original Glidden Tours early 
in the century, are cooperating in 
this year’s event. Assistance is 
being given by Firestone Tire & 
Rubber Co., which manufactures 
tires for the old vehicles, and the 
General Electric Co., which will 
play host to the tour group at its 
new park in Louisville. 

__A number of motoring authorities 


Formhals in New Post 


E. J. Formhals has been named 
general manager of Progressive 
Welder, Canada, Ltd. with head- 
quarters in Chatham, Ont. He form- 
erly was with American Steel 
Foundries, Garratt-Callahan Co., 
Saylor-Beall Mfg. Co. and Electric 
Sprayit Co. 





and car collectors will be on the 
tour. These include Arthur J, An- 
derson jr., Wellesley Hills, Mass., 
president Veteran Motor Car Club 
of America, driving a 1909 Cadillac; 
|Mrs. Ruth Franklin, Cleveland, di- 
| rector of the Thompson Automotive 
| Products Museum, 1910 Stevens- 
|Duryea; Henry B. Joy jr., whose 
father was an automotive pioneer, 
1910 Packard; Joseph J. Murchio, 
Greenwood Lake, N. Y., early rac- 
ing driver, 1930 Stutz; Barney Pol- 
jlard, Detroit, who has salvaged 





| more than 500 antique vehicles, 1913 | 








prices 


The 


following 


tory list prices, Federal excise 
amounts and suggested dealer delivery- 
and-handling charges. 
variable items passed on to the retail 


buyer, 


transportation 
equipment. 


dr. 
dr. 
2- 
hardtop, 
convy., 

$3,256. 
hardtop, 
conv., 

$3,503; 
top, 


master. 


BUICK—Special—4-dr. 
$2,357; 4-dr. hardtop, $2,528; 2- 
$2,457; 
wag., 
$3,041; 


sed., 
hardtop, 
seat stat. 


$3,306; 


$3,591; 


such as 


State and local 


advertised - delivered 
include the suggested base fac- 


tax 


Not included are 


taxes, 


charges and optional 


4-dr., 


Super—4-dr. 
$3,340; 
$3,544. Roadmaster — 4-dr. 
4-dr. hardtop, $3,692; 2-dr. 
conv., 


and Roadmaster.) 


$4,296; 2-dr. 


dorado 


CADILLAC — Series 62 — 4-dr. sed., 
hardtop, $4,201; 4-dr. 
deVille hardtop, $4,753; 2-dr. Coupe deVille 
hardtop, $4,624; 
Seville hardtop, $6,556; 
Series 60 Special — 


Biarritz conv., 





4- 
$6,613; 


models. 
4- 
ity sed., 
$2,171. 

dr. 


stat. 
or conv. 


870.25; 
2- 
Nassau 
335.75; 
Yorker—4-dr. 
port 
hardtop, $3,951.25; 
top, $3,995.25; 
$4,523.25. 


dr. sed., 


8-pass. 


CHEVROLET 


dr. sed., 


sed., 


2-seat stat. 


wag., 
4-dr. 
dr. 
4-dr. 


hardtop, 


hardtop, $3,164. 


lim., 


For V-8s, 


(V-8 only), 
CHRYSLER—Windsor—4-dr. 
Newport hardtop, $3,128.25; 
2-dr. 
$3,- 
New 
New- 
Newport 
Regis hard- 
conv., $4,242.50; stat. 
300-B—2-dr. 
(Powerfiite and power brakes standard on 
New Yorker.) 


conyv., 


$6,556. 


2-dr. 


wag., 


seat stat. wag., $2,482; 
$2,608. Corvette 


$3, 


Newport hardtop, 
hardtop, 
stat. 
sed., 
$4,101.75; 
2-dr. 


$3, 


conv., 
$2,775. Century—4-dr. 
hardtop, $2,963; 
wag., 
4-dr. 
$3,204; 
sed., 
hard- 
(Dynafiow 
standard on Century, Super and Road- | 
Power steering standard on Super | 


2-dr. 


2-dr. 


$6,828, 


add $99.) 
$1,869; 2-dr. sed., 
$1,734; 
Two-Ten—4-dr. 
$1,912; cl. 

hardtop, $2,117; 2-dr. 

dr. 


$2,904.75; 
wag., 


sed., 


$2,740; 


2-seat stat. 
sed., $3,250; 
hardtop, 


$3,704. 


$4,766; 


$5,047. Series 75—8-pass. 
(Hydra-Matic, 
power steering, power brakes standard.) 


(Prices are for 6-cyl. 
One-Fifty— 
$1,826; util- 
wag., 
2- 
4-dr. 
hardtop, $2,063; 2- 
2-seat 
stat. wag., $2,263; 4-dr. 3-seat stat. wag., 


2-seat stat. 
sed., 
cpe., $1,971; 


$2,215; 4-dr. 


2-dr. 2-seat Nomad 
Hardtop cpe. 


149. 
sed., 


$3,041.25; 
conv., 
$3,598. 
779.25; 4-dr. 
2-dr. 
St. 


hardtop, 


$2,416; 
4-dr. 


2-dr. 
Eldorado 


$1,955; 


wag., 
$4,419. 





Chalmers; Henry Austin Clark jr.,| 


owner of the Southampton (N, Y.) 
Antique Automobile Museum, 1907 


| Royal Tourist. 


once a Stanley Steamer dealer, will 
drive one of the oldest cars, his 1903 
Stanley. The oldest car registered 
on the tour, however, 
curved-dash Oldsmobile of Olie Edi- 
ger, Wichita. Another ancient will 
be a 1902 Foster Surrey of Liston 
Zander, San Antonio. Oldest Ford 
will be an original A model, dating 
to 1903, driven by Larry D. Porter, 
Milan, O. Daniel Feuer, Wethers- 
field, Conn., will drive a 1902 Pope- 
Hartford. 


Drivers due to make the trek 
from California are Nelson Holm- 
wood, Newport Beach, 1908 Loco- 
mobile, and Otto VanGorder, Car- 
michael, 1912 Ford. Other distant 
states represented will be Florida, 
Georgia, Mississippi, Texas and 
New Mexico. At the same time, 
Indiana and nearby Kentucky will 
be represented by 20 participants. 


Foreign makes will include mod- 
els of Renault, Mercedes-Benz, 
Rolls-Royce, Bentley, DeLauney 
Belleville and Lancia. 


The first of the original Glid- 
den Tours was conducted by the 
AAA in 1904. It covered 1,218 
miles from New York to St. 
Louis, where the Louisiana Pur- 
chase Expedition was underway. 
While the tour was in progress, a 

New Englander, Charles J. Glidden, 
became convinced of the need to 
make the run an annual affair. From 
1905 until the last tour in 1913, Glid- 
den presented a handsome trophy 
to the winning team. 





Locomobile, and Floyd Clymer, Los | 
| Angeles, historian and editor, 1909 | 


Earle S. Eckel, Washington, N. J., | 


is the 1901) 


Production Plating Expands 


ADEL, Ga.—Production Plating 
is adding 12,000 
square feet to its 35,000-square-foot 
| plant, and will change from steel 
to aluminum in the production of 
auto trim. 





N 


Co., 


Truck 


are 


Adel, 


Ga., 


2- 


Sedan 
EI- 


$2,348. Bel Air—4-dr. sed., $2,068; 2-dr. 
sed., $2,025; 4-dr. hardtop, $2,230; 2-dr. 
hardtop, $2,176; conv., $2,344; 4-dr. 3- 


$2,- 


CLIPPER—Deluxe—4-dr. sed., $2,731. 
Super—4-dr. sed., $2,866; 2-dr. hardtop, 
$2,916. Custom—4-dr. sed., $3,069; 2-dr. 


Current Prices on New Cars 


CONTINENTAL — 2-dr. hardtop, $9,- 
543.25. (Turbo-Drive, power steering, power 
brakes standard.) 

DeSOTO — Firedome — 4-dr. sed., $2,- 
677.75; 4-dr. Seville hardtop, $2,832.75; 2- 
dr. Seville hardtop, $2,733.75; 2-dr. Sports- 
man hardtop, $2,953.25; conv., $3,081.25; 
stat. wag., $3,370.75. Firefiite—4-dr. sed., 
$3,119; 4-dr. Sportsman hardtop, $3,431; 2- 


dr. Sportsman hardtop, $3,346; conv., $3,- 
544. Pace Car—conv., $3,615. (Powerfiite 
standard on Fireflite. ) 

DODGE — Coronet 6 — 4-dr. sed., $2,- 


267.25; 2-dr. sed., $2,194.25. Coronet V-8— 
4-dr. sed., $2,375.25; 2-dr. sed., $2,302; 4- 
dr. hardtop, $2,551; 2-dr. hardtop, §$2,- 
437.50; conv., $2,677.50. Royal—4-dr. sed., 
$2,512.75; 4-dr. hardtop, $2,696.75; 2-dr. 
hardtop, $2,582.75. Custom Royal—4-dr. 
sed., $2,623.25; 4-dr. hardtop, $2,807.25; 2- 
dr. hardtop, $2,693; conv., $2,912.50. 
Station Wagons—2-dr. 2-seat Suburban 6, 
$2,491; 2-dr. 2-seat Suburban V-8, $2,599; 
2-dr. 2-seat Custom Suburban V-8, §$2,- 
728.50; 4-dr. 2-seat Sierra V-8, $2,716.25; 
|4-dr, 3-seat Sierra V-8, $2,821.75; 4-dr. 
2-seat Custom Sierra V-8, $2,868.50; 4- 
dr. 3-seat Custom Sierra V-8, $2,974. 


FORD—(Prices are for 6-cyl. models. 
For V-8s, add $99.98.) Mainline—4-dr. 
sed., $1,895.20; 2-dr. sed., $1,850.02; 
business 2-dr., $1,747.94. 
dr. sed., $1,985.48; 2-dr. 
2-dr. hardtop, $2,092.65. 
sed., $2,093.36; 2-dr. sed., $2,047.18; 4- 
dr. hardtop, $2,248.52; 2-dr. hardtop, §2,- 
| 193.70; Crown Victoria, $2,337.47; conv., 
$2,358.79. Station Wagons—2-dr. 2-seat 
Ranch Wagon, $2,184.77; 2-dr. 2-seat Cus- 





sed., $1,939.30; 
Fairlane—4-dr. 


}tom Ranch Wagon, $2,249.32; 2-dr. 2-seat 
Parklane, $2,427.77; 4-dr. 2-seat Country 
Sedan, $2,296.59; 4-dr. 3-seat Country 
|Sedan, $2,428.01; 4-dr. 3-seat Country 
Squire, $2,532.56. Thunderbird — Hardtop 
cpe. (V-8 only), $3,151.32. 
HUDSON — Wasp Super 6—4-dr. sed., 
$2,419.70. Hornet Special V-8—4-dr. sed., 


| $2,629.70; 2-dr. 
Super 6—4-dr. 


hardtop, $2,744.70. Hornet 
sed., $2,774. Hornet Cus- 
tom 6— 4-dr. sed., $3,023; 2-dr. hardtop, 
$3,140. Hornet Custom V-8—4-dr. sed., 
$3,290.30; 2-dr. hardtop, $3,433.30. 
(Power brakes standard on Custom V-8.) 


IMPERIAL—Imperial—4-dr. sed., $4,- 


831.75; 4-dr. hardtop, $5,225.25; 2-dr. hard- 
top, $5,094. Crown Imperial—S-pass. sed., 
$7,602.25; lim., $7,736.25. (Powerfilte, 


power steering and power brakes standard.) 

LINCOLN—Capri—4-dr. sed., $4,211.50; 
2-dr. hardtop, $4,119. Premiere—4-dr. sed., 
$4,600.50; 2-dr. hardtop, $4,600.50; conv., 
$4,746.50. (Turbo-Drive and power steer- 


ing standard.) 

MERCURY — Medalist—4-dr. sed., §2,- 
313; 2-dr. sed., $2,254; 4-dr. hardtop, $2,- 
458; 2-dr. hardtop, $2,388.50. Custom— 
4-dr. sed., $2,410; 2-dr. sed., $2,350.50; 
4-dr. hardtop, $2,555; 2-dr. hardtop, §$2,- 
485; conv., 2,711.50; 4-dr. 2-seat stat. 
wag., $2,722; 4-dr. 3-seat stat. wag., $2,- 
819. Monterey—4-dr. sed., $2,555; 4-dr. 


hardtop, $2,700; 2-dr. hardtop, $2,630; 4- 


dr., 3-seat stat. wag., $2,977. Montclair— 
4-dr. hardtop, $2,834.50; 2-dr. hardtop, 
$2,764.50; conv., $2,899.50. 


Customline—4- | 


METROPOLITAN — 2z-dr. hardtop, $1,- 
527; conv., $1,551. 


NASH—Statesman Super 6—4-dr. sed., 
$2,384.70. Ambassador Special V-8—Super 
4-dr. sed., $2,594.70; Custom 4-dr. sed., 
$2,819.70; 2-dr. hardtop, $2,684.70. Am- 
bassador Super 6—4-dr. sed., $2,689. Am- 
bassador Super V-8—4-dr. sed., $3,001.30, 
Ambassador Custom V-8—4-dr. sed., $3,- 
240.30; 2-dr. hardtop, $3,383.30. (Power 
brakes standard on Custom and Special 
Custom models.) 


OLDSMOBILE—Sertes 88—4-dr. sed., $2,- 
487; 2-dr. sed., $2,422; 4-dr. hardtop, $2,- 
671; 2-dr. hardtop, $2,599. Super 88—4-dr. 
sed., $2,640; 2-dr. sed., $2,574; 4-dr. hard- 
top, $2,881; 2-dr. hardtop, $2,808; conv., 
$3,031. Series 98—4-dr. sed., $3,298; 4-dr. 
hardtop, $3,551; 2-dr. hardtop, $3,430; 
conv., $3,740. (Jetaway Hydra-Matic and 
power steering standard on Series 98.) 

PACKARD—Executive—4-dr. sed., $3,- 
465; 2-dr. hardtop, $3,560. Patrician—4- 
dr. sed., $4,160. 400—2-dr. hardtop, $4,- 
190. Caribbean — 2-dr. hardtop, $5,495; 
conv., $5,995. (Ulitramatic standard on all 
| models. Power steering and power brakes 
standard on Caribbean.) 

PLYMOUTH (Prices are for 6-cyl. 
models. For V-8s, add $103.50 for Bel- 
vedere 4-dr. hardtop, Savoy 2-dr. hardtop 
and all station wagons; add $103.25 for all 





other models.) — Plaza — 4-dr. sed., $1,- 
926.25; 2-dr. sed., $1,883.25; business cpe., 
$1,784.25. Savoy— 4-dr. sed., $2,025.25; 2- 


dr. sed., $1,982.25; 2-dr, hardtop, $2,129.50, 
Belvedere—4-dr. sed., $2,109.25; 2-dr. sed., 


$2,066.25; 4-dr. hardtop, $2,281.25; 2-dr, 
hardtop, $2,213.50; conv. (V-8 only), $2,- 
477.50. Fury—2-dr. hardtop (V-8 only), $2,- 


2-seat Deluxe 
2-seat Custom 
2-seat Custom 
2-seat Sport 


866. Station Wagons—2-dr., 
Suburban, $2,196.25; 2-dr. 
Suburban, $2,267.25; 4-dr. 
Suburban, $2,313.50; 4-dr. 
Suburban, $2,483.50. 
PONTIAC — Chieftain 860 — 4-dr. sed., 
$2,298; 2-dr. sed., $2,240; 4-dr. hardtop, 
$2,443; 2-dr. hardtop, $2,370; 2-dr. 2-seat 
stat. wag., $2,569; 4-dr. 3-seat stat. wag., 
$2,653. Chieftain 870—4-dr. sed., $2,413; 
4-dr. hardtop, $2,534; 2-dr. hardtop, $2,- 
480; 4-dr. 2-seat stat. wag., $2,749. Star 
Chief—4-dr. sed., $2,527; 4-dr. hardtop, 
2,735; 2-dr. hardtop, $2,665; conv., $2,- 
857; 2-dr. 2-seat Safari stat, wag., $3,129. 
RAMBLER — Deluxe — 4-dr. sed., 
829.20. Super—4-dr. sed., $1,939.20; 4-dr. 
2-seat stat. wag., $2,233.20. Custom—4-dr. 
sed., $2,059.20: 4-dr. hardtop, $2,224.20; 
4-dr. 2-seat stat. wag., $2,329.20; 4-dr., 
2-seat hardtop stat. wag. §2,494.20. 
STUDEBAKER—Champion 6—4-dr. sed., 
$1,996.39; 2-dr sed., $1,946.39; 2-dr. 
sedanet, $1,844.39. Hawk 6—Flight Hawk 
5-pass. cpe., $1,985.89. Commander V-8— 
4-dr. sed., $2,124.89; 2-dr. sed., $2,075.89; 
2-dr. sedanet, $1,973.89. President V-8— 
4-dr. sed., $2,234.89; 2-dr. sed., $2,187.89. 
President Classic 4-dr. sed., $2,489.22. 
Hawk V-8—Power Hawk 5-pass. cpe., $2,- 
100.89; Sky Hawk 2-dr. hardtop, §$2,- 
476.89; Golden Hawk 2-dr. hardtop, $3,- 
061.22. Station Wagons -— Pelham 6-cyl. 
2-dr. 2-seat, $2,232.39; Parkview V-8 2- 
dr. 2-seat, $2,353.89; Pinehurst V-8 2-dr. 
2-seat, $2,528.89. (Overdrive standard on 
Golden Hawk.) 





New Commercial Car Registrations, 


Twelve States for August, 1956-1955 


Arizona 


Delaware 


Illinois 
Montana 


Nevada 


ew Hampshire 


registrations 
released here weekly, 


by 


compiled by R. L. Polk repre- 
sentatives in state capitals. 


District of Columbia 


states 





North Carolina 


North Dakota 


Oklahoma 


Wisconsin 


Wyoming 


12 States Reported 
_To Date for August 


Year 
To Date 



































Dia- SG. Inter- 
83 | Brock- | Chev. ee Stude- 
way rolet _— Dodge! Ford c — Mack | Reo | baker | White | Willys Misc. 

"56 236 5 36| 173} 8! 52 ~ 3 it} 14 26 19 b64 
5S 247 54 227 109 53 5 13 1 30 . 749 
"56 94 2 19 78 17 22 © 3 9 8 3; 270 
‘55 \ 80 14 59 25 28 oe 2 2 5 1 273 
"56 54 24 58 26 25 . i i 6; sé 213 
55 76 1 22 50 26 22 . 2 7 4 219 
56 976 27 219 980 217 436 27 é 27 377; 37 24) 3013 
55 1225 42 265| 1154 333 499 18| 10/ 37 45 49 36| 3713 
"56 197 44 192 59 114 é 3 13 . 77 4 675 
‘5S 379 1 60 299 164 122 - 3 25 7 62! 16} 1146 
‘56 41 " 45 14 14 5 7 14 9; 160 
SS 60 9 74 25 3 / . i i} 188 
"56 72 39 64 23 59 5 4 I 2 32 4; (35 
55 87 19 94 25 27| - 1| 3| 4| 29 4 301 
56) 968 24 90; +527 147, —«*190 45 3 2 20 20 6| 2062 
‘55| 1041 2 147 806 263 171 30 4 7 32 22 5| 2550 
"56 159 28 209 39 121| 3) 1 1! 56! 
‘55| 264| 37| __—-230 82| _—*144 8| ! 8| 1|__-775 
"56| 580) 2 48; 526 112, 163 4 2 13) 15 i] 10; 1486 
‘55 | 720 3} 107} = bl} ~— «198 190 4) 3} 20} 15) 22 7|__ 1950 
"56| | 476] 7 127; 451) ~—=«124)~Ss«257| 21) 4| 16| i} 21) 14; ‘1529 
55) | 656] 7; 169) —s 648 196, 327) 10} 6 19} 19} 35 | 26} 2118 
"56| | 124 15) 94) 48) 56) | 21] 359 
‘55 | 126} 33} 117] 39| rT 2| 9| 8| 45) | __- 40 
"56| | 3977) 67| 700; 3397; +«907;~=S«S19| ~—=«*1-42| 26; +116) 116) ~—-234) ~—«106|—«*1'1307 
55) 1| 4961 | 936) 4419} 1485) 1627) 145} 361 170] ~—s«t 4 322| 103) ‘14402 
"56, +613) 182972|  2499| 35222| 161444) 51477| 66054, 7885) 1815| 5892; 9593) 12694| 6558| 5447/8 
55 | 608| 174477} 2092| 39559| 169188] 42614) 62125| 5968] 1644| 6978} 7981 15102| 4562) 532898 


“The information contained in this report has been compiled from official state documents. Every reasonable precaution has been 
exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is published. 
cannot assume any liability by reason of inaccuracies or omissions.''—R. 


R. L. Pol 


k & Co. 


L. Polk & Co. 


New Passenger Car Registrations, Five States for oe 1956-1955 


Car registrations by states 


ere released here weekly, as 


compiled by R. L. Polk rep- 
resentatives in state capitals. 











Delaware re ee ee eee) | 2) Mts amy 
ss] 4] Ss 7}_st] Ss; |_|] 278 
District of Columbia sy oN oy es sy ee Re a8 
5] 3i| 44 140} 324|_—«6i6 
iilinois *56| 150, 563| 713) 65I|44[ S19) 1027! 2440! 461! 
S| _S0|_700)_120|_7ee|_61|_Se0l_1243]_ S002] _ 6434 
North Carolina T2Tass i # 715| 1235) 
55|55|_—sti2|_—t67|__—223| 146] 343|_—_879)_ 1599) 
Wyoming  - -— -— 2 oe ey “4; 150; 
55] 12} 19] =] Sa 2] 26! 89) 183) 
Five States Reported *56| 190) 682) 872) 692) 60| 707 1538 3581! 6778) 
To Date for August Sr eat IS8)_7|_68l_ Steal BOL 90001 
Year 56) 21643| 50582 “bora | 63329) 135301 | 305120/ 578502: 
To Date ‘$51 28598| S7971| 86669| 92202] 7796) 74874] I7I419| 4074791 793772) 








*“Tiie Information contained in this report has been compiled from official state documents. Every reason- 
able pitcaution has been exercised to insure accuracy of this report to the extent of the registrations 











Ford |Lincoln| cury 
504, 19! 90 | _ 614| 134} 46 413} 131 117 84) 2! 15) 17| 26 18i4 
488; _—'10|_—‘101| 599} 145] 39|_—425|_—st2|__—stoo|_—sit|, ~S3]_—7| —S S| 7S 
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received and tabulated at the time the report is published. R. L. Polk & Co. cannot assume any liability 


by reason of inaccuracies or omissions.’’—R. L. 


Polk & Co. 
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Heath Puts Faith in Service Shop 


By L. H. Houck 
Staff Correspondent 


SALINA, Kans.—Roy M. Heath | 
(Hudson) is one dealer who is not | 
worrying about the future of the 


automobile business. 


He knows that there always 
will be good customers for an 
alert and progressive dealer who 
renders good service. 

Heath, associated with his son, 
Roy, in Roy M. Heath Co., has been 
a Hudson dealer since 1920. The 
younger Heath is a sports-car en- 
thusiast and has won many awards 
as a driver. 

Although the firm now is han- 
dling an impressive array of sports 
cars, Heath essentially is a Hudson 
dealer, because — as he said — the 
sports car owner is a different 
breed of motorist. Hudson buyers, 
he said, rarely buy sports cars and 
sports-car buyers seldom buy family 
cars. 

Heath started selling Hudson 
when the Super Six was probably 


| try to do and as a result we just | come from 500 miles away and 
| don’t have any dissatisfied service | service jobs come in from equal 
customers.” | distances. 

His son handles 90 percent of the| Sports-car owners are different 
foreign-car business and they have | from the domestic car owner who is 
special departments and specially | willing to take the serviceman’s 
trained mechanics for servicing! word for what is needed. Most 
these cars, plus special tools in| sports-car owners have studied 
| metric sizes. | Saase cars and when they come in 

Sports-car customers have | they know what they want and are 
minds of their own, according to | likely to give the mechanic a de- 
Heath, and out here in the middle | tailed rundown on what is to be 
of the Kansas ranching and | done. 
wheat country is about the last Heath also maintains a con- 
place you would expect to find a ventional used-car department 
| large and modern shop for serv- and keeps a sales staff busy with 
| icing foreign cars plus a dealer- Hudson sales. 
ship handling half a dozen or “I don’t worry about the future 
more. They are dealers for | of the automobile business,” Heath 
Jaguar, MG, Austin-Healy and | said, “because since I started in 
Porsche. 1920 I have been through 2% wars, 
| When the sports car enthusiast | two or three depressions, a few tor- 











Chrysler Safety Club— 





formed Safe Drivers Club at Chrysler} those in professional and se mi- 
Corp.'s Detroit press plant is Joan Swirtz, | professional work; 40 percent of the 
shown putting a club emblem on her car. | self-employed; 12 percent doing 
A stenographer in the plant's industrial | Skilled or semi-skilled work; 15 
engineering department, she is one of the | percent of those in clerical and 


enters the foreign car service de- | nadoes, and some dust storms. But 
partment he'll find a shelf full of | in between the sun is always 
|trophies which have been won by shining and I have learned that 
|Heath’s son and he’ll know im-| your business is exactly what you 
mediately that he’s in the right make it. We like our business, we 











41% of Families 
Receive Incomes 


Of Over $5,000 


PHILADELPHIA. — U. S. fami- 
lies with incomes of $5,000 or more 
—41 percent—receive 70 percent of 
total U. S, income, according to 
the research department of the 
Curtis Publishing Co. here. 
| The report shows that 8 percent 
of U. S. families have incomes in 
lexcess of $10,000; 9 percent, $7,500 
|to $9,999; 24 percent, $5,000 to $7,- 
|499, and 32 percent have incomes 
| of less than $3,000. 
| It was said that a full-time em- 
ployed wife increases the average 
income of a family spending unit 
by $1,756. 

By occupations, 44 percent of 
those in managerial capacities earn 
“Miss Safety” to members of the newly | $7,500 or more as do 36 percent of 
























| place. 





like our car and we like our cus-| more than 1,100 employees who joined |Sales work, and 2 percent in un- 


the leading car on the market. He 
sold cars in the Hudson line down | 
through the Essex and the Terra-| 
plane. 

As one of the oldest Hudson 
dealers in the U. S., Heath proba- 
bly has set a record for sales of 
Hudson cars. In his territory 
there are probably more Hudsons 
than in any like territory in the 
country. 
Throughout the years of this 
dealership, service has been one of | 
the most highly stressed features of | 
the business, second only to the em- | 
ployment of trained and experi-| 
enced mechanics. 

“People may change their tastes | 
and cars may change their appear- 
ance,” Heath said, “but service goes | 
on forever. It always is needed and | 
it must always be efficient. Service | 
is only profitable when good jobs| 
are turned out fast and callbacks 
are reduced to zero. That’s what we | 


Customers for these cars might! tomers.” 


| 


|the club the day it was formed. 


| skilled and service jobs. 


A Voice Arises 
From the Dust of 
Packard’s Past 


DENVER. — J. Matt Skorey, 
president, Matt Skorey Packard 
Co. here, has addressed a quarter- 
page ad in the Denver Post to Roy 
T. Hurley, president, Curtiss- 
Wright Corp. and Harold E. 
Churchill, president, Studebaker- 
Packard Corp. 


The message was: “Gentlemen: | 


A few days ago there appeared in 
the Denver Post a full page ad 
headed by these words, ‘To the 
facilities of Studebaker-Packard 
were added the strength of man- 
agement and the diversification of 
the Curtiss-Wright Corp. With re- 
newed assurance for the future... 
with new financial and manufac- 
turing resources . . . with the great- 
est line of cars in its history... .’ 

“I wonder if you are aware of 
the full impact of that news on the 
memories of those who were born 
in this century’s first decade. The 
legend that every boy dreamed of 
becoming a locomotive engineer or 
a fireman is apocryphal. 

“If it was not the fire engine, 
it was the fire engine RED of the 
grand old Packard, with the high 
tonneau, strapped-on tires, and the 
double rubber-bulb horn that first 
stirred the ambitions of the 
younger of that era. 

“So your message sent thousands 
of us on a sentimental journey 
into the past, a journey back to 
nostalgia and the dreams of boy- 
hood. 

“For recreating that image and 
breathing new life into that fine old 
symbol of traveling America, from 
those of us who rolled hoops in 
the dust of the Packards of yester- 
years ... many thanks. Sincerely, 
J. Matt Skorey, president.” 





Overnite Opens Terminal 


ASHEVILLE, N. C. — The new 
$125,000 Overnite Transport Com- 
pany terminal on Sweeten Creek 
Road, here has been opened, The 
terminal replaces Overnite’s old 
quarters at Oteen, N. C. Manager 
David R. Wood said Overnite ter- 
minals have been established in 
Raleigh, Hickory, Greensboro and 
Charlotte. 


| 
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Here’s a two-way plan to make your profits stick 


Selling cars in today’s price market is one thing. But 
how do you keep fixed costs from cutting into profits ? 


Pennzoil has the answer for you—a two-way plan that 
perfects your service operation, keeps customers sold 
on you, helps you increase overhead absorption 
through greater service po. First, with a motor oil 
so good it eliminates all prevalent engine operatin 
complaints, keeps customers satisfied. Second, throu i 
proved-effective customer relations that keeps profitable 
service business rolling in. 


For your customers: Pennzoil with Z-7 


What’s the toughest engine problem in your shop? 
Corrosive wear of cams and lifters? Improper valve 
train operation? Engine knock, or ping? This 100% 
Pennsylvania motor oil with The Tough-Film® beats 
them all. It has an all-oil lubricating body that with- 
stands the most intense heat and pressures created 
within high compression engines, prevents: formation 
of deposits in both crankcase and combustion cham- 


Get the full profit story NOW 


Call your nearest Pennzoil distributor, listed in the yellow pages of your phone book; 











































bers. By keeping engines really clean Pennzoil with 
Z-7 keeps morepewer unlocked—for the entire life 
of a crankcase fill. 

Performance like this makes satisfied customers— 
regulars who keep coming back to you! They’re your 
best prospects for new and used cars. 


For you: The Pennzoil Kontax System® 


Overwhelming favorite of car dealers everywhere, as 
proved by recent surveys, The Kontax System tailors 
easily to the size and scope of your service operation. 
It sells not only lubrication but a// your services and 
merchandise. It tells you exactly what to sell, when and 
to whom, based on driving habits and actual needs of 
customers. By bringing in business for every depart- 
ment and helping you sell more items on every repair 
order, it makes every phase of your service a profit- 
able one. 

Here’s a promise: The Pennzoil plan will help you 
create regular service customers, get more profitable 
service business to absorb overhead and help you 
protect profits on car sales! 






or write Pennzoil, P. 0. Box 78, Oil City, Pa. 








MEMBER PENN. GRADE CRUDE O41 ASSN., PERMIT NO. 2 
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Designed specially for use on the Willys 
Universal Jeep, 4 WD Station Wagon 
and 4 WD Truck, the Scheneker snow 
plows are engineered for long hard 
service and the efficient removal of 
snow. 


They can be supplied with fan belt 
driven hydraulic, hand hydraulic or 
electric power systems for raising and 
lowering the blades. 


NOTE THESE FEATURES 


Blade angles to five positions. 

Safety shock-absorbing spring. 

Easily mounted. Blade can be 

removed or installed in few 

minutes. 

Adjustable skid shoes. 

Plow does not interfere with 

use of push-board. 

Reversible, long-wearing cutting 

edge. 

Flexible, highly maneuverable. 
IMMEDIATE SHIPMENT 

DEALER INQUIRIES INVITED 


WILLYS 
SNOW 
PLOWS 


SCHENEKER 


Designers and Manufacturers of Specialized Equipment. | 


350 SYCAMORE STREET, BUFFALO 4, NEW YORK 
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| the next 10 years, according to Roy 


| Auditorium here. The show closes 
| Saturday. 


|designed to solve the specialized 


|into cans, 


| Scheduled Oct. 14-20... 


Oil Progress Week 
To Widen in Scope 


| NEW YORK. — The 1956 observ- 

ance of Oil Progress Week is just 
| around the corner, and preliminary 
reports leave no doubt that it will 
out-distance its predecessors in 
| scope, size and impact, according 
to the American Petroleum Insti- 
tute. 

The API sponsors Oil Progress 
Week on behalf of the entire oil 
industry. This year’s observance 
will be held Oct, 14-20. 

The sole objective will be to help 
| the public get a better understand- 
ing of the petroleum industry and 
its contributions to the nation’s 
|economic and material growth. 

Special activities, displays, events 
|and exhibits will reach virtually | 
every community in the country. 
All will be carried out by local oil 
men in their own communities and 
| counties. 

Top leaders of the industry will 
|take to the stump again to talk 
|about petroleum and petroleum | 
| progress. These include Dr. Robert 
E. Wilson, chairman of the board 
lof Standard Oil Co. (Ind.);| 
| James E. Dyer, president of Sin-| 
| clair Oil Co.; F. H. Meeder, presi- 
| dent of Richfield Oil Corp.; Paul 
Kayser, president of El Paso Gas 
|Co.; R. W. McDowell, president 
| of D- X Sunray Oil Co.; Frank M. 
| Porter, president oi the Am rican 





‘Handling Industry 
Sees Boom with 
New Equipment 


CLEVELAND. Sales of| 
materials handling equipment to! 
the iron and steel market will in- 
crease by at least 100 percent in 


Wolter, general manager, Auto- 
matic Transportation Co., Chicago. 

Wolters made his prediction on | 
the eve of the National Iron & 
Steel Exposition which opens to- 
morrow (Sept. 25) in the Public 


He based his prediction on the 
development of new equipment 


handling problems of both metal 
producers and the users of basic 
metals. 

As an example, he cited the} 
changing trend in the metal con- 
tainer industry from the use of 
sheet stock tin plate to coil stock. 
Formerly, he said, tin plate slit to 
the proper widths was shipped to 
can makers on pallets in 3,000 to 
4,000-pound loads. 

Now, he said, through use of one 
of his company’s trucks equipped 
with an attachment that up-ends 
coils, can manufacturers can re- 
ceive stock in 15,000-pound coils. 

These coils can be fed directly 
into a machine which slits the 
stock, straightens it and turns it 
he said, thus cutting 
shipping, handling and packaging 
costs. 





Connelly to Advise 


| Philadelphia’s Show 


PHILADELPHIA, — Frank J.| 
Connelly, automobile show director, | 
has been named technical consult-| 
ant to International Autorama, 
which will be held here at the Com- 
mercial Museum late this year, 
Daniel B. Michie jr., president, has 
| announced. 

Connelly has managed and di- 
rected auto shows in New York, 
Washington and Providence. He 
will serve as an advisor on policy 
and exhibits with emphasis on for-| 
eign car displays. Autorama is this 
city’s first automotive show since 
| 1949. Foreign cars, American pro- 
duction models, classical cars, ex- 
perimental models, hot-rods, 
antiques, and race cars will be 
featured. 


| Peerless Picks Van Loon 
| John M. Van Loon jr., has been 
| appointed representative in Michi- 


|gan for Peerless Molded Plastics, 
Toledo. Van Loon has opened offices 








| at 16225 E. Warren, Detroit. 


Petroleum Institute; Osgood V. 
Tracy, president of Enjay Co., Inc.; 
M. E. Spaght, vice-president of 
Shell Oil Co.; Richard Rollins, sec- 
retary of Atlantic Refining Co., and 
1956 (National Chairman of the 
Oil Industry Information Commit- 
tee, and J. C, Buchanan, president 
of The Asphalt Institute, 

In keeping with tradition, the 
Institute’s 1956 motion picture, 
“Destination Earth,” will be re- 
leased for public showings on the 
first day of the annual observ- 

Evanston Garage Burns 
EVANSTON, Ill. — A block-long 
garage, the Moto-Port, was demol- 
ished in a fire which caused an 
estimated loss of $110,000. At least 
four cars and two trucks were 
inside the building and were 
destroyed. 


ance. This film has been sched- 
uled by many television station, 
and for open house programs, 
meetings, schools, theaters and 
other public gatherings. 
“Destination Earth” tells a story 
about a Martian explorer who 
comes to the U. S,. with the avowed 


| objective of “stealing” the “secrets” 


of American progress and prcs- 
perity. 

The movie “reveals” these 
“secrets” — that petroleum powers 
modern civilization and progress, 
and that private management and 
competition are the reasons why 
this country has become one of 
abundance and happiness. 

In many cities, service station 
dealers will be saluted as “Ambas- 
sadors of Good Will” by community 
organizations. “Lucky Folders” will 
be passed out at service stations, 
and drawings will be held at the 
end of the week for prizes. 


There will also be parades and 
special editions of newspapers, 
beauty queens and open houses, 
speeches and rallies, luncheon and 
dinner meetings designed to show 
the American people how the oil 
industry operates, and the benefits 
that flow from competitive enter- 
prise. 





EASY-TO-INSTALL E. A. 
RED HEAD HEATERS 
for one car 

..-or a fleet! 


Let the RED HEAD control the 
weather! There’s a full line of 
RED HEADS to fill your needs... 
and special units can be engi- 
neered to your specifications. 


Get MORE heat... 
MORE dollar savings! 


Ct ae Te) 


“TWIN-AIR SUPREME.’ 


ane 


WRITE FOR DETAILS ABOUT THE 


DT 2 Tea 


| 


E. A. Heater Division of the Gabriel Company, Rockford, Illinois 
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CATA’s Chief Sees slneived Relations with Dealers... 





Better Deal Due for Jobbers 


HARTFORD. Automotive 
jobbers should do more business 
with dealers, now that pressure 
from manufacturers has been re- 
duced on stocking parts, the 
jobbers division of the Connecticut 
Automotive Trades Assn. 
by its president. 

Speaking at the jobbers’ meet- 
ing here, CATA President Harry 
H. Brown jr., observed that in- 
dependent jobbers can play an in- 
creasingly important role in re- 
lation to new-car dealers. 

Brown made his remarks in 
welcoming a group of 90 jobbers 
and their key personnel. 

Coercive selling practices on the 


part of automobile, gasoline and} 


tire manufacturers have drastically 
cut down the independent jobbers’ 
share of the market in the last 
decade, Ira Saks, Cleveland parts 
manufacturer, told the group. 


Saks spoke in his role of execu- | 
tive director of the antimonopoly | 


committee of the Automotive Serv- 
ice Industries. 
Saks explained that the group 





YOUR 


'Texas Dealers 


‘Open 39th Annual 


BEST 
CUSTOMERS 
WILL BE 
GLAD 
TO KNOW 


all about the SENSATIONAL NEW 
AUTO-MATE saf-T-brak for all cars 
with automatic transmissions. 


AUTO-MATE is a new device* that} 


permits drivers to take their foot 


from the brake after coming to a| 


full stop. Whether up or down a 
hill, on the level, 
tions there is no more creeping 
forward or backward. STOP and 


STAY STOPPED. Touch the acceler-| 


ator to GO! 


Your customers will be grateful to 
YOU for adding a new LUXURY in 
driving comfort and a greater 
measure of SAFETY to their daily 
driving. 


Thoroughly field tested. Recom- 
mended by leading automotive 
engineers. 


36,000,000 cars NOW ON THE 
ROAD are definite prospects. GET 
YOUR SHARE OF THIS TREMEN- 
DOUS MARKET and PROFIT. Use 
coupon below and ORDER YOUR 
SUPPLY TODAY. 


| AUTO-MATE CORPORATION 
| OF AMERICA 

18228 Parthenia Street 
Northridge, California 


Special Introductory Offer 


City 
Enclosed find our check for $49.50. 


Please rush 3 AUTO-MATE Saf-T-braks 
freight 


plus 1 Free Demonstrator, 
prepaid. 
*Patent Pending Retails at $28.95 


DISTRIBUTORS INQUIRIES INVITED 


or at intersec-| 


|assist by furnishing leads on| 
was told | 


| Wilbur 


| ment, 


is assembling factual instances of 
coercive selling practices to pre- 
sent to the Federal Trade Com- 
mission. 


He said independent jobbers could 


instances of coercion to be investi- 
gated. 

The meeting adopted a resolu- 
tion proposing that all Connecticut 
jobbers work for passage of a com- 
pulsory inspection law. 

Speaking on behalf of such a law, 
L. Cross jr., engineering 
chief of the Motor Vehicle Depart- 
said it would be necessary 


| for all interested parties to sell the 





inspection program in advance to 
members of the 1957 Legislature. 

He said the law probably would 
have to provide for privately oper- 
ated inspection stations at properly 
equipped and approved garages be- 
cause of the prohibitive cost of 
erecting State-operated lanes. 

Carl R. Lane, executive vice- 
president of CATA, reported to 
the meeting on the withdrawal of 
unions from their attempts to 


Convention Today 


AUSTIN, Tex. — Business ses- 
sions of the 39th convention of the 
Texas Automotive Dealers Assn. 
get under way today (Sept. 24). 
Gov. Allan Shivers and Frederick J. 
Bell, NADA executive vice-presi- 
dent, are among those who will ad- 
dress the members. 

Gov. Shivers will speak at a 


luncheon today. This afternoon, | 


dealers will hear credit discussions 
by Alan G. Rude, executive vice- 
president, Universal 
Corp., and R. Earle O’Keefe, presi- 
dent, Southwestern Investment Co. 


Tuesday morning, George R. 
Ranes, Dallas, will moderate a panel 
discussion on profit potentials. 
Panelists will be Charles F. Turbi- 


ville, San Antonio; Al Parker, 
Houston; John Nash, Austin, and 
Joe Bob Kinsel, Beaumont. 


The future of Texas highways 
will be discussed Tuesday afternoon 
by DeWitt C. Greer, State highway 
engineer. Following Greer, Elson G. 
Sims, Ford dealer in Vincennes, 
Ind., will present his views on “Is 
Auto Dealing a Wholesale Give- 
away Program?” 

Bell’s address will conclude the 
business session. His topic will be, 
“The Past: Accomplished ... The 


| Future: Profit with Responsibility.” 


Pontiac Holds 


Service Course 


PONTIAC, — Pontiac last week 
concluded its new-model service 
school at the GM Training Center 
in Detroit, according to H. J. Hales, 
Pontiac service manager. 

Attended by 125 field service per- 
sonnel, including representatives 
from each of the 25 Pontiac zone 
offices, the nine-day school covered 
all mechanical changes in the 1957 
model Pontiacs. 


In addition to Pontiac service 
personnel, the school was attended 
by representatives from Fisher 
Body division, GM Overseas, GM 
of Canada and GM Technical Insti- 
tute. 


Ansul Chemical Develops 
Automatic Fire Fighter 


NEW YORK. — A low-cost au- 
tomatic dry chemical fire extin- 
guishing system for flammable 
liquid, electrical and textile fire 
hazards has been developed by An- 
sul Chemical Co., Marinette, Wis. 


The 30-pound piped system (PS- 
30) can be operated either automat- 
ically or manually, Ansul said. It 
is intended primarily, it was said, 
for protection of moderately-sized 
hazards, such as paint spray and 
dip operations, small transformer 
vaults, heat-treating and oil quench 
operations, ovens, overhead cranes, 
om” engines and textile lint 
hazards. 


|}mendous need for training new 





| the state has doubled to nearly 
| 850,000. In the same period, he said, 
the number of mechanics has in- 





C.IL.T. Credit) 





| 


organize several Connecticut 
jobbers, 
He also commented on the tre- 


mechanics. 


In the past 10 years, he said, 
the number of cars registered in 


creased only 10 percent. 
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SOME DEALERS HAVE 1007 ABSORPTION FIGURES! 


{National Average is 65%) 


We guarantee to increase your service absorption figures and fill your shop with customer- 
paid labor . . . eliminate non-productive and unapplied time . . . and increase 


your profits. 
For as little as $70.00 up per month, we can install a complete service production 


program that will do this—or it costs you nothing. We will analyze your problems and 
tell you how to correct them .. . train the entire service personnel . . . free your 
service manager of details, so that he can think . . . free service salesmen of doing 
follow-up, so that they can have 8 hours a day to sell . . . eliminate duplicate handling 
of cars... and get away from single-item repair orders. 
If your monthly service volume is $7,000 or more, and you do not have a service desk 
or tower control, write us and hear our story . . . we promise some new slants—without 
obligation, of course. 

& 2170 South C Iport Avenue 
Flash-A-Call Service Control iu? nis cies 8 mn 


I's aS Simple as nN oy Ge 
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Affecting Factories and Dealers . . . 





Auto Advertising 


By Martin L, Whitmyer 
Staff Writer 


The marketing men of the future | What the consumer thinks about | 


embraces everything involved in 


| suited to the tasks of market- 
| ing and advertising. 

| 2, Develop greater integration of 
| Selling and advertising efforts of 
| the company. 

| 3. Promote greater use and appli- 
cation of genuinely scientific man- 
agement devoted to the idea of 


|of a company’s operation. It now|moving the greatest quantity of 
| Products and doing so at a profit. | 


* * * 


should be those who are closest to| the company’s product and when, | 7. J. Cochrane Dies at 66 


the desires and tastes of the con- 
sumer — namely the advertising | 
managers, says Eugene B. Mapel, | 
vice-president of Barrington, Inc., | 
New York marketing consultant. 
Speaking before the Chicago 
chapter of the National Industrial | 
Advertisers Assn., Mapel said the 
new-type marketing manager 
should be able to tell the produc- 
tion manager “this is what you 
shall make,” leaving only the how 
of it to the production man’s 
decision, 

With marketing rather than pro- | 
duction mow the prime objective 
of manufacturing companies, 
Mapel said, the entire company 
must be bent around the market- 
ing process. 

Mapel said marketing is becom- | 
ing much broader than just a phase 





| warned that 
|staff appointments to make it 
| really work. Under the marketing 
|concept it takes the authority to 
|say “Do it!” and get it done, he 


where and why he buys them. 
To institute, this kind of mar- 
keting concept requires no vast 
shakeup in a company, he said, 
because the concept is “evolution- 


| ary, not revolutionary.” 


It isn’t necessary to hire a high- 
priced marketing manager to use 
this concept, Mapel said, but 
it takes more than 


said. 

Three tasks confront the adman 
who is undertaking to prepare him- 
self for greater marketing respon- 
sibilities, he said. They are: 

1, Learn to think in terms of 
the company’s whole sales volume 
and to devolp realistic budgets 





It’s the “Jiffy” hook 





Softy 


Council Tests show that reinforced 
tire chains increase stopping ability 
nearly 3 times—starting and 
climbing 


that does the trick! 


Thomas J. Cochrane, 66, who re-| 


| tired in July as advertising director 
|of the New York News, died Sept. 
|6 in Tomar, Portugal. Death was 

attributed to a heart ailment. Mr. 
| Cochrane joined the News in 1919 


and was appointed advertising di- | 


|rector in 1951. At the time of his 
| death, he was on a European tour 


with his wife. 
* * * 


They'll Tell AC Story 


AC Spark Plug division’s com- 
mercials on “Wide, Wide World” 
this season will feature Alice 


Faye, Phil Harris, Jonathan Win- 
ters, the Stu Erwin family and 
Paul Winchell with 
| Mahoney.” 
Other General Motors divisions 
| sponsoring the 90-minute Sunday 
show are United Motors Service, 


“Jerry 


New Campbell “Jiffy’”’ Chains go on amazingly 
fast. No jacking the car. No moving the car. 
No hard-to-fasten inside lock. No dirty work— 
plastic sleeve guards with every pair. Get 
proof positive that here is the answer to get- 
ting out of trouble—and getting where you’re |D. P. Brother & Co. 


National 


Fiat — National 


traction 4 to 7 times! 


going safely. Be ready when bad weather 
strikes. Get your “Jiffy’’ Chains today. Ask 


your dealer or service man. 


Millions and millions of car owners will see the above advertisement 
in The Saturday Evening Post. And Campbell will be advertising in 
the Post consistently during the chain-selling season—to send sales 
your way! So, it’s just good business to stock up now. Remember— 
when you sell a car—you have the first opportunity to profit by selling 
a set of “Jiffy” Chains! See your Campbell distributor, or write direct. 




















Emergency 
“TRACTION KLIPS” 


The easy way out in 
snow, ice, mud. Out 
of ruts—up slippery 
hills—away from icy 
curbs. On or off in 10 
seconds! No dirty 
hands or clothing. 
Handy lever flips 
them off. 


CAMPBELL 
CHAIN 


ayaa) oe 


York, Pa. «W. Burlington, lowa « Portland, Ore. « Sacramento, Calif. 





Delco-Remy, Harrison Radiator, 
| Saginaw Steering Gear, Hyatt 
Bearings and New Departure. 

* cal * 


GE Appoints Hartley 
George M. Hartley, for the past 


eral Electric’s chemical materials 
department, Sche- 
nectady, N. Y., 
has been ap- 
pointed manager 
of marketing for 


metallurgi- 
cal 
department, 
troit. 

He succeeds J. 
E. Weldy, who 
recently was ap- 
pointed a market- 


De- 








| G. M. Hartley 


ing consultant for the company’s | 


| marketing services division, New 
| York. 
Hartley, who joined General 


Electric in 1946, has served in vari- | 
ous functions, including market re- | 
| search, advertising and sales pro-| 


motion, employe and community 
relations and materials engineering. 
He was plant manager of the 


Schenectady chemical materials | 


department plant prior to becoming 
sales manager. 
= * * 


Bryan Goes to Oklahoma 


Lyman L. Bryan, former mana- 
ger of community relations for 
Chrysler Corp., has been appointed 
executive director of the Oklahoma 
Development Council, effective 
Oct, 1. 

Bryan succeeds Ralph Cissne, 
who has been manager of a special | 
financial campaign. Bryan will | 
make his headquarters in Okla- 
homa City. 

Prior to joining Chrysler, Bryan | 
was director of information for the | 
Independent Petroleum Assn, of} 
America in Washington. 

* : * 


New Twist to ‘Chevy’ Ad 


Chevrolet is putting a new twist 
on its sales leadership theme. 

In an advertisement released to 
6,000 major newspapers, the com- 
pany boasts, “More chickens cross 
the road in front of Chevrolets 
than any other car!” Upper half 
of the ad contains four cartoons 
of a rooster avoiding a Chevrolet 
and lower half reproduces a Bel 
Air sport sedan with brief copy 
citing the company’s sales ad- 
vantage. 

“The ad reflects our jubilation 
over the great selling job by our 
dealers this year,’ said W. G. 
Power, Chevrolet advertising 
manager. 

od > 


Edmonds Dies in N. Y. 


Robert K. Edmonds, vice- 
president of McCann-Erickson, 
Inc., died Sept. 12 in New York 
City. He was 58 year old. 

Born in Ft. Wayne, Ind., Mr. 
Edmonds spent most of his life in 
the Detroit area, where he worked 
on automobile accounts with Mac- 
Manus, John & Adams, Inc., and 


- * ® 


Simoniz Names Doscher 


William E. Doscher has been 
| named market research manager of 
| Simoniz Co., Chicago. 

| Doscher formerly was with J. 


New Blast-Cleaner 
Is Introduced 
By Wheelabrator 


MISHAWAKA, Ind. — A new 
batch-type airless abrasive blast 
cleaning machine designed to im- 
| prove blast-cleaning efficiency and 
reduce costs has been introduced 
by Wheelabrator Corp. 

Called the Super Tumblast, it 
throws 830 pounds of abrasive per 
minute. The company says this is 
twice as much as any similarly 
sized wheel previously used. 
| According to Wheelabrator, this 
| makes it possible for the new ma- 
chine to employ one abrasive hurl- 
ing wheel instead of the two re- 
quired by conventional units of 
similar load capacity. 

The Super Tumblast has an oper- 
ating load capacity of 28 cubic 
feet and can be converted readily 
to automation, the company said. 

Other features, it said, are greater 
separator efficiency, power-operated 
door and special liners protecting 
high wear points. 





| four. years sales manager of Gen-| 


products) 


Walter Thompson Advertising 
Agency and prior to that spent four 
| years with Needham, Louis & 
Brorby, Inc. 


* * * 


Nation’s Business Expands 
Nation’s Business magazine, pub- 
|lished by the U.S. Chamber of 
| Commerce, has opened an advertis- 
ing sales office in Pittsburgh. Allan 
E. Shubert jr. has joined the sales 
staff and will be in the new office. 

* * * 


the company’s! 


| News-Press Adds Parade 


The St. Joseph (Mo.) News- 
Press has signed to distribute 
Parade. It is the sixth newspaper 
added by Parade in 1956. The 
|magazine said the St. Joseph area 
is not served by any other Sunday 
supplement and that it brings 
Parade’s exclusive markets to 48. 

* ok * 


2 Million Classified Ads 


The Los Angeles Times has 
saluted DeWald Baum, a real estate 
broker, as the man who placed the 
two-millionth Times classified ad- 
vertisement of 1956. It marked the 
fourth consecutive year the paper’s 
| classified section has printed more 
|than two million ads. It ran a 
| record 451,804 classified lines from 
Aug. 20 through Aug. 26. 


* * ” 


|'Pyro Name Pushed 


Major emphasis in Olin Mathie- 
son Chemical Corp.’s anti-freeze 
promotion is being placed on the 
company’s recent extension of its 
| Pyro brand name to cover both 

its permanent and methanol type 

anti-freezes, according to Rich- 
ard C. Carr, advertising and sales 
promotion manager, industrial 
chemicals division. The company 
has adopted the name Permanent 
Pyro for what was fomerly its 
USI Permanent anti-freeze brand. 
It is continuing the original Su- 
per Pyro name for methanol anti- 
freeze. 


i 


* * * 


|POPAI Seeks Members 


Highlight of an allout member- 
ship drive by the Point-of-Purchase 
Advertising Institute aimed at the 
national advertiser and the adver- 
tising agency will be a series of 
advertisements in the leading ad- 
vertising and marketing magazines, 
according to Norton B, Jackson, 
executive director of the Institute. 

The two-color, full-page ads are 
appearing in Printers’ Ink, Adver- 
tising Age, Tide, The Advertiser, 
Sales Management, Spot and Ad- 
vertising Requirements. 

The Institute also has produced 
a 32-page brochure which outlines 
in detail the many advantages of 
membership in the Institute. This 
brochure will be mailed to every 
national advertiser in the country 
spending $500,000 or over annually, 
and to every advertising agency. 

* * = 


Names 


Richard F. McLoughlin has 
joined the sales staff of the Detroit 
advertising office of Reader's 
Digest. He formerly was manager 
of the Wall Street Journal’s Detroit 
advertising sales office. 

a = = 


Frank J. Gillespie, formerly of 
Ford Motor Co.’s Chicago regional 
public relations office, has been 
named assistant to the public rela- 
tions manager of the company’s 
Special Products division. 

* * * 


M. C. (Don) Tucker has been ap- 
pointed supervisor, public relations 
services, Chrysler Corp. of Canada, 
Ltd. 





* * * 


Willard B. Hall has been named 
assistant advertising manager of 
the Midwest edition of the Wall 
Street Journal. He will direct the 
paper’s advertising offices in De- 
troit, Cleveland and Cincinnati with 
headquarters at 448 Buhl Building, 
Detroit. Hall formerly was with the 
Journals Chicago office. 

oa + a 

M. S. Hauser, public relations 
director, Ohio Oil Co., Findlay, O., 
has been elected 1957 national 
chairman of the Oil Industry Infor- 
mation Committee. He succeeds 
Richard Rollins, secretary, Atlantic 
Refining Co., Philadelphia. 


ASTE Names Baird 


Appointment of William N. Baird 
as public relations assistant of the 
American Society of Tool Engineers 
has been announced. 
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i 9 Keepin Customers in a Small Town... 
‘| Dealer Build S dS l | 
D- ABILENE, Kans. — “You must | desirable publicity with a car| take advantage of the dealer who 
of sell the same persons over and| owner who has been unable to get | is trying to please and to give each 
\S- over again in a small town or you'll | good service and who has had his customer his money’s worth, Johns- 
in run out of customers,” said R. V.| car in the shop 30 or 40 times dur- | ton said. 
es Johnston, general manager of Ron- | ing the first months of ownership.| Poor service is largely responsi- 
> ald Rice Motors, Inc., (Chevrolet- | Most of this can be traced to un-| ble for the decline in brand loyalty, 
Oldsmobile-Cadillac). trained help and poor equipment,| according to Johnston, whose cus- 
Service is also one of the most he said. | tomers’ brand loyalty is probably 
important features of selling a “An untrained man working |S high as ever because service is 
8- sizeable volume in small towns, | without the proper equipment on/| kePt on a high plane. 
.S = cake said, emphasizing 7 today’s complicated automatic : ae a ane 
er render a proper service the | mechanisms could be one of the 
he dealer must have the proper facil- | most expensive things a dealer | Finance Company 
ea ities, equipment and the trained could have,” Johnston said. fii 
> a often. he said. some He emphasized that good service | Opens New O ce 
| dealer in the country gets some un- must produce satisfied customers. DETROIT. — Metropolitan Fi- | 
—j| An efficient service department | nance Co. has opened a new loan | 
|which is turning out satisfied cus-| office at 2719 E. Davison here. | 
B | tomers can feed many good pros-| David J. Sylvester is manager of 
as D * and used-car the branch. 
tte 7] anda Two automobile dealers in sub- 
he nem-| urban Hamtramck serve as presi- | 
he od i wane treasurer of the finance’ Newark (N. J.) Police Drive Plymouths— 
r’s “We think our best advertise- President is W. W. Woody, who The Newark (N. J.) police department takes delivery of 34 new Plymouth squad 
re ment is one of our customers,” | heads Woody Pontiac Sales, Inc.| cars as Police Chief Frederick Lacey, right, points out the pushbutton driving control 
a Johnston said, “and we make | Treasurer is Clarence R. Krajenke, in one of the cars to Leon S. Kessler, left, sales manager, S. H. Grossman (Dodge- 
ym =| every effort to see that all of our | Vice-president and treasurer, Kra- | Plymouth), Newark, and Joseph Sugrue, police director. The officials also accepted 
= customers become walking adver- | jenke Buick Co. delivery of Newark's first radar patrol car, ot ae 
| tisements. We leave no stone | _ 
| unturned to render the type of | 
| service and sales that will merit 
z re | this feeling.” 
e é TO” il One of the gestures toward a/| 
. . friendly relation with customers is 
8 2 ud Sn Gen | Johnston’s practice to give six lub- | 
h Airless Spray-Coating |rication jobs with the sale of each 
e A workman spray-coats a structural | new or used car. | 
l= member with a portable airless painting This is almost a positive guaran- | 
28 assembly developed by Bede Products tee that the customer will return 
ul Corp. The paint is atomized by high| to the dealership at least six times 
yy pressures and eaeeee. if he still lives in the area. It is 
~ Ss D 1 d then up to the personnel and the 
8 | service department to sell this cus- 
d. ystem eve ope tomer on the services of the dealer- 
i~ ship and to demonstrate the 
” For Airless dealer’s goodwill and interest in| 
‘ ° ° keeping the customer. 
Spray-Painting Johnston said that people like to| 
AMHERST. O. — Bede Products | t@Ke their business where they are 
er- Corp. has developed a new airless |imvited and where they think it is | 
as system of spray-coating paints, | #PPreciated. 
‘he lacquers and other finishing mate-| Johnston emphasized that lib- 
ee rials by using a specially-| eral and flexible policies on all 
of engineered hose assembly of fluoro-| phases of the operation are neces- 
ud- carbon resin jacketed in stainless| sary to fit the needs of all cus- | 
es, steel wire braid. tomers. 
roy Unlike conventional sprayers, For instance, he furnishes a) 
te. which use compressed air as an| Written warranty with used cars 
- atomizing force, the new sprayer | but emphasizes that the customer | 
a uses pressures ‘of 500-600 pounds | becomes the judge of what needs| 
a per square inch and temperatures|t0 be made good under such a 
of 160-180 degrees to hold the sol-| Warranty. Almost nobody tries to 
vents near the boiling point. When ; 
- the solvents are released to the air, L-O-F Promotes Smith | 
of they immediately atomize. ; Lloyd W. Smith, who joined the| 
his By reducing overspray, the air- engineering staff of Libbey-Owens-| 
ry less spray system reportedly cuts Ford Glass Co., Toledo, in 1950, has| 
ry down the required coating material | been promoted to assistant plant en-| 
ly, by as much as 50 percent. gineer of the Ottawa (Ill.) plant. 
, Restistoflex Corp. manufactures | Prior to joining L-O-F he served) 
ee hose ae which > in the aircraft engine development at oP 
needed to carry the hot, pressurized | work at Packard, and was assistant 
solvents from the heating system | chief engineer of Air-Way Electric | THE MAG/C MONTH eee 
on to the spray gun. 'Corp., Toledo. 
oi : eee 
rs 
yer .-- for MOTOR TREND 
oit advertisers! 
The January issue of Motor 
of Trend, the nation’s No. 1 auto- 
a ee motive consumer magazine, 
la will salute the revival of the 
y’s great A.M.A. Automobile show 
by reporting on each of the new 
1957 models in detail! 
ap- 
ons With extra pages, extra fea- 
ds, tures and a BONUS CIRCULATION of 
* more than 600,000 copies, this 
1ed This speciol show issue will become a reference 
of issue will appear guide for thousands of prosperous 
‘all on newsstands at ‘ f ili 
the the time of the American families eager to 
e- show, Dec. 8-16. purchase new cars and accessories! 
ith tli, rte enamel soma © one 
ng, : FULL COLOR FRONT AND 
the BACK COVER VIEWS OF 
> THE 1957 CARS RESERVE YOUR AD SPACE NOW! 
"an tae TREND MAGAZINE 
- « MOTOR 
e—— Sopp “Interpreter of the Detroit Scene to the U. S. Motoring Public” 
Flying Tour Announces New Masking Tape— | mt le 5959 Hollywood Bivd., Los Angeles 28, Calif. © HOllywood 2-3261 
Minnesota Mining and Mfg. Co., St. Paul, gave its new “Magic Touch” masking | 
tapes a big send-off when this group of six executives flew 5,500 miles to announce | 
the “Scotch” brand tapes to its sales force in five key cities. Making the tour were, DETROIT NEW YORK MIDWEST REP. 
from left, R. R. Garrett, advertising supervisor; R. W. Mueller, general manager, in- BRANCH Joe Jaglois Ben LaMaster John Cockerell 
dustrial tape division; C. W. Goodsell, automotive trades sales manager; J. F. Whit- OFFICES 1514 Book Bidg. 550 Fifth Avenue 360 No. Michigan Ave. 





‘comb, general sales manager, coated abrasives and related products division; H. W. 
Wilson, marketing supervisor; C. O. Moosbrugger, advertising director; C. C. March, 
general manager, coated abrasives and related products division; and G. W. Engdahl, | 
tapes technical director. ! 


Detroit 26, Mich. 
WOodward 3-8660 


New York 36, N.Y. 
Circle 6-1365 


Chicago 1, Illinois 


ers ANdover 3-6929 
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NEW BUMPA-TEL SIGNS 


Petite 40"x12" Regular 40" x 17" 


We are now offering a Bumpa-Tel sign in two sizes, the Petite measuring 40°’ x 12” 
for those advertisers who do not need as much space as is provided on our regular 
Bumpoa-Tel sign which measures 40" x17". The new Bumpa-Tel Petite is lower and 
blends into the body lines of most cars producing a very neat appearance. It is 
offered at the same price. In ordering be sure and state Bumpa-Tel Petite. 


“Mount or Dismount Your Sign in Seconds Without 
Tools, Absolutely No Damage to Car.” 


Mounted or Dismounted in Seconds* 
® Polished Aluminum Frames e Sheet Steel Face 
® Sign Legs Telescope Into Non-Visible Brackets Mounted 
Behind Bumper Guards 
@ Does Not Interfere with Operation of Trunk Lid 
* After original installation State Make and Model When Ordering. 


Now Offered in Four (4) Options, Unlettered at $14.00, 
Lettered at $18.00, Lettered and Reflectorized at $21.50, 
Lettered on Full Scotchlite Background, the Best Sign for 
Night Use at $26.50. 


F.0.8., MOUNDS, ILLINOIS 
2% Discount For Check In Full With Order. 


The above signs were designed to fit one particular make and model car. 
Please give make and model when ordering. 

We now offer a Universal Sign which will fit and 

interchange on all cars ‘52 and later and 95% of 

older models. Available in any of above options at 

$7.50 additional. 


We will accept telephone calls collect on orders 
for five or more signs. 


WARREN HASTINGS MOTOR COMPANY, INC. 
202 NORTH FRONT STREET MOUNDS, ILLINOIS 
DEPT. 102 SHady Lane 5-9415 

















Tools and equipment 
designed and manutac- 
tured to meet specialized 
service needs in the auto- 


motive industry. 









DIVISION OF 
HOUDAILLE INDUSTRIES, Inc. 
341 BABCOCK STREET 
BUFFALO 10,N. Y. 






Purolator Forms 
‘New Service Unit; 


‘Otto Moves Up 





F. R. Grener H. R. Otto jr. 
engineer have been announced by 
Purolator Products, Inc. 

The new service department will 
be headed by Herbert R. Otto jr., 
formerly chief engineer for the 
company. Purolator said the de- 


major accounts in all fields. 

Named to succeed Otto as chief 
engineer for Purolator is Frederick 
R. Gruner, formerly operations 
vice-president for Warren Foundry 
and Pipe Corp. 

Otto has been with Purolator 
since 1938. 


Ullman 


(Continued from Page 10) 
to traffic signs and markings, in- 
cluding provisions for the new 
“yield right-of-way” sign. 

A 1956 revised edition of the Uni- 
form Vehicle Code, including all 
changes, will be published and made 
generally available in a few weeks, 
according to the AAMVA bulletin. 


Delivery Study Issued 


ELIEVING that the increasing) 
costs of delivery operations are} 
of interest to producer, seller and} 
consumer alike, the Government has| 
published a case study of the prob- 
lems of an independent wholesale 





RAHWAY, N. J. — Creation of a 
new technical service department 
}and appointment of a new chief 
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Minneapolis Show 
To Open Dec. 28 


MINNEAPOLIS. — The 1957 
Upper Midwest Automobile Show 
will be held Dec. 28 through Jan. 6, 
according to Max Winter, general 
manager of Minneapolis Attrac- 
tions, Inc., which will produce the 


in the Minneapolis Auditorium, will 
include 140 new 1957 models of 16 
manufacturers, futuristic models, 
dream cars and experimental de. 
signs as well as displays of related 
equipment and automotive prod- 
ucts. 

The show committee includes E, 
William Boyer, Boyer-Gilfillan 
(Ford); John Scheefe, Swanberg & 
Scheefe Co. (Buick); Manfred An- 


partment is designed to provide fast | 
field sales engineering service to} 


show in cooperation with area| derson, Anderson Dodge-Plymouth, 
dealers. |and Ned Warren, Warren-Cadillac, 
Winter said the show, to be held | Inc., all of Minneapolis. 








WHERE 


Dependability 
















Engineering 


ARE A MUST 


eae 
(FORNTABLES/ URNTABLES 





Automobile 
Turntables 


HAVE SET THE 


Quality Standard 


FOR THE INDUSTRY 





grocer in Baltimore. 
| 


The volume is the first of a series | 
of case studies designed to develop 
less costly methods for delivering) 
groceries and principles and meth-| 
ods which may be used by whole-| 
salers in determining the relative 
profitability of delivering orders of | 
varying size. 

The initial study deals with motor 
truck delivery operations and em-| 
braces every phase of the subject. 
It was made by the marketing divi- | 
sion of the Department of Agricul- 


ture. 
* * 7 


Tax Relief Studied 


AX relief for small business now 

is being discussed seriously by| 
members of both political parties | 
and is mentioned specifically in 
both party platforms. 

Two tax studies have been ini- 
tiated in recent weeks—one by a 
special subcommittee of the | 
House Ways and Means Commit- | 
tee and the other by the Joint 
Committee of Internal Revenue 
Taxation. The first group is 
headed by Rep. Wilbur Mills, 
Arkansas Democrat; the second 
by Sen. Harry Byrd, Virginia 
Democrat. 

Tax structure and tax adminis- 
tration comprise the main work of 
the Mills group. The Byrd program 
actually will consist of a series of} 
15 separate studies, running the 
gamut from the broad and com- 
prehensive to the detailed and tech- 
nical. This series will be pointed to- 





ward “more constructive tax and 
revenue legislation” in the next 
Congress. 


There is much similarity in the 
aim and goal of the two studies. 
They both point to a serious effort 
to clarify our tax structure and 
make it more equitable. And, mean- 
while, campaigners will have some- 
thing to say about the studies. 





It Helps to Make Sure 
He’s Always Right 


EVANSTON, Ill, — An Evans- || 
ton new-car dealer listed only 
one qualification in his help- | 
wanted classified ad. | 

The want-ad read: “Auto Sales- 
man. Must know how to be nice | 
to our customers.” | 































*Foreign short wheelbase 
cars use the “Paravanette” 
model. 


@ When you unwrap the 1957 car . . . have it on one of the 
NEW Macton Paravane Turntables! The Paravane consists of only 
4 parts*. Set it up in minutes without tools or anchorage of any 
kind. Just plug it in to your nearest electrical outlet. The Paravane 
will operate all day and night for only pennies. The wheel pads 
are only inches off the floor and your car will appear to just float 
around. Write or call us today so we can deliver your Paravane 


immediately! 
MACTON MACHINERY Co., Inc. 
DYKE LANE STAMFORD, CONN. 








Lit 4Tofe 


BOOSTER BATTERY CART 


@ LOW COST 
@ RUGGED CONSTRUCTION 
EASY TO HANDLE 

LIGHT WEIGHT 

4 inch rubber hand grip . . . Rub- 
ber grommets for cable clamps 
. .. Curved cross pieces hold 
cables in place when not in use 
... 8x15 inch steel platform with 
2 in. sides, holds either 6 or 12 
volt battery safely on cart... 
6x1!/. inch rubber tired wheels 
for easy moving. 


$14.90 delivered* 


lowa dealers please add 2!/,%/ State Sales Tax 


JOHNSON MOTOR COMPANY 


DEPT. t59-92 OWA FALLS, IOWA 


5 





Please ship Lit'l Tote Booster Battery Carts to me at once. 











O 


postage. 


Ship C.O.D. and | will pay postman $14.90 plus postage and 
C.O.D. charges. 


osnaneatige wisglnaeaeh nanan ae exe apn ans eas-eaneanqannaiiaiibal 


Name | 
Addres 
City. State. | 

1 am sending my check for $14.90 and Lit'l Tote will pay all l 
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tid Oldsmobile Names | 
dee R Ruth, Waite as | SAMPLE 


. . and 
0 de R Region Managers | 3... f! 
is EB. LANSING. — Two new regional | . 41 H EXPERIMENTAL 





lan managers, Edward D. Ruth and oH 
Harvie L. Waite, and four new zone 

r , +f 4 

‘2 managers have been appointed by - H STAMPINGS 
Oldsmobile. 

uth, 

illae Ruth, former Detroit zone man- Engineering Bench and 
ager, succeeds S. F. Mehring as| § 2 Layout Work 

— Short Run Stampings from 


Kirksite or Plastic Dies 


If your production plans call for sample 
parts or short run stampings, consider 
the special service Anzick provides to 
fabricate these parts from your own 
ideas. In fact, our skilled craftsmen can 
develop a part all the way from blue- 
print or rough sketch to a finished 
stamping whether it is one piece or a 
E. D. Ruth H. L. Waite hundred. We are at your service. 
Midwest regional manager. Waite, ce ie j 
former Los Angeles zone manager, | \s oe 
SAFEST MIRROR EVER MADE! | 2<sv2(Scors Clemson ss | geen orem 
e Southwest regional manager. Both EXPERIMENTAL DIVISION 


| appoint and Clemson have been| ' 23675 MOUND RD., VAN DYKE, MICH. 
appointed assistant sales managers. | : 

The zone manager appointments | 
| involve Fred L, Foerster, who goes | 
|to Detroit; Francis C. McDonald, | 
|Los Angeles; James J. Nolan, Phil- 
adelphia, and Robert P. Seibel, Cin- 


blurred blobs of light. You’re never quite sure how far back they are. | cinnati. 5 : 
But with this amazing E-Z-J® Mirror, headlights behind you are — fo GM in = _— Or cer 4 | n ro | S 
— t ° r . ° . severa istrict assignments, e- 
distinct, yet glare-free. No guessing. No blinding. Safer! ‘ake ousisbant ‘aa manne at 

|Kansas City in 1948. He became 


Not just two light-filtering positions but three! ica an (N. C.) zone manager in ee -— U S e — 
(1) DAYTIME, you get a clear, soothing yellow-green image. |1951 and Detroit zone manager in = 


No other mirror gives you such perfect 
vision to the rear for safe night driving. 





With any other day-night mirror, headlights behind you are just 


| 1952. 
- (2) NIGHT IN CITY, you filter out low-beam headlight glare. | Waite came to GM in 1933 as a 
123 (3) NIGHT ON HIGHWAY, you de-giare ‘“‘brights” behind you. |clerk in the B-O-P sales depart- 
|ment. Later he served in Albany, 
All with a quick flick of the little gearshift on your E-Z-J Mirror. It New York and was named assistant P48) e.8 a) TIC 
s . zone manager in Los Angeles in 
even has a shatter-resistant backing. 1954. 
TRY ONE on your personal car and you'll understand why E-Z-] 
3-Way Mirrors are truly the finest, safest, most efficient mirrors made. Calendar 
> Standard size — 81/4” wide — $4.80 net to dealers, postpaid. ae from = 12) TF S E D es A R 
. ® a . enera 
King size — 103” wide — $5.97 net to dealers, postpaid. Sept. 21-29 _ International eCommercial 
otor ransport ow, aris ourt, 
Money-Back Guarantee! Every cent back, upon return of London, England, 
° Y 2.9 ° y ° P . Sept. 23-24—Georgia Independent Auto- oe P ad a on I S os L S 
mirror, if it’s not the safest rear-view mirror you ever drove with. mobile Dealers Assn., Savannah, Ga. 
base Order by writing on your dealer letterhead, specifying the make, Oct. 1-3 — National Electronics Con- 
= J 2 F ference, Hotel Sherman, Chicago. 
ate year and model of your car. Sold to franchised dealers only. Oct. 414 — Paris Auto Show, Groad 


Palais, Paris. 


Oct, 8-i2—National Metal Exposition and 
Congress, Public Auditorium and Ex- Current, dependable 


E Zz i olibition "Hells, Cleveland. appraisals in a sepa- 
-Z-1 3-WAY MIRRO ea Nance emporio : 
Meeting, Society of Automotive — rate edition for your 


neers, Hotel New Yorker, New York. i - 
Oct. 17-27 — International ‘Motor Show, trading area. You re 


. : casita: Earls Court, London, England, ceive a revised Red 
Liberty Mirror Division | of"s,Sevt..torion, Enslen 
i O y tion, American Truckin ‘Aun, Waldorf Book every 6 weeks. 
° tor t c i 
7 Libbey - Owens °- Ford Oct. 22-26—National Industrial Exposition Lists all passenger cars 


M e i : : : i 
Aytiers omens Seren — Each issue is complete and contains — since 1947, and trucks 


Brackenridge, Pa. Oct. 22-26—44th National Safety Congress Ma thru 11/, ton capacity 
and Exposition, Conrad Hilton, Con- @ Reliable finance or cash values. since 1949. Includes 

; ae and LaSalle Hotels, e . 
the important specifi- 


cations, data, and 














Oct. 2325—I|th Annual National Protec- @ Average ‘as is” or wholesale values. 
tive Packaging and Materials Handling 


Exposition, Kiel Auditorium, St, Louis. eal 7 3 insurance symbol 

" Oct. 29-31—Annual Convention and Ex- @ Realistic average retail values. Y ° 
hibit, Truck Body & Equipment Assn., together with illus- 

NAL; HOUSTON FOLKS Sherman Hotel, Chicago. OO trated identification of 


Nov. 1-12— National Diesel Engine Meet- F | ear’s servic j st $ 
ing, Society of Automotive Engineers, — 7 »~ 7. late models. 


WHO SELL YOUR CARS CHOOSE The Drake. Chicago. 


Nov. 7-9—American Finance Conference 
Convention, Hotel Commodore, New 


H i C H k 0 A i C LE : k, 45 years of leadership bas established the Red Book as the 
T ° TD agg eo eg BB gs es national authority for used car and truck appraisals — 
| AN eA AR 


neers, the Mayo, Tulsa, @ powerful sales tool that pays for itself over and over. 
Dec. 2-4—Third Annual Auto Trim Show, 
Sherman Hotel, Chicago. 


IN THE a1 eal Dec. 9-I11—Automotive Warehouse Dis- 


tributors Assn., Inc., Membership Meet- 


7 le) hick OF ohy. 2 Conference, Palmer House, 


Dec. i i7th Anniversary Dinner, Auto- 
mobile Old _ Timers, Waldorf-Astoria m8) 7 BOO K 
Hotel, New York. : 
Dec. 26-Jan. 6—Annual Upper Midwest 
0 Auto Show. Minneapolis Auditorium, - 
a 





Deane i ela a a 
a. ' ene, Mention, Sogety of 
utomotive Engineers, e eraton- 
Cadill d Stati Hotels, Detroit. 
OF VEG HOUSTON Jen.—Sixteonth Anaval Convention, Trech: T R 8 .< 4 rN 3g P a A i ) i L 


Trailer Manufacturers Assn., Hotel Del 


AUTOMOTIVE te 1a ete et: a Auto- M A N 8) A a 
WERE IN THE mabe Show, Sam Houston Coliseum, 


Feb. 4-7—National Automotive Acces- 


sories Manufacturers of America Expo- o ° 
CHRONICL 4 sition, New York Coliseum, New York. Now in Handy Pocket Size 
* March 11-12—Annual Convention, Cana- 
dian Automotive Wholesalers’ & Man- YEAR’S SERVICE, $9,00 


ufacturers’ Assn., Windsor Hotel, 


Montreal. 
THE REASON... Vi gop ag Ee Fy ag eo An independent, realistic, authentic truck appraisal and identi- 
Py Mey 9-12, — Midwest Automotive Trade fication service—the only one available that includes all 
Show, Kiel Auditorium, St. Louis. 





Apr. 4-7—Southwest Automotive Show, popular types, regardless of tonnage. The Blue Book contains 
Dalles. safe, dependable valuations since 1949. Lists also model, motor 
and serial numbers, weights, wheelbase, H.P. rating, factory 


Iso Mite Founded - aoe ; 
it, H 1 lJ ST0 N Aa aE N ‘ ai DETROIT. — Iso Mite Products prices, and other helpful data. Published semi-annually. 
and Processes, Inc. 
HN T Lk: R 


, has been 


founded to manufacture and mar- NATIONAL MARKET REPORTS, INC. 


ket a line of powdered metallic 


eae according to B. D. Zack, 900 S. Wabash Ave. Chicago 5, Ill. 
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UR traffic authorities’ lot is not 
a happy one. With the reopen- 
ing of school, requests rain down on 


official heads from parents for OVElT| wosk unless & majority of the peo- 


type of crossing control. They in- 


clude a policeman on every corner} 


within six blocks of every school, 


and at least two “Slow, School Chil-| " 
| that many persons are not virtuous. 


dren” signs in the same area. 
Whether 200 or 20,000 cars pass a 
school intersection during a day, 


little Susie must be guarded from) 
|French mathematician 


Mother’s door to the schoolyard. 
In many cities—the first time I 
saw it was in Milwaukee—volun- 
teer women traffic officers, broad 
of shoulder and deep of voice, 
“man” near - school crossings. 
Motherhood keeps them alert. 
They’re in imposing uniforms and 
usually unpaid. But the police 
train them, and they do a fine job. 
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Take Kansas City. Like almost| 


every other city, it had a tough; 
time turning down parental re- 
quests for every form of crossing 
control—just because the authori- 
ties lacked a good way to determine | 
which crossings for school children | 
needed special protection. Needless 
traffic signs, like needless laws, bore 
Americans till they ignore them. 
* * * 


| Poisson to the Rescue 


ASN’T it the English jurist,| 
Lord Beaconsfield, who pointed | 
out that our laws can’t go far be-| 
yond custom? We can make fine 
theoretical laws, but they won’t 


ple believe they are necessary—and 
unless the laws take into account 
the known, but little-heeded, fact 
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Bales Plugs Civic, Social Events— 

- u This huge billboard, dedicated to messages for various civic and social events, has 

They need laws they can believe in.| heen built in Studio City, Calif., by Pat Bales Lincoln-Mercury, Inc., Van Nuys, Calif. 
So Kansas City, only three years| Dealer Pat Bales, who plans to change the message often, is contacting organizations 

ago, brought a Sixteenth Century| whose special events he will plug free of charge. 


school-traffic picture. He was named /| occurrence that shows us where to 
| Poisson, originator of the Poisson| put up signs scientifically, as well 


theory of distribution. 
He worked out a principle— 
still used 300 years later by our 
best engineers—that gives logic 
and probability to the frequency 
of occurrences. 
Somehow, there’s a logic of re- 


Before you buy HEATERS 
for your FLEET 


there is aneasy- to-install 
model for every need—or, 
HaDees will engineer 
units to your specifica- 
tions and assure satis- 
factory performance. 


they'll give you 
MORE heat 


—and SAVE YOU 
MONEY, TOO. 


For Example: 


Write for 


core e eel olol hme gal 


VAT LL Me A 


FOR FLEET OPERATORS 


BCD mM eC ul ty 





Rockford, Ill 


as a destiny that shapes our ends. 
Anyhow, by applying this 300-year- 
old law to highway traffic, Kansas 
City, and later many other cities, 
greatly increased the safety of 
school crossings. 


Cities use four types of traffic and 
pedestrian controls to protect im-| 
pulsive high-spirited school kiddies | 

-what psychologists earnestly call) 
“euphoric”—when they get ready to| 
run across the street. They have 
school stop signs, traffic signals,| 
reasonably live police officers as-| 
signed to the crossings, or a com-| 
bination of a sign or signal and an} 


officer. 
> * * 


4 Questions Arise 
Ww the officer, when you al-| 
ready have a signal? 


Well, for two reasons—one prac-| 


tical, the other psychological: Peo-| 


ple, even children, pay more atten- 
tion to a human being in uniform| 
than to a piece of metal with a word 
or two painted on it. 

Secondly, an officer can watch 
the particular flow of traffic and 
pedestrians and press a button to) 
change the signal when the flow 
indicates it should be changed, in- 
stead of waiting for an electric 
time-cycle. 

Or the officer can hold up two 
extraordinarily large hands, or 
beckon with them, to help the 
efficiency of the sign or signal, 
for the need of the moment. 

Yet with four types of control, 
these questions arose: 

1. When should we put a traffic 
sign near a school to protect chil- 
dren—and at the same time con- 
vince motorists that it’s needed? 

2. When do we need the some- 
what expensive manpower or a po- 
lice officer to supplement the sig- 
nal? 

3. When, scientifically, do we need 
a police officer to direct traffic as 
well as school children at intersec- 
tions where we do not have signs 
or signals? 

4. When do we need pushbutton 
signals at near-school crossings? 
These pushbutton signals are what 
traffic engineers describe as “pedes- 
trian-actuated.” 

. 





* > 
Remember Aesop, Too 


’ I YHEREFORE, i 

to the eee ede _— 
Ill. Transit Firm 
Fights Use Tax 


SPRINGFIELD, Ill. — Springfield 
Transportation Co. here has asked 
Circuit Court to enjoin Warren E. 
Wright, state treasurer, from trans- 
ferring $2,227.05 in use taxes from 
the protest fund to the department 
of revenue. 

The money was paid under pro- 
test on five buses bought from 
GMC in Pontiac. The transit firm 
alleges that the use tax violates 
the Illinois Constitution and has 
asked the court to declare the levy 
unconstitutional. 


Kidde Wins Nuclear Job 


GARDEN CITY, L. I.—Walter 
Kidde Nuclear Laboratories, Inc., 
has been awarded a contract by the 
Corps of Engineers, Research and 
Development Laboratories, Fort 
Belvoir, Va., to design a one-cycle 
emergency nuclear power plant. It 
is expected that the design will be 
completed in approximately seven 
months. 








able frequency of the occurrence of 
rare events. Already, the application 
of this law to highway traffic had 
been established in other traffic 
problems. Kansas City applied it to 
school crossings—and it worked. 
Of course, Kansas City consid- 
ered other factors: Speed, distance 
from which a car could see the 





crossing, the number of intersec- 
tion streets, the volume of turning 
traffic, the extra distance a child 
must walk to get to a safe crossing 
—and, as the King says in The 
King and I, “etc., etc., and so forth.” 

P. S. So, if you have a young- 

ster starting off to school this 

fall, you can feel easier if your 
town has heard of a French guy 
named Poisson. If you see any 

“School, Stop” signs standing 
about after school hours, ask 
your traffic authorities whether 
they ever heard of an ancient 
slave named Aesop. 

Aesop lived even longer ago than 
Poisson—in the Sixth Century be- 
fore Christ. But both you and your 
children learned in school about 
Aesop’s fable about the boy who 
cried “Wolf, Wolf,” when there 
wasn’t any. 

Interesting isn’t it? We go back 
300 years to discover where to put 
1956 “Stop” signs and 1956 police- 
men to protect our children on their 
way to school. And we go back 600 
years before Christ to learn that we 
shouldn’t leave legal restrictions 
after hours—when there’s no need 
for them. It bores people—and less- 
ens law. 


Turning Problems 


. 


4 yi ris) 
Py) 
aN 


FY 4 
& F 
B 


aT 


Cj 
<— <4 
AML 


Saree aA 


a Poa 





Back around 1945, ambitious plans 
were afoot to elevate the whole 
structure of automotive retailing. 
Today, more than a decade later, 
where do dealers stand? At the head 
of Better Business Bureau complaint 
lists! Yes, the road back to dignified, 
effective auto selling is still open. 
And it starts with the dealer... 
dedicated to performing a Service 
to his community. 


* * * 


Here’s a typical Carlife success 
story reported by a Steubenville, 
Ohio Dodge-Plymouth dealer. They 
have been promoting Carlife for 
over five years now, and over that 
period of time they’ve grossed a 
profit of $26,628.00 on the sales of 
Carlife Guaranties alone. Net profit 
after deducting claims and a reserve 
for future claims, $13,431.00. What’s 
more, in the same five years, an- 
nual customer labor sales jumped 
from $63,791.00 to $91,493.00! 


* * * 


It’s “Cleanup Time”’ again and what- 
ever a dealer’s stock situation ... in 
either new or used cars . . . chances 
are the models on hand are the “‘dogs”’ 
that have been tough to peddle all year. 
It’s a time, too, when buyers come 

uipped with their sharpest pencils. 

‘ow to come out of it with a “whole 
skin”? Push ,Carlife Guaranty! It 
provides a powerful competitive sales 
weapon, improves a dealer’s “‘bargain- 
ing position’, and gives the prospect 
the added benefit t oftentimes is 
all that’s needed to close the deal. 


* * * 


Many dealers have found that men- 
tioning Carlife Guaranty in their ad- 
vertising pays handsome dividends 
in traffic and new car sales. Seems 
that today’s new car buyers are 
vitally interested in doing business 
with a dealer who’ll stand behind his 
roduct beyond the limit of the 
actory Warranty period. Try it... 
it costs nothing extra. And here’s 
a little suggested copy to squeeze 
into your next ad or commercial. 
“Ask about (dealer’s name) Carlife 
Guaranty plan. It protects you against 
major repair bills for 2 years or 


25,000 miles of worry-free driving. It 
helps keep car performance up, main- 
tenance costs down. And it increases 
the trade-in value of your car when 
you turn it in on a new model!” 





into Profits 


...a column devoted exclusively to the exchange 
of practical, profitable information and ideas 
among authorized Carlife Guaranty Dealers. 


A recent Circuit Court tax decision, 
upsetting precedent, has ruled that 
funds held in a “dealer’s reserve” 
are TAX EXEMPT. It was found that 
while any contingent liability ex- 
isted against that reserve, the dealer 
could not count that reserve as in- 
come. It is believed that this ruling 
will permit dealers to spread their 
tax loads from good years to bad. 
This is important to ALL dealers... 
doubly important to Carlife dealers! 
Ask your tax expert how this ruling 
affects Carlife reserves and let us 
know will you? We'll publish the 
concensus opinion on the matter in 
this column at a later date. 
: * 7 


Speaking of tax matters, the Forand 
Subcommittee of the House will 
start hearings this fall on the pos- 
sibility of lowering excise tax rates. 
Be sure to let your Congressman 
know how you stand! 

~ *- + 
SELLING TIPS FOR CARLIFE DEALERS 
This might more aptly be entitled 
“How to Get Your Salesmen to Sell 
Carlife.” At any rate, it’s very 
simple, very effective. It involves 
nothing more than announcing to 
sales and service personnel that, 
henceforth, all Carlife sales com- 
missions are payable in cash at the 
time of the sale. We understand, 
from the dealer who used this plan, 
that the men so enjoyed having 
“extra funds” in their pockets 
(funds their wives knew nothing 
about!) that Carlife sales zoomed 
and have remained at a consistently 
high level ever since. 

A * om 


How are you doing? New car sales, 
used car sales, parts, accessories and 
customer-labor sales all booming 
along at satisfactory levels? If not, 
perhaps some of the ideas and in- 
formation presented above will 
prove helpful to you. Let us know, 
will you? Drop us a line at our new 
address and we'll be glad to send 
you full Carlife particulars. 


EC Rabe 


THE CARLIFE GUARANTY CO. 
Detroit 4, Michigan 


9955 Grand River @ 
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Fuel Efficiency Claimed . 





timing information from the 
preaker points, the control box 
“thinks out” the fuel need for the 
engine and meters the injection 
tharge, delivering it at the proper 
split-second. 

Bendix says that, because the 
entire system is electronically 
controlled, there is no lag in 
response to engine requirements, 
as is the case in any mechanical | 
device. (Electronically, measure- | 
ment of time in milliseconds is | 





Obituaries 


Frederick Elliot, 79, 
Founder of Old Timers’ | 


NEW YORK. — Frederick How- 
land Elliot, 79, a highway safety) 
pioneer and founder and executive} 
vice-president of Automobile Old| 
Timers, died Sept. 13. 

Recognized as the city’s first traf-| 
fic expert, Mr. Elliot was instru-| 
mental in having “Stop and Go”) 
semaphores installed on Fifth Ave.) 
in 1915. In 1910, he was appointed | 
the first chief examiner of the State! 


Automobile Bureau. 
+ * 


Stan Sayres, Ex-Dealer, 


Powerboat Authority 

SEATTLE. — Stan Sayres, 59, 
owner of the record-holding Slo- 
Mo-Shun speedboats and one of the 
most widely known names in pow-| 
erboat racing, died Sept. 17 after a} 
heart attack. 

Mr. Sayres had been a Chrysler- 
Plymouth dealer here many years. | 
He sold his dealership last April. 

. 


* * 


William F. Evans 
CHICAGO.—William F. Evans, a pioneer 
industrial engineer for Studebaker Corp 
and International Harvester. died Sept. 10 
at Waukegan, Ill., at the age of 93 
* * 


Arthur R. Geissel 
PHILADELPHIA. — Arthur R. Geissel, 
president of A. Geissel & Sons, died Sept. | 
10 of a heart attack 
* 


Harry E, Crisswell sr. 
ALTOONA, Pa.—Harry E. Crisswell sr., | 
58, an auto dealer from 1927 until he re-| 
tired in 1954, has died. During this period | 
be was a Chevrolet and Pontiac dealer and | 
& Cadillac distributor | 
* * * 


John R. Zenner 
BUFFALO.—John R. Zenner, 65, an auto} 
dealer for 30 years before retiring 10 years 
ago, died of a heart attack Sept. 9. 
* * * 


Frank S. Troutman 
STEPHENVILLE, Tex.—Frank S. See! 
man, 65, believed to be the first ‘‘open lot’’ 
Used-car dealer to operate in Dallas, died | 
here Aug. 28 at his home. He was in the! 
used-car business in Dallas from 1917 until | 

fetirement in 1942 
* * 


William Arthur Farr 
COLUMBIA, 8, C.—William Arthur Farr, 
13, retired automobile dealer, died Sept. 12, 
at Baptist Hospital. 
* 


* 





* * | 


Charles H. Bennett 
PLYMOUTH, Mich.—Charles H. Bennett, 
93, president, Daisy Mfg. Co., and the last | 
12 original stockholders in Ford Motor 
Co., died Sept. 17 at his home here. Mr. 
Bennett, until his illness several weeks be- 
fore his death, went to the office of his 
air-rifle manufacturing plant each day. In 
1903, he invested $5,000 of the $28,000 
Henry Ford raised to commence production 

of his first ‘‘horseless carriage.’’ 

* * * 


Donald L. McClure 
TOLEDO.—Donald. L. McClure, 49, re- 
mtly-appointed general manager of the 
vorrulux division of L.O.F. Glass Fibers 
vo., died in Houston following a heart 
attack. He had left here only a few weeks 
before to take up his new duties. Mr. 













| since 1939-41. 





McClure joined L.O.F. Glass Co, in 1936. 






Boston Group Buys 
Avis Rent-a-Car 


BOSTON.—Avis Rent-a-Car Sys- 
tem, which operates from almost 
1000 locations in the U. S, and 22 
foreign countries, has been pur- 
thased by a group of businessmen 
in Boston. 

Officers of the new company, 
Avis, Inc., are Frank Sawyer, chair- 
man; F. C. Dumaine jr., treasurer, 
and William B. Snow, chairman of 
the finance committee. 

_ The Avis rental fleet consists of 

920 million worth of vehicles doing 

liness of about $35 million a year. 

ast year the company was sold 

‘by its founder, Warren Avis, for $8 
million to Richard S. Robie. 
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New Bendix Injector 
Works Electronically 


(Continued from Page 2) 


relatively simple and absolutely 
accurate.) 

The Electrojector has been under 
development for three years at the 
Eclipse Machine division of Bendix. 
Two other Bendix divisions, Zenith 
carburetor and Bendix Products, 
also conducted injector research, 
but the Eclipse device was selected 
because it was the most promising 
from the viewpoint of performance 
and cost, Ferguson said. 

Declining to discuss projected 
manufacturing cost on a dollar 
basis, Ferguson said: “The potential 
is there. I am confident that it is 
the lowest-priced injection system 
by far that we have seen, or heard 
of or can contemplate.” 

He did say that the firm’s tar- 
get on cost is to “get near” the 
present cost of multiple carbure- 
tion. 

Russell S. Johnson, sales manager 
of Eclipse, said the Electrojector’s 
points of superiority over other in- 
jection systems are: 

1. It needs no high-pressure 
metering pump. 





2. It has fewer moving parts be | 


cause it is not a mechanical system. 

3. No engine adaptation for pump 
drive is needed. 

4. No critical filter is needed, 
because with electrical metering, 
injector nozzles can be large 
enough in diameter to pass dirt 
without clogging. 

5. It has no surge or inertia 
effects common in high-pressure 
fuel lines. The Electrojector oper- 
ates with 20 pounds of pressure in 
the line. 


6. It is not subject to vapor locks | 
| and is self-priming. 


7. If the fuel line goes dry (as 
in running out of gas) the Bendix 
system needs no bleeding of the 
lines, as is the case in high- 
pressure-pump systems. 

8. It can be easily adapted for 
assembly-line mounting on any cur- 
rent engine. 

The Electrojector shares with 





Fribley Urges Service 


NADA Chief Calls It Key to Customer Goodwill 


In Minnesota Convention Talk 


all fuel-injection systems the fol- 
lowing advantages over carbure- 
tion: 

1. Increased horsepower 
r.p.m. ranges. 

2. Higher torque in all ranges, 
with high torque reached at 300 
to 500 lower r.p.m. (A carbureted 
engine reaches maximum torque at 
about 50 m.p.h. An injection engine 
can duplicate that amount of torque 
at about 25 m.p.h.) 

3. More economy, although this 
is most noticeable at the top range 
of r.p.m. 

4. Quicker cold starts, with the 
engine operating on a fully lean 
mixture after only three-quarters of 
a mile in zero weather. 

5. Less critical fuel requirements 
with high compression. 

6. More room under the hood, 
with resulting lower hoodline. 

7. Faster response to throttle. 

8. Higher volumetric efficiency. 

9. No “cold muffler” on dual ex- 
hausts. Injection engines do away 
with the heat riser and exhaust- 
manifold crossover. 

10. Lower intake temperature 
allows earlier spark and higher 
compression without detonation. . 

11, Uniform distribution of fuel 
allows a leaner mixture. 

12. No throttle-valve “icing or 
momentary cutouts in cornering or 
hill-climbing. 

Ferguson said that the entire 
Bendix system utilizes no princi- 
ples or devices which haven’t 
been used for years. He empha- 
sized that, for production pur- 
poses, there are no close toler- 
ances anywhere in the system. 

Bendix engineers who demon- 
strated the guinea-pig cars said 
privately that they had conducted 
acceleration tests with the Buick 
Roadmaster, using both standard 
carburetion and fuel injection. 

From a standing start, using 
drive range all the way, zero-to-60 
time with carburetion was 11.5 to 
12 seconds. With injection, the time 
was consistently 9.9 seconds. 

Development of the automotive 
unit was based on Bendix’ experi- 
ence in building fuel-injection sys- 
tems for aircraft engines—systems 
which have been in use since World 
War II. 


in all 


(Continued from Page 2) 


this included the efforts of more 
than 500 persons. 


sales vice-president, Chrysler Corp., 
said that 1957 will be the most 
competitive year dealers have seen 
He called for an 


Colorado Dealers 


Urged to Be Wary 


Of Sunday Sales 


DETROIT.—Hugo Sill, president, 
Independent Automobile Dealers 
Assn. of Colorado, has warned 
dealers against opening for business 
in Sunday in view of an expected 
rehearing by the Colorado Supreme 
Court of its opinion upsetting a 
ban against Sunday car sales. 

The ruling stemmed from an ap- 
peal from a decision upholding the 
law by District Judge Martin P. 
Miller in Jefferson county district 
court. 

Attorneys have advised their 
clients not to open on Sunday be- 
cause the decision will not be final 
until the state has an expected re- 
hearing, 

“Any dealer open on Sunday 
while the rehearing is up for con- 
sideration is sticking his neck out 
and could be sued for being open 
illegally,” Sill said. 

Meanwhile, in Tampa, Fla., Earl 
B. Sherk, a used-car dealer, has 
been charged under the state’s 
seldom used blue laws with selling 
an auto on Sunday. 

Also named was Bennie Brooks, 
one of Sherk’s salesmen. The 
Tampa Automobile Dealers Assn. 
has been campaigning for Sunday 
closing and most dealers have com- 
plied. 


| end to “gimmick” selling and turn- 


|ing toward “professional manage- 
W. Heartsill Wilson, assistant to | 


ment,” which, he said “loosely 
translated means work.” 

Richard S, Felhaber, St. Paul at- 
torney, spoke on the bargaining 
rights of dealers in labor matters. 
“Public support,” he said, “in 


| dealer-labor relations is one of the 


most important and necessary 


| tools.” 





Felhaber urged dealers who 
have labor problems to seek coun- 
sel from those who have the 
“scars of experience.” 

Monroney reminded the Minne- 
sota dealers that the “auto indus- 
try is not the factory .. . not the 
dealer but they (factory and dealer) 
are the Siamese twins of the indus- 
try and both must work together.” 

Next year’s convention will be 
held in Minneapolis. 


W. Va. Postpones 
Truck-Toll Boost 


CHARLESTON, W. Va. — The 
West Virginia turnpike commis- 
sion has postponed action on 
changes in toll rates for trucks. 
“Truck traffic has been increasing,” 
noted W. E. Stahl, acting manager, 
“and we don’t want to upset it.” 

The commission did raise the 
rates for trailers pulled by automo- 
biles. The new rate is $3: (formerly 
$1.95) for the 88-mile route. This is 
the rate charged semi-trailer trucks. 

Stahl said income from tolls dur- 
ing August was 13.8 percent ahead 
of the same month last year, and 
averaged slightly more than $10,000 
a day. 












Publication's Idea of Coming Car— 


Here is the dream car the American motorists may be driving within the next two 


years, according to Motor Trend magazine. 


This design is said to embody most of 


the features already planned by manufacturers for ‘57 cnd ‘58 models. Similar quad 


headlights will appear on some ‘57 models. 





Seat-Belt Laws, Makers 
Are Listed by AAA 


WASHINGTON. Four states 
have adopted legislation covering 
the sale and use of seat belts, ac- 
cording to a pamphlet published by 
the American Automobile Assn. 
which covers the latest develop- 
ments in the seat-belt field. 

Entitled “Seat Belts for Passen- 
ger Cars,” the booklet also dis- 
cusses research, magazine arti- 
cles, effects on insurance rates, 
standards and specifications and 

other aspects of the seat belts. 


Here is a summary of the four 
state seat-belt laws: 


A California law provides that no 
person will have or sell a seat belt 
unless approved by the Department 
of Motor Vehicles. 


An Illinois law declares that no| 
car can be registered unless it is 
designed to be equipped with seat) 
belts, which shall conform with the) 
Society of Automotive Engineers’ | 
seat-belt specifications. 


A Michigan law prohibits the | 
sale or installation of seat belts 
unless they conform to standards 
established by the commissioner 
of the State Police. 

A Virginia law requires the super- | 
intendent of State Police to set up 
specifications for belts and equip- 
ment and prohibits the sale of non- 
approved belts. 
The AAA pamphlet reports that 
three insurance companies, Citizens | 
Mutual Automobile Insurance Co..,| 
Industrial Indemnity Co. and Stand- | 
ard Insurance Co., have reduced 
premiums for drivers who use seat) 
belts. 


Another firm, Delta Fire & Cas- 
ualty Co., has asked the Louisiana 
Insurance Commission for per- 
mission to cut rates to users of 
seat belts. 


The AAA listed the following) 
firms as seat belt manufacturers, 
adding that this did not indicate) 
these manufacturers were endorsed 
by the AAA: 


Aero Brokerage & Supply Co., 
Glendale, Calif.; Aero Safety Equip- 
ment Co., Los Angeles; Air Associ- 
ates, Inc., Teterboro, N. J.; Alpco- 
Guardian Mfg. Co., Chicago; Amer- 
ican Cord & Webbing Co., New 
York; Auto-Aero Safety Belt Co., 
Terre Haute, Ind.; Auto-Crat Mfg. 
Co., Los Angeles; Auto Safety Belt| 
Co., Des Moines. 

Automotive Safety Associates, 
Los Angeles; Automotive Safety 
Belt Co., Overland, Mo.; Bell 
Products, St. Louis; Bevan, Inc., 
Mainette, Wis.; Brown-Line Corp., 
Beverly Hills, Calif.; Buick Mo- 
tor Division, Flint; Bunke-Mus- 

ser, Inc., Jackson Center, O.; Cad- 
illac Division, Detroit; Capa 
a Co., Maple Springs, 

Chaundy Machines Products, Van 
Dyke, Mich.; Chrysler Corp., De- 
troit; Cummings & Sander, Los An- 
geles; Davis Aircraft Products, New 
York; Everlastik, Inc., Chelsea, 
Mass.; Ford Motor Co., Dearborn; 
Franksville Specialty Co., Franks- 
ville, Wis.; Gee-Gee Mfg. Co., Chi- 
cago. 7 

Greenfield Co., Chicago; Halmar, 
Inc., Los Angeles; Harry Buckles 





| tific knowledge” 


Co., Sikeston, Mo.; Hastings Mfg. 
Co., Hastings, Mich.; Hickok Mfg. 
Co., Rochester, N. Y.; Hinson Mfg. 
Co., Waterloo, Ia.; International 
Mfg. Co., Roxbury, Mass.; Irving 
Airchute Co., Lexington, Ky.; Jef- 
frey-Allan Industries, Inc., Chicago; 
Karbelt Mfg. Co., Mason, Mich. 

Kwikset Sales & Service Co., Ana- 
heim, Calif.; Lif-Sav-R Co., Cincin- 
nati; Marlin Electric Co., Chicago; 
McJohn Corp., Los Angeles; Mor- 
gan Safety Belt Co., Indianapolis; 
Maximoff Research Co., Van Nuys, 
Calif.; Miller Elliot Mfg. Co., Hous- 
ton; Narrow Fabric Co., Reading, 
Pa.; Oldsmobile Division, Lansing; 
Phoenix Trimming Co., Chicago. 

Pontonier, Inc., Chicago; Radi- 
ant Mfg. Corp.; Rapid Tool & 
Mfg. Co.; Ray Brown Automo- 
tive, Los Angeles; Rose Mfg. Co., 
Denver; Rupert Parachute Co., 
Wheeling, Ill.; Safety Lane of 
Florida, Lakeland, Fla; Saf-T- 
Lok Mfg. Co., St. Louis; Sampson 
Auto Seat Belt Co.; San Joaquin 
Parachute Loft, Tulare, Calif.; 
Sears Roebuck & Co., Chicago. 

Security Parachute Co., San Le- 
andro, Calif.; Service Belt Co., New 
York; Southern Weaving Co., 
Greenville, S. C.; Sparton Automo- 
tive, Jackson, Mich.; Star-Lite Mfg. 
Co., Los Angeles; Stebco Mfg. Co., 
Chicago; Stein Bros. Mfg. Co., Chi- 
cago; Stephen Products, Inc., Crys- 
tal Lake, Ill.; Sturgis Mfg. Co., 
Utica, N. Y.; Universal Safe-T 
Equipment Co., Los Angeles, and 
Western Auto. 


‘Mass Production 


Of Knowledge 
Credited to U.S. 


PITTSBURGH. — The United 
States is engaged in a $5-billion-a- 
year drive to “mass-produce scien- 
with 200,008 
professional scientists working full- 
time compared with 9,000 in 1920, 
Gwilym A. Price, chairman and 
president of Westinghouse Electric 
Corp. said last week. 

“This revolution in _ scientific 
thought and method” by which 
the individual inventor is replaced 
by teams of scientists working to- 
gether on complex projects “is 
something absolutely new in the 
world,” he told an audience of 
civic, scientific and business leaders. 

Price spoke at the formal dedica- 
tion of the new Westinghouse Re- 
search Laboratories in suburban 
Churchill Borough. 

“No nation has ever before made 
such an incredible investment in 
the systematic application of scien- 
tific knowledge to its industrial and 
military problems,” he declared. 

“What American industry is en- 
gaged in now is nothing less than 
an unique attempt to mass-produce 
scientific knowledge, and the tech- 
nological end products of scientific 
knowledge, by a procedure in which 
the organization as well as the in- 
dividual is creative.” 
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Jacobson Spells Out Responsibilities .. . 


‘Dynamic Partnership’ Urged 


GLENWOOD SPRINGS, Colo. — 
A “dynamic partnership” between 
dealer and factory as a means 

for achieving 

greater rewards 
-for all was urged 

today (Sept. 24) 

by Charles L. 

Jacobson, dealer 

relations vice- 

president, Chrys- 
ler Corp., speak- 
ing at the conven- 
tion of the Colo- 
rado Automobile 

Dealers Assn. 

here. 


The annual meeting opened 
yesterday (Sept. 23) and will close 
tomorrow. Last night the dealers 
heard John F. Heflin, Ford mer- 
chandising school, and today Dr. 
Roland F. Kirks, NADA legisla- 
tive counsel, was among the 
speakers on the program, 

Others on the agenda were Vince 
Baker, a sales consultant; Walter | 
B. Cooper (Chevrolet), NADA 
director for Colorado; John E. 
Binns, NADA management consult- 
ant, and Byron Lopp, Central Bank 
Trust Co., Denver. 

Jacobson said a partnership such 


C. L. dacobson 





Test Points Way 
To Turbine Car, 


Renault Asserts 


NEW YORK.—Renault has an- 
nounced here that its experimental 
Renault Etoile Filante (Shooting 
Star), has established a new world 
speed record for turbine cars of 
191.2 miles per hour at the Bonne- 
ville (Utah) Salt Flats. Previous 
record was 151 miles per hour. 

Robert L. Lamaison, regional 
director for North America and 
Southern Europe, said: “The suc- 
cess of this car in the Utah tests, 
® 3 the way toward development 
of turbine-powered passenger cars.” 

The Shooting Star, which Renault 
is careful to characterize as an ex- 
perimental model—not a “dream’’| 
ear, is said to have become an 
essential part of Renault future) 
plans. 

It feels that the four-stroke pis-| 
ton engine has attained a degree of | 
development that in the present) 
state of manufacturing technique— 
metallurgy, machining, fuel, etc.— 
little advance of a “spectacular” 
nature can be expected. 

However, the problem in Europe 
is complicated further, it was said, | 
by the fact that the high-power 
turbine must be designed and en- 
gineered to fit lower horsepower) 
needs and fuel consumption re-| 
quirements of the smaller European | 
car. 

Thus, Renault said it is devoting | 
its attention to the possibility of 
adapting a medium-powered tur- 
bine (270 bhp at maximum revolu- 
tions) to a car designed to trans- 
form this power into high speeds. 

* * * 








responsibilities for dealer and 
factory. 

The manufacturer’s responsibility, 
as he sees it, is to design and build 


Committee Picked 
To Arrange 


Milwaukee Show 


MILWAUKEE.—Organization of 
the 1957 Milwaukee auto show, 
which will be-held Feb, 9-16, has 
been announced by Lester P. Har- 
tung (Nash) general chairman, 

He said an executive show com- 
mittee, composed of men with 
executive show experience, will 


function directly under the general | 


chairman. 


This committee is composed of 
Edward C. Wehe (Studebaker), 


Murel Humphrey (Chevrolet), | 
(Lincoln-Mer- | 


Arthur N. Farrow 
cury), Russ Arndorfer and W. W. 
Rank (Dodge-Plymouth.) 

Line show chairmen are E. Gard- 
ner Goldsmith, Buick; Joseph Bur- 
bach, DeSoto; Rank, Dodge; Mike 
Peters, Hudson; R. C. Quinlevan, 
Packard; Harold Duckler, Pontiac; 
Wehe, Studebaker; Humphrey, 


Chevrolet; Lou Siegel, Cadillac; | 
Al Shallock, | 


Art Ennis, Chrysler; 
Ford; Farrow, Lincoln-Mercury; 


| Hartung, Nash; Robert Schwartz- | 


burg, Oldsmobile; Ken Lovering, 


| 


competitive products that meet 
needs of the market. The dealer’s, he 
said, is to operate his business suc- 
cessfully and to offer his customer 
a quality product, plus maximum 
| service. 

“The dealer is here today,” said 
Jacobson, “because he is render- 
ing a valuable service to the 
American people.” 

He said that if a dealer’s cus- 
|tomers ever reach a point where 
they regard the dealer only as a 
“price haggler” and not as the man 
| they trust to stand behind and care 
|for their cars, the place of the 
|dealer and the franchise system 
| will be in danger. 

Jacobson praised NADA’s stand 
| against misleading advertising and 
| the code of ad ethics which it spon- 
|}sors. He said Chrysler has urged 
| all of its dealers to adopt the code. | 

The annual auto scrappage rate 
might go well beyond the five-| 
million mark, he said, “if the in-| 
| dustry should come up with a new} 
type of engine, quieter, lighter, | 
smaller, simpler and more efficient | 
| than we now have.” 

Jacobson said he believes that 
dealer and factory today are go- 
ing through a period of critical | 
self-examination trying to bring | 
about basic improvement. 
| He said Chrysler Corp. had| 
|always emphasized the value of | 








At Oldsmobile’s Dealer Preview— 
Oldsmobile dealers confer with J. F. Wolfram, second from right, Oldsmobile gen- 


eral manager, at the dealer announcement 


are Leo Abramson, King Cadillac-Oldsmobile Co., Inc., Schenectady, N. Y.; and Charles 
Gewelb, Leo Schwartz and Jerry Silverstine, all of Crest Oldsmobile Corp., New York. 


Dealers from 12 Eastern states attended the 




























show in New York. With him, from left, 





PAA Drive to Hike Profit 
Making Some Progress 


HARRISBURG, Pa. — Some 
progress has been reported in the 
Pennsylvania Automotive Assn.’s 


Willys, and Abe Malofsky, foreign.| having independent dealers who| dealer profit campaign, according 


2 Seek $266,944 
In Truck Crash 


BISMARCK, N. D. — Damage 
suits totalling $266,944 have been 
filed against auto dealer John R. 
Fleck in. connection with an acci- 


|manage their own affairs with a| 
|high degree of autonomy. 


“However,” said Jacobson, “recent | 
surveys have shown that our| 
|dealers want us to work more| 
| closely with them and exercise more | 
| strenuously the legitimate and| 
| necessary responsibilities of factory | 

management.” 


to C. S. Klugh, PAA general man- 
ager. 

The campaign consists of an in- 
tensive effort to persuade Penn- 
sylvania dealers to increase their 
customer labor rates to at least 
$4 an hour. 

Klugh says the labor rate should 
be at least $4 if a dealer is to pro- 


dent last April involving a rural| The long-range view of the auto| vide (1) more profit for himself, 


fire truck. 


| business, he said, gives a lot of 


(2) adequate wages for his mechan- 


Mrs. Meta H. Opp, widow of a| reasons for optimism. “By 1965 an| ics and (3) competitive fringe bene- 
fireman killed in the crash, seeks| eight-million-car year may not look | fits. 


$239,644. Richard Radspinner, a 


|like anything very exceptional,” he} 


Urging dealers to analyze the sit-| 


fireman who was injured in the| said, “and in the years following | uation, he asserted, “Think of the} 
accident, has filed suit for $27,300|’65 it isn’t inconceivable that we| service you give as compared with) 
for medical expenses, loss of wages| may hit a 10-million-car year now|that given by dealers servicing| 


and disability. = 


Wide-Open Market Seen for Texas 


AUSTIN, Tex.—The rapid growth 
in Texas’ population and a strong 
trend toward two-car families are 
the two major reasons for the “un- 
limited opportunities” that lie ahead 
for the state’s automobile dealers, 


|in the opinion of Alan G. Rude. | three persons per car, which is the 


Rude, executive vice-president of 
Universal C.I.T. Credit Corp., plans 
to tell the Texas Automobile 
Dealers Assn. convention today, 
(Sept. 24) that: 

The state’s population is grow- 
ing at a rate of about 250,000 
a year, which means an addi- 
tional potential of 83,333 more 
car sales annually. 


There are 182,000 two-car families 
in the state, but 800,000 more fami- 
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Sets Turbine Car Record— 


Renault has announced that its “Shooting Star'’, a cutaway drawing is shown above, 


has set a new speed record of 191.2 miles per hour for turbine cars. At full speed, 


the experimental cutomobile’s generator i 


s said to rotate at 35,000 r.p.m. It burns 


kerosene. Energy is transmitted to wheels through a driving turbine with maximum 


horsepower of 270 at 28,000 r.p.m. The 
wheelbase of seven feet, 10.5 inches and 


Star is 15 feet, 10.5 inches long, has a 
is under 40 inches in height, Renault said. 


| and then.” 


lies “need and can afford” a sec- 
ond automobile. 

| Rude said the annual increased 
|car-sales potential of more than 
| 80,000, based on the state population 
|growth, is figured at the rate of 





| present state average. 


“The two-car market also repre- | 
sents a tremendous opportunity for 
|expanded sales,” Rude said. “The| 
second car generally is the personal | 
| property of the lady of the house. 
When the family car is in use by 
| the husband, the second car enables 
| the wife to do the family shopping, 
| jitney the kids to school and handle | 
|a thousand and one household 





| chores. 


“Wives stranded at home with- 
| out cars of their own are what 
we call captive wives. They are 
willing and anxious prospects for 
a second car. And once a family 
has become accustomed to a sec- 
ond car, it may want a third but 
it will never be confined to one 
automobile in the future. This 
means repeat future business, 
with its resultant expansion in 
sales and service. 

“Everything indicates an expand- 
ing future for the automobile bus- 
iness.” 

Rude said business throughout 
the country was expanding in a 
“friendly and favorable climate.” 
He said there was no other group 
of retailers in the U. S. ina 
stronger position than car dealers, 
since they handle a product that 
is in constantly growing demand. 

The finance company executive 
said it is the responsibility of sales 
finance companies to see that 
“sound and equitable” credit terms 
}are maintained for the good of the 
automobile business. 

There is every indication, he 
said, that 1956 will be a good 
automobile year, with a sales po- 
tential of more than 20 million 
new and used cars. He said 





washing machines, televisions, ra- 


completing payments on their 
cars and that four million will be 
junking their vehicles. 
“When you add to these 15 mil-| 
lion potential customers all the 
others who, for one reason or} 
another, will be in the market to| 
buy cars,” added Rude, “all indi- | 
cations are that you should have | 
an excellent market in 1957.” 
The trend toward suburban liv-| 
ing, Rude said, is taking place in| 
all parts of the country with a 
constant growth in the number of 
two-car families. He estimated that | 
at the present time the number of 
two-car families was growing at a 
national rate of 500,000 a year. Two- 
car families now total 4% million | 
and will total seven million by 1960 | 
and 10 million by 1965, he estimated. 





An ‘Old Timer’ Retires— 


Don Phillips, left, completes a deal for 


salesman for Roy C. Davidson Co. (Ford), Boise, id. The firm took the Mode! T, 
about 11 million persons will be | which was in perfect running condition, as a tradein on a 1956 Ford convertible. 
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dios and plumbing fixtures to men- [fr 
tion a few. re 
“Have you ever checked repair ' 
invoices of these dealers? How | 
does their service compare with m 
yours? Then, too, think of the —_ 
rates they get and compare their Al 
overhead with yours.” Ds 
Klugh said that customer labor fo 
returns from more than 1,500 mem- to 
bers, along with meetings in a 20 
number of localites, have shown | ® 
much variance in customer labor D. 
rates with resultant inequities. cit 
He continued, “Preliminary checks Or 
and analyses indicate that rates i 
are being increased and we urgently m: 
advise more increases in many sec- R. 
tions of Pennsylvania, Although & ag 
percent of 1,500 returns already § W 
received reveal a customer labor ag 
rate of $3 or over, we still feel that § V. 
rates are too low in many areas.” ¥ 
y 


Klugh asked the Pennsylvania 
dealers, “What have you left of 
the customer labor dollar after 
you pay your mechanic his wages, 
then pay health and welfare bene- 
fits, pay holidays and vacations 
and workmen’s compensation and 
unemployment compensation to 
say nothing of idle and unapplied 
time?” 

With dealers from all sections of 
the state finally aroused, he con- 
tinued, we feel sure that several 
hundred more will join the ever in- 
creasing number who have raised 
their rates on customer labor to #4 
and over. 

Klugh added that a preliminary 
survey showed that truck customer 
labor rates were running slightly 
higher than car rates and body 
shop rates 50 cents higher than car 
mechanical rates. 
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ubled the number of traveling 

its presenting its Previews of 
rogress to enable more than three 
illion Americans to view the 
ience show each year. 

Each of the Preview units is 
‘equipped for the first time with 

M Sunmobile, a miniature car 
‘that runs on power obtained from 
‘the sun. 

The expansion brings to 12 the 
number of two-man teams that are 
resenting the 40-minute show 
esigned to kindle teen-age and 
adult interest in science and the 
vital part it plays in industrial 


Chevrolet Shifts 


18 Executives 
In Zones, Cities 


DETROIT. — Promotions involv- 
ing 12 zone managers, six assistant 
zone managers and six city mana- 
gers in Chevrolet’s expanding 
wholesale organization were an- 
nounced last week by W. E. Fish, 
general sales manager. 

Fish said the promotions result 
from the addition of two new 
regions and five new zones, 
designed to increase the availability 
of specialized services to dealers. 


Zone managers named by Fish in- 
clude: H. G. Lackey, former city 
manager in Detroit, to Flint; E. L.| 
Alley, former zone manager in 
Dallas, to New York; F. B. Adis, 
former city manager in Cincinnati, 
to Louisville; S. R. Browder, former 
zone manager in Louisville to Jack- 
sonville, Fla.; J. C. Rice, former 
zone manager in New Orleans, to 
Dallas; O. E. Alexander, former 
city manager in Houston, to New 
Orleans. 

Also S. P. Emmert, former zone | 
manager in Denver, to St. Louis; 
R. M. O'Connor, former city man- 
ager in Los Angeles, to Green Bay, 
Wis.; T. J. Hart, former zone man- | 
ager in St. Louis, to Los Angeles; 
V. D. Daniels, former city manager | 
in Los Angeles, to Denver; R, B. 
Lyman, former zone manager in| 
Kansas City, to Buffalo; B. C.)| 
Carter, former zone manager in 
Buffalo, to Kansas City. 

Promoted to assistant zone man- 
agers were: L. B. Pryor, former 
Southwest regional business mana- 
ger, to Dallas; J. C. Faust, former | 
regional business manager in Oak- 
land, to Seattle; E. J. O’Rourke, 
former regional truck manager in 
Chicago, to Green Bay; D. R. Paul, 
former fleet manager in San Fran- 
cisco, to Portland, Ore.; M. A. 
Young, former assistant zone man- 
ager in Oakland, to Los Angeles; | 
F. M. Thompson, former assistant 
tone manager in Seattle, to Oak- 
land. 

City managers appointed include: | 
T. L. Pritchett, who moves to his 
hew post in Detroit from Chevro- 
t’s central office, where he was 
assistant manager of the business 
management department; W. J. 
King, former assistant national ad- 
vertising manager in Detroit, to 
Pincinnati; W. A. McKee, former 
ant zone manager at Dallas, 
>» Houston; R. F. Palmer, former 
sistant zone manager of Oakland, 
Los Angeles; D. W. Webber, 
former assistant national sales pro- 
potion manager, to Los Angeles, 
nd V. P. Whetstone, former as- 
stant zone Manager in Los 
Angeles, to Oakland. 


Bryan Captures 


250-Mile Event 


MILWAUKEE. — Jimmy Bryan, 
Phoen Ariz., drove his Mercury 
> victory in the 250-mile stock-car 
ce at State Fair Park here. The 
te was sponsored by the United 

tates Auto Club. 

_ Bryan averaged 85.67 miles an 
‘hour and won $3,931. He finished 
hree miles ahead of Bob Christie, 
rant’s Pass, Ore. who also was 
ving a Mercury. Christie won 
709, 
_ It was Bryan’s second victory in 
vo days. He previously had won 
he 100-mile big-car race at Indian- 
apolis. 


Joubied the — General Motors has 





























progress of a free economy. Ad-| 


mission is free. 

The teams will cover more than 
180,000 miles throughout the nation | 
in the coming year. In addition to | 
the American units, GM also | 
maintains 12 Previews of Progress 
units in 11 foreign countries. 

“General Motors is happy to ex- | 


gram in answer to hundreds of 





Boltmaker Grows Up— 


The Boltmaker, which has given con- 
siderable impetus to coid-forging in in- | 
dustry, marks its 21st birthday this year. | 
Inspecting the world's largest Boltmaker, | 
being built at National Machinery Co., | 
Tiffin, O., for Cleveland Cap Screw Co.,| 
are members of the families which de- 
veloped the machine. John H. Friedman | 
(above) is National Machinery board 
chairman, and Frank G. Kaufman is 
Cleveland Cap product engineering vice- 
president. 


| tice said. 


pand the Previews of Progress pro- | 


|car in the foreseeable future. 
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GM Ries Show Grows 


‘Previews of Progress’ Units Are Doubled; 
Sunmobile Added to Exhibits 


requests we have received from 
educators and civic and fraternal 
groups,” President Harlow H. Cur- 


The Sunmobile first was dis- 
played at GM’s Powerama in 
Chicago last fall. It uses photo- 
voltaic cells on the surface of the 
15-inch car to convert light into 
electric current to power a tiny 
electric motor which moves the 
car. 

Since the shows are given in- 
doors, electric lamps which simu- 
late sunlight will be used to make 
the Sunmobile operate. 


According to Curtice, there are 
no plans to produce a sun-powered 


Other sequences in the show 
demonstrate a jet-type engine per- 
fected in 200 B. C., a miniature 
engine showing the principle of to- 
day’s gas turbine engines, the man- 
ufacture of synthetic rubber in only 
60 seconds and a stove which fries 
an egg but remains cold to the 
touch. 

The microwave relay that carries 
television from city to city and the 
unique properties of glass including 
a bottle hard enough to drive a 
nail, but which shatters at slight) 
scratch on the inside surface, also 
are demonstrated. 


Begun in the mid ’30s, Previews 
of Progress was suspended during 
World War II and resumed in 
1946. Thirteen million persons 
have seen the show in the United 
States and three million have 
witnessed it overseas. 

The show requires half a ton of 
equipment which the two-man team 
carries in a station wagon. It takes 
less than an hour to set up and 
disassemble. A team sometimes 
gives as many as six shows in a 

Seventy-five percent of the shows 
have been performed in schools. 
Nonschool shows have been staged 
in such widely varied spots as the 
deck of an aircraft carrier, vet- 
erans’ hospitals, prisons, county 











Continental Improved 


Without Price 


(Continued from Page 8) 


cion in an effort to cut the number 


of retail outlets. 


The revised Continentals will 
begin flowing to the dealers this 
week. However, not every fran- 
chise holder will have a show- 
room model. Some dealers are not 
required to have demonstrators 
on hand, it was explained. 

The Continental changes are prin- 
cipally of an engineering nature, 
and include a more powerful en- 
gine and a locking differential. 

Compression ratio has been 
boosted to 10 to 1 (it was 9 to 1 
last year) through use of newly de- 
signed chambers and reshaped pis- 
tons. As in the past, horsepower 
remains a company secret. 
a = = 


[EL ACEMENT stays at 368 
cubic inches, and stroke and 
bore continue at 4.0 and 3.66 inches, 
respectively. 

The locking differential checks 
wheel spinning and sudden shock 
loads over uneven roads and under 
adverse driving conditions when 


Crawford Heads 
GM Sales Section 


DETROIT. — Appointment of 
Howard E. Crawford as director of 
the sales section of the General 
Motors distribu- 
tion staff was an- 
nounced last 
week by W. F. 
Hufstader, distri- 
bution vice-presi- 
dent. Crawford 
succeeds Spencer 
D. Hopkins, who 
will report to 
Hufstaderon 
special assign- 
ments. 

In January of 
this year, Crawford resigned as 
general sales manager of Pontiac 
and took a temporary leave of ab- 
sence for his health. He has been 
a member of the GM organization 
since 1930, starting with Chevrolet 





H. E. Crawford 


sales. 


fairs and childrens’ summer camps. | 


| 


Boost 


one wheel leaves the surface of the| 
road. 

Transmission changes involve | 
the use of a steel converter with 
a smaller diameter than the alu- | 
minum converter previously used. | 
A high-air-flow carburetor has | 
been added. 


The weight of the car has been): 


cut from 4,825 to 4,797 pounds, due} 
largely to frame-weight reduction. 
New brake linings are said to give 
more efficient performance and a 
reduction in steering effort is 
claimed through use of modified 
power steering control springs. 
” - om 


ANOTHER change gives the Con- 
tinental a 40-ampere generator 
as a safeguard against battery fail- 
ure at low or idling speeds and also 
to insure adequate amperage for 
the car’s many electrical circuits. 
The air-conditioning intake has 
been relocated and now is a takeoff 
from the fresh-air duct in the en- 
gine compartment. A valve allows 
fresh air to bypass the heater and 
flow through the outer rocker 
panel by means of a tube which 
connects with ductwork concealed 
in the body of the car. 


The intake formerly was a cast- 
ing inserted into the leading 
edges of the rear quarter panels. 
Continental said the relocation 
has made possible the elimina- 
tion of a back-seat control. Nearly 
60 percent of all Continentals 
produced have been equipped with 
air conditioning. 

Perched atop the instrument 
panel to the left of the cluster is a 
new headlamp dimmer which auto- 
matically lowers the headlights of 
the car when another vehicle ap- 
proaches. 





* * * 


Four new exterior colors—gold, 
silver, blue and green—will re- 
place four medium shades. The new 
lucite lacquer finishes, developed by 
duPont, are highly iridescent. 
Continental has not adopted 14- 
inch tires. Tire sizes will be 8:20-15 
on air-conditioned models, 8:00-15) 
on others. | 





Sunmobiles on Parade— 


Six-year-old Eddie Bracken gives the 
checkered flag to a fleet of General Mo- 
tors Sunmobiles, minature autos that run 
on power from the sun gathered by the 
button-like photo cells on their hoods. 
The 15-inch cars have been added to 
Previews of Progress, GM's traveling 
science shows. The company has no plans 
to produce a sun-powered car. 


Sill Denies Retirement; 

To Remain in Auto Field 
DENVER.—Hugo Sill, president, 

Independent Automobile Dealers 

Assn. of Colorado, has announced 

that he is not retiring from the 

automobile business despite the 


leasing of his property here to an| 


exclusive Plymouth dealership. 

Sill said that his immediate plans 
were not definite but he will remain 
in some phase of the auto business. 
In addition to his office in the 
Colorado organization, Sill is vice- 
president of the National Independ- 
ent Automobile Dealers Assn. 
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Cost in Far East 
Magnifies Accent 


On Gas Economy 


LOS ANGELES, — Motorists in 
the Far East are more concerned 
with gasoline economy than are 
Americans, according to Frank C. 
Meunier, Mobilgas executive who 
has attended conferences in the 
Philippines, Hong Kong and Japan. 

Meunier, director of the Mobilgas 
Economy Run, was invited to coun- 
sel officials planning similar events 
there. He noted that crude oil 
must be imported by countries such 
as the Philippines and Japan. The 
need of these countries to conserve 
their dollars makes economy upper- 
most in their minds, he said. 

To stimulate interest in economi- 
cal driving, Mobilgas Economy 
.Runs will be held in the Philippines 
in December, in Japan at about the 
same time, and possibly in Hong 
Kong at a later date. These runs 
will be patterned after the U. S. 
Mobilgas runs, principal changes 
being in car classifications and 
highway conditions. 

The majority of cars operating in 
the Philippines are of American 
manufacture, Meunier reports, with 
a considerable number of European 
automobiles having been imported. 
In Japan, the majority of cars 
are low-horsepower lightweight 
Japanese-manufactured machines, 
plus a quantity of European cars. 


Thor Moves in Detroit 


DETROIT, — Thor Power Tool 
Co. has announced its factory sales 
and service branch here has moved 
to a new building at 14515 Puritan 
Ave. Earlier, the Milwaukee and 
Denver branches moved to new 
quarters and a new branch has 
been opened in Kansas City, Thor 


said. 





Fast-Selling Safety ‘ 
Houser's SAFETY DOOR LOCK 





1 00% EFFECTIVE Keeps 
children safe while riding 
in rear seat! +z, 
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DISPLAY 
CARD 








PROFITune of the month! 


‘Extra’’... 


HOUSER eee 


ENGINEERING & MFG., 
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Retail at 
per pair 
Only 2 Styles 
on Colorful Cash in on growing demand for safety! _Fit all — 
Clever HOUSER Safety Door Locks re- x 
place rear door handles, prevent open- 
ing from inside. Just SNAP them on in ae 
minutes. MONEY -BACK GUARANTEE! Order Direct: 
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Mass, Everett Motors, 


Motors, Inc., Fall River, 
Inc, is shown above. 
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Everett Rosenthal, 
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100% More Cars Seen in 10 Years... 


Canada to Hike Mechanic Force 


TORONTO. — With Canada’s 
automotive population expected to 
double itself in the next ten years, 
officials in the industry anticipate 
a need for at least another 65,000 
full-fledged mechanics to aug- 
ment its present force of about 
65,000. 

This represents a major chal- 
lenge to the industry, which esti- 
mates that Canada’s motor vehi- 
cle population will be pushing the 
6,500,000 mark by 1966, 

In its efforts to recruit appren- 
tices, the industry has received 
strong support from the Federal 
and provincial departments of 
labor. At this year’s Canadian 
National Exhibition, the Ontario 
Department of Labor staged an 
exhibit of the mechanic’s skills in 


Sutter to Speak 
At Kentucky’s 


Dealer Convention 


LOUISVILLE.—F rederick M. 
Sutter, NADA first vice-president, 
will be one of the speakers at the 
Kentucky Automobile Dealers 
Assn.’s 10th annual convention here 
Nov. 11-12, according to Lew UIl- 
rich, managing director. 

Others include Walter B. Cooper 
(Chevrolet), Fort Collins, Colo.; Ed- 
ward A. Sahli, Beaver Falls, Pa., 
who will speak on shop operations; 
Elson G. Sims, Vincennes, Inc., and 
Sumpter Priddy jr., Washington. 

Ulirich said that a panel of state 
officials will discuss Kentucky legis- 
lation and a panel of dealers will 
talk over common problems. 

Ulirich said that O. C. Jordan, 
vice-president, Universal C.LT. 
Credit Corp., will talk on “opportu- 
nities ahead of us.” T. J. O'Neil, 
executive director, sales and adver- 
tising staff, Ford Motor Co., also 
will be a speaker. 


Chicago Company 
Seeks ‘Bids’ for 
New-Car Buyers 


CHICAGO. — New-Car Quotation 
Service has been formed here with 
the aim of bringing the competitive 


| tor; selling cars, Clarke Simpkins, 





bidding used in government pur-| 


chases of autos to private buyers. 


James D. Rasfeld, representative 
of the firm, said it is interested 
primarily in getting firm, bonafide 
prices for the customer. 


“We have no interest in where 


the buyer spends money or how 
much he cares to spend,” said 
Rasfeld. For a $10 fee, the com- 
pany pledges to get four bids for 
the customer. He is not obliged to 
buy, Rasfeld said. 


The buyer fills out a form, giving | 


make of car, model, body style, 
type of engine, transmission and a 
list of accessories. 

Also color combinations and a 
description of the tradein. Rasfeld 
said bids are asked from dealers 
in the buyer’s locality to encourage 
local buying. 





| . . . . . 
uled including business administra- 


conjunction with General Motors, | vocational and trade schools in an| 


Ford and Chrysler. 
Throughout the country individ- 
ual dealers are cooperating with 


St. Louis Dealers 
Conduct ‘Fire’ 


Duel in Papers 


ST. LOUIS.—Two St. Louis Lin- 
coln-Mercury.dealers are using 
fire-sale gimmicks in their adver- 
tising—one because his building) 
burned down and the other be-| 
cause his building didn’t burn down. 

Advertised E. M. Stivers, Inc., 
“Our building burned down. We’re 
stuck, If you’re smart, you'll get 
our deal before you buy. No one is 
hurting like us.” 

While Dickerson Motors adver- 
tised, “Our building didn’t burn. 
We can give your proper service. 
We're not hurting. Sold our quota 
every month.” 

The Dickerson advertisement ex- 
plained its officials believe that! 
people like to do business with a 
successful dealer making enough| 
profit to give them good service. 








Canadian Dealers 
To Hear Bell at 
Montreal Meeting 


MONTREAL. — Frederick J. 
Bell, NADA executive vice- 
president, will speak at the conven- | 
tion of the Federation of Automo- | 
bile Dealer Assns. of Canada which | 
opens here Wednesday (Sept. 26.) 

Other speakers include Dr. Ten- 
nyson Guyer, public relations direc- 
tor, Cooper Tire & Rubber Corp.; | 
J. H. L. Ross, who will talk on auto 
financing trends, and James L.| 
Cooke, retiring president of FADA. 

Five panel discussions are sched- 


| 


tion, Don Scott, moderator; how- 
to-do-it, Alden Clark, moderator; 
used cars, Roger Langlois, modera- 


|moderator, and service manage- 
|ment, Frank C. Patterson, modera- 
| tor. 


The theme of the meeting is 
pegged on a “how-to-do-it” attitude 
and will also include an open | 
forum for dealer information. 


Greenville Jaycees | 


Plan Auto Show 


| who also sold cars - 


|replaced by modern dealerships 


effort to train prospects. 

In the trade itself, things are 
being made more attractive for 
the mechanics and incoming ap- 
prentices. 

The day of the “alley garage” 
with its “blacksmith mechanic” 
is practically 
The alley garage has been 


over. 


and independent service stations 
equipped with the latest tools and 
testing devices which create the} 
atmosphere of a scientific labora- 
tory. | 

Other working conditions are 
constantly being improved as well, 
so that the auto mechanic’s job is 
steadily becoming easier, cleaner 
and more efficient. 

With the development of power 
equipment, automatic transmission | 
and other such modern and com-| 





plex devices, the mechanic’s job 
today offers more challenge and) 
variation. This alone offers lure} 
for the boy with the mechanical 


| mind and inclination. 


The one-time “grease monkey” 
has many specialized channels to 
follow in the trade. The auto- 
matic transmission specialist, the 
air-conditioning expert, the 
specialists in front-end and steer- 
ing are among the many high- 
skilled mechanics who share the 
job of keeping Canada on wheels. 

There is no such thing as a 
“finished” mechanic. With automo- 


j}continuing one. 


mr recercortec? TOO! Boge) 


Apprentices Work at Exhibi}— 





Apprentice mechanics attend a training class at the Canadian National Exhibition 


in Toronto. The display was sponsored b 


y the Ontario Department of Labor and 


Chrysler Corp., Ford Motor Co. and General Motors. 


Oct. 1 Deadline Neare 
For NADA Vote Kits 


WASHINGTON. The deadline 


|tive changes and improvements for dealers to order NADA’s special | 
|made eacn year his education is a 
And it will be so| Monday (Oct. 1), 


“Get-Out-the-Vote” material is next 
it was announced 


|long as the public demands better) last week by Walter B. Cooper, 


| and aEQCSTES Gum automobiles. 


Burglars Can’t Get Cash; 


Take New Car Instead 
PITTSBURGH. 


chairman of the association's public 
relations committee. 

The deadline is necessary, Cooper 
said, because each leaflet is per- 
sonalized it bears the dealer’s 


Burglars stole "me, address, telephone number 


a new car from Mt. Oliver Motor | 2nd make of car. 


| Sales after failing in an attempt to 
| rob the dealership of cash. 


NADA has urged dealers to in- 
tensify their get-out-the-vote pro- 


They entered through a side win- grams between now and Election 
dow and tried to batter open sev- Day, Nov. 6. The association sug- 


| desks. 


behind the dealership. 


|eral vending machines and locked gested that posters and window 
Thwarted by the strong strips, which are part of the vote 
| locks, they drove off in acar parked kit, should be put up not later than 


Oct. 15 and be kept in windows 





From Start to Finish... 


Paint Job in 30 Minutes 


By Frank Gawronski 
Staff Writer 


DETROIT. — A quick-drying au- 


GREENVILLE, S.C.—The Green-| tomotive paint that eliminates the 
ville Junior Chamber of Commerce | long drying time between coats was 


will sponsor its second annual auto! demonstrated here last week at the 
show Feb. 28 to March 2 in Textile | George W. Ramsay Co. 


Hall. 

In addition to the 1957 models, | 
show directors plan to display some 
experimental cars and will have 
booths displaying allied lines. They | 
said a recording star would appear | 
on the program and that “several| 
thousand dollars” worth of prizes | 
would be awarded. 

Harold Goller is vice-president in 
charge of the show; John P. Mann 
is director in charge, and Shuman 
B. Gerald jr. is chairman. — 





Studebaker Leads Parade— 


| 
i 


A Conestoga wagon pulled by a 1956 Studebaker led the parade at the opening | 
of the Indiana toll road in South Bend. The covered wagon was the one that brought | 
John Studebaker to South Bend in 1851 to found the firm which became a pioneer 


auto producer. 


The new road now serves as a direct connection from South Bend 


to New York and will be completed to Chicago in November. 





The paint is called Dythol and 
was developed by Martin-Senour 
Paint Co., Chicago. It dries fast 
enough to allow two coats to be 
applied in immediate succession. 


The company claims the finish 
combines the fast drying charac- 
teristics of lacquer — 20 to 30 
minutes — and the flow, build 
and gloss of enamel. The gloss is 
so high that it looks wet when 
it’s dry. 

Dythol gets its fast-drying trait 
from the addition of a catalytic 
blender that dries and hardens 
from the bottom up, permitting the 
easy flowing characteristics, as well 
as eliminating wrinkling, according 
to Martin-Senour spokesmen. 

Dressed in a tuxedo and top hat, 
S. W. Clements, Martin-Senour rep- 
resentative, introduced the paint 
and its drying quality by spraying 
a 1953 Plymouth with two coats in 
less than 30 minutes. The paint 
dried so quickly that spray dust 
particles could be brushed off ais 
clothing. 

Martin-Senour officials said 
results of laboratory and field tests 


proved Dythol to be less sensitive | 
to extremes in temperature and/| 
humidity than either lacquer or| 
| 


enamel], 
“Under extreme conditions, a 


car can be completely refinished 
| Fast and Clean Work— 


and delivered in one hour,” Le- 
land Charley, Martin-Senour 
central division manager, said. 
“The car is ready to be driven 
away as soon as the masking tape 
is removed. Only two coats are 


| finishin b. 
g jo — | of Jeeps in Japan. 





needed for a complete finishing 
job.” 

The paint takes a low-pressure 
spray — 40 to 45 pounds, as com- 
pared with 60-65 pounds needed to/| 
spray other finishes. It also has 
a low odor characteristic. 

Available in 26 colors, Dythol is 
said to have a heavy hiding power 
and is wrinkle-resistant even when 
applied in heavy coats. Only three | 
quarts of paint plus one quart of | 
blender is required for a complete | 


until Election Day. 

A major part of the dealer pro- 
gram is the offer of free transpor- 
tation to the polls. Dealers in 43 
states have joined in this part of 
the campaign. 

In Minnesota, Nevada, Nebraska, 
Oregon and Utah, state laws pro- 
hibit the offer of transportation to 
voting peneen. 


Willys May Sell 
3-Wheel Japanese 
Trucks in U.S. 


TOKYO.—Shin-Mitsubishi Heavy 
Industries of Japan and Willys 
Corp. are negotiating for the sale 
in the U. S. of three-wheeled Mitsu- 
bishi trucks. An agreement is ex- 
pected to be reached by the end of 
the year. 

(Willys Corp. has confirmed that 
three Mitsubishi trucks are enroute 
from Japan to the U. S. for research 
and test purposes. Mitsubishi is 
Willys’ distributor in Japan and 
the Far East.) 

Willys’ Henry Kaiser suggested 
that the three-wheeled vehicles be 
assembled and sold on the Ameri- 
can market during a recent visit to 
Japan. 

Now being shipped to the U. S&. 
for experimental purposes are a 
two-ton truck, a one-ton truck and 
a truck weighing 750 kilograms. 

Shin-Mitsubishi and Willys al- 
|}ready have technical cooperation 
arrangements for the manufacture 





S. W. Clements of Martin-Senour Paint Co., Chicago, dons formal wear to demon- 
strate the firm's new quick-drying automotive paint, called Dythol. He spray-painted 


a car with two cocts in less than 30 minutes. 
dust particles didn’t have time to stain his clothing. 


The paint dried so quickly that sproy 
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i Week Week Jan. 1 dan. 1 
Ended Same Ended Output, To To 
Sept. 22, Week, Sept. 15, Sept., Sept. 24, Sept. 22, 
1956 1955** 1956* | ToDate 1955** 1956 
ERICAN MOTORS 2,550 1,696 1,732 5,401 127,576 73,690 
Hudson..... eee 402 685 274 761 40,741 20,170 the increases will not be blanket 
ss pcekscttossasiiese 436 1,011 296 948 86,835 49,288 | anal 
Rambler... 1,712 *** 1,162 3,692 ##% #44 939 | boosts, but we Se Mate Marne 
RYSLER CORP. _ 9,280 978,130 600,462| by market, dealer by dealer, as the 
Chrysler . eo 1,542 128,055 79,435 | competitive situation permits. 
DeSoto 1,627 92,434 71,194 He added that floor-plan and 
Dodge . 6,054 221,944 136,460) consumer credit charges would be 
Plymouth 57 ee 535,697 313,373) increased wherever possible. 
FORD MOTOR 21,210 43,119 6,674 29,784 1,591,867 1,131,881 4 . . 
Continental 10 8 2 : 1,163 OMMENTING on the increased 
Ford 20,500 33,727 4,925 25,425 1,254,778 909,519/ U goor-pian charges, a Ford 
: Lincoln 700 836 534 1,640 26,379 34,235 dealer said: “It’s got to ‘the point | 
j. 4 | | Mercury 8,556 1,207 2,690 310,710 186,964 W10r6 the 30-day inventories, usu-| 
. | | GENERAL MOTORS... 19,592 66,748 55,342 119,742 3,038,604 2,325,714 | ally required by the factories are 
Buick 7442 17,810 9,213 24,048 608,272 426,358| Compiotely unrealistic because of 
Cadillac os men 2,976 _5 54S 113,606 114,998 the high cost of this wholesale 
Chevrolet 35,328 30,998 56,170 1,389,209 1,192,917 | credit 
Oldsmobile 6,650 13,610 7,038 19,276 490,816 337,840, 1 
Pontiac 5,500 5,117 14,705 436,611 253,606, ‘It seems to me that a dealer 
§P CORP. 280 = 2,166 280 141,187 67,532 | Selling 200-300 cars a month could 
Packard : ; 52,128 13,289 get along with an inventory of 50- 
Studebaker 280 8©=—- 2,166 280 89,059 54,243; 100 cars — you never have exactly 
| the kind of car the customer wants 
hibition | Total Cars, U. S. 43,632 123,009 63,748 155,207 5,884,044 4,199,279| 4nyway. I think there's going to 
or ond B= a aoneemnes | be increasing opposition from the 
‘Revised. |dealers to the idea of maintaining 
Totals for 1955 include Kaiser-Willys production. | 30-day inventories.” 
**Rambler production prior to the start of the '57 model run was included in Nash and Commenting on the higher cost 
Hudson output. oat - 
COMMERCIAL CARS 3 GM Di ac 
(U. S. PRODUCTION ONLY) IVISIONS 
Week jo Jan. 1 Jan. 1 * 
Ended Same ended =: Output, To T 
cEntrd game tesed court. te | Halt 56 Runs 
1956 1955* 1956* | ToDate 1955* 1956 
r pro- CHEVROLET 150 7,986 5,951 11,385 299,588 264,262 ’ 9 
nspor- [DIAMOND T 120060 10,'iaa?:—<(<+étS:~Ssti‘éiazAS8,786, 439 Weekk’s Output Cut 
in 43 | DIVCO 60 80 60 168 2,753 «2,791 3 6: , 
art of | DODGE 1800 © 502Ss«Os2e8t Sie? esoni| Fo 43,632 Cars 
FORD . 6,800 8,404 6,302 16,592 263,701 224,891 (Continued from Page 1) 
raska, | GMC 1,550 1,921 1,943 4,994 75,402 68,033) sal 
; pro. | INTERNATIONAL 2,695 2,021 2,567 7,250 94,269 100,863 eg tag tba eae 
ion to | MACK . 390 310 352 968 10,778 13,900 a 
REO 92 105 71 215 3,987 2,860 123,009 cars off the lines, 
STUDEBAKER 504 13,817 10,921 Studebaker turned out 280 cars 
WHITE 375 398 353 1,009 11,589 13,086 | last week, while Chrysler division, 
WILLYS .. : 1,375 1,583 1,375 3,777 54,403 44,299| Dodge, Plymouth and DeSoto 
MISCELLANEOUS*** 48 54 48 132 2,608 ~—1,766 | turned out a few pilot models. Their 
~ . 
se Total Trucks, U. S.... 15,455 24,067 20,030 49,498 912,046 816,549 an Ss a ee 
Total Cars, Trucks, “. / a 3 nce Seer eed 
Heavy U.S. 59,087 147,076 83,778 204,705 6,796,090 5,015,828 | FYORD division, working its second 
Willys | ——_——___—— ————— — - . - consecutive six-day week, 
e sale Total Cars, Trucks, turned out 20,500 cars. Lincoln and 
Mitsu- Canada 1,650 4,607 2,311 7,811 363,802 350,739 | Continental contributed 700 and 10, 
is ex- fo — $$ ——-- —— | respectively, to Ford Motor’s corpo- 
ont a Grand Total, rate output of 21,210 cars. The 
Cars and Trucks, previous week saw the company 
d that U. S. and Canada... 60,737 151,683 86,089 212,516 7,159,892 5,366,567 | ‘Urn out 6,674 cars, with 4,925 being 
nroute L—— 7 ia ____________| rolled out at Ford division; 535 at 
search "Revised. Miscellaneous includes Corbitt, Marmon-Herrington, Brockway, Four Wheel| Lincoln; 1,207 at Mercury, and eight 
: Drive, Federal, etc. | at Continental. 
shi is By.n.: au U. S. totals includ 4 trucks for military ord 
n and -B.: . S. totals include cars an wae s for tary orders. Mercury, which went down for 
***Autocar and Sterling are included in White totals. | model changeovers Sept. 15, is ex- 
gested ’ - “ti wii me eee —, | pected to begin production of '57 
les be C h h [ I C tL C t models about Oct. 1. 
Ameri- ure I i es odas With Chevrolet and Cadillac clos- 
visit to ing out ‘56 model output the previ- 
ous week and Buick phasing out 
(U.S As Key to S-P Fate its 56 model run Wednesday (Sept. 
. 4 19), General Motors’ corporate out- 
ts LOS ANGELES. — The West ; viding highly competitive products | PUt droped from 55,342 units a week 
- “all Coast will be a barometer of the | and on strong assistance to dealers. | °@eF to 19,592 last week. 
“ Bsuccess of Studebaker-Packard’'s “ ; = s 
ration , Studebaker dealers will be 
facture PPcetam to achieve profitable oper-| stronger entering the 1957 model UICK turned out 7,442 cars last 
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‘ating rates in 1957, Harold E. th l : ; * 
Churchill, president, said last week. | Chu r wae eek ee re 
) Key to the S-P comeback pro-| models are nonexistent. They will 
| n will be its achievement of | have the best new model supply in 
onservative sales objectives, he) 
id. 


Churchill spoke to a group of 
ific Coast editors in advance of | 
preview of 1957 Studebaker 
odels for 1,100 Western region 
alers and salesmen. 

The 1ii-state West Coast region 
s traditionally been Studebaker’s 
trongest market, Churchill said. 


many Studebaker dealers.” 


| down to a point where the company 





six years, and a 30-day head start | 
}on sales. Dualing to handle Pack- | 
ard sales as well and a new fran- | 
chise tailored to meet modern mar- | 
keting conditions will strengthen | 


He said costs would be brought | 


could achieve profitable rates next | 
year by selling 103,000 cars in the | 
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Market Rise Sighted 
Despite Credit Pinch 


(Continued from Page 1) 


week, compared with 9,213 the 
previous week, while Oldsmobile 
dropped from 7,038 to 6,650 and 
| Pontiac upped its schedules from 
| 5,117 to 5,500. 

American Motors turned out 2,- 
550 cars last week for a 47.2 per- 
cent improvement over the previ- 
ous week’s output of 1,732 units. 
Rambler led the list with 1,712, 
While Hudson and Nash output 
was estimated at 402 and 436, 
respectively. Breakdown of the 


previous week’s operations | 
showed Rambler with 1,162; Hud- | 


of floor-planning, a banker also 
| said a likely result would be that 

dealers would begin carrying 
| smaller new-car stocks. 

While none of the lending 
agencies cared to comment on pos- 
sible reductions in dealer finance 
reserves, there already have been 
some such reductions. Additional 
decreases in reserves are a logical 
possibility, since this is one of the 


could recoup the higher prices they 
|}are paying for money. Further- 
more with the current money 
shortage, there is a little less need 
for courting auto dealers, it is said. 
* * * 
“TE JOWEVER,” one banker com- 
mented, “the last thing a bank 
or a finance company wants to do 
is to reduce its dealer reserve. You 
can't let the other guy get ahead 
of you in this matter. 
“We're very reluctant to take 
money from the dealers in this area 


areas in which the lending agencies | 





C.1.T. Financial Corp. 
| Borrows $75 Million 


NEW YORK, — Public offering 
of $75 million worth of C.LT. Fi- 
nancial Corp. 4% percent deben- 
tures, due Oct. 1, 1971, was made 
last week by a nationwide invest- 
ment and banking group headed 
by Dillon, Read & Co., Inc.; Kuhn, 
Loeb & Co., and Lehman Bros. 

The debentures are priced at 
98.64 percent and accrued interest 
to yield 4% percent annually. 
Most of the proceeds will be used 
to furnish additional working 
capital for the company’s auto- 
mobile financing subsidiaries. 





of course, you've got a shortage of 
people with reasonable equities.” 
+ * + 
E ADDED that the fact that 
this is a presidential election 
year doesn’t affect the auto credit 
| situation. 
| Commenting on the tight money, 
George P. Hitchings, Ford Motor 
|Co, economist, said it would be as 
| difficult to increase the outstanding 
j}auto credit by $2 billion in 1957 
|as it was to increase the net auto 
outstanding by $4 billion in 1955. 
However, he added, there won't be 
ja necessity for raising such an ex- 
{tra amount of capital because (1) 





because we know this is a large|there is no evidence to indicate 


item in his overall profit picture. 
For example, I've a typical deal 


on my desk in which the dealer had | 


a gross profit of $155 and a finance 
reserve of $55.87.” 

Belief that consumer finance 
charges will increase, where possi- 
ble, is based on policy of the Fed- 
eral Reserve Board. Higher cost of 
money must be passed on to the 
ultimate consumer if the credit 
looseness is to be stemmed, FRB 
believes, since the consumer’ is 
basically responsible for any infla- 
tionary trend. 

Of course, consumer charges 
have hit their legal peaks in some 
states, and some lending agencies 
will have to recoup their in- 
creased costs in other ways or 
divert their money into other 
fields. 

The finance experts repeatedly 
stated that money is like any other 
commodity steel, bread or cars 
—when the middlemen have to pay 
more to buy it, they have to charge 
more when they sell it. 

A Michigan banker asserted: 
“The state law prohibits us from 
charging over 6 percent on a new 
car, so we no longer advertise rates 
so strenuously.” 

The one point on which the fi- 
nance company and bank officials 
were in agreement is that there will 
be no decline in the quality of the 
deals they will accept, meaning 
that there will be few cases in 
which a deal will be approved 
unless there is at least a 25 percent 
downpayment and unless the term 
is 30 months or less. 

> 7 = 

AID a finance company spokes- 

man: “The principal result of 


the action of the Federal Reserve 
Board is that we're screening deals, 


a lot more carefully. 

“Sure, your 1954 and 1955 buyers 
are tending to return to the mar- 
ket, but if they bought on a 30- 
month deal, it will take them 22-23 


| months before they have an equity | 


in their present cars.” 

He said that a return to a 
“soft money” is possible if the 
Democrats won in November. 
However, the Federal Reserve 
Board does not necessarily go 

| along with the national adminis- 
tration, as was illustrated by the 
recent dispute between the FRB 
and Treasury Secretary George 





Vhile nationally the company’s 
hare of the market was 1.58 per- 
mt in the January-April period, 
6 share was 1.91 percent in the 
vest, he said. At the same time, 
hese states represented 17.5 to 19.5 
reent of Studebaker’s car busi- 
for the last three years and 
percent of the truck business, 
said. 

' Churchill said S-P’s comeback 
‘ogram has two phases: 

> 1. A strong automobile program 
Mesigned to achieve profitable oper- 
ting rates by the end of the year. 
» 2. Diversification into other fields 
While moving ahead with new Stu- 
Mdebaker and Packard models. 

| Churchill said success will be 
ased on reducing costs to a “lean 
d hard operating basis,” on start- 
g sales moving upward by pro- 
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painted 
at sproy 







including export and Canadian 
operations, in a market which he 
forecast at 6.5 million domestic car 
sales, 

Investigations into diversification 
possibilities are going forward, he 
said, and will center around new 
products involving metal fabrica- 
tion as well as products related to 
the automotive industry. 


|tion’s financial resources are con- 
sidered sufficient to carry out its 
program to achieve profitable oper- 
ations in its automotive business. 
Whether diversification would re- 
quire additional financing would 





|ture and their markets, he said. 





U. S., or 150,000 cars and trucks | 


Churchill said that the corpora- | 


Humphrey. 


| son with 274, and Nash with 296. | 
Another banker said: 


| Truck production dropped from | 
| 20,030 units a week earlier to 15,455 
| last week. The drop was attributed 
| mostly to a token production at | 
Chevrolet and the failure of Stude- | 
baker to return to production. The 
latter is expected to resume output 
| this week. 


“We feel 
continue and we're going to be a 


rules. 
austerity program, 
sonably good credit and reasonable 
downpayments. 


* * * 


ANADIAN car-truck output, | 


| policy of no extended credit. In the 
first nine months of this year, we've 
with GM out of operations for| only purchased a half dozen 36- 
jinventory and Ford and Chrysler; month deals, and these were in 
|not yet back to normal output,| special cases. We just don’t like 
|dropped from 2,311 units a week | extended terms. However, it’s hard 
|earlier to 1,650 last week. |to say what the situation will be 
| American Motors announced last | six months from now. 

| week that only Rambler would be! “One thing is certain—we’re not 


i 
| 


| ported from the U. S, 
i 





that the tight-money market will | 
little more stringent in our credit! 


Right now we have a little! 
requiring rea-| 


“We're going to continue our} 


a sales volume similar to 1955 and 
(2) the financing agencies will be 
receiving their repayments at a 
higher rate in 1957 than they were 
in 1955. 


Hitchings said he thought the 
primary cause of the tight money 
was the increased demands for 
capital by other segments of the 
economy. 

He estimated that 10-15 percent 
of the 1956 buyers wou!d be buying 
1957s, that about 20 percent of the 
1955 buyers would return to the 
1957 market and that 20-25 percent 
of the 1954 buyers would be look- 
ing for 1957s. 

Officials of two lending agencies 
were asked to comment on the use 
of price packs by dealers in recent 


months. 
GA one finance company offi- 
cial: “Yes, price packs are still 
one of our biggest problems, partic- 
ularly on non-recourse paper when 
it’s strictly a deal between us and 
the consumer. It’s on these deals 
that a lending company gets hurt 
when the buyer can’t build up an 
equity.” 

On the other hand, a banker said 
that dealer finance price packs 
were pretty much a thing of the 
past, largely because of the NADA 
attack on the problem and the at- 
tendant publicity. 

He added: “We have very little 
to complain about in this respect 
today. With this 100 percent war- 
ranty and other help the dealers 
have received from the factory, 
the dealers don’t seem so prone to 
pull so many of these little tricks. 

“Another thing, by not using the 
price pack, a dealer can shave a 
few dollars off the deal in the form 
of less sales tax.” 

When a finance company officer 
|was asked about the likelihood of 
| government credit controls, he said: 
| “There’s little chance that we'll 
| get controls. The Federal Reserve 
Board is Going everything controls 
would do — and without an act of 
Congress.” 


* * * 


Wilson Retires 


From Chrysler 


DETROIT. — Chrysler Corp. has 
announced the retirement of Wil- 
lard O. Wilson, director of markets 
|on the corporation’s executive sales 
staff. 

Wilson joined Chrysler in 1934 
and shortly afterward was named 
district manager for Chrysler Sales 
| Corp. in New York. In 1942, he was 
| transferred to the purchasing staff 
|of Dodge’s war production plant in 
Chicago. 
| He became Chicago district man- 
|ager for Dodge in 1945, and in 1948 
| joined the staff of Chrysler’s con- 
| ference of business management in 


depend upon what products the | made in Canada this year. All Nash | going to have a repeat of the wild | Detroit. He held that post until 
company undertook to manufac-| and Hudson models will be im- | 1955 credit, although that business| being appointed markets director 
| has proved not to be too bad. Now, | 


in 1955. 
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Hudson, Nash Dealers 
Drive Out 3,500 Cars 


KENOSHA, Wis. — The first of 
3,500 1957 Hudson Nash and Ram- 
bler cars will leave here tomorrow 
(Sept. 25), in what American Mo- 
tors Corp. calls the “largest mass 
driveaway” in automotive history. 


This will follow the Nash dealer 
preview held today (Sept, 24) in 
Chicago. The Hudson dealer 


Calif. Dealers Told 
Of Duties Imposed 


By Insurance Law 


SAN FRANCISCO.—Dealers have 
been advised to be extremely cau- 
tious in transactions with custom- 
ers where the State’s financial re- 
sponsiluiity law for motorists may 
be involved. 

Amos T. Crowl, manager, North- 
ern California Automobile Dealers| 
Assn., informed his members that 
the attorney general's office has not 
ruled on controversial questions} 
arising from amendments to the| 
law. 

Dealer organizations will seek) 
clarification of the law when the 
Legislature convenes in January, he 
said. 

In the meantime, Crow] advised, 
“Whether or not you use the finan- 
cial responsibility form sent you 
recently, be sure to determine 
whether the purchaser is covered 
by public liability insurance and 
whether it is effective. 

“When such insurance is in force 
in cases of reportable accidents,” 
he explained, “the individual in- 
volved has complied with the law 
and suspension of the vehicle reg- 
istration is not required—leaving 
the dealer in the clear.” 


Montana Dealers 
List Speakers for 
December Parley 


HELENA, Mont. — The Montana 
Automobile Dealers Assn. is mak- 
ing plans for its annual convention 
which will be held Dec. 7-8 in the 
Rainbow Hotel, Great Falls. Ray 
Wirth, of the host city, is chairman 
of the event. 

Convention speakers include 
Paul M. Millians, executive vic e- 
president, Commercial Credit Co., 
Baltimore; Thomas J. O’Neil, exec- 
utive director, sales and advertis- 
ing, Ford Motor Co.; H. D. Drink- 
water, president, Western Air 
Lines, San Francisco. 

Also R. C. Somerville, assistant 
to the president, Chrysler Corp.; 
W. K. Kouch, president, Mountain 
States Telephone & Telegraph Co., 
Denver; Dr. John W. Boatwright, 
general manager and director of 
sales and research, Standard Oil 
Co. (Ind.); J. W. Bell, promotions 
director, Chevrolet division, and 
Warren King, Life magazine. 





Robinson Tops 


DeSoto Dealers 


DETROIT. 
its top ten dealers throughout the 
country for August, with Harold 
B. Robinson Auto Sales Co., Phila- 
delphia, taking the number one 
position for the first time. 


The top ten dealers are chosen on 
the basis of their total number of 
sales for the single month. 


Other top dealers in the order of 
their sales are Haddon Motors, 
Camden, N. J.; Stewart Motors, 
Baltimore; Idlewild Motors, Spring- 
field Gardens, N. Y.; Leo Adler, 
Inc., Detroit; Andorfer, Inc., Mil- 
waukee; West Caldwell Auto "Mart, 
Inc., West Caldwell, N. Y.; James 
F. Waters, Inc., San Francisco; St. 
Louis Motors, St. Louis, and Glenn 
Walker, Inc., Detroit. 

Depatie Forms Firm 

KALAMAZOO, Mich. — F. A. De- 
patie has formed Depatie Fluid 
Power Co. which will represent 
manufacturers of hydraulic and 
Pneumatic components in western 
Michigan. 


— DeSoto announced| * 


driveaway will take place 
Wednesday after the Hudson pre- 
view in Chicago tomorrow. 

Roy Abernethy, distribution and 
marketing vice-president, said the 
cars will be driven to “points all 
over the nation by Nash and Hud- 
son dealers and their salesmen.” 

At the same time, Abernethy said 
that sales of AMC automobiles in 
August had risen 22 percent over 
July. 

He said Hudson and Nash dealers 





sold 9,912 new cars in August which 
compared with 8,125 in July. Metro-| 
politan sales continued to show} 
“outstanding gains,” he said. There | 
were 874 sold last month, the high- | 
est monthly total in 26 months, he 
said, 

Earlier, George Romney, AM C 
president, told 8,000 workers and 
their families at an employe pre- 
view that “American Motors must 
increase its share of the auto- 
mobile market.” 

Again AMC will make its major 





effort with Rambler, Romney said, | 
and reminded the employes that} 
“we pledged that the 1957 would | 
be out in time.” 

Abernethy told the workers that | 
1957 should see a 6.5 million auto- | 


|mobile market and exceed sales 


scored in 1956. | 

The firm also announced that a 
plastic model car has been created | 
to show prospects how its unitized | 


Bell to Address 


Va. Convention 


Opening Oct. 14 


RICHMOND, Va. — Frederick J.| 
Bell, NADA executive vice-presi- 
dent, will discuss factory-dealer 
relations to open the thirteenth an-| 
nual convention of the Automobile) 
Trade Assn. of Virginia at the John 
Marshall Hotel here Oct. 14-16. 

Elson G. Sims, of Vincinnes, Ind., | 
and Fred Smith, a business man-| 
agement consultant from Cincin-| 
nati, will discuss sound dealership | 
management. 

Another speaker will be N. L.| 
Watlington, who will discuss used-| 
car operations. He has participated | 
in used-car panels in North Caro-| 
lina, South Carolina and at NADA 
conventions. 

Included in the entertainment 
prepared for the Virginia dealers 
are an oldtime melodrama by the 
Richmond Drama Workshop, golf 
tournaments for men and women 
and a midnight breakfast. 


Dodge’s McCurry 
Promoted in West 


DETROIT.—Promotion of R. B. 
McCurry jr. to manager of Dodge's | 
western zone—one of four in the} 
national field or-| 
ganization — has) 
been announced 
by Byron J.) 
Nichols, sales 
vice-president. | 

McCurry has| 
been manager of | 
the Los Angeles) 
region since last! 
April. In his new 
post he will have, 
jurisdiction over 
Dodge operations 
in all states west of Kansas City. | 
McCurry joined Dodge in April, | 
1950, in the Green Bay (Wis.) dis- | 
trict. 


Injured Trucker Names 


Ford in $250,000 Suit 


OAKLAND, Calif. — Ford Motor | 
Co. was named as a defendant in 
a $250,000 damage suit filed by a 
man who claims he lost an eye 
and suffered a brain injury in a 
tire explosion. 

Joe L. Shepherd claims the lock 
rim on his 1946 truck sprung “with 
tremendous force,” striking him in 
the face. He contends Ford and the 
garage owner, Joe Adams, should 
have warned him of the “inherent 
danger” of the lock rim and that 
the accident occurred because of 
careless manufacturing. j 





body construction differs from what 
it calls conventional body-bolted- 
to-frame construction. 

It can be seen at any Hudson 
or Nash dealership. The “X-Ray 
Rambler has a clear plastic body 
shell which allows the inner 


structure to be seen. A double- 
sized mirror in the center of 
the model is said to reflect the 
unitized construction on one side 
and conventional type of frame 
on the other. 


The model is 9% 


3% inches wide and three inches 
high. Abernethy said that Rambler, 
Hudson and Nash cars, because of 
the unitized body, have twice the 
twisting strength of conventionally 


inches long, | built autos: 


CLASSIFIED WANT ADS 


Reaching an estimated 150,000 
RATES: TWENTY-TWO CENTS 


readers 


(22¢) 


engaged in all branches of 


PER WORD FOR EACH 


INSERTION 


the nation's automotive industry. 
POSITION WANTED ADS, 


lle PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 


ond address at regular rates 


Box Number ads are forwarded to advertiser, 
IN ADVANCE OF PUBLICATION DATE. Contract 


TEN DAYS 


Add One Dollar 


unopened. Dispiay ads 


rates 


($1) per insertion for use of a box number. 
$12.30 per column inch. CLOSING 


supplied upon request. 


Replies to 


WANT AD DEPT., AUTOMOTIVE NEWS. 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 


HELP WANTED 


TRUCK BODY FACTORY representative | 
for a company producing the modern ad- 
vanced aluminum alloy truck bodies. 
Experience in truck or truck equipment 
sales necessary. Some traveling. Chicago 
and Illinois territory. Milwaukee and 
Wisconsin territory. Some other territories 
available. Applicants should give past 
experience in letter for interview in Chi- 
cago, Illinois. Compensation open. A 
chance to earn top income, limited only 
by representatives’ efforts. Box 6472, c/o 
Automotive News, Detroit 26. 


WANTED — TOP FLIGHT new car sales 
manager. Age 30 to 40. Capable of hiring. | 
training, and supervising a hard-hitting 
sales organization for a GM dealership 
handling 350 to 500 new cars per year in 
the midwest. Salary open. State full 
qualifications in your letter of applica- 
tion. Box 6473, c/o Automotive News, 
Detroit 26. | 





' 
SERVICE MANAGER, We need an experi- | 
enced service man to manage our service 
department which has a steadily increas- 
ing volume. GM preferred. Salary and | 
bonus, Paid vacation. Hospital and at 
insurance. Suburban Chicago. Apply to 
Box 6475, c/o Automotive News, Detroit | 
26. | 


OFFICE MANAGER AND accountant for 
1,500 car deal in metropolitan Los Ange- 
les area. Must have GM accounting 
experience, knowledge all phases of oper- 
ation—daily controls and Motors Holding 
procedures. Prefer man in thirties for 
permanent position with a future. Send 
snapshot with complete resume Box | 
6489, c/o Automotive News, Detroit 26. 


|SALESMEN WANTED to sell advertising 


type license plate frames to auto dealers | 
in Arizona, Colorado, Connecticut, Idaho, 
Illinois, Indiana, Maine, Maryland, Mass- | 
achusetts, Michigan, Minnesota, Mon- | 
tana, New Hampshire, New Jersey, New 
Mexico, Oregon, Texas, Utah, Vermont, 
Virginia, Wisconsin, Wyoming. U. 8. 
License Frame Mfg. Co., 3436 San Fer- 
nando Road, Los Angeles 65, Calif. 


SECRETARY- 
TREASURER 


Volume GM dealership located 
sing, Michigan. 


in Lan- 


A real opportunity for man with excellent 
dealership accounting experience to grow 
with an aggressive organization. Must be 
familiar with daily operating controls, 
forecasting, financial statements, insurance 
and taxes. 


Send complete resume and snapshot to 


STORY OLDSMOBILE, INC. 
315 S. Capitol Avenue Lansing, Michigan 


Wanted 
Sales Manager 


Who can, also, after proven ability, 
act as General Manager and buy an 
interest in the firm with the right to 
uitimately buy the firm out in_ its 
entirety. 

General Motors Dealership in Southern 
City with 15,000 new car annual mar- 
ket. One other small dealer handling 
same line in the County. 

Beautiful, well located physical set-up, 
no used car problem. Owner's health 
reason for contemplated change. All 
the stock is owned by the present 
owner in its entirety with no sons, 
relatives or any kin associated in the 
business. 

Will not consider man over 40 years 
of age. Outstanding opportunity for 
young man to ultimately own his own 
business. Our employees know of this 
ad. 

In replying please give complete de- 
tails, business record and past employ- 
ment history. 

Also, advise if you do not wish inves- 
tigation of present employment. 


Box 6470, c/o Automotive News, 
Detroit 26. 





HELP WANTED 


POSITION WANTED 





| MECHANICS FOR OLD established south- 


ern California dealership. Studebaker 
experience preferred. Pay 40% of $6.00 
hourly labor rate. High earnings. Excel- 
lent working conditions, paid vacations, 
benefits. Box 6490, c/o Automotive News, 
Detroit 26. 


EXPERIENCED AUTO 
with knowledge of all phases of this type 
of business. Large General Motors dealer 
in Connecticut interested 
this type of venture. Box 6494, c/o Auto- 
motive News, Detroit 26. 


POSITION Ww. ANTED 


I AM NOW GENERAL manager of a 300 
unit a year Ford dealership. Have had 
seven years’ Ford experience. 
years of age, married. Will be available 
right away within the next 30 days if 








possible. Box 6479, c/o Automotive News, | 


Detroit 26. 





|TRUCK 


GENERAL MANAGER or sales manager— 
age 32, married, two children, 
graduate. Twelve years’ experience all 
phases of business retail and wholesale. 
Proven record of hiring and training sales 
forces that produce sales and profits. 
Guaranteed sales program. Presently em- 
ployed. All replies must be held in strict | 
confidence. Box 6461, 
News, Detroit 26. 


SALES REPRESENTATIVE. 
Thoroughly experienced and qualified in 
all phases of heavy duty motor trucks- 
sales and service. Can organize and direct 
a producing organization. Several years’ 
experience as direct factory representa- 
tive also wholesale, 
accounts sales experience. I am available 
at this time. Write 5103 West Hanover 
St., Dallas 9, Texas for appointment. 





leasing manager. 


in going into | 


I am 31) 


college | _ 


c/o Automotive | 


retail and national | 


SALES OR GENERAL MANAGER. Back- 
ground of 20 years that will stand most 
rigid investigation, Capable, aggressive, 
new and used car merchandiser. Leader 
who can train and direct hard hitting 
sales group. Strong closer. 400 to 800 
unit dealership. Box 6476, c/o Automo- 
tive News, Detroit 26. 


OFFICE MANAGER—13 years’ experience, 
college graduate, knowledge all phases of 
operation, daily operating controls, de- 
partmentalized statement, Prefer eastern 
states. Box 6477, c/o Automotive News, 
Detroit 26. 


|}23 YEARS AS NEW and used car man- 
| ager. Last position new car sales man- 
ager with volume Chevrolet dealer. Box 
6474, c/o Automotive News, Detroit 26. 


MAN, WELL EXPERIENCED in automo- 
bile business, seeking position as sales 
manager in or near Orange County, Cali- 
fornia, References exchanged. Box 6478, 
c/o Automotive News, Detroit 26. 


OFFICE | MANAGER, automotive account- 
ing experience, desires position with 
medium size dealership. Box 6466, c/o 
Automotive News, Detroit 26. 


| ACCOUNTANT-OFFICE MANAGER. Ten 
years automobile dealership. Broad knowl- 
edge of accounting procedure, office man- 
agement, credits and collections. Loyal, 
trustworthy and dependable. Available 
immediately. Box 6491, c/o Automotive 
News, Detroit 26. 


USED CAR MANAGER, Eight years’ ex- 
perience buying and selling—wholesale 
and retail. Can hire and train men, sober 
and dependable, excellent references. Con- 
sider any good location. Box 6492, c/o 
Automotive News, Detroit 26. 




















HELP WANTED 








AUTOMOBILE MANUFACTURER SEEKS SEVERAL 
MEN FOR ITS FIELD SERVICE ORGANIZATION 


An automobile manufacturer is seeking several field service representatives and 
instructors of proven ability and experience. Applicants should be between 35 
and 40 years of age and have practical retail automotive experience as serv- 


ice salesmen, 


service managers or assistant service managers. 


A thorough 


technical or mechanical background is required and a working knowledge of 
all phases of service department activities is a necessity. A good education, 
good appecrance, and from ten to fiffeen years of service experience in the 
fine car field are preferred. Men selected must be willing to travel and/or 


move to selected locations. 


Organizing and executing service programs, and 


conducting service clinics are a part of the job. Only those who meet these 


requirements will be considered. References, 
should be sent to: Box 6498, c/o Automotive 


on experience and qualifications, 
News, Detroit 26. 


Large Washington, 


along with detailed information 


D.C. Chevrolet Dealer 


wants man whc has the experience to handle 


a 


AUTO 


tremendous volume operation. The man 


we're looking for has. executive ability and 
must be capable of supervising a big staff. 
Your 


knowledge must include mechanical, 


body, paint and all phases of auto repair. 


SERVICE 
MANAGER 


Our organization and facilities can handle 
any amount of volume and we want the man 
with the 
chandising ideas to increase that volume. This 


imagination, enthusiasm and mer- 


not just a “job” . this is a challenge 


for a young man with experience, aggressive- 
ness 
with a top salary. All replies 
Write Box 


and ambition. This is a top echelon job 
confidential. 


6487, c/o Automotive News, De- 


troit 26. 


FINANCE MEN 


Rapidly expanding national finance company needs: 


DISTRICT MANAGERS 
OFFICE MANAGERS 


Requires men with recognized finance company experience and 


a successful record 


in soliciting dealer 


accounts, and/or 


approving credit and supervising office staff. 


Company well established for over a quarter century. 
Multiple benefits include profit-sharing, non-contributory pension 
plan, and liberal insurance coverages. 


Progress assured to qualified persons. 


Write in strict confidence for personal interview giving complete 
personal information and employment history. 


Box 6486, c/o Automotive News, Detroit 26. 
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POSITION WANTED 


DEALERSHIPS AVAILABLE 


YOUNG MAN, 34, LOOKING for general | DEALERSHIP AVAILABLE, handling GM’s 


manager connection with ‘‘Big 2’’ dealer 


in extreme southeast. Prefer dealer who | 


has other business interests or wants to 
retire. Am interested 


in profit sharing | 


arrangement that affords buy-in oppor- | 
tunity. Presently employed as wholesale | 


manager, 
car manager for volume Ford dealer sell- 


cludes three years new car sales man- 
gement and two years as independent 
sed car dealer. Am not interested in 
eal worth less than $15,000 per year. 
o alcohol problem. References. Two 
Wears college. Write 1148 Talbot Ave., 
acksonville 5, Fla. 












GENERAL 
2 MANAGER 


Former dealer and general manager with 
proven record of accomplishment inter- 
ested in buy-out plan—500 to 1,000 units. 
40, married, two children. Will relocate 
anywhere proper opportunity presents. 
Thoroughly rounded in volume operation 
metropolitan area plus factory experience. 
Excellent references from industry's top 
men. Available immediately. 


Box 6495, c/o Automotive News, 
Detroit 26. 











DEALERSHIPS AVAILABLE 

PROSPEROUS DEALER, handling Lincoln- 
Mercury, on the southern coast of Florida. 
Sold 200 new cars last year. Potential 
well above that for aggressive operator. 
Exceptional lease and facilities. Will 
make attractive deal to qualified buyer. 
Box 6467, c/o Automotive News, Detroit 
26. 

WELL ESTABLISHED DEALER handling 
Oldsmobile in central Florida—heart of 
the citrus industry. Potential of 125 to 
150 cars yearly. Will lease property or 
sell. Box 6468, c/o Automotive News, 
Detroit 26. 

DEALERSHIP FACILITIES, handling com- 
bination independent, available in metro- 


politan Detroit. Fully equipped, clean 
parts inventory, no used cars or re- 
ceivables. Same dealer since 1922. Lease 
available. Confidential. Box 6497, c/o 


Automotive News, Detroit 26. 


DEALERSHIP NOW HANDLING Chevro- 
let, Oldsmobile in growing west Texas 
town supported by agriculture and oil. 
150-200 units normal. Excellent location 
on major highway. Established many 
years, modern automotive design build- 
ing, attractive showroom, sales and book- 
keeping offices, new parts department. 
Large shop and paved adjacent parking 
area. Will sell or lease. Clean parts in- 
ventory, no used cars or receivables. Box 
6493, c/o Automotive News, Detroit 26. 


AGENCY HANDLING DeSoto-Piymouth, 
sales $437,000 year; 


modern showroom, 
completely equipped; lease or property 


available; New York State; price $20,000. 
Apple Co., Brokers, Cleveland 15, Ohio. 


BUY IT NOW 


Now is the time to acquire that dealer- 
ship. The 1957. models will start you 


off with high demands and good prof- 


its. Don't lose the benefit of the “new 
i} model” crowds. 
Call or Write 


AUTOMOTIVE ENTERPRISES 
10600 Puritan Ave. Detroit 38, Mich. 





appraiser and assistant used | 


g 250 used cars monthly. ‘Background | 


most popular car — Oldsmobile, within 
reach of factory. Well equipped with all 
machine tools and equipment. Handled 
better than 300 cars in 1955, Used car 
lot next to building. Will sell all or part. 
Excellent opportunity. Box 6481, c/o 
Automotive News, Detroit 26. 

NEW CAR AGENCY handling Chrysler 
products — DeSoto-Plymouth, Located 
North Hollywood in San Fernando Val- 
ley, Calif. Selling 400 new cars and 900 
used cars a year, Approximately $20,000 
to handie. Write 7104 Vanscoy, North 
Hollywood, Calif. 

WILL SACRIFICE for $17,000. Well estab- 
lished dealership handling Chrysler-Plym- 
outh. In progressive northern Ohio city. 
Write Box 6453, c/o Automotive News, 
Detroit 26 


AGENCY HANDLING 
Sales and service. Progressive town, 
miles from New York City. Same owner 
35 years. Garage consists of showroom, 
office, working capacity shop—6 cars, 
grease and paint room, 5 stall garage. 
In rear 8 room cottage. Due to age and 
ill health must sacrifice business and 
property. Box 6480, c/o Automotive News, 
Detroit 26. 

DEALERSHIP WANTED 


| EXPERIENCED AUTO MAN with substan- 


“HELP WANTED 


San Diego, Calif. 


tial capital desires acquiring GM dealer- 
ship within 50 miles of New York. Reply 


in strict confidence. Box 6450, c/o Auto- | 


motive News, Detroit 26. 


CHEVROLET OR FORD. Desire to pur- 
chase single city dealership with 200 or 
better potential. 
Conn., Mass., R. I. preferred. Ready to 
act. Cash and approval available. Re- 
plies held strictly confidential. Reply Box 
6482, c/o Automotive News, Detroit 26. 

GM DEAL. HAVE cash and 
Ready and anxious. 
section. Strictly confidential, 





Reply Box 


6483, c/o Automotive News, Detroit 26. | 


| 


DEALER SERVICES 


EXPERIENCED AUTO AUCTIONEERS 
available to liquidate your entire dealer- 
ship, equipment, 
Write, wire, phone. 
tioneers. 1758 State 
N. Y. Phone DI 6-6666. 


Associated Auc- 
St., Schenectady, 





Inventory Service 


Buying or Selling a Dealership 
© Buy Right 
Parts—Accessories—Equipment 

© © A disinterested certified physical 
Inventory will save you money * * 
DON’T GUESS—BE SURE 
Call or write for service details. 
Automotive Inventory Service Co. 
10040 Freelond, Detroit 27, Mich., WE 3-6445 
Western Dealers Attention 


429 S. Western Ave. Los Angeles 5, Calif. 
DU 9-5095 








Auto Salesman—Sell More 


Make friends with this give away colorful 
“lucky” rabbit's foot key chain. 


20 for $1.00 - 110 for $5.00 
With Mailing Cards Attached 


CHAS. N. BRAND 
154 W. 27th St. New York |, N. Y. 








AUTOMOTIVE 
AUCTIONEERS 
(BONDED) 
AUTOS — TRUCKS — MACHINERY 
AGENCIES — GARAGES — STORES 
ANYWHERE IN JU. S. 
A. C. AUCTION CO., INC. 
Hi. 4-1728 
1052 Leslie Rd., El Cajon 








































* 
istering sales programs. 
* 
% Aircraft experience desired. 


| please.) 


EXECUTIVE OPPORTUNITIES 
IN THE CESSNA SALES DIVISION 
REGIONAL SALES MANAGERS 


Executive management experience necessary in initiating and admin- 


Experience necessary in management at the zone level. 


CESSNA 


If you meet these requirements and are interested in an unlimited opportunity 
with the World's Leading Producer of Executive Aircraft, send your resume and 
recent photograph to the Professional Placement Supervisor, Dept. AN, Cessna 
Aircraft Company, 5800 East Pawnee Road, Wichita, Kansas. (No phone calls, 








Large Washington, D.C. Chevrolet 
dealer needs the right man to handle 
huge volume operation. The man we're 
looking for must be capable of han- 
dling all phases of parts business— 
wholesale, fleet, servicing our own 
mechanics and retail. We're looking 
for a young man with fresh ideas and 
executive ability. We're especially in- 
terested in building even bigger vol- 
ume in our wholesale and fleets part 
business. This is a top job with a top 
salary for the right man with the right 
experience. All replies confidential. 
Write Box 6488, c/o Automotive News, 
Detroit 26. 


































in | 


New York, New Jersey, | 


approval. | 
Prefer northeastern | 


parts and automobiles. | 





|} BUY GOVERNMENT SURPLUS. 





OLDSMOBILE— | 
75 | 





® Sell Right ~ 


| DEALERS 





4132 Louisiana Ave. 


FL 2-0468 
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BUSINESS OPPORTUNITIES 


HANDLING PONTIAC SALES in large 
city about 200 miles north of Detroit, 


Michigan. Franchise calls for 125 to 175 
cars. Box 6484, c/o Automotive News, 
Detroit 26. 





DEALERSHIP H AN D LIN G Oldsmobile 
and Willys, Tydol gas station and choice 
property located progressive New Hamp- 
shire city. Established 1940. Receipts 
$276,860.57; can increase, Building brick, 
3 stories. Large showroom, Profitable, 
sound investment opportunity. Highly 
recommended. Reasonably priced, Terms. 


Details. Rendlog Sales Co., 1780 Broad- 
way, N.Y.C. PL 7-5345 (Brokers pro- 
tected). 


Jeeps; 
trucks; boats; aircrafts; LST’s; tractors; 
trailers; automotive supplies; shop equip- 
ment. Direct from U. 8S. Government 
depots. List and procedure—$1. Brody, 
Box 8 AU, Sunnyside 4, N. Y. 


CLEAR SPAN BUILDING 


14,000 square feet near Ford and GM 
manufacturing plants. Built to Chevrolet 
standards. 


E. J. DORAN 
YPSILANTI, MICHIGAN 


Make $75.00 A Day 


Regroove tires for automobile dealers, 
fleet operators, and trucking companies. 


The portable HONEYCUTT Automatic 
TIRE REGROOVER grooves all standard 
make treads . . . does a uniformly perfect 
job. Pays for itself in just three months. 


MAKES YOU A GREATER NET PROFIT 
WITH LESS CAPITAL OUTLAY THAN 
ANY OTHER EQUIPMENT. No previous 
experience necessary, yet you can clear 
better than $10,000 the first year. 


Write or call HERMAN SMITH DISTRIB- 
UTING CO. 315 Austin, Houston, Texas, 
Phone CApitol 7-9545. 


Finance Plan Available 








MAILING LIS 
MAILING LIST—Ford, Chev- 
DeSoto, Chrysler, Olds- 
mobile, Pontiac, Buick dealers. Complete 
national list. Sept., 1956 checked. On ad- 
dressed labels, 35M, $14 per M. Box 6496, 
c/o Automotive News, Detroit 26. 


CARS WANTED 





rolet, Plymouth, 





Wanted to Buy 
Top Grade Fleet Cars 
1954 - 1955 - 1956 


Lots of 25 or more 


Write or wire full description 


VOGEL AUTO SALES 


St. Lovis 18, Mo. 
WO 2-8596 





PARTS FOR SALE 

NASH PARTS INVENTORY for sale. Com- 
plete and well balanced, Willing to sacri- 
fice. Reply to Box 6485, c/o Automotive 
News, Detroit 26 

ATTENTION CAR DEALERS Service 
Stations. A new kind of rocker panel for 
1949-50-51 Fords. All aluminum, fits per- 
fect right over old one. No rust, no 
painting. Install in 15 minutes. 2-door— 
$5; 4-door—$7.50. Distributors wanted. 
Grantonic Panel Co., 114 McLister Ave., 
Mingo Junction, Ohio. Dial KE 5-1125. 


BUICK PARTS 


All Other GM Parts Also 
UP TO 50% DISCOUNT 


Extra Discount on 
Special Phone Orders 


Fast—Direct—C.0.D. Service 


Art Hansen Buick, 
Inc. 


(formerly Gordon Buick) 
Largest Buick Parts Dealer in U. S. 


1000 S. Wabash Ave., Chicago, Ill. 
Phone WAbash 2-1030 





PARTS WANTED 





ENGINES WANTED 
FOR SOUTH AFRICA 


| Ford V8 Mercury 1949 Upwards Used Short 


Block Assemblies 
These short block assemblies must be in such 
condition that the cylinders will rebore to 
.020"' oversize or a maximum oversize of .030"' 
thou. Crankshaft journals to be able to be 
reground to within .030'"' thou. of standard 
size. Reconditioned engines and engines that 
have previously been rebored or resieeved 
and now again require reconditioning are not 
required. Reply stating quantities available 
and F.O.8B. price to 
MIKE APPEL MOTOR CO. LTD. 

P. O. Box 3648 Johannesburg, S. A. 








PARTS WANTED 


FORD AND CHEVROLET parts wanted. 
Dealers overstock and obsolete parts 
bought for cash. Send stock lists to B. 
Freeman Auto Parts, 492 Main St., Fort 
Lee, N, J. 


SHOP EQUIPMENT FOR SALE 


CLAYTON DYNAMOMETER, model C 41, 
top floor and portable with tune-up in- 








struments. $1,275, Carl Tengdin, 705) 
Whitley, Joliet, Illinois. Phone Joliet 
2-8228. 





FOR SALE—COMPLETE automotive, gar- 
age, office equipment, $20,000 worth will 
be sold at public auction on Sept. 28th 
at D. W. Coulter, Inc., Chevrolet Agency, 
Walton, N. Y. 


SHOP EQUIPMENT WANTED» 


WE DESIRE TO BUY an automobile turn 
table. In your answer, please state size, 
weight and age of machine. Lamar Pon- 
tiac Co., Inc., Warner Robins, Ga. 


TRUCKS FOR SALE 


1950 FORD EQUIPPED with Holmes 
wrecker in A-1 condition. Ready to go to 
work. Bob Gillen Ford Sales, Gallipolis, 
Ohio. Phone 274. 

53 FORD F500, 10 ton Hubbard, factory 
equipped. 52 Ford F600, 2 speed twin 
boom, Holmes (515). 48 Ford F500, twin 
boom, Holmes (515). These wreckers all 
exceptionally above average, Call or write 
for full information. Lew’s Garage, 4025 
Salem Ave., Dayton, Ohio. (OR, 5339.) | 


TRUCKS WANTED 
INTERESTED IN BUYING %-ton pickups, 
1948 to 1953. Cash buyer, Not over 100 


miles. Mickey Landay, 812-36 Paca St., 
Baltimore 30, Md. SA 7-1800. | 


BUSES FOR SALE 


FOR SALE—1956 6702-6 Chevrolet 48 pas- | 
senger Ward school bus. Low mileage | 
demonstrator fully equipped, Box 872, | 














MISCELLANEOUS 


MEETS ALL I.C.C. 
REQUIREMENTS 


The NEW 
BLUE ® CHIP 


TOW-PILOT 


WITH LUBRICATED 


AUTOMATIC BRAKE 
& GUIDE CABLES 


ONLY ONE CHAIN LOCK BOLT 
ATTACHES COUPLING HEAD 


FOUR CLAMPS TO FIT 
98% OF ALL CARS, PLUS 
2 Large adaptor clamps 


are included with each unit 


DEALERS’ SPECIAL (F.O.B. Factory Net) 
Less Guide Cables 


$55 FED. TAX 
INCLUDED 

WITH AUTOMATIC BRAKE 
AND BRAKE CABLE 





Liberal, Kansas, Phone MAin 4-2535. 


A BUSES WANTED 
WILL BUY USED school buses--36 to 66 | 
passengers. One or twenty. also airpor- | 


ters. Dealer, Box 6447, c/o Automotive | 
News, Detroit 26. | 











MISCELLANEOUS | 


Automatic BraKinG 
COMPLETE with $61 


Guide Cables and 
BRAKE HOOK-UP.......... 


MEETS ALL I.C.C. 
REQUIREMENTS 


With Brake Hook-Up $ 45 
Less Guide Cables........ 5 | 


TOW-KING 
4 Point Hook-Up 


Another Automatic 


BraKinG SPECIAL 


Product $45 


Meets 1.C.C. Strength Requirements 


x 


DISTRIBUTORS 
QUANTITY 


LIBERAL 
DISCOUNTS 


Tow Bar Sales Co. 


GUIDE CABLES 


DEALERS’ SPECIAL (F.O.B. Factory Net) 


$990 FED. TAX 


INCLUDED 


« 
THE FAMOUS 


MOTO-MATIC 
TOW + GUIDE 


WITH UNIVERSAL 
(WRIST) ACTION. 
Four Clamp Hook-Up 


DEALERS’ SPECIAL (F.O.B. Factory Net) 


$ 44*° FED. TAX 


INCLUDED 
Meets 1.C.C. Strength Requirements 


e 
Liberal 


Quantity Discounts 
To Distributors 


Write for Illustrated Catalog 
Factory Sales Division 
PILOT DISTRIBUTING 


COMPANY 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 


“Leaders in the Industry 
Since 1939" 





Exclusive Factory Distributors 


AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 NITES: DO 3-8373 


Call Collect “* pry, chases 


40 Se. Clinton St., Chicago 6, Ill. 


wos rr rr er er OO ee OE OO 


Canadian Factory Distributors 
FIVE WHEELS LIMITED 
599 Yonge St. 
TORONTO 10, ONTARIO 


‘New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [] 
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TRADE CONNECTION: 
Truck Dealer (] 


Manufacturer (1) 


Financial Supplier 1 




















Sealed Power Corporation * Muskegon, Michigan * St. Johns, Michigan * Rochester, Indiana * Stratford, Ontario 
Detroit Office * 7-236 General Motors Building — Phone Trinity 1-3440 


Sealed Power Piston Rings 


PISTONS e CYLINDER SLEEVES 


Leading Manufacturer of Automotive and Industrial Piston Rings Since 1911 * Largest Producers of 
Sealing Rings for Automatic Transmissions and Power Steering Units 









Sealed Power has been 


SEALING RING HEADQUARTERS 


ever since there were sealing rings! 







Sealed Power made the FIRST sealing rings, 





for use in military tanks, 18 years ago. 






Sealed Power has made the MOST sealing rings— 





over a hundred million of them. That’s well over half 





of all the sealing rings ever manufactured by anybody! 






By virtue of this tremendous experience Sealed Power 





is your best source for sealing rings, for automatic 





transmissions and power steering units. When you 





have any kind of a sealing ring problem, bring it 





right to Sealing Ring Headquarters— 
to Sealed Power! 







